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BILL  OF  FARE  FEATURES  HOST  OF  APPETIZERS  BY  LUCIA  MOSES 


In  a  bid  to  increase  its  stock 
price,  Hollinger  International 
Inc.  is  selling  its  77  small 
daily  and  302  nondaily  news¬ 
papers.  The  company  plans  to 
focus  on  its  metro  papers,  includ¬ 
ing  the  Chicago  Sun-Times  and 
Canada’s  National  Post. 

Conrad  M.  Black’s  Toronto- 
based  empire,  taking  a  cue  from  the 
America  Online-Time  Warner 
union  announced  earlier  this  year, 
plans  to  seek  merger  partners  such 
as  broadcasters  or  Web  sites  for  its 
big  papers,  going  on  the  belief  that 
newspapers  and  other  media  will 
need  each  other  to  stay  competitive. 

“At  the  right  price,  they  would  all 
be  for  sale,”  said  Jack  Boultbee, 
executive  vice  president  of 
Hollinger.  “But  the  preferred  desire 
is  to  form  mergers,  to  create  multi- 
media  businesses  in  those  cities.” 

In  addition  to  the  Sun-Times  and 
its  surrounding  papers  as  well  as 
The  National  Post,  Hollinger  said  it 
plans  to  keep  the  Daily  Telegraph 
in  London;  the  Jerusalem  Post,  The 
Ottawa  Citizen',  The  Gazette  in 
Montreal;  Alberta’s  Calgary 
Herald  and  The  Edmonton 
Journal',  and  Vancouver’s  The 
Province  and  The  Vancouver  Sun. 

Hollinger  is  replacing  the  top 
editor  at  its  Chicago  tabloid  with 
two  from  Vancouver  on  the  eve  of  a 
major  relaunch. 

Hollinger,  which  is  being 
advised  by  Morgan  Stanley  Dean 
Witter,  plans  to  sell  the  papers 
within  20  weeks.  The  company 
said  the  papers  should  beat  profit 
estimates  this  year  and  bring  in 
$1.4  billion  to  $2  billion,  based  on 


a  multiple  of  nine  to  12 
times  EBITDA  (eam- 
I  ings  before  interest, 
taxes,  depreciation,  and 
amortization).  The 
company  plans  to  use 
the  proceeds  to  reduce 
debt  and  buy  back 
shares. 

Like  those  of  its 
peers,  Hollinger’s  stock 
price  has  languished  lately,  in  the 
vicinity  of  its  52-week  low  of  9>'/i6. 

Analysts  have  been  down  on  the 
company  because  of  its  high  debt 
of  about  $1.7  billion,  related  to 
costs  of  acquisitions  and  taking  the 
Daily  Telegraph  and  Canada’s 
Southam  Newspapers  private,  and 
its  high  Internet  and  newspaper 
start-up  costs.  They  note  that 
{  investors  perceive  the  company  as 
I  having  a  complex  structure. 


Hollinger  Interna¬ 
tional  is  40%-owned  by 
Hollinger  Inc.,  a  Tor¬ 
onto  holding  company 
that  is  two-thirds  con¬ 
trolled  by  Black.  The 
company  gets  a  signifi¬ 
cant  amount  of  cash 
flow  from  Canada  and 
operates  its  Canadian 
community  newspapers 
separately.  The  company  spent 
heavily  to  launch  The  National  Post 
in  late  1998  and  to  gain  market 
share  in  its  battle  with  Thomson 
Newspapers’  Globe  and  Mail. 
Additionally,  the  company  racked 
up  $13.5  million  in  Internet 
EBITDA  losses  in  1999. 

“Hollinger  International  Inc. 
expects  to  emerge  from  this 
process  with  a  significantly 
reduced  debt  level  and  a  smaller 


Conrad  Black 


Daily  specials 


In  the  market  for  a  newspa¬ 
per?  You  won’t  have  to  look 
hard.  The  Hollinger  proper- 
I  ties  come  on  the  block  at  a  time 
when  at  least  64  dailies  in  the 
United  States  and  Canada  are 
already  looking  for  new  owners: 
i  •  Thomson  Corp.  is  seeking 
I  buyers  for  its  54  daily  and  more 
I  than  75  nondaily  papers  in  the 
I  United  States  and  Canada  as  it 
shifts  its  focus  away  from  news¬ 
papers  to  selling  business-to- 
business  information. 

I  •  Journal  Register  Co.  is  sell- 
I  ing  its  six  daily  Midwestern 
I  papers  to  concentrate  on  its  East 


Coast  clusters.  For  sale  are  The 
Telegraph,  a  daily  in  Alton,  III.; 
and  five  Ohio  dailies:  The  Repos¬ 
itory  in  Canton,  The  Morning 
Journal  in  Lorain,  The  Inde¬ 
pendent  in  Massillon,  The  Times 
Reporter  in  New  Philadelphia, 
and  The  News-Herald  in  Wil¬ 
loughby.  Also  for  sale  is 
Suburban  Newspapers  of  Greater 
St.  Louis,  a  weekly  group. 

•  The  New  York  Times  Co.  is 
selling  four  dailies  in  California, 
Louisiana,  and  Florida,  and  three 
nondailies  in  Florida  to  tighten 
the  focus  of  its  regional  newspa¬ 
per  group.  —  Lucia  Moses 


2  EDITOR  &  PUBLISHER  MAY  1 , 2CXX) 


www.editorandpublisher.com 


I 


r 


Promoting  “National  TV-Turnoff  Week”  (April  24-30),  the  FamilyEducation  Network  ironically 
took  a  page  from  David  Letterman’s  book  with  a  “Top  10”  list  of  things  to  do  as  a  family  instead 
of  watching  the  tube.  No.  1?  “Read  a  newspaper  to  catch  up  on  what’s  happening  in  the  world.” 


Washington  Post 
profits  down  47% 

The  Washington  Post 
Co.  reported  first-quarter 
profits  tell  47%  due  to 
higher  business-develop¬ 
ment  costs,  particularly  in 
its  education  and  online 
units.  Revenue  rose  5%. 
Higher  costs  were  offset  in 
part  by  improved  operat¬ 
ing  results  at  The  Wash¬ 
ington  Post,  where  ad  rev¬ 
enue  rose  9%  and  daily 
circulation  rose  1  %.  Net 
revenue  at  washington- 
post.com  more  than  dou¬ 
bled,  led  by  online  classi¬ 
fied  growth. 


number  of  outstanding  shares,  a 
stronger  strategic  position  in  m 

relation  to  other  media  (and  ■ 

especially  new  media)  and  appre-  ^^1 
ciably  higher  earnings  per  share,”  ■ 

Black,  Hollinger’s  chairman  and  RAID 
CEO,  said  in  a  statement. 

Montreal-bom  Black  is  known 
for  his  conservative-leaning  views 
and  battles  with  Canadian  Prime 
Minister  Jean  Chretien,  who  has 
intervened  to  prevent  the  press 
baron  from  becoming  a  British 
lord.  Black,  with  roughly  two- 
thirds  of  Canadian  dailies,  entered 
the  U.S.  market  in  1986  by  buying 
22  dailies.  In  1994,  he  bought  the 
Sun-Times  and  two  local  weekly 
groups.  Over  the  years,  he’s  also 
made  runs  at  the  New  York  market, 
trying  to  buy  the  tabloid  Daily 
News  in  1992  and  the  weekly  New 
York  Obser\'er  last  year. 

In  the  1990s,  Hollinger  unloaded 
130  of  its  U.S.  dailies.  Most  were 
sold  in  two  transactions,  to  the 
newly  formed  companies  of  Liberty 
Group  Publishing  and  Community 
Newspaper  Holdings  Inc. 

John  K.  Hartman  of  Central 
Michigan  University,  who  wrote 
about  Hollinger  in  his  new  book, 

“USA  Today  Way  2:  The  Future,” 
said  the  announced  sale  reflects  an 
increasingly  competitive  news 
industry  that’s  made  it  tougher  for 
publishers  to  achieve  high  profit 
margins.  Hollinger  has  developed  a 
reputation  for  buying  small  news¬ 
papers  and  draining  profits  at  the 
expense  of  quality  and  circulation, 
he  said.  (The  company’s  Com¬ 
munity  Group  posted  an  EBITDA 
margin  of  28%  in  1999,  above  the 
industry  average  of  25%. ) 

Said  Hartman,  "The  good  news 
here  is,  these  papers  may  come  into 
the  hands  of  more  progressive 
chains  ...  or  privately  owned  com¬ 
panies.”  ■ 
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Lee  posts  13% 
higher  earnings 

Midwest  publisher  Lee 
Enterprises  reported  13% 
higher  earnings  and  3.7% 
higher  revenue  in  the  first 
three  months  of  2(XX),  its 
second  fiscal  quarter,  led 
by  classified  and  Internet- 
related  revenue  growth. 
Ad  revenue  rose  3.4%. 
Circulation  revenue 
slipped  1.6%;  new  media 
revenue  rose  27.9%. 


Asbockine 
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Aspects  of  Elian 


AND  HOW  THEY  PLAYED  BY  JENNIE  D’AMATO 

On  April  22.  only  an  Craig.  “We  ran  both  images  equally 
hour  after  Associated  as  large.”  Elbert  continued.  "The 
Press  free-lance  pho-  reader  needs  to  |be  allowed  to] 
tographer  Alan  Diaz  make  up  his  or  her  own  mind, 
captured  an  image  of  the  screaming  These  are  two  very  different 
6-year-old  Cuban  boy  Elian  tellings  of  the  story  in  eight  hours.” 
Gonzalez  being  removed  by  armed  Managing  Editor  Steve  Coll  adds 
federal  agents  from  his  great-  that  the  paper  believes  giving  equal 
uncle’s  Miami  home,  the  picture  play  to  the  two  photos  “expressed 
was  splashed  across  the  media  and  both  ends  of  the  narrative.” 
being  held  aloft  by  protesters.  Which  image  to  run  became  an 
Eight  hours  later,  a  very  different  ethical  headache  for  photo  editors 
picture  of  a  smiling  Elian,  reunited  meeting  their  deadlines  across  the 
with  his  father,  Juan  Miguel  country.  7/it' fiav/o/i  G/u^e  and  The 
Gonzalez,  was  being  circulated.  ,  New  York  Post  chose  to  run  Diaz’s 
“1  knew  1  was  hostage  to  both  !  removal  picture  on  Page  One.  while 
images  when  they  came  through.”  The  New  York  Times  and  New 
said  Joe  Elbert,  director  of  photog-  York’s  Daily  News  led  with  the  pic- 
raphy  at  The  Washington  Post.  “1  i  ture  of  the  reunion.  The  Miami 
saw  them  as  propaganda.”  The  sec-  i  Herald  ran  both  —  with  the  seizure 
ond  image  was  taken  by  a  U.S.  gov-  of  the  child  as  the  dominant  image, 
emment  agent  with  an  instant  cam-  i  Besides  The  Washington  Post,  the 
era,  and  distributed  by  Juan-Miguel  j  Los  Angeles  Tunes  appears  to  be  the 
Gonzalez’s  attorney,  Gregory  B.  !  only  other  large  metro  daily  to  run 


Belo  earnings  rise 
22%  in  quarter 

Belo  rep^ed  first- 
quarter  profits  rose  22% 
on  12%  higher  revenue. 
Publishing  revenue  rose 
6%,  with  strong  growth  at 
The  Press-Enterprise  in 
Riverside,  Calif.  Broadcast 
revenue  rose  8.6%  on 
higher  Super  Bowl  and 
dot-com  advertising. 


McClatchy  Co. 
profits  up  16.3% 

Improved  ad  revenue, 
especially  at  California 
and  Carolina  papers,  led  a 
16.3%  gain  in  first-quarter 
earnings  and  3.2%  rise  in 
revenue.  Ad  revenue  grew 
3.8%.  Circulation  revenue 
slipped  1.3%. 


Continued  on  Page  16 
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I  How  did  Diaz,  a  43-year- 
old  of  Cuban  descent  who 
has  been  described  by  his 
peers  as  “in  the  backyard 
since  Day  One,”  manage  to 
get  so  close  to  the  family? 

“Alan  Diaz  is  beyond  tena¬ 
cious,  he  is  true  paparazzi  — 
and  I  mean  that  in  the  best 
possible  sense  —  in  that  he 
made  this  his  story,”  said 
Roman  Lyskowski,  deputy 
director  of  photography  at  The 
Miami  Herald.  Diaz  camped 
outside  the  Gonzalez’s  home, 
day  and  night,  to  the  incredulity 
of  other  photographers,  said 
''«kowski.  Eventually,  he 
>  invited  inside.  While 
ne  might  have  resented 
az’s  proximity,  no  one 
s  accused  him  of  color- 
g  his  images  with  any 
ias.  The  only  incident 
hat  caused  eyebrows  to 
)e  raised  in  newsrooms, 
said  Lyskowski,  was 
when  Diaz  went  on  the 
record  to  reporters,  that 
he  had  heard  Elian  say 
he  didn’t  want  to  go 
back  to  Cuba.  “That 
was  a  little  too  close, 
ethically,”  said  Lys- 

Diaz  managed  to 
secure  such  high  levels  of  trust  in  — 
and  therefore  access  to  —  the  Gonzalez  fami¬ 
ly,  that  it  became  apparent  that  many  of  his 
images  needed  to  be  circulated  through  a  pool 
system.  “The  Gonzalez  family  agreed  to  the 
pool  situation,”  said  Bob  Pearson,  chief  pho¬ 
tographer  for  AFP/North  America.  “Diaz  was 
tight  with  the  family,  so  they  asked  that  he  be 
the  pool  photographer.  We  agreed.”  But  an  AP 
public-relations  person  refutes  that  comment. 
“Pool  photographers  were  rotated  through  AP, 
Reuters,  and  AFP,”  she  said. 

Diaz,  who  is  described  as  a  likable  guy, 
downplays  his  intimacy  with  the  family  and 
said  he  was  treated  the  same  as  other  members 
of  the  press  —  notably,  on  the  eve  of  the 
arrival  of  federal  agents. 

“At  1 1  or  12  p.m.,  or  1  a.m.,  Lazaro  [Elian’s 
great  uncle]  came  out  and  said  to  [all  of]  us, 
‘If  .something  happens,  1  wish  you  would 
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Across  the  country,  the  compelling 
images  taken  of  Elian  Gonzalez 
April  22  took  many  forms. 

the  images  at  equal  sizes.  “The  first 
picture  was  arguably  out  of  context 
and  needed  to  be  balanced,”  said  Steve 
Stroud,  deputy  director  of  photography 
at  the  LA.  Times.  “Clearly  the  picture  nli 
with  the  agent  is  more  dramatic,  but  it  is 
only  a  small  part  of  the  story  that  unfolded  that 
day.”  Stroud  praises  The  New  York  Times  for 
running  the  removal  image  inside  the  paper  and 
leading  with  the  reunion  picture,  as  well  as  for 
pulling  together  a  sidebar  of  media  criticism 
about  how  the  dailies  handled  which  image  to 
run.  “I  don’t  know  anyone  who  doesn’t  have  an 
opinion,  and  it’s  impxirtant  that  the  news  media 
maintain  their  objectivity  —  to  clearly  identify 
both  sides  of  the  issue,”  he  said. 

No  journalists  recorded  the  reunion  of 
father  and  son,  as  access  to  Andrews  Air  Force 
Base  was  denied  them,  said  Hyung  won  Kang, 
administrative  photo  editor  of  the  AP’s 
Washington  bureau.  “It’s  typical  for  us  not  to 
be  allowed  in  there  without  a  ‘reason  to 
enter,”’  Kang  said. 


The  fact  that  the  snapshot  at  the  base 
was  taken  by  a  government  agent  raised  ques¬ 
tions  about  whether  the  emotions  expressed 
by  Elian  were  coerced.  By  contrast,  Diaz’s 
image  of  an  agent  reaching  for  a  terrified 
Elian  in  the  arms  of  Donato  Dalrymple,  the 
fisherman  who  rescued  him  from  the  ocean 
five  months  earlier,  is  clearly  spontaneous. 

Nevertheless,  some  editors  believed  the 
father-and-son  reunion  photograph  offered  the 
final  outcome  of  the  long,  emotional  day.  “I 
felt  the  story  was  about  the  family  reunion  at 
the  end  of  the  conflict,”  said  Edward  Kosner, 
editor  in  chief  of  the  New  York  Daily  News, 
which  used  a  cropped  version  of  the  photo¬ 
graph  as  a  front  and  back  page  wraparound  as 
its  sole  cover  art  on  April  23.  “There  was  a 
freshness  about  it.” 
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come  in,’”  said  Diaz  in  a  telephone  interview  I  other  bedroom.  I  banged  on  the  door  and 
from  his  home  in  Miami.  “No,  I  didn’t  have  a  !  Lazaro’s  wife  [Angela]  opened  it.  Elian  was  in 
tip,  but  I  had  a  hunch.  An  instinct.  I’d  been  fol-  i  the  closet  in  Donato’s  arms.  No,  Donato  wasn’t 
lowing  this  for  five  months.  I  hadn’t  slept  in  !  tipped  off  to  be  there  to  protect  Elian.  He  was 
days.  I  couldn’t  sleep  that  night.  1  was  on  it,  on  i  just  there.  I  stood  behind  them,  and  I  waited.  I 
it.  My  guts  told  me  that  night  I’d  have  to  be  |  had  no  fear.  Not  at  all.  Then  there  was  chaos.” 
ready.  1  was  tuned  in.  I  changed  my  strobes,  |  According  to  Diaz,  agents  broke  down  the 
cleaned  every  lens.  I  was  ready  for  this.  i  bedroom  door  and  burst  into  the  room  with 
Something  told  me  this  was  going  to  happen.”  |  their  guns  raised.  Diaz  said  the  agents  told  him 
Near  dawn,  Diaz  said,  he  heard  a  sound,  to  “back  off,”  but  he  stood,  his  back  against 
“like  horses  stampeding  over  grass,  it’s  going  j  the  wall,  shooting  photographs  as  agents 
down,’  I  said  to  the  guy  next  to  me.  I  turned  on  !  grabbed  the  boy.  As  the  agents  left  the  room, 
my  camera,  my  flash,  set  my  shutter,  and  Diaz  said  he  started  to  follow.  “‘Back  off!”’ an 
jumped  over  the  fence  and  went  through  the  agent  screamed.  I  stopped,”  he  recalled, 
front  door.  An  NBC  cameraman  got  in  also.  It  When  the  agents  drove  off,  Diaz  walked  to 
all  happened  very,  very  fast.  Two  family  mem-  i  the  back  of  the  house.  “Not  the  front,  because 
bers  were  screaming,  ‘They’re  here!’  1  asked,  j  it  was  over,”  he  said.  As  he  walked,  he  started 
‘Where’s  the  kid?’  ‘He’s  in  there,’  they  said,  j  to  smell  the  tear  gas  that  floated  in  from  the 
pushing  me  to  the  bedroom.  The  NBC  guy,  1  street.  “It  nearly  killed  me.” 

Tony  Zumbado,  was  on  the  floor  in  the  living  |  Minutes  after  taking  the  picture,  Diaz  said, 
room.  1  lost  him  in  that  minute.  I  went  to  the  j  he  sent  the  disc  to  the  AP.  Of  the  protesters 
bedroom,  but  they  were  not  there.  I  went  to  the  i  who  got  ahold  of  his  image  within  the  hour. 


Hot  merchan 

Even  before  the  now- 
famous  photo  of 
an  armed  feder¬ 
al  agent  reaching  to 
grab  Elian  Gonzalez 
in  a  pre-dawn  raid 
appeared  in  news¬ 
papers,  it  was  al¬ 
ready  adorning  cof¬ 
fee  mugs,  buttons, 
and  T-shirts  offered 
for  sale  at  Web 
sites. 

Also,  posters  on 
the  streets  of  Little 
Havana  in  Miami 
displaying  the 
photo  appeared 
within  hours  of 
Alan  Diaz’s  shot 
soon  to  be  seen 
around  the  world. 

The  coffee  mugs 
and  other  margin¬ 
alia  were  being 
sold  on  the  Web  to 
the  highest  bidder 
at  Lycos,  Yahoo!, 
and  other  auction  sites. 

The  AP  did  not  give  its  permission  for 


on  the  Web 

any  use  of  the  photo¬ 
graph,  according  to 
Jack  Stokes,  an  AP 
spokesman  in 
New  York.  Pho¬ 
tographers  who 
saw  the  protest 
posters  report 
their  seeming¬ 
ly  high  resolu¬ 
tion  was  incom¬ 
patible  with  the 
2-dot-per-inch 
images  that  anyone 
can  download  from  a 
Web  site. 

Maggie  Steber,  director  of 
photography  at  The  Miami 
Herald,  said  her  photogra¬ 
phers  who  saw  the  posters  in 
Little  Havana  told  her  the  res¬ 
olution  seemed  quite  high. 

Phil  Sandlin,  the  AP  Miami 
bureau  chief,  said  the  raw 
film  from  the  digital  camera 
used  by  Diaz  was  sent  directly 
to  New  York  from  a  remote 
photo  desk  across  the  street 
from  the  action. 

—  David  Roberts  and  Robert  J.  Salgado 


On  eBay,  a  coffee  mug  like  this 
was  fetching  as  much  as  $25.45 
several  days  after  Alan  Diaz’s 
photo  first  appeared. 


I  displaying  it  on  the  streets  of  Little  Havana,  he 
said:  “The  only  way  people  could  have  gotten 
that  image  is  off  the  Internet.”  Senior  AP 
National  Photo  Editor  Jodie  Steck  in  New 
York  confirms  that.  “Once  that  disc  left  Alan’s 
hands,  the  image  was  no  longer  in  his  posses¬ 
sion.  That  image  was  on  the  air  and  on  the 
Internet  within  the  hour.  The  photograph’s  — 
and  the  photographer’s  —  integrity  stands.” 

AP  distributed  the  images  to  AFP  and 
Reuters  as  pool  pictures.  AFP  and  Reuters  say 
that  Vin  Alabiso,  AP  executive  photo  editor, 
then  tried  to  renege  on  the  pool  deal.  “He 
called  and  said  as  far  as  he  was  concerned,  he 
didn’t  consider  the  raid  photos  to  be  pool  pic¬ 
tures,”  .said  Maria  Mann,  photo  director  of 
AFP  North  America.  According  to  an  AP  rep¬ 
resentative,  the  agreement  it  had  with  Reuters 
and  AFP  was  to  pool  Diaz’s  images,  if  there 
was  to  be  a  pre-determined  transfer  of  Elian. 
These  pictures,  however,  were  exclusive  to 
Diaz  and  the  AP,  but  mistakenly  labeled 
“pool”  by  an  AP  photo  editor. 

“The  agreement  was  that  anything  Diaz 
shot  inside  the  house  would  be  a  pool  photo,” 
said  Mann.  The  AP  representative  refutes  that. 
“Alan  got  there  first,  was  first  into  the  house 
based  on  his  instincts  and  his  own  initiative. 
There  were  no  pool  rights  on  this  one.” 

In  any  case,  AFP  and  Reuters  say  they 
refused  to  stop  distributing  the  images.  AP 
said  Reuters  and  AFP  could  keep  Diaz’s 
images,  as  the  mistake  had  been  on  the  part  of 
an  AP  editor.  “I  basically  thanked  Vinnie  for 
honoring  the  pool  arrangement,”  said  Pat 
Benic,  picture  editor  for  Reuters/America. 

By  terms  of  his  contract  with  AP,  Diaz  does 
not  own  the  rights  to  these  final  images. 
However,  Diaz  said  the  AP  paid  him  hand¬ 
somely  for  the  pictures,  which  virtually  every 
media  outlet  quickly  purchased.  “I  was  work¬ 
ing  for  the  AP,”  he  said.  “They  have  the  rights 
to  the  film.  But  they’ve  taken  care  of  me.  I 
have  no  complaints.  I’m  really  happy.” 

Once  he  has  recovered  from  the  ordeal  that 
he  said  has  drained  him,  Diaz  is  thinking  about 
traveling  north,  to  continue  taking  pictures  of 
Elian.  “I’d  love  to  take  more  pictures  of  him,” 
he  said.  “Elian  knows  me.  He’d  feel  comfort¬ 
able  with  me.  He’s  seen  me  lots  of  times.”  ■ 


D’ Amato  is  news  editor  of  PDN  Online 
(http://www.pdn-pix.com},  the  Web  site  oper¬ 
ated  by  “Photo  District  News,"  a  New  York- 
ba.sed  magazine.  Joe  Strupp  contributed  to  the 
reporting  of  this  story. 
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Influence  on  Boston  papers  not  Fleet-ing 

COLUMNIST’S  REASSIGNMENT  CAUSES  AN  UPROAR  AT  THE  ‘HERALD’  BY  LUCIA  MOSES 


The  Boston  Herald  is  known  for  its 
take-no-prisoners  reporting  that’s 
exposed  scandal,  embarrassed  busi¬ 
nesses,  and  brought  down  politi¬ 
cians.  But  last  week,  a  Herald  employee 
accused  the  paper  of  censoring  stories  to  pla¬ 
cate  Boston’s  biggest  bank  —  behavior  that 
seems  uncharacteristic  of  the  tabloid. 

Consumer  and  transportation  columnist 
Robin  Washington  wrote  last  month  about  the 
bank’s  plan  to  increase  fees  for  Bank- 
Boston  customers  whose  accounts 
were  switched  to  Fleet  as  part  of  the 
merger  of  the  two  banks,  and  the  cus¬ 
tomer  complaints  that  followed.  He 
said  senior  editors  killed  potential 
follow-up  stories,  then  told  him  not  to 
write  anything  more  about  the  bank. 

Last  Tuesday,  he  was  reassigned  to 
general  news. 

“It’s  troubling,”  said  Washington, 
who  decided  to  speak  out  despite 
concerns  about  losing  his  job.  “I  still 
think  the  story  needs  to  be  told.” 

The  Newspaper  Guild  of  Greater  Boston, 
which  represents  300  Herald  employees,  spon¬ 
sored  a  petition  decrying  the  “unethical  influ¬ 
ence  of  advertisers  and  business  interests”  over 
the  Herald's  lecent  handling  of  the  story.  Some 
68  staffers  signed  the  petition,  which  was  deliv¬ 
ered  to  Herald  Publisher  Patrick  Purcell. 

“The  merger  of  Fleet  and  BankBoston 
affects  many,  many  people,  including  many  of 
us,”  said  Lesley  Phillips,  Guild  president.  “It 
was  a  bit  stunning,  and  reactions  from  some  of 
our  reporters  were  of  disbelief.”  She  said  the 
Guild  is  looking  into  whether  Washington’s 
reassignment  violated  the  union  contract. 

Purcell  issued  a  statement,  saying,  “I  am 
extremely  disturbed  by  the  petition”  and  that 
“It’s  ridiculous  to  accuse  us  of  being  influenced 
by  ‘advertising  and  business  interests.’” 

Purcell  maintains  that  the  Herald  has  report¬ 
ed  aggressively  on  the  merger.  “We  make  hun¬ 
dreds  of  choices  every'  day,”  the  statement 
reads.  “Reporters  constantly  vie  for  front-page 
treatment.  Judgements  [sic]  are  made  based  on 
our  readers’  interests.  Sometimes  stories  con¬ 
tinue,  sometimes  they  run  out  of  steam.” 

Boston-based  Fleet  became  the  eighth- 
largest  U.S.  bank  after  its  $  16-billion  union 
with  BankBoston,  giving  it  some  1,300 


It’s  ridiculous  to 
accuse  us  of  being 
Influenced  by 
‘advertisers  and 
business  Interests.’ 


—  Publisher  Patrick  Purcell 
Boston  Herald 


branches  in  the  Northeast. 

The  newspaper  has  a  line 
of  credit  with  Fleet  and  could 
be  a  lender  on  the  paper’s 
planned  press  purchase. 

Questions  about  Fleet’s 
influence  haven’t  been  limit¬ 
ed  to  the  Herald.  Last  month. 
The  Boston  Globe  refused  to 
run  a  $25,(KX)  full-page  ad  from  a  national 
housing  advocacy  group.  Neighborhood 
Assistance  Corp.  of  America  (NACA),  which 
then  complained  of  censorship.  The  Globe  said 
it  checked  parts  of  the  ad  copy  with  Fleet  and 
rejected  it  over  concerns  about  its  accuracy. 

The  NACA  ad  rejection  was  noted  in  the 
Globe's  report  about  the  group’s  protesting  at 
the  bank’s  annual  meeting,  but  was  not  men¬ 
tioned  in  a  story  last  Friday  about  Wash¬ 
ington’s  complaints.  The  author.  Mark 
Jurkowitz.  said  he  didn’t  address  the  issue 
because  of  space  and  time  constraints. 

Washington  said  he  pitched  a  story  about 
the  ad  and  the  NACA’s  plan  to  protest  at  the 
annual  meeting,  but  was  told  no.  “Our  march¬ 
ing  orders  at  the  Herald  are  to  beat  the 
Globe,"  he  said.  “I  had  a  beat-the-G/o^c  and 
embarrass-the-G/r;6c”  approach.  Three  days 
later,  the  alternative  weekly  Boston  Phoenix 
ran  a  story  about  the  ad. 

Fleet  spokesman  Jim  Mahoney  said  he  had 
complained  to  the  Herald  twice  about  Wash¬ 
ington’s  reporting  tactics.  But  “there  was  no 
conversation  between  me  or  anyone  else  at 
Fleet  in  which  advertising  was  related  to 
those  matters,”  he  said. 

Mahoney  objected  that  Washington  taped 
calls  by  his  “significant  other"  to  the  bank  to 


inquire  about  the  fees.  The  calls  led  to  a  story 
in  which  Washington  reported  that  one  of  the 
bank  employees  ended  a  call  with  the  word 
“bitch.”  In  another  instance,  Mahoney  said 
Washington  “eavesdropped”  on  a  conversa¬ 
tion  by  bank  employees  in  a  coffee  shop. 

Washington  said  the  woman  was  a  bank 
customer  and  that  she  made  the  calls  because 
she  had  received  a  letter  detailing  the  fee 
changes.  Taping  the  call  was  legal,  he  said.  In 
the  coffee-shop  case,  he  said  he  represented 
himself  as  a  Herald  reporter  to  the  employees. 

As  the  Fleet  story  began  to  heat  up  and  the 
bank’s  denials  of  wrongdoing  became  more 
forceful,  Washington  said.  Editor  Andrew 
Costello  ordered  him  to  “‘move  on  to  some¬ 
thing  else,”’  and  “‘You  have  a  difficult  beat, 
and  there  are  certain  realities  to  the  business 
you  have  to  understand.’” 

Washington  came  to  the  Herald  four  years 
ago  and  became  its  first  consumer  columnist 
in  August  1998.  An  executive  officer  for  the 
National  Association  of  Black  Journalists,  he 
has  publicly  criticized  the  paper  for  not  hav¬ 
ing  a  more  diverse  staff. 

It’s  not  the  first  time  the  Herald  has  declared 
certain  topics  off-limits,  Washington  said.  He 
said  he’s  been  discouraged  from  writing  about 
local  car  dealerships  and  supermarkets. 

Other  staffers  have  rallied  around  Wash¬ 
ington  and  evinced  concern  about  the  issues 
he  raised.  Some  also  expressed  surprise,  not¬ 
ing  that  the  paper  has  aggressively  covered 
Fleet  and  other  major  advertisers  in  the  past. 

One  reporter,  Eric  Convey,  said  he’s  aggres¬ 
sively  covered  a  few  major  advertisers  and 
never  had  a  problem.  Joe  Bartolotta.  the 
Herald's  last  banking  reporter,  said  he  wrote 
some  100  stories  on  the  merger  last  year,  and 
never  felt  any  pressure  to  go  easy  on  the  bank. 

‘The  Herald  is  very  much  a  consumer  news¬ 
paper,”  said  Bartolotta.  who  now  works  in  pub¬ 
lic  relations.  “That’s  what  puzzles  me  over  the 
situation.  I  like  Robin,  and  I  think  he’s  a  gorxl 
reporter.  On  the  other  hand.  I’m  finding  it  hard 
to  believe  he  was  restrained  that  much  because 
it  never  happened  to  me.”  The  Guild  and  other 
staffers  point  out  that,  a  year  ago.  a  column  by 
former  business  columnist  Beth  Healy,  now  at 
the  Globe,  was  spiked  because  it  referred  to  the 
bank  union  as  a  takeover  rather  than  a  merger. 
Editors  at  the  Herald  declined  to  comment.  ■ 
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Tim  Crews’  good  news 

NO  MORE  CORRECTIONS  FOR  ^ITOR?  BY  JOEL  DAVIS 


How  Can 
Vour  AP 
Serve  You? 


The  Associated  Press  is  constantly 
working  to  find  ways  to  serv'e  your 
newspaper  better.  Visit  the  AP  booth 
at  NEXPO  2000  to  see  what's  new 
today. 

For  your  newsroom,  see  how 
Your  AP  will  be  able  to  bting  the 
whole  AP  report  -  text,  photos  and 
graphics  -  into  one  customized  desk¬ 
top.  AP  Politics  is  a  new  Web  resource 
with  evert'  detail  about  the  2000 
elections. 

The  new  AP  Serv'erNT  delivers  your 
AP  photo  report  faster  and  makes  it 
easier  to  transfer  and  edit  photos.  And 
the  AP  Photo  Archive  now  carries  an 
archive  of  AP  Graphics. 

For  your  newspaper’s  Web  site, 

AP  introduces  XML  deliver)’  -  a  new 
way  of  delivering  your  AP  report. 

And  check  out  the  new  AP  Streaming 
News  -  daily  anchored  audio  and  video 
newscasts,  sound  and  video  clips  and 
live  links  to  selected  events. 

For  your  ad  department,  there’s 
AdRES,  a  new  serv'ice  of  AP  AdSEND, 
w'hich  streamlines  your  ad  reserc'ation 
system,  eliminating  the  need  for  fax 
and  telephone  reserv'ations. 

More  content.  More  value. 

This  is  AP  2000. 

Booth  2007  at  NEXPO  2000, 

San  Francisco,  June  17-20 

Associated  Press 

www.ap.org 


Rural  Northern  California  newspa¬ 
per  editor  Tim  Crews,  winner  of 
several  journalism  awards  after 
being  jailed  in  February  for  refus¬ 
ing  to  reveal  sources,  got  more  good  news  last 
week  when  a  second  subpoena  seeking 
sources  in  the  same  case  was  withdrawn. 

Crews,  editor  of  the  small,  feisty  Sacra¬ 
mento  Valley  Mirror,  faced  more  time  in  jail 
because  of  his  stance  in  refusing  to  divulge 
sources  in  the  upcoming  trial  of  a  former 
California  Highway  Patrol  officer  accused  of 
stealing  a  firearm  in  Tehama  County. 
However,  the  Tehama  County  district  attor¬ 
ney’s  office  dropped  the  theft  charge  that 
compelled  the  subpoena  in  favor  of  a  differ¬ 
ent  charge.  This  move 
made  Crews'  testimony 
unnecessary. 

"They  will  now  be 
recalling  the  subpoena, 
and  we  will  be  done 
with  it,”  said  Crews 
attorney  Ron  Mclver. 

Crews  seemingly  has 
been  honored  more 
times  this  spring  than 
the  film  “American 
Beauty."  After  spending  five  days  in  February 
in  the  Glenn  County  Jail  in  Red  Bluff,  Calif, 
he  has  been  recognized  by  several  organiza¬ 
tions.  Among  his  honors: 

•  The  James  Madison  Freedom  Infor¬ 
mation  Award  from  the  Northern  California 
Chapter  of  the  Society  of  Professional 
Journalists  on  March  23. 

•  The  Hofstra  University/Francis  Frost 
Wood  Courage  in  Journalism  Award  at  the 
Freedom  Forum  in  New  York  last  Wednesday. 

•  The  California  Society  of  Newspaper 
Editors’  Bill  Farr  Award  recognizing  exem¬ 
plary  accomplishment  with  respect  to  “the 
people’s  right  to  know,”  which  will  be  given 
to  Crews  on  May  5. 

The  Crews  case  is  one  of  several  in  the 
Western  United  States  involving  shield  and 
access  issues. 

Journalist  Doug  Underwood,  an  associate 
professor  at  the  University  of  Washington’s 
School  of  Communications,  has  been  or¬ 
dered  by  a  Superior  Court  judge  to  surrender 
notes  for  a  Columbia  Journalism  Review 


story  about  1 8  laid-off 
Arizona  Republic  re¬ 
porters  who  are  suing 
the  newspaper  and  for¬ 
mer  Managing  Editor 
Steve  Knickmeyer. 

The  Washington 
Court  of  Appeals  is 
currently  reviewing 
the  lower  court’s  deci¬ 
sion.  Underwood  is 
appealing  on  the 
grounds  that  the  notes  —  which,  unlike  the 
Crews  case,  don’t  involve  confidential 
sources  —  are  protected  by  the  First 
Amendment,  as  Washington  state  has  no 
shield  law. 

Defense  attorneys  in 
a  separate  case  are  also 
seeking  notes  from  San 
Francisco  Chronicle 
new-media  columnist 
Dan  Fost.  Fost  faced  a 
Sl,000-a-day  fine  for 
declining  to  answer 
questions  about  a  mur¬ 
der  case  that  he  cov¬ 
ered  as  a  reporter  for 
the  Marin  Independent  Journal  in  Novato, 
Calif  The  case  was  argued  April  12  at  the 
California  Court  of  Appeals,  and  Fost  is 
awaiting  the  court’s  decision. 

Also  in  California,  veteran  Los  Angeles 
Times  reporter  Mark  Arax  has  been  allowed 
back  in  a  courtroom  after  lie  was  barred  from 
the  federal  trial  of  eight  Corcoran  State 
Prison  guards  accused  of  staging  fights 
among  prisoners. 

U.S.  District  Judge  Anthony  Ishii  at  first 
denied  Arax  courtroom  access  because  the 
defense  subpoenaed  him  on  April  18  as  a 
potential  witness. 

During  a  brief  court  meeting,  an  L.A  Times 
attorney  argued  that  Arax  should  be  allowed 
to  stay  because  he’s  the  paper’s  only  writer  in 
California’s  Central  Valley  and  because  First 
Amendment  considerations  should  trump  the 
judge’s  initial  decision. 

The  judge  agreed,  finding  that  the  defen¬ 
dants’  Sixth  Amendment  right  to  a  fair  trial 
wouldn’t  be  jeopardized  by  letting  Arax 
remain  in  court.  ■ 


’fhey  will  now 
be  recalling  the 
subpoena,  and  we 
will  be  done  with  it. 

—  Ron  Mclver 
attorney 


Tim  Crews 
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Satisfaction  Guaranteed 


If  at  any  time,  for  any  reason,  you 
decide  that  Editor  &  Publisher 
does  not  measure  up  to  your 
expectations  —  you  can  cancel 
your  subscription  and  receive  a 
full  refund  on  all  unmailed  issues, 
no  questions  asked. 


Accuracy  is  the  aim 

‘USA  TODAY’  TO  SURVEY  STORY  SOURCES  BY  JOE  STRUPP 


Sources  used  by  USA  Today  are  being 
asked  in  a  special  survey  if  the 
national  newspaper  accurately  re¬ 
ported  their  data,  quotes,  and  other 
newsworthy  information.  The  survey,  which 
began  in  March  and  will  be  completed  within 
a  year,  is  one  of  the  latest  efforts 
by  a  newspaper  industry  leader  to 
counter  growing  reader  complaints 
of  declining  credibility  and  accura¬ 
cy  in  many  daily  publications. 

“National  industry  studies  have 
identified  credibility  as  an  impor¬ 
tant  issue  to  readers,  and  we  are 
looking  at  it  through  accuracy,” 
said  Steve  Anderson,  director  of 
communications  for  USA  Today, 
the  national  flagship  paper  of 


Philip  Meyer 

Gannett  Co.  Inc.  “Hopefully,  it  will  reaffirm 
our  attempts  at  improving  accuracy.” 

The  survey  is  being  conducted  by  former 
journalist  Philip  Meyer,  professor  of  journal¬ 
ism  at  the  University  of  North  Carolina. 
Meyer,  a  longtime  consultant  for  USA  Today 
and  a  veteran  of  similar  studies,  said  this  is 
the  first  to  track  sources’  reactions  for  a 
national  publication.  “1  think  it  will  be  a  use¬ 
ful  management  tool,”  said  Meyer.  “Everyone 
is  interested  in  improving  quality.” 

The  survey  itself  includes  23  questions 
asking  sources  about  everything  from  mis¬ 
quotations  that  appeared  in  a  story  to  mis¬ 


spelled  names  to  incorrect  job  titles.  One 
question  simply  asks  if  the  sources  believed 
the  story  was  fair,  while  another  asks  if  inac¬ 
curacies  were  reported  to  an  editor  and  if  cor¬ 
rections  followed. 

Meyer  said  he  will  choose  100  stories  from 
USA  Today  randomly  each 
month  through  February  2001. 
He  said  one  .source  will  be 
picked  from  each  story  and  sent 
a  copy  of  the  survey,  a  copy  of 
the  story,  and  a  letter  requesting 
the  survey  be  completed.  He’s 
hoping  for  a  60%  or  better 
response  rate. 

“We  are  really  interested  in 
the  specific  factual  errors  that 
they  can  find,”  Meyer  said.  “It  is 


a  way  to  find  real  feedback.” 

Representatives  of  The  New  York  Times, 
The  Washington  Post,  and  the  Lt)s  Angeles 
Times  said  none  of  their  papers  had  ever  con¬ 
ducted  such  a  survey. 

“Like  any  product-improvement  effort,  it  is 
a  way  to  better  our  product  and  check  our 
diligence,”  said  Anderson.  “We  want  to  track 
the  level  of  improvement.” 

Anderson  said  no  data  had  been  compiled 
from  the  survey  yet,  and  did  not  believe  any 
reliable  results  would  be  available  for  at  least 
several  months.  He  stressed  that  the  informa¬ 
tion  would  be  used  as  an  internal  tool  only.  ■ 


Newsprint:  From  Web  to  web 


North  America’s  second-largest  i 
newsprint  manufacturer  now  sells  its  j 
paper  for  web  presses  on  a  business-  ! 
to-business  Web  site  in  which  it  has  invested  i 
an  undisclosed  sum.  1 

Headquartered  in  Greenville,  S.C.,  [ 
Bowater  Inc.  said  it  also  reached  agreement  ; 
with  Boston-based  PaperExchange.com  to  ! 
integrate  the  companies’  information  systems  j 
so  that  online  customers  will  have  a  seamless  | 
interface  to  Bowater’s  production  and  distri-  | 
bution  systems.  j 

Though  initially  concentrating  on  news-  j 
print  sales,  Bowater  eventually  will  be  able  to  ! 
take  advantage  of  e-commerce  options  that 
include  selling  other  products  and  buying  raw 


materials  and  equipment  via  the  Paper- 
Exchange.com  site. 

An  online  global  market  for  pulp  and  paper 
whose  members  buy  and  sell  their  wares  in 
private  transactions,  PaperExchange.com 
recently  appointed  John  Plouffe  as  general 
manager,  newsprint. 

With  more  than  17  years  of  experience  in 
both  domestic  and  international  newsprint 
sales  and  operations,  Plouffe  joined  the  e- 
business  from  Prema,  the  print  resource  man¬ 
agement  division  of  Newspaper  Services  of 
America,  where  he  served  as  sales  vice  presi¬ 
dent.  He  earlier  was  groundwood  sales  vice 
president  at  Abitibi-Consolidated. 

—  Jim  Rosenberg 


calendar 

caleridar@editorarKjpublisher.c^ 


MAY 

7-10  NAA  Annual  Convention  2000, 
Newspaper  Association  of  America, 
Waldorf-Astoria,  New  York 

8  AP  Annual  Meeting,  The  Associated  Press, 
St.  Bartholomew’s  Church,  New  York;  AP 
Annual  Luncheon,  The  Associated  Press, 
Waldorf-Astoria,  New  York 

10- 12  AAIND  Distributor  Education 
Institute,  American  Association  of 
Independent  News  Distributors, 

Radisson  Hotel,  Branson,  Mo. 

11- 13  “Entering  the  New  Millennium,”  AAAA 
2000  Management  Conference,  American 
Association  of  Advertising  Agencies,  Fairmont 
Southampton  Princess,  Bermuda 

21- 24  ONO  Annual  Conference, 
Organization  of  News  Ombudsmen, 
Ritz-Carlton  Hotel,  Montreal 

23-26  “Marketing  the  Revolution:  From 
Products  to  Brands,”  70th  Annual  INMA 
World  Congress  of  Newspaper  Marketing, 
International  Newspaper  Marketing 
Association,  Fairmont  Hotel,  New  Orleans 

26-28  Millennium  Reuben  Awards 
Convention,  National  Cartoonists  Society, 
World  Trade  Center  Marriott,  New  York 

31-3  AAN  23rd  Annual  Convention, 
Association  of  Alternative  Newsweeklies, 
Arizona  Biltmore,  Phoenix 

JUNE 

I- 4  IRE  National  Conference,  Investigative 
Reporters  and  Editors  Inc.,  Waldorf-Astoria, 
New  York 

II- 14  “Reinventing  the  Newspaper 
Company”  —  53rd  World  Newspaper 
Congress,  “News  in  the  New  Century”  — 
Seventh  World  Editors  Forum,  and  Info 
Services  Expo  2000,  World  Association  of 
Newspapers,  Hotel  Inter-Continental  Rio 
Conference  Center,  Rio  de  Janiero,  Brazil 

15-20  Newspapers  2000,  Newspaper 
Association  of  America,  San  Francisco 
Marriott  and  Moscone  Center,  San  Francisco 

20-22  AAF  American  Advertising 
Conference,  American  Advertising  Federation, 
Caesars  Palace,  Las  Vegas 

22- 24  Small-Business  Reporting 
Conference,  Society  of  American  Business 
Editors  and  Writers,  Sheraton  Suites  Country 
Club  Plaza,  Kansas  City,  Mo. 

30-1  NPPA  National  Convention,  National 
Press  Photographers  Association,  Grand 
Hyatt,  San  Francisco 


Note:  To  list  events,  please  fax  to  Calendar  Editor  at 
(212)691-7287. 

Additional  information  about  these  and 
future  events  can  be  found  at 
http://www.editorandpublisher.com/ep 
home/events/eventshtm/calendar2k.htm 
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In  the  news-and  out  of  a  job? 

FREE-LANCER  CLAIMS  HE  WAS  ‘FIRED’  FOR  BEING  IN  THE  NEWS  BY  MARK  FITZGERALD 


For  more  than  four  years, 
free-lance  reporter  Paul 
Scott  Abbott  said,  the 
Fort  Lauderdale,  Fla., 
Sun-Sentinel  gave  him  so  much 
work  he  was  nearly  a  full-timer. 

“My  editor  told  me,  ‘You’ve 
always  been  great,  you’ve  always 
been  my  go-to  guy,’’’  Abbott  said. 

In  early  March,  that  same  editor. 
Community  News  Editor  John 
Chace,  told  Abbott  the  Sun-Sentinel 
would  not  be  using  him  anymore. 

Abbott  said  the  Sun-Sentinel  dropped  him 
because  he  has  recently  been  in  the  news  for 
his  efforts  to  regain  custody  of  his  4-year-old 
daughter  Ashleigh  from  the  Florida  Depart¬ 
ment  of  Children  and  Families  (DCF).  The 
case  was  the  subject  of  an  article  in  the  local 
New  Times  Broward-Palm  Beach  alternative 
paper,  and  Abbott  said  the  TV  shows  “Good 
Morning  America,”  “Inside  Edition,”  and 
“20/20”  have  been  arranging  to  film  him  for 
upcoming  stories. 

“[Chace’s]  words  were,  he  really  didn’t 
quite  know  how  to  say  this,  but  with  all  the 
media  attention  I’m  getting,  we  can’t  contin¬ 
ue,”  Abbott  said.  “He  repeatedly  said,  ‘You 
can’t  be  in  the  news  and  report  it,  too.’” 


Abbott  said  his  usual  Sun- 
Sentinel  assignments  centered 
around  suburban  government 
meetings,  inspirational  articles, 
and  features.  Abbott  said  he  did 
not  report  on  DCF  or  child- 
welfare  topics.  “1  don’t  think  that 
because  this  perfectly  tragic  thing 
happened  to  me  and  to  my  daugh¬ 
ter  that  1  cannot  also  do  a  highly 
effective  Job  of  reporting  —  and 
John  himself  said  as  much.” 
Chace  referred  questions  to  the 
newspaper’s  spokesman.  Rich  Pollack,  who 
said  Abbott  was  not  being  dropped  as  a  free¬ 
lancer  because  he  is  in  the  news.  What  con¬ 
cerned  the  paper.  Pollack  said,  were  “written 
allegations”  Abbott  made  against  DCF 


Fate  of  FOIA 

The  explosion  of  Internet  information 
mixed  with  a  growing  public  concern 
for  privacy  protection  has  some  news¬ 
paper  editors  wondering  what  the  future  will 
bring  for  the  Freedom  of  Information  Act 
(FOIA),  the  longtime  journalistic  tool  that  has 
come  increasingly  under  fire  in  recent  years. 


Paul  Scott  Abbott 


Knight  International  Press  Fellowships 

Live  abroad  for  up  to  nine  months  and  share  your  skills 
with  colleagues  in  emerging  democracies. 

Deadlines  for  applications: 

January  15  &  Juiy  15 


U.S.  Newspaper,  Radio  and  TV  Professionals  needed  with  experience  in: 

y  Advertising  /  Business  Management  y  Reporting  and  Editing 

/  Design  and  Layout  /  Circulation  /  Broadcast  Production 

/  Pre-press  Production  y  Curriculum  Development 

For  more  information  or  an  application  contact: 

International  Center  for  Journalists  •  1616  H  Street,  NW  •  Third  Floor 
Washington,  DC  20006  •  Tel:  202-737-3700  •  Fax:  202-737-0530 
Web:  www.icfj.org  •  E-mail:  knight@icfj.org 


Secretary  Kathleen  Kearney  that  might  cau.se 
some  to  question  the  paper’s  objectivity.  Before 
she  became  EX7F  secretary,  Kearney  was  the 
judge  who  in  1998  issued  the  order  placing  his 
daughter  in  a  state  shelter  after  Abbott,  who  had 
custody  of  the  girl,  reported  he  suspected  his 
ex-wife  abused  the  girl  during  a  visit.  Abbott 
has  complained  about  Kearney  in  a  letter  to 
Florida  Gov.  Jeb  Bush  and  in  a  background 
sheet  prepared  with  the  help  of  a  PR  firm. 

“That’s  curious.  Why  wouldn’t  they  men¬ 
tion  that  to  me?”  asked  Abbott,  who  also  said 
the  paper  supported  Kearney  editorially. 

“You  know  how  newspapers  work,” 
Pollack  said.  “That  wouldn’t  be  a  factor.” 

Payment  for  Sun-Sentinel  work  was  the 
largest  part  of  Abbott’s  income  last  year, 
amounting  to  $23,138,  he  said.  ■ 


tool  studied 

Such  uncertainties 
prompted  the  Amer¬ 
ican  Society  of 
Newspaper  Editors 
(ASNE)  to  launch 
i  a  two-year  study 
!  of  FOIA  trends, 

I 

[  uses,  and  perceptions 
among  both  joumal- 
;  ists  and  readers  that 
i  it  hopes  will  lead  to 
I  educational  data  and 
a  plan  to  make  sure 
I  FOIA  rights  remain  effective  and  even  expand 
I  in  the  future. 

“It’s  going  to  assess  the  public  and  the 
press’  perception  of  public  records,  particu¬ 
larly  in  this  era  when  so  many  records  are 
'  being  kept  and  tracked  electronically,”  said 
j  Scott  Bosley,  ASNE  executive  director.  “We 
,  want  to  check  attitudes  on  that  and  develop  a 
I  strategy  for  dealing  with  it.” 

!  Anders  Gyllenhaal,  executive  editor  of  The 
'  News  &  Obsen’er  in  Raleigh,  N.C.,  is  heading 
j  the  project,  which  is  being  conducted  with  the 
j  Freedom  Forum’s  First  Amendment  Center.  He 
'  said  researchers  already  have  begun  reviewing 
FOIA  ca.ses  with  an  eye  toward  conducting  a 
poll  of  reader  opinions  on  information  access 
;  requests  by  journalists.  —  Joe  Strupp 


Anders  Gyllenhaal 
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who  can  take  your  web  site  visits 
from  8  minutes  to  8  hours? 


everstream  brings  you ... 

•  Longer  Web  Site  Visits 

•  More  Revenue  Opportunities 

•  A  Rich  Local  Presence 


...just  listen. 


With  streaming  media  from  everstream  on  your  Web  site,  you  can  offer  your  advertisers  a  platform  that  reaches  more 
of  their  audience.  Our  localized  content  and  diverse  programming  can  put  you  a  click  away  from  generating  incremental 
ad  revenues.  Sound  good  to  you?  Hear  the  facts  of  how  this  unique  online  revenue  opportunity  can  work  for  you  at 
www.everstream.com,  or  call  1.888.842. 1 7 17. 


Licensed,  by  tSCAP.  BW.  and  SESAC.  Member  of  DiHa. 


everstream 


Japanese  mull  the  U.S.  market 


BROKER:  IT’S  THE  RIGHT  TIME  TO  SAY  HELLO  TO  A  GOOD  BUY  BY  MARK  FITZGERALD 


Japan’s  burgeoning  free  paper  industry 
is  trying  to  learn  from  its  American 
counterpart. 

By  U.S.  standards,  free  papers  in 
Japan  are  huge.  Sankei  Living,  for  example, 
distributes  2,235,000  copies  in 
Tokyo  and  another  1,796,000 
in  Osaka.  Their  competitors  are 
just  as  big:  The  Tokyo  Shimhun 
Shopper  delivers  1,346,000  ; 
copies  of  its  1 1  editions  in  that 
in  Osaka,  Yomiuri 


j  pers  operate  in  America, 
j  Some  cultural  differ-  I 
!  ences  were  quickly  evi-  | 

i  dent.  Japanese  managers  I 

\  listened  carefully  and 
J  scribbled  notes 

free  paper  com- 

ker  with  Bolitho- 

ates,  a  newspaper 

brokerage  and 
appraisal  firm  based  in 
I  Bozeman,  Mont.  Still,  they 
'  had  many  questions  about 
Cribb’s  straightforward  dis¬ 
cussion  of  cash  flow  and 
gross  revenue  multiples. 

“Are  you  saying  it’s 
nothing  but  money?’’  one 
;  manager  asked.  “Are  you 
saying,  money  is  the  only 


city,  and. 

Shimhun  gives  away  1 ,650,000 
copies  of  Yomiuri  Life. 

By  contrast,  the  biggest  U.S. 
free  weekly,  the  Suffolk  Life  B 

Newspapers  on  Long  Island, 

N.Y.,  distributes  517,000  John  Cribb 
copies.  Distribution  falls  off 
quickly  from  there:  The  lOth-biggest,  the 
Suncoast  News  in  New  Port  Richey,  Fla., 
delivers  an  average  of  128,000  copies. 

Nevertheless,  Japanese  free  paper  publish¬ 
ers  have  concluded  numbers  don’t  mean 
everything.  In  the  past  couple  of  years,  they 
have  organized  themselves  into  a  U.S. -style 
association.  Earlier  this  year,  members  of  the 
Japan  Free  Newspapers  Association  (JFNA) 
traveled  to  Chicago  to  see  how  free  newspa- 
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Soinaei5(l 
lletKiiaoef  Press 


SalnaCBOO 

HonmnlalCiiiiiiiiercial  Press 


S(iliiaD3(IO 

Horumnal  Semi  ComiiBcial  Press 


Solna  Web  offers  the  broadest  lii\e  of  siit^de-width  web  presses — in  both  horizontal  and  vertical  fomuits. 
Historically,  web  iirinters  have  been  forced  to  choose  one  design  over  the  other,  but  now  Solna  offers 
both  types  of  presses  to  match  your  production  needs.  For  newspaper  or  conunercial  BPF'am 
printing,  as  stand-alone  pre.ss  lines  or  to  add  capacity,  look  to  Solna  for  the  l)est  f 

single-width  solutions.  Pa 


lT|i|  I  M 


JFNA’s  Akira  Tsukamoto,  left,  John  Cribb,  cen¬ 
ter,  and  JFNA’s  Zene  Kikuno  meet  in  Chicago. 

factor  in  valuing  free  papers?”  Cribb  respond¬ 
ed  that  factors  such  as  good  editorial  content 
are  reflected  in  the  common  formulas  of  cash 
flow  and  gross  revenue  multiples. 

The  whole  idea  of  cash-flow  valuation  is  a 
foreign  concept  to  Japanese  publishers,  said 
JFNA’s  senior  managing  director,  Akira 
Tsukamoto.  They  are  familiar,  however,  with 
the  generally  lower  status  of  free  papers 
compared  to  paid  papers.  “The  reputation  of 
free  papers  is  not  so  high,  so  we  started  the 
association  to  increase  their  prestige,” 
Tsukamoto  said. 

Will  free  papers  such  as  the  Aoi  Post  Akita 
follow  Toyota  automobiles  and  Sony  elec¬ 
tronics  into  the  American  market?  One  man¬ 
ager  suggested  as  much  by  asking  Cribb  if 
“this  is  the  right  time  to  come  to  America  and 
buy  some  free  papers?” 

“Absolutely,”  the  newspaper  broker  said.  ■ 


you  can  get  them  in  any  widtii  you  want. 

(As  long  as  it's  single.) 
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www.AdOne.com 


More  revenue 

IS  RIGHT  AROUND  THE  CORNER 

AdOne  is  the  newspaper  industry’s  leading  online  resource  for  revenue  generating 
applications.  Our  forward-thinking  approach  is  built  on  the  premise  that  local 
e-commerce  is  the  marketplace  of  the  future.  Drawing  on  our  classified  advertising 
expertise,  we  use  the  latest  technology  —  including  unmatched  Internet  distribution 
—  to  help  our  affiliates  tap  the  tremendous  revenue  potential  of  their  own 
communities.  So  they  can  reap  the  rewards  of  an  exciting  new  way  of  doing  business. 

For  more  information,  call  David  Prizer  at  I  -800-555-423 1 ,  ext.  29 1 0. 


AdOne 

Jobs,  cars,  homes  and  more. 


QUOTE  OF  THE  WEEK 


Weekly  cashes  in 
at  Louisiana  casino 


NATIONAL 
ADVERTISING 
ALWAYS  INVOLVES  A 
RESELUNG  EFFORT 
YEAR  AFTER  YEAR, 
UNUKE  RETAIL 
WHERE  AN 
ACCOUNT  BECOMES 
AN  ANNUITY  FOR 
THE  NEWSPAPER. 


^  '  change-counting  machine 

November,  McMahon 
began  taking  his  news-rack 
income  to  the  casino’s  cashiers 
and  exchanging  it  for  new  bills. 

“We  park  the  car  in  their  garage,  we  go  to  the 
slot  machines  to  play  a  little,  then  we  turn  the  money 
into  their  cashiers,”  said  McMahon.  “They  give  you 
crisp  currency,  at  no  charge,  and  they  are  right  next  to 
the  French  Quarter  so  we  can  go  there  and  have  a  nice 
dinner.  It’s  the  perfect  solution.”  —  Joe  Strupp 


At  The  Ponchatoula  (La.) 

Times,  Publisher  Brian  T. 

McMahon  has  more 
than  circulation  levels, 
ad  sales  revenue,  and 
production  costs  to 
worry  about.  For 

has  run^  the  ^  7,200- 

another  key  concern 
each  month  is  exchang- 
ing  some  2,0(X)  quarters 
from  his  news  racks  for 

paper  cash.  ^ 

In  late  1999,  local  banks  stopped 
taking  the  buckets  of  change  that  come 
from  the  newspaper’s  racks  every  three  weeks  or  so, 
according  to  McMahon,  49,  who  mns  the  paper  with 
his  wife  Terry  Ann  and  a  small  staff.  He  said  the 
bankers  want  the  quarters  rolled  up  in  $10  wrappers,  a 
time-consuming  step  for  his  already  overburdened 
crew.  And  taking  the  coins  to  a  local  supermarket 


Nicholas  Cannistraro  Jr. 
president  and  g.ni. 
Newspaper  National 
Network 
(p.  26) 
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a  small  drop  of  ink  ^  falling  like  dew  upon  a  thought, 

produces  that  which  makes  thousands, 

perhaps  millions, 

think*» 

'  Lord  Byron 


For  their  courage,  compassion  and  professionalism, 
the  Newspaper  Guild/CWA  honors  our  Pulitzer  Prize  winners 

KATHERINE  BOO  of  the  Washington  Post  for  Pubuc  Service,  as  well  as  the  Newspaper 
Gliild/CWA’s  Heywood  Broun  Award  •  HENRY  ALLEN  of  the  Washington  Post  for  Criticism  • 
GEORGE  DOHRMANN  OF  the  St.  Paul  Pioneer  Press  for  Beat  Reporting  •  CAROL  GUZY  and 
LUCIAN  PERKINS  of  the  Washington  Post  for  Feature  Photography  •  CHARLES  J.  HANLEY  and 
MARTHA  MENDOZA  of  the  Associated  Press  for  Invt:stigative  Reporting  •  STAFF  OF  THE 
DENVER  POST  for  Breaking  News  Reporting  •  STAFF  OF  THE  ROCKY  MOUNTAIN  NEWS  for 
Breaking  News  PiiOTOGRAPm'  •  STAFF  OF  THE  WALL  STREET  JOURNAL  for  National  Reporting 


newsbriefs 


Continued  from  Page  3 

Changing  of  the  guard 
at  Times  Mirror  Co. 

Tribune  Co.,  as  part  of  its  $8- 
billion  acquisition  of  Times 
Mirror  Co.,  appointed  new 
Times  Mirror  board  members 
and  executives  at  the  Los  Angel¬ 
es  Times.  John  Madigan,  Trib¬ 
une’s  chairman,  president,  and 
CEO,  replaced  Mark  H.  Willes 
as  chairman  of  Times  Mirror. 

Tribune  also  appointed  more 
than  1 2  executives  to  the  board. 
At  the  LA.  Times,  John  P. 
Puemer,  publisher  of  Tribune’s 
Orlando  (Fla.)  Sentinel,  was 
named  publisher  and  John  S. 
Carroll,  editor  of  Times  Mirror’s 
The  (Baltimore)  Sun,  became 
editor.  They  replaced  Kathryn 
M.  Downing  and  Michael  Parks, 
who  remain  employees  of 
Times  Mirror  until  the  merger  is 
completed. 


keep  private  the  bulk  of  a 
lengthy  investigation  into  an 
area  police  agency. 

According  to  I'he  Associated 
Press,  the  Daily  News  on  March 
9  formally  requested  a  2,000- 
page  report  on  the  conduct  of 
the  Maricopa  County  Police 
Department.  The  city’s  police 
chief  and  the  weekly  Bullhead 
City  Bee  also  requested  copies 
of  the  report. 

The  city  said  it  named  just 
the  Daily  News  in  the  suit 
because  it  needs  only  one 
defendant  to  seek  a  court  ruling. 

The  investigation  stems  from 
allegations  by  Councilwoman 
D’Arcy  Downs- Vollbracht,  who 
accuses  the  police  department 
of  improperly  looking  into  her 
background  when  she  ques¬ 
tioned  an  officer’s  care  of  a 
police  dog  that  almost  died 
after  being  left  in  a  backyard 
last  summer. 


City  sues  to  keep  its 
pubiic  records  private 

Officials  in  Bullhead  City, 
Ariz.,  are  suing  the  Mohave 
Valley  Daily  News,  asking  a 
court  to  rule  that  the  city  can 


‘Revisionist’  ad 
prompts  apology 

The  Daily  Aztec,  the  student 
newspaper  at  San  Diego  State 
University,  has  apologized  to 
readers  for  running  a 
lengthy  advertising 
insert  that  claimed  the 
Holocaust  never 
occurred. 

The  24-page  insert, 
titled  “The  Revision¬ 
ist:  Encouraging  an 
Open  Debate  on  the 
Holocaust  Con¬ 
troversy,’’  ran  in  the 
paper  April  13. 

Editor  in  Chief 
Jennifer  Kabbany  said 
the  insert  was  sent 
straight  to  the  printer 
and  that  the  editorial 
staff  did  not  have  a 
chance  to  review  its 
contents.  “This  inci¬ 
dent  has  prompted  us 
to  scrutinize  our  insert 
policies  and  proce¬ 
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In  the  4/17/00  issue  of 
E(ditor  &  Publisher,  the 
Chicago  Tribune  publisheij 
an  advertisement  misnam¬ 
ing  the  George  Polk  award 
and  including  the  Peter 
Lisagor  award  in  a  list  of 
the  journalism  awards  won 
by  members  of  its  editorial 
staff  for  two  recent  series. 

The  Chicago  Tribune 
regrets  the  error. 
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dures  to  ensure  this  does  not 
happen  again,”  Kabbany  wrote, 
adding  that  the  $500  the  news¬ 
paper  received  for  the  ad  will 
be  donated  to  SDSU’s  Lipinsky 
Institute  for  Judaic  Studies 

The  booklet,  which  has 
appeared  as  an  ad  in  college 
newspapers  across  the  United 
States  periodically  since  1991, 
is  published  by  Bradley  R. 
Smith.  It  asserts,  among  other 
things,  that  Jews  killed  in 
German  prison  camps  died 
from  disease. 

Kabbany  told  E&P  the  cam¬ 
pus  outcry  over  the  ad  was 
“about  a  6.5  on  a  scale  of  10.” 
She  said  the  paper  also  received 
“a  few  e-mails  saying  it  was  our 
First  Amendment  right  to  run 
it,”  though  none  of  them  sup¬ 
ported  the  booklet’s  views. 

SDSU  President  Stephen 
Weber  said  a  campus  board  that 
oversees  the  newspaper  will 
review  the  incident. 

Liberty  Group  gets 
$30M  to  expand 

Northbrook,  Ill.-based 
Liberty  Group  Publishing  is 
getting  $30  million  in  equity 
investment  money  and  has 
increased  its  credit  line  by  $100 
million,  which  will  allow  it  to 
continue  its  expansion.  The 
infusion  brings  to  $100  million 
the  total  invested  by  affdiates  of 
the  Los  Angeles-based  mer¬ 
chant  banking  firm  Leonard 
Green  &  Partners,  L.P.  Two- 
year-old  Liberty  already  owns 
more  than  300  community 
papers  and  recently  agreed  to 
buy  three  dailies  in  Michigan 
with  a  combined  daily  circula¬ 
tion  of  29,000  from 
Independent  Media  Group. 

February  newsprint 
use  increases  3.3% 

U.S.  daily  newspapers  used 
747,000  metric  tons  of 
newsprint  in  February,  a  3.3% 


increase  over  the  same  period  a 
year  earlier,  according  to  the 
Newspaper  Association  of 
America. 

February  end-of-month 
inventories  of  962,000  metric 
tons,  representing  a  39-day  sup¬ 
ply,  were  down  2.2%  from  a 
year  earlier. 

Preliminary  NAA  estimates 
for  March  show  newsprint  con¬ 
sumption  rose  4. 1  %  to  807,000 
metric  tons,  while  end-of- 
month  inventories  were  down 
2.9%  to  952,000  metric  tons,  a 
35-day  supply. 

NNPA  news  service: 
Nothing  but  Net 

In  a  nod  to  the  electronic 
age,  the  National  Newspaper 
Publishers  Association,  an  asso¬ 
ciation  of  200  black-interest 
community  newspapers,  will 
replace  first-class  mail  with  the 
Web  or  e-mail  as  a  delivery 
method  for  its  news  service  to 
members. 

The  60-year-old  organization 
said  the  change  will  cut  its 
news-service  costs  in  half  while 
making  the  service  more 
responsive  to  members’  needs. 

Morris  tunes  in 
to  Riviera  Radio 

Augusta,  Ga.-based  Morris 
Communications  Corp.  has 
added  a  French  Riviera  radio 
station  to  its  European  print 
holdings.  Riviera  Radio  is  an 
English-language  station 
serving  the  region’s  inter¬ 
national  tourist  community. 

Morris  is  a  newspaper- 
oriented  company  with  papers 
mainly  in  the  South  and 
Midwest  and  a  small  TV  group. 
The  company  also  closed  on 
the  purchase  of  the  Homer 
News,  a  3,8C)0-circulation 
weekly  in  Alaska. 

—  Reported  and  written 
by  Joel  Davis 
and  Lucia  Moses 
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By  Lucia  Moses 


Honolulu  JO  A 
partners  agree 
to  seek  buyer 


Gannett  Co.  Inc.  and  Liberty 
Newspapers  —  after  trying 
unsuccessfully  for  months  to 
get  out  of  their  joint  operating 
agreement  in  Honolulu  — 
have  agreed  to  seek  a  buyer  for  the  Honolulu 
Star-Bulletin.  The  deal  came  out  of  confiden¬ 
tial  talks  aimed  at  resolving  antitrust  lawsuits 
filed  by  the  state  of  Hawaii  as  well  as  a  group 
of  citizens  and  newspaper  union  members 
challenging  the  planned  shutdown  of  the  after¬ 
noon  paper. 

A  court-supervised  agreement  gives  Lib¬ 
erty  until  the  end  of  June  to  find  a  buyer  for 
the  Star-Bulletin.  But  whether  it  can  find  a 
taker  is  another  question.  The  sale  would 
include  the  paper’s  subscriber  and  advertiser 
lists,  but  no  subsidy,  no  presses,  and  no  JOA, 
which  now  guarantees  the  Star-Bulletin  a 
share  of  the  profits.  The  buyer  would  have  the 
option  to  contract  with  Gannett’s  morning 
Honolulu  Advertiser,  the  Star-Bulletin's  JOA 
partner,  to  print  the  daily.  The  Star-Bulletin, 
which  now  shares  the  Advertiser's  building, 
also  would  have  to  find  new  offices  and  set  up 
its  own  business  departments,  functions  now 
handled  by  the  JOA. 

Both  papers  are  anxious  to  resolve  the  legal 
hassle,  which  has  made  the  Advertiser  put 
expansion  plans  on  hold  and  left  Star-Bulletin 
employees  worried  about  their  job  security. 

Star-Bulletin  Managing  Editor  David 
Shapiro  said  he  believes  a  sincere  effort  will 
be  made  to  sell  the  paper.  “There  are  people 
looking  at  it.”  he  said.  “Whether  it’ll  turn  into 
anything  remains  to  be  seen.”  As  for  the 
paper’s  viability  without  the  JOA  subsidy, 
Shapiro  said  the  Star-Bulletin  could  succeed 
as  an  independent  paper  if  it  converts  to  the 
morning  cycle  and  leverages  its  content 
through  Web  partnerships,  which  are  now 
barred  under  the  JOA. 

But  the  paper  would  be  fighting  an  uphill 
battle.  Reflecting  a  trend  toward  morning 
readership  and  Hawaii’s  ailing  economy,  the 


Star-Bulletin  has 
steadily  lost  circula¬ 
tion,  dropping  from 
88,000  in  1993  to  about 
66,000  today,  while  the 
Advertiser  has  held 
steady  at  about  1 10,000. 

Meanwhile,  the  Star- 
Bulletin  staffing  level 
has  remained  unchanged 
at  about  95,  making  it  a 
drain  on  the  Advertiser, 
said  Mike  Fisch,  publish¬ 
er  of  the  Advertiser  and 
president  of  the  Hawaii  Newspaper  Agency, 
business  agent  of  both  papers.  “On  a  stand¬ 
alone  basis,  I  don’t  believe  it  would  be  prof¬ 
itable,”  he  said. 

If  no  buyer  is  found,  the  lawsuits  would 
remain  in  effect.  Even  if  that  happens,  Gannett 
and  Liberty  would  still  gain  an  advantage,  said 
Steve  Barnett,  an  antitrust  law  expert  at  the 
University  of  California  at  Berkeley. 

“If  they  can’t  find  a  buyer,  that  may  make  a 
legal  case  for  the  Star-Bulletin  being  a  failing 
company,”  Barnett  said,  adding  he  was  sur¬ 
prised  the  state  would  agree  to  allow  its  owner 
to  offer  the  paper  with  no  JOA  or  subsidy. 

Gannett  and  Liberty  announced  last 
September  that  they  planned  to  end  their  JOA 
12  years  early  and  fold  the  paper  in  exchange 
for  a  $26.5-million  payment  to  Liberty.  The 
state  filed  suit,  calling  the  plan  a  shutdown- 
for-pay  scheme  to  give  Gannett  a  monopoly  in 
the  daily  market.  A  federal  judge  issued  an 
injunction  ordering  the  paper  to  continue  pub¬ 
lishing  pending  a  resolution  of  the  state’s  law¬ 
suit,  with  a  trial  set  to  start  this  Sept.  19. 

The  Honolulu  deal  bears  a  resemblance  to 
the  situation  in  San  Francisco,  where  the 
Hearst  Corp.,  under  pressure  from  the  U.S. 
Department  of  Justice,  stepped  up  its  efforts  to 
sell  its  flagship  San  Francisco  Examiner,  then 
agreed  to  pay  a  reported  $66-million  subsidy 
to  the  Fang  publishing  family  to  take  the  paper 
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wants  to  read  it.  Purchaser  must  honor  ^  muS  move  out  ol  their  existing  offices 

to  any  Star-Builetin  employee  it  does  not  ®  ^  accounting  or  other  operational  facilities  and  must 

somewhere  else.  News^r  has  rio  cw^ato  ^  time  as  ^®S^hind 

learn  to  do  all  that  stuff  from  f  new^aper  while  blindfolded,  with  <me  hand  tied  behind 

that  new  ownership  will  in^rcular  pattern  while  singing,  ‘The 

his  back.  Purchaser  must  tKip  on  ^  f^^n  a  ^  This  offer  not  valid  outside  Oahu.  Mahalo. 


Proposed  terms  of  an  agreement  to  sell  the  Honolulu  Star-Bulletin 
are  squarely  in  the  cross  hairs  of  Hawaii-based  creator  Daryl  Cagle. 


off  Hearst’s  hands.  Both  the  Honolulu  and  San 
Francisco  cases  have  sent  an  alarming  mes¬ 
sage  to  JOA  partners  around  the  country, 
Barnett  said.  “It  certainly  opens  a  new  era  in 
the  dismantling  of  JOAs,  and  makes  it  dis¬ 
tinctly  more  difficult  to  get  rid  of  one  if  you 
are  a  JOA  publisher.”  ■ 


Korean-language  paper 
launches  in  New  Jersey 

Bergen  Newspaper  Group  in  Palisades 
Park,  N.J.,  launched  a  Korean-language  news¬ 
paper  last  Wednesday  to  target  Bergen 
County’s  burgeoning  Korean  community. 

About  100,000  Koreans  live  in  the  northern 
New  Jersey  county  near  New  York  City,  most 
of  them  recent  immigrants  who  don’t  speak 
fluent  English.  The  new  paper,  called  Korean 
Bergen  News,  contains  news  of  interest  to 
Korean  readers  as  well  as  translated  news 
from  The  Bergen  News,  Bergen  Newspaper 
Group’s  free  weekly. 

Korean  Bergen  News  will  initially  publish 
every  other  Friday  with  a  distribution  of 
5,000.  General  Manager  Thomas  Bae  said  the 
paper  will  let  local  advertisers  target  Korean¬ 
speaking  residents  at  lower  prices  than  they 
pay  to  buy  space  in  other  Korean-language 
papers  that  circulate  in  the  area.  He  estimates 
these  businesses  spend  more  than  $300,000 
monthly  on  advertising  costs. 
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NEXPO^  and  the  Federation 
Conferences  come  together 
June  15-20  in  San  Francisco 
for  a  once-in-a-lifetime  NAA 
MegaConference.  The  entire 
industry  wiil  be  there.  You  can't 
afford  to  miss  it 


NEWSmVPERS 


including 


Learn  From  the  Best 

Choose  from  hundreds  of  stellar  educational  sessions, 
including... 

■  MegaSessions  featuring  the  country's  hottest  speakers 

■  Industry  Hot  Topics  featuring  the  50"  web,  database 
marketing,  e-commerce,  and  staff  retention 

■  Eight  tracks  of  targeted  conference  programming: 

Classified,  Research,  Co-op,  CONNECTIONS,  Marketing, 
Advertising,  Circulation,  and  NEXPO. 

Network  With  Colleagues 

Remember,  Newspapers  2000  is  a  once-in-a-lifetime  event.  There 
will  never  be  another  opportunity  to  network  with  colleagues 
from  every  facet  of  the  industry  and  from  around  the  globe! 


Visit  Over  600  Companies 

The  NEXPO  Exposition 

■  Learn  about  the  latest  technologies  in  New  Media,  Pre-Press, 
Press  and  Post-Press 

■  Meet  company  representatives  and  see  live  demonstrations 

■  Gather  all  the  necessary  information  for  future  purchases. 

The  Federation  Pavilions 

■  Learn  about  the  latest  products  and  services 

■  Great  for  newspaper  professionals  in  Advertising  (classified, 
co-op  and  display).  Circulation,  Marketing,  New  Media, 
Promotion  and  Research. 


The  “Virtual”  NEXPO _ 

NEXPO’s  brand  new,  interactive  online  floor  plan  will  revolutionize  how  you  prepare  for  the  event.  Log  on 
to  www.nexpo.eom/nexpo2000/  to  browse  through  exhibitors,  access  company  information,  and  create 
and  save  your  own  customized  map  of  the  exhibitors  you  plan  to  visit. 


J 


For  speaker  information  or  to  register,  iog  on  to 

www.naa.org/newspapers2000 


Newspaper 
AwoctoMon 
of  Aniaricar 


For  additional  information  on  Newspapers  2000,  call  (800)  656-4622. 
For  NEXPO-only  questions,  call  (703)  902-1880. 
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VOL.  1  V 

•  U.S.  &  Canadian  M 

•  U.S.  &  Canadian  U 

•  Foreign  Newspapei 

•  News,  Picture  &  Syndicated  Services 

•  Equipment/Interactive  Products  &  Services 


I  Dailies  throughout  the 
including  contact  names/titles, 
addresses,  phone/fax  numbers, 
local  population,  circulation, 
subscription  rates,  mechanical 
specs,  equipment,  news  services 
and  more! 


T  Groups  &  Special  Dailies 


VOL.  2 

•  U.S.  &  Canadian  Community  Weeklies 

•  U.S.  &  Canadian  Shopper/TMC  Publications 

•  U.S.  &  Canadian  Specialty  &  Niche  Publications 

•  U.S.  &  Canadian  Weekly  Newspaper  Groups 

•  Other  Organizations  &  Industry  Services 


I  Community  papers,  shoppers, 
TMC’s,  specialty  and  niche 
publications:  alternative,  black, 
ethnic,  religious,  gay  and  lesbian. 


>  Web  site  addresses,  ad  rates, 
installed  equipment,  special 
editions/sections,  newsprint  and 
other  commodity  consumption. 

^  2000  EDITION  ON  PRESS  NOW! 

Call  1 -888-61 2-7095  to  Order 

Buy  the  3  Volume  Set  for  only  $200  and  Save  40%  |||||rr^ 

Also  available  on  CD-ROM  for  Windows®  and  Macintosh®. 

Targeted  Searches  -  Data  Exports  -  Customized  Mailing  Lists 
Call  (800)  336-4380  ext.  172  for  details  or  order  online  at  www.editorandpublisher.com 


VOL.  3 

•  Alphabetical  listing  of  personnel  from  Dailies,  Weeklies, 

Groups,  Services,  Shopper  and  Niche  Publications. 

•  Name,  Title,  Company,  Phone,  City  &  State 
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Exhibitors  &  Booth  Numbers 


It'sTi 


For  GMTI 


The  way  newspapers  develop  and  manage  content  for  their  products  has  permanently  changed,  creating 
the  need  for  new  publishing  tools.  GMTI  has  the  technology  to  expand  your  business  -  from  web  to  print. 
We  provide  the  means  to  transform  content  into  assets. 


Celebro.com  offers  database  applications,  which  enhance  your 
newspaper's  ability  to  increase  revenues  and  strengthen  relationships. 
Accessed  via  the  Internet,  Celebro.com  receives  data  directly  from 
advertisers  and  places  it  into  custom  templates.  Camera  ready  ads  arrive 
complete,  eliminating  the  cumbersome  proofing  process.  Celebro.com 
provides  well-proven  turnkey  options  for  Automotive  and  Real  Estate 
advertising  production. 

The  Digital  Collections  DC4  System  provides  web-based  digital  asset 
management,  and  a  news  library/multimedia  archive  database  (on  Oracle®) 
accessible  via  Internet  and  Intranet  -  using  common  web  browsers. 

An  optional  "e-commerce"  module  supports  Internet-based  information 
commerce  activities  such  as  online  archives. 


Booth  #2039 


GANNETT  MEDIA  TECHNOLOGIES  INTERNATIONAL 


151  West  Fourth  Street  •  Suite  201  •  Cincinnati,  OH  45202  •  800.801.3771  •  Fax  513.241.7219  •  www.gmti.com 


i 


Mark  your  calendar  for  Nexpo  2000,  the  Newspaper 
Association  of  America’s  (NAA)  annual  Technical 
Exposition  and  Conference,  to  be  based  at  the  Moscone 
Center  in  San  Francisco  June  16-20.  The  event,  the 
world’s  largest  annual  exposition  for  newspapers,  covers 
the  full  gamut  of  technology  for  the  newspaper  industry, 

from  new  media  and  the  Internet  to  prepress,  press,  and  •  “Taking  Command  of  Tomorrow”  —  NAA  Vice 
post-press.  Chairman  Andrew  Barnes,  CEO,  president,  and  editor 

The  highlight  of  this  year’s  show  will  be  a  keynote  of  the  St.  Petersburg  (Fla.)  Times,  discusses  the  future 
address  by  retired  U.S.  Gen.  Colin  Powell,  former  of  the  industry  with  Stuart  Gamer,  president  and  CEO 
chairman  of  the  Joint  Chiefs  of  Staff,  at  a  session  on  of  Thomson  Newspapers;  William  Dean  Singleton. 
June  17.  Powell  will  speak  on  “The  Dynamics  of  president  and  CEO  of  MediaNews  Group  Inc.;  Louis 
Leadership.”  Weil,  president  and  CEO  of  Central  Newspapers  Inc.; 

The  show  mixes  vendor  exhibits  with  20  workshops  and  other  newspaper  executives, 
designed  to  bring  attendees  up-to-date  on  a  variety  of  •  “Database  Marketing”  —  Tom  Norris,  senior  vice 
industry  topics.  The  workshops  include:  president  of  marketing  sales  for  the  Minneapolis  Star 

•  “Capitalize  on  Handheld  Technology”  —  Edward  Tribune,  moderates  a  discussion  on  growing  revenue 
F.  Baer,  chief  information  officer  of  the  Atlanta  with  successful  database  marketing  applications. 
Journal-Constitution,  moderates  a  discussion  on  how  •  “E-Primer:  Preparing  for  the  Future”  — 
newspapers  use  personal  digital  assistants  (PDAs)  and  Innovators  in  the  e-commerce  revolution  cover  ways  to 
other  handheld  devices  to  increase  efficiency,  lower  use  the  Web  to  build  business, 
costs,  and  improve  communication.  •  “Extend  the  Life  of  Your  Press”  —  Experts  offer 

•  “Redefining  Newspaper  Marketing  to  Maximize  practical  advice  on  upgrading  and  retrofitting  existing 
Readership”  —  Sergio  Zyman,  founder  and  CEO  of  press  equipment. 

The  Z  Group  and  the  author  of  “The  End  of  Marketing  •  “Retaining  Talenf  ’  —  Elizabeth  Drewry,  senior 
As  We  Know  It,”  explains  the  latest  newspaper  mar-  vice  president  of  human  resources  at  the  Los  Angeles 
keting  techniques.  Continued  on  Page  N54 
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EXHIBITOR  BOOTH  No.  EXHIBITOR  booth  No. 


A-American  Press  Parts . 4725 

ABB  Automation  Inc . 4117 

Accrue  Software,  Inc . 2408 

AccuData  America . 1554 

Accu Weather,  Inc . 941 

Adhesive  Software . 2841 

Adobe  Systems  Inc* . 2421 

AdStar.com,  Inc . 2815 

Advanced  Publishing  Technology,  Inc.  . .  .2607 

Advanced  Technical  Solutions,  Inc . 1307 

Advanced  Wireless  Solutions,  Inc . 637 

AdzGalore.com/AdAmerica . 718 

AGFACorp*  . 1717 

Agile  Enterprise  Inc . 313 

Ailink*  . 2737 

ALTA  Graphics,  Inc . 4832 

Anchor  Lithkemko,  Inc.*  . 3601 

Anitec  Newspaper  Co  . 2343 

Anocoil  Corp . 215 

Artes  Graficas . 627 

The  Associated  Press  . 2007 

ASTECH  . 1341 

‘Ataboy . 4735 

Atex  Media  Solutions,  Inc  . 4111 

The  Austin  Co . 4613 

Autologic  Information  International,  Inc.  .  .1131 

B  Linked.com*  . 2639 

Baldwin  Enkel  Corp . 4437 

Baldwin  Kansa  Corp  . 4437 

Baseviewl  . 2031 

Baumer  Electric,  Ltd . 4484 

Baumuller  L.N.1 . 3501 

Bek  Systems* . 4655 

Bell  &  Howell/DataTimes . 2324 

Bellatrix  Systems  Inc . 1945 

Beta  Industries  . 2225 

Bidco  Manufacturing* . 2322 

Binuscan,  inc . 1452 

Bishamon  Industries  Corp . 4984 

Chuck  Blevins  &  Associates . 4016 

Brainworks  Software . 1807 

Buhrs  Americas,  Inc . 3234 

Burgess  Industries  Inc.  Bll  . 3238 

Burt  Technologies,  Inc . 4009 

CAE  Alpheus  Inc . 4276 

Camera  Bits,  Inc . 734 

Canadian  Web  Consultants,  Ltd . 4525 

Cannon  Equipment  Co.,  Inc . 4278 

Capital  Track  Co  . 3521 
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Carnegie  Mellon  Research  Institute*  . .  .4653 

CCI  Europe . 931 

CCL  Labeling  Equipment . 4763 

Celebro . 2039 

CKP  Newspaper  Systems  Inc . 2531 

Claritas  Inc . 2052 

Cleveland  Electric  Co . 3308 

CMC  America*  . 4301 

CNI  Corp . 131 

Coleman/Caskey  Architects  . 736 

Controls  Group  Inc . 4661 

CreoScitex  Products,  Inc . 207 

CText,  Inc . 1107 

Dario  Designs  Inc . 4964 

Data  Engineering  Ltd . 3229 

Data  Sciences,  Inc.  (DSI) . 1607 

Dauphin  Graphic  Machines  Inc . 4417 

DAY  International,  Inc . 4743 

Denex,  Inc . 4003 

Devlin  Electronics  Ltd  . 716 

Diamond  Roller  Corp* . 4675 

Digital  Collections . 2039 

Digital  Data  Publishing,  Inc . 2507 

Digital  Media,  Inc . 2334 

Digital  Technology  International . 717 

DK&A,  Inc . 2048 

Dimensional  Insight  . 2927 

Domino  Amjet,  Inc . 3625 

DouthittCorp  . 742 

Duarte  Register  Systems . 710 

DYC  Supply  Co . 4253 

Dynaric . 4253 

EAE  Group/Ewert  America . 3311 

EAM-Mosca  Corp . 3317 

Eclectic  Co,  Inc . 3620 

Edgil  Associates,  Inc . 2723 

Editor  &  Publisher . 1707 

Ediwise . 4976 

ELAPLAN  Buchholz  GmbH  &  Co . 1323 

EnterNet . 4737 

Envirecycle  Ink  Recovery/MRS*  . 4665 

Essex  Products  Group . 3214 

Excelerator  Technologies . 1141 

FERAG  Americas . 3725 

Fincor . 3509 

Flint  Ink  . 4155 

FMCCorp . 4449 

Foley,  Torregiani  &  Associates  . 339 

Freedom  Systems  Integrators  . 1415 


EXHIBITOR  BOOTH  No. 

Fuji  Hunt . 3601 

Gammerler  Corp . 4579 

GDT-Nova . 2713 

GMTI  (Gannett  Media  Technologies 

International) . 2039 

Gazette  Technologies . 2209 

GE-Industrial  Systems  Solutions,  Inc.  .  .4605 

Geac  Publishing  Systems  . 431 

Glunz  &  Jensen,  Inc . 2147 

GMA  Aftermarket  Products  &  Services  .  .4375 

GMA/Muller  Martini . 4135 

GMPCS  Personal  Communications,  Inc.  .2905 

GOCODE  (ZAPCODE) ,  Inc . 2921 

Goss  Graphic  Systems,  Inc . 3917 

Grafikontrol  America . 3517 

Graphic  Enterprises,  Inc.  (GEI)  . 441 

Graphics  Microsystems,  Inc . 4511 

GSI  Media  (Gilberti  Spittler  International) .  .4469 

GSP,  Inc . 4179 

Harding-Ankarlo  designALLIANCE . 4429 

Harland  Simon  . 748, 3220 

Harris  Publishing  Systems . 1831 

Heidelberg  Web  Systems . 3735 

HELIOS  Software  GmbH*  . 1339 

HK  Systems  . 4812 

Honeywell  lAC . 3615 

IBM  . 2319 

ICANON  Associates,  Inc . 2237 

IFRA . 720 

IMC  America . 3517 

IMS  Group  Inc . 3231 

Industrial  Safety  Supply  Corp  . 3235 

Infinet . 2330 

Informatel,  Inc . 2243 

Inland  Graphics  International,  L.C.* . 4149 

Inland  Newspaper  Machinery  Corp . 4149 

Innotek  Engineered  Products . 4727 

Innovative  Systems  Design  . 752 

Integrated  Technologies  Solutions  . 643 

Intercontinenlal  Engineering  Co.,  Inc . 4505 

Interlasa*  . 639 

Internet  Tradeline,  Inc . 128 

iPIX  (Internet  Pictures  Corp) . 2647 

Jardis  Industries . 4625 

Jobminder  . 734 

JobOptions . 2740 

K  &  F  Printing  Systems  International . 421 

K  &  M  Newspaper  Services . 4992 

Kaim  &  Associates  . 4822 

Kaspar  Sho-Rack . 4468 

KBA  North  America,  Inc . 3535 

Jim  Kelley  &  Associates  . 2825 

Kennedy  Group . 4972 

KinectaCorp* . 2933 

King  Press  Corp  . 3339 
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-  FULLY  CUSTOMIZED  OR 
FROM  THE  BASELINE 


CCl  Europe  is  one  of  the  world's  leading  devel¬ 
opers  and  suppliers  of  editorial  and  advertising 
solutions  for  the  newspaper  industry.  Our  custom¬ 
ers  are  among  the  largest  newspaper  publishers  in 
North  America  and  Europe.  Our  software  engineers 
have  developed  unique,  customized  solutions  to 
fulfil  these  customers’  individual  news  visions. 
The  customized  CCl  NewsDesk  Editorial  solutions 
are  developed  to  match  the  individual  quest  for 
excellence  and  performance. 

CCl  has  now  developed  a  new  entry  to  the 
CCl  NewsDesk  universe  -  CCl  NewsDesk  baseLine. 


Visit  us  at  Nexpo  2000, 
booth  no.  931,  and  explore  the 
CCl  NewsDesk  universe. 


CCl  NewsDesk  BaseLine  offers  the  quality  per¬ 
formance  of  integrating  all  prepress  systems  into 
one  cross-media  publishing  solution.  The  work- 
flow  has  been  predefined  based  on  our  many  years 
of  experience  and  pre-configured  system 
integration  ensures  that  the  system  can  be 
implemented  rapidly  -  and  be  up  and  running  in 
18  weeks. 

CCl  NewsDesk  BaseLine  offers  newspapers,  with 
50-250  editorial  seats,  a  new  entry  to  the  future. 


FOR  MORE  INFORMATION: 
wvm.ccieurope.com 


EUROPE 

CCI  Europe  Inc.  ■  1701  Barrett  l.akes  Boulevard,  Suite  380  ■  Kennesaw,  GA  30144 
Phone  (770)  420  1100  •  Fax  (770)  420  5558  •  E-mail  info<s>ccieurope.com 
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EXHIBITOR  BOOTH  No. 


Kirk-Rudy  Inc . 3324 

Knowit!,  Inc  . 633 

Kodak  Polychrome  Graphics . 2343 

Konica  . 731 

KPMGLLP  . 2707 

Krause-Biagosch  GmbH . 4800 

Lankford . 3709 

Lazer-Fare  Media  Services  Ltd . 2047 

Lizard  Research  . 2842 

Lockwood  Greene  Engineers,  Inc . 4180 

LogEtronics  Corp  . 724 

Look  Who's  Hiring! . 2839 

Lorentzen  . 4988 

MacAcademy/Windows  Academy  . 2310 

Mactive,  Inc . 1745 

MaketheMove.com  . 2837 

MAN  Roland  Inc . 3925 

Managing  Editor  Inc . 330 

MapQuest.com  . 2931 

Marketing  Solutions  Group,  Inc . 416 

Markzware  . 2223 

Masthead  International  Inc . 4311 

McClier . 3816 

McGrann  Paper  West,  Inc . 2044 

J.  Thomas  McHugh  Co . 3328 

Media  Marketing,  Inc . 1447 

MediaBridge  Technologies,  Inc . 2413 

MediaStream,  Inc . 2318 

MediaXpress/Wavo  Corp . 2747 

MEGTEC  Systems . 3304 

MGI  International,  Inc . 4050 

Mid-America  Graphics  Inc . 4410 

Miles  33  International . 307 

MJ  Systems  . 706 

Modulo  Systems* . 2311 

Monotype  Systems  Inc* . 1415 

Morcor  Solutions  Inc . 1645 

Motion  Systems  Denver  . 4549 

Motterstitch  Co.,  Inc . 4179 

MSSI  (Micro  Systems  Specialists  Inc)  .  .1325 

Muller  Martini . 4135 

Multi-Ad  Services,  Inc . 321 

MyCity.com . 2547 

NAPP  Systems  Inc . 223 

Neasi-Weber  International . 743 

NELA  Graphics,  Inc . 1407 

NENSCO . 3525 

The  Newark  Group  . 3616 

New  Horizons  Team/Sonic  Factory . 2407 

Newspaper  Processing  Services,  Inc.  (NPS)4163 

Newspapers  &  Technology  . 4723 

NEWSTEC,  Inc . 3239 

NewsView  Solutions  by  Reed  Tech . 2623 

The  New  York  Times  News  Services . 2306 

NTI-  GMA  International . 1431 


EXHIBITOR  BOOTH  No. 


Ntown . 2617 

nuArc  Co,  Inc.* . 730 

Omron  Electronics* . 3709 

ONE  Corp  . 4109 

OneVision,  Inc . 2631 

OpenPages . 907 

Ovalstrapping,  Inc . 4529 

Oxy-DryCorp  . 4203 

PALOS  Software . 631 

Pape+  Partner  Media  Gmbh . 2731 

Parascan  Technologies  Inc . 347 

Penske  Truck  Leasing  . 4185 

PHI  Enterprises,  Inc . 4768 

Pitman  Co . 1617 

Plant  Integration  Associates,  Inc . 3805 

PlumtreeCo  . 4478 

Pongrass  Newspaper  Systems . 617 

Portal  Blocks  Networks . 2845 

PowerAdzCorp . 2643 

Precision  Pressroom  Products,  Inc . 3328 

Precision  Woodcrafters,  L.L.C.* . 4460 

Pressline  Services . 3320 

Pressroom  Cleaners,  Inc . 4611 

PressTech  Controls,  Inc . 3217 

Prim  Hall  Enterprises,  Inc . 3211 

Princeton.ecom . 2344 

printCafe,  lnc./Logic  Associates . 4275 

The  Printers  House . 4832 

Printers'  Service  (PRISCO)  . 4816 

Printing  Press  Services  International . 3325 

ProgremaSRL  . 4482 

Prolmage  America,  Inc . 2831 

PTFS,  lnc./Progressive  Technology  Federal 

Systems . 2346 

Publishing  Business  Systems,  Inc . 1731 

Purup-Eskofot,  Inc . 2331 

OPS  Inc . 4748 

Quad/Tech  International  (QTI)  . 4125 

Quark . 2307 

Quickcut  N.A . 2247 

Quickwire  . 2537 

Quipp  Systems,  Inc . 4265 

Reed  Brennan  Media  Associates  Inc . 2342 

Reeves  Brothers,  Inc . 4968 

Reliance  Electric*  . 4101 

Rexroth  Indramat*  . 3305 

Rochester  Institute  of  Technology . 4418 

Rock-Built . 3905 

Rockwell  Automation . 4101 

Rotulus  Networks*  . 2917 

RouteSmart  Technologies  Inc . 4774 

Ryco  Graphic  . 4685 

Ryder  Integrated  Logistics . 4411 

Samuel  Strapping  Systems . 4459 

SAP  America . 2909 


EXHIBITOR  BOOTH  No. 


SAXoTECHA/S . 707 

Siemens  Energy  &  Automation,  Inc . 3415 

Signode  . 4464 

SITMA  U.S.A.,  Inc . 4383 

Smith  RPM  Corp . 4425 

The  Software  Construction  Co . 239 

Software  Consulting  Services  . 2017 

Solna  Web  USA,  Inc . 4149 

Sonoco . 3316 

Sonoran  Scanners,  Inc . 2543 

Spectrecom . 1947 

Star  International . 4265 

Stauffer  Media  Systems . 1331 

Sterling  Packaging  Systems  . 4479 

Storeroom  Solutions . 4456 

Strategy.com . 2807 

Stratus  Services  Group,  Inc.*  . 4713 

Summit  Infotech  Ltd . 2743 

Sunflower  Group . 613 

Superior  Lithoplate  of  Indiana,  Inc . 1653 

System  Integrators,  Inc . 917 

T/one  Incorporated  . 2231 

Tech-Energy  Co.  Inc . 4349 

Tecnavia  S.A . 2207 

Tensor  Group,  Inc . 3808 

TERA  . 407 

Ternes  Register  System . 4317 

Tiger  Marketing  &  Sales  Inc . 4679 

Tinby  (Ergomat)  . 4249 

Tingue,  Brown  &  Co . 4820 

TKS  {U.S.A.),  Inc . 3935 

Tobias  Associates,  Inc . 2213 

Tolerans  Ingol,  Inc . 3334 

Total  Mailroom  Support  Inc . 4163 

U.M.1 . 4669 

Unisys  Corp  . 1531 

US  Ink  . 3333 

Valley  Remanufacturing  Co . 3403 

Valmet  . 3517 

Varn  International  . 4970 

Vision  Data  Equipment  Corp  . 1545 

Web  Press  Corp  . 3701 

Web  Printing  Controls  Co.,  Inc . 4822 

Jervis  B.  Webb  Co . 3607 

Wescorp/Worldwide  Environmental . 4806 

West  Coast  Computer  Systems . 611 

Western  Lithotech . 3955 

WIFAG  Press  Co . 4225 

Willow  Bend  Communications . 2312 

WorldChoiceTravel.com . 2336 

Xrite*  . 417 

Xitron,  Inc . 1441 

Yakalo  Solutions . 2452 

YourEmarket.com  . 2353 


(*)  Descriptions  were  unavailable  at  presstime 
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Booth:  4725  drive  system  for  shaftless  presses;  and  rstrauss@accrue.com: 

A-American  Press  Parts  advanced  press  drives,  including  the  Web  site:  http://www.accrue.com 

STAFFED  BY:  Tom  Sweeney,  Mark  ACS600  Digital  AC  Direct  Torque _ 

Keller,  Donn  Stephan  Control  and  the  DC500  Digital  DC 

EXHIBIT:  A-American  Press  Parts  will  Drive.  Booth:  1554 

display  a  variety  of  parts  from  their  New  Berlin,  Wl  AccuData  America 

inventory  of  RTP,  press  and  folder  262-785-3200;  262-785-6295;  STAFFED  BY:  Jeff  Johnson,  Don 

parts,  as  well  as  their  line  of  titanium  jeff.gelfand@us.abb.com:  Eaker,  Mary  Jo  Yafchak 

nitrade  knives  and  slitters.  A-American  lynn.deimel@us.abb.com:  EXHIBIT:  AccuData  will  demonstrate 

offers  same-day  or  short  lead-time  Web  site:  http://www.abb.com/us  how  to  use  data  and  data  enhance- 

shipping  for  most  mechanical,  electri-  _  ment  products  such  as  appending, 

cal,  or  pneumatic  consumables.  profiling,  and  regression  analysis  to 

Rockford,  IL  Booth:  2408  enhance  new  customer  aquisition, 

888-434-0888;  Fax:  815-965-1049;  Accrue  customer  retention,  and  loyalty  efforts. 

sales@a-americans.com:  STAFFED  BY:  Rachel  Strauss,  Cape  Coral,  FL 

Web  site:  http://www.a-americans.com  Marketing;  Carlos  Mena,  Sales  941  -549-1  111;  Fax:  941  -540-5372; 

_  EXHIBIT:  Accrue  is  the  leading  n.ferguson@accudata-america.com: 

provider  of  InternF  enterprise  software  Web  site: 

Booth:  4117  solutions  for  optimizing  the  effective-  http://www.accudata-america.com 

ABB  Automation,  Inc.  ness  of  e-tail,  clicks-and-mortar,  and _ 

STAFFED  BY:  Jeff  Curtis,  Jeff  Gelfand,  e-media  initiatives.  Accrue’s  complete 

Lynn  Deimel,  Hans  Wirth,  David  line  of  visitor  tracking  and  data  mining  Booth:  941 

Zepada  applications  feature  powerful  descrip-  AccuWeather 

EXHIBIT:  ABB  Automation  will  feature  tive  and  prescriptive  engines  for  cus-  STAFFED  BY:  Dr.  Joel  Myers,  Jim 

integrated  press  control  and  drive  sys-  tomer  segmentation,  profiling,  target-  Burke,  Jean  Hauser,  Chris  Kirkpatrick 

terns  for  new  and  retrofit  applications:  ing,  and  merchandise  assortment  EXHIBIT:  AccuWeather  provides  com- 

MPS  700-Control  Console,  an  planning  that  enables  e-Business  man-  plete  custom  weather  pages  to  more 

ergonomic  design  with  full  graphics;  agers  to  effectively  convert  clicks  to  than  700  newspapers,  including  local- 

MPS  Production  4.0,  for  interactive  customers.  ized  weather  content  for  the  Internet, 

production/product  planning  and  pre-  Fremont,  CA  directly  onto  a  site  or  as  a  co-branded 

setting;  MPS760  press  control  and  510-580-4500;  Fax:  510-580-4501;  site. 
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State  College,  PA 

814-237-0309;  Fax:  814-235-8509; 

sales@accuweather.conn; 

Web  site: 

http://www.accuweather.com 


Booth:  2815 

Adstar.com 

STAFFED  BY:  Leslie  Bernhard,  Eli 
Rousso,  Bill  Mills,  Beth  Williams, 
Michael  Johnson,  Adam  Left 
EXHIBIT:  AdStar.com  is  a  leading  chan¬ 
nel  for  classified  ad  placement  across 
the  Internet  and  other  electronic  deliv¬ 
ery  vehicles.  Via  Avertising123.com, 
Adstar.com  provides  newspaper  pub¬ 
lishers  with  a  Web  based  sales  channel 
for  advertisers  to  easily  compose, 
schedule,  pay,  and  deliver  their  adver¬ 
tising  electronically. 

Marina  del  Rey,  CA 
310-577-8255;  Fax:  310-577-8266; 
lnfo@adstar.com; 

Web  site:  http://www.adstar.com 


Booth:  2607 

Advanced  Publishing  Technology 

STAFFED  BY:  David  Kraai,  Jeff  Sie, 
Ken  Barber,  Mike  Seller,  Ed  Hale, 
Corbin  Morse 

EXHIBIT:  Advanced  Publishing 

Technology  will  be  exhibiting  its  line  of 
ACT  software  products  developed  for 
the  newspaper  and  magazine  publish¬ 
ing  industries.  The  entire  suite  of 
Advanced  Publishing  Technology 
products  will  be  shown  in  a  mock  pub¬ 
lishing  environment  to  demonstrate 
complete  print  and  Web  production  of 
a  daily  newspaper  using  ACT  software. 
ACT  Editorial  will  be  shown  in  a  pro¬ 
duction  scenario  to  demonstrate  how 
the  Advanced  Publishing  Technology 
products  handle  workflow  of  stories 
and  photos  through  full  pagination  and 
Internet  publication  with  ACTWeb,  the 
new  Web  module  from  Advanced 
Publishing  Technology.  The  ACT 
Classified  and  Display  Advertising 
demonstration  will  showcase 
Advanced  Publishing  Technology’s 


solution  to  ad  order  entry,  scheduling, 
pricing,  billing,  and  accounts  receiv¬ 
able.  The  final  stage  of  the  demonstra¬ 
tion  will  be  full  advertising  pagination 
and  an  in  depth  demonstration  of 
ACTWeb  Advertising.  Along  with  these 
scenarios,  an  ad  building  demonstra¬ 
tion  will  be  shown  using  AdMaster,  an 
ad  tracking  program  new  to  the  grow¬ 
ing  line  of  Advanced  Publishing 
Technology  publishing  products. 
Burbank,  C/\ 

818-557-3035;  Fax:  818-557-1281; 
aptsales@advpubtech.com; 

Web  site:  http://www.advpubtech.com 


Booth:  1307 

Advanced  Technical  Solutions,  Inc. 

STAFFED  BY:  Al  Edwards,  Pres.;  Bill 
Page,  V.R;  Anand  Bangalore,  V.P. 
EXHIBIT:  ATS  will  premier  NewsDesk 
III,  a  multi-purpose  content  and  data¬ 
base  centered  publishing  system,  fea¬ 
turing  the  new  database  Navigator  for 
tight  integration  of  content  manage¬ 
ment,  with  either  Adobe  InDesign,  or 
QuarkXPress  for  layout  and  output 
control.  ATS  will  also  feature  the 
Advisor  Advertising  system  designed 
to  increase  productivity,  revenue,  and 
customer  satisfaction  at  publications 
with  sophisticated  and  demanding 
sales  environments;  IPS  AdOnTime  for 
e-Commerce  Internet  order  entry  and 
ad  management;  AdFax,  a  solution 
that  solves  faxed  ads,  workflow,  and 
productivity  issues;  and  Circ2000,  the 
circulation  system  and  softbook  deliv¬ 
ery  companion  developed  by  CNT 
Corp.  for  handling  delivery  and  cus¬ 
tomer  relations  management. 
Wilmington,  MA 

978-657-6500;  Fax:  978-657-6543; 
lainal@atsusa.com; 

Web  site:  http://www.atsusa.com 


Booth:  637 

Advanced  Wireless  Solutions,  Inc. 

STAFFED  BY:  Patrick  Baker,  Kathy 
Johnson,  Chris  Haddad,  Paul  Prine, 
Mark  Johnson 


EXHIBIT:  Advanced  Wireless  Solutions 
provides  new  automated  dispatch  and 
information  on  demand  applications 
designed  to  keep  mobile  workforces  in 
contact  with  frequently  changing 
demands.  Specialists  will  demonstrate 
how  to  join  clients  who  have  integrated 
AWS  into  their  businesses. 

Tampa,  FL 

813-915-0882;  Fax:  813-915-1968; 
Web  site: 

http://www.advwireless.com 


Booth:  718 

AdzGalore 

STAFFED  BY:  Dan  Connors,  Brian 
Connors 

EXHIBIT:  AdzGalore  is  a  monthly  news 
subscription  service,  offering  automo¬ 
tive  and  real  estate  ad  layouts  exclu¬ 
sively  on-line. 

Escondido,  CA 

760-746-1171;  Fax:  760-737-7091; 
production@auto-adamerica.com; 

Web  site:  http://www.adzgalore.com 


Booth:  31 3 

Agile  Enterprise  (a  Division  of 
Applied  Graphics  Technologies) 

STAFFED  BY:  Frank  Rizzo,  G.M.;  John 
Vins,  Customer  Support  Manager; 
Tony  Lynch,  Product  Marketing 
Manager;  Alan  Moyer,  Kelly,  Kelly 
Wheat 

EXHIBIT:  Agile  will  display  TeamBase, 
a  cross-platform  editorial  system  that 
allows  the  user  to  view  automated 
XML  and  HTML  co-purposing  of  entire 
publications  in  real-time;  allows 
remote  bureaus  to  edit,  submit,  and 
route  files  and  pictures  with  just  an 
Internet  browser;  displays  wire  files 
and  images  while  designing  pages; 
enables  database  publishing  to  build 
QuarkXPress  and  HTML  pages  on 
demand;  and  updates  text  and  graph¬ 
ics  automatically. 

603-880-6440;  Fax:  603-880-6450 
ttlynch@agileenterprise.com; 

Web  site: 

http://www.agileenterprise.com 
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Booth:  4832 
ALTA  Graphics,  Inc. 

STAFFED  BY:  Al  Taber,  Bill  Kanipe,  Al 
Taber  Jr.,  Rene  Aguirre,  Sam  Pal 
EXHIBIT:  ALTA  Graphics  will  provide 
detailed  information  on  the  availability 
of  new  and  used  web  presses,  used 
inserters,  stitchers,  trimmers,  offline 
quarter  folders,  and  other  bindery  and 
mailroom  equipment. 

Roswell,  GA 

770-552-1528;  Fax:  770-552-2669; 
ALTAEQ@AOL.com; 

Web  site:  http://www.altagraphics.com 


■  Booth:  2343 

Anitec  Newspaper  Company 

STAFFED  BY:  Joe  South,  Pres.  &  G.M.; 
Michael  Bonham,  V.P.  (Sales  & 
Marketing) 

EXHIBIT:  Anitec  will  showcase 
Newsetter,  a  thermal  computer-to- 
plate  system,  specifically  for  the  news¬ 
paper  market.  Its  modular  design  is 
^  intended  to  satisfy  the  requirements  of 
j  both  small  and  large  printers.  Also  on 
display  is  the  high  speed  thermal  plate 
featuring  no  dot  gain. 

Holyoke,  MA 

800-777-5883;  Fax:  800-777-2136; 
leaj@anitec.com; 

I  Web  site:  http://www.anitec.com 


Booth:  215 

Anocoii  Corporation 

STAFFED  BY:  C.  G.  Knorr  Jr.,  V.P. 
(Marketing  &  Sales);  Al  Barnard, 
National  Accounts  Manager;  S. 
Schunk,  Customer  Service  Manager 
EXHIBIT:  Anocoii  Corp.  will  be  exhibit¬ 
ing  its  830  T-Plate  for  newspaper 
platemaking,  which  is  a  new  thermal 
plate  for  C-T-P  use,  imaged  in  the  new 
Creo  trendsetter  2637F. 

Rockville,  CT 

800-492-7286;  Fax:  860-872-0534 


Booth:  627 

Artes  Graficas  Magazine 

STAFFED  BY:  Alfredo  Domador, 


Associate  Publisher;  Carolina 
Sanchez-Shay,  Account  Executive; 
Maria  Elena  Boudet,  Account 
Executive 

EXHIBIT:  Artes  Graficas  is  a  multimedia 
(Internet  &  Print)  publication  serving  the 
information  needs  of  the  Latin  American 
graphic  arts  industry.  It  reaches  over 
24,000  printing,  newspaper,  and  graph¬ 
ic  arts  professionals  with  BPA-qualified 
subscribers  in  20  countries. 

Coral  Gables,  FL 

305-448-6875;  Fax:  305-448-9942; 
gayoso@carvajal-usa.com; 

Web  site: 

http://www.artesgraficas.com 


Booth:  2007 

The  Associated  Press 

STAFFED  BY:  Dan  Day,  Membership 
Executive;  Jeffrey  Hastie,  Deputy 
Director  of  Communications;  Andy 
Lippman,  California  Membership 
Executive 

EXHIBIT:  The  Associated  Press  will  fea¬ 
ture  online  resources  for  editors  and 
reporters:  including:  AP  ServerNT,  AP 
Streaming  News,  XML  delivery,  AdSend, 
AdRes,  AP  Photo  Archive,  AP  Graphics, 
Ap  photos.  Your  AP,  and  AP  Politics 
New  York,  NY 

212-621-1500;  Fax:  212-621-1723; 
info@ap.org; 

Web  site:  http://www.ap.org 


Booth:  1341 
ASTECH  Intermedia 

STAFFED  BY:  Tom  Ratkovich,  Patrick 
Glennon,  Rick  Matsumoto 
EXHIBIT:  ASTECH  Intermedia,  a 
strategic  marketing  company,  will 
showcase  products  and  solutions 
designed  to  improve  the  profitability  of 
their  clients’  relationships  with  their 
customers.  Marketing  solutions  such 
as  R-Logic  and  Media  Genie,  a  new 
advertising  product  co-developed  by 
ASTECH  and  the  Tactician 
Corporation,  will  be  demonstrated. 
Media  Genie  is  a  Web-based  product 
that  enables  advertisers  and  advertis¬ 


ing  sales  representatives  to  perform 
site  analyses,  build  trade  areas  by  radii 
or  driving  distance,  overlay  advertising 
zones,  and  facilitate  pricing  and  order 
placement  for  advertising  inserts. 
Denver,  CO 

303-296-9966;  Fax:  303-296-9969; 
Web  site: 

http://www.astech-intermedia.com 


Booth:  4735 

‘Ataboy,  Inc. 

STAFFED  BY:  Howard  McBane;  Greg 
Lang 

EXHIBIT:  Specializing  in  press  system 
integration,  training,  and  digital  OEM 
product  development,  ‘Ataboy  offers 
OEM  products  with  a  pre-designed 
upgrade  path,  enhanced  functionality, 
and  simple  installation.  On-site  cours¬ 
es,  providing  site  personnel  with  train¬ 
ing  geared  to  their  equipment,  are  also 
available. 

Burlington,  NJ 

609-387-4908;  Fax:  609-387-7165; 
ATABOY1@aol.com 


Booth:  41 1 1 

Atex  Media  Solutions,  Inc. 

STAFFED  BY:  Max  Coeburgh,  Mark 
Reyna 

EXHIBIT:  Specializing  in  digital  adver¬ 
tising  and  content  management  solu¬ 
tions,  Atex  will  demonstrate  Enterprise, 
Atex  Online  Advertising,  Omnex, 
Prestige,  and  the  latest  Atex  new 
media  strategies. 

Bedford,  MA 

781-275-2323;  Fax:  781-276-1240; 
info@atex.com; 

Web  site:  http://www.atex.com 


Booth:  4613 

The  Austin  Company 

STAFFED  BY:  Michael  M.  Pusich, 
V.P./Manager  (Newspaper  Group); 
Steven  L.  Derman,  V.P.  of  Planning  and 
Design  (Newspaper  Group);  Michael 
M.  McCaleb,  Director  of  Business 
Development  (Newspaper  Group) 
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EXHIBIT:  Austin  specializes  in  the 
planning,  design,  engineering,  and 
construction  of  newspaper  printing 
and  distribution  facilities,  including 
office  and  support  buildings.  The 
exhibit  will  feature  photographs  of  cur¬ 
rent  and  recently  completed  projects  - 
-  new  facilities,  renovations,  and 
expansions.  Austin’s  comprehensive 
facility  services  are  available  on  an 
integrated  design-build  basis,  or  in  any 
combination. 

Cleveland,  OH 
216-382-600x681; 

Fax:  216-291-6684; 
newspapergroup@theaustin.com; 

Web  site:  http://www.theaustin.com 


Booth:  1131 

Autologic  Information 
International,  Inc. 

STAFFED  BY:  Dennis  Doolittle,  Pres.; 
Al  Brunner,  V.R  (Sales  and  Marketing); 
Allan  Cross,  Western  Regional  Sales 
Manager;  Dave  Doyle,  Eastern 
Regional  Sales  Manager 
EXHIBIT:  Autologic  will  focus  on  CTP 
imaging  solutions  and  pre-press  to 
pressroom  workflow  solutions.  The 
APS  3850  CTP  wide  imager  will  be 
operating  live  in  the  booth,  producing 
newspaper  tabloid  and  broadsheet 
plates.  The  imager  will  be  online  to  a 
processor  and  plate  punch/bender 
delivering  plates  ready  for  the  press. 
Over  50  CTP  units  have  been  sold 
including  regular  and  wide  format 
models.  APS  plateroom  manager  will 
also  be  featured.  PRM  is  a  goal- 
based  system  designed  to  assist  with 
the  management  of  plate  production. 
APS  plateroom  manager  offers  not 
only  a  window  into  the  “filmless” 
environment  of  CTP,  but  provides  the 
necessary  control  over  the  entire 
process.  A  clear  picture  of  each  edi¬ 
tion  and  page  status  of  every  separa¬ 
tion  is  provided  from  the  point  of 
input  on  through  to  press,  including 
deadline  warnings.  You  know  at  all 
times  where  pages  are  and  what  their 
status  is.  The  combination  of  APS 


3850  CTP  and  APS  plateroom  man¬ 
ager  provides  a  powerful  production 
solution. 

Thousand  Oaks,  CA 
805-498-9611;  Fax:  805-499-1167; 
rmedina@autologic.com; 

Web  site:  http://www.autologic.com 


Booth:  4437 

Baldwin  Enkel  Corporation 

STAFFED  BY:  Thomas  Carroll,  Charles 
Kaiser,  Holly  Fleming 
EXHIBIT:  Baldwin  Enkel  Corporation 
will  be  exhibiting  an  AR75  splicer.  This 
splicer  is  a  core  accelerated,  two-arm 
turret  style,  flying  splicer.  The  base  unit 
is  free-standing  employing  steel  frame¬ 
work  and  requires  no  mechanical  con¬ 
nection  to  the  press  for  operation. 
Core  acceleration  with  digital  speed 
lock  ensures  accurate  speed  match  of 
the  new  roll  to  the  expiring  web  prior  to 
splicing. 

Rockford,  IL 

815-654-9355;  Fax:  815-654-3331; 
Web  site: 

http://www.baldwinenkel.com 


Booth:  4437 

Baldwin  Kansa 

STAFFED  BY:  Ron  Swint,  Pres./ 
Marketing  Director;  Chris  McCune, 
Senior  Marketing  Rep.;  Jesse  Miser, 
Assistant  Marketing  Manager;  Kevin 
Paige,  Marketing  Rep.;  Joe  Zumbrum, 
Service  Manager;  Joe  Patterson, 
Marketing  Rep. 

EXHIBIT:  Baldwin  Kansa  will  be  oper¬ 
ating  and  demonstrating  their  new 
eight  station  multi-feeder  (featuring 
shaftless  design),  320  inserter,  480 
inserter,  760  inserter,  ink  jet  labeling, 
209  Count-O-Veyor,  Kansa  stacker, 
600  feeder  base,  550  pressure  sensi¬ 
tive  labeling  head,  525  quarterfolder, 
horizontal  and  vertical  belt  conveyor, 
quadracarts,  and  joggers  and  skid  load 
levers. 

Emporia,  KS 

316-343-6700;  Fax:  316-343-2180; 
marketing@baldwinkansa.com; 


Web  site: 

http://www.baldwinkansa.com 


Booth:  2031 

Baseview  Products,  Inc. 

STAFFED  BY:  Vicki  Blair,  V.R  &  G.M.; 
Dave  Luther,  Development  Director; 

Jim  Meyer,  V.R;  Jerry  Leasure,  Director 
of  Installation  &  Training;  Bill  Doty, 
Support  Director;  Jean  Rearson,  Sales 
Manager;  Steve  Trombino,  Marketing 
Director;  Patty  Gillum,  Education 
Director;  Joe  Mielke,  Special  Services 
Manager;  Mark  Best,  Advertising 
Product  Manager;  Jack  Rosenzweig, 
Editorial  Product  Manager;  Blake 
Girardot,  Internet  Product  Manager;  i 
Jeff  Gapp,  Production  Product 
Manager 

EXHIBIT:  Baseview  Products  will 
showcase  its  latest  e-commerce  pub¬ 
lishing  products  and  services,  and 
demonstrate  updates  to  its  popular  cir¬ 
culation,  editorial,  advertising,  produc¬ 
tion  management,  and  Web  publishing 
software  products.  Baseview  will  pro¬ 
vide  attendees  with  “how-to”  demon¬ 
strations  on  digital  publishing,  e-com¬ 
merce  for  publishers,  Web  publishing, 
and  repurposing. 

Ann  Arbor,  Ml 

734-662-5800;  Fax:  734-662-5204; 
steve_trombino@baseview.com; 

Web  site:  http://www.baseview.com 


Booth:  4484 

Baumer  Electric 

STAFFED  BY:  Ed  Leese,  Director 
(Sales  and  Marketing);  Stephen 
Petronio,  Manager  (Engineering);  Mike 
Bean,  Regional  Sales  Manager 
EXHIBIT:  Baumer  Electric’s  Scatec-1 
and  Scatec-2  laser-based  paper  sheet 
detectors  count  up  to  1.5  million 
copies  or  folios  per  hour  in  a  continu¬ 
ous  flow.  Sheets  as  thin  as  0.1mm  are 
detected  with  no  adjustments  required 
for  paper  thickness  or  color  variations. 
Adaptable  to  fit  any  stream  counting  or 
stacker  application. 

Southington,  CT 
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860-621-2121;  Fax:  860-6280; 
philliard@baumerelectric.com; 

Web  site:  http://www.baumerelectric.com 


Booth:  3501 

Baumuller,  LNi 

STAFFED  BY:  Ambruster,  Scholz,  Baur, 
Wendler,  Tagget 

EXHIBIT:  Baumuller  will  showcase  their 
new  products,  including  MagaDrive, 
with  an  acceleration  encoder,  and 
motion  systems.  Baumuller  will  demon¬ 
strate  MegaDrive  and  motors,  the 
Baudis  Drive  Diagnostic  System,  and 
CAn  Sync  Technology. 

Bloomfield,  CT 

860-243-0232;  Fax:  860-286-3080; 
chris@baumuller.com; 

Web  site:  http://www.baumuller.com 


Booth:  2324 

Bell  &  Howell  Information  and 
Learning 

STAFFED  BY:  Jason  Pierson,  Tony 
Dempewolf 

EXHIBIT:  Bell  &  Howell  Information 
and  Learning  will  showcase  ProQuest 
Archiver,  a  new  publication  archiving 
service  that  combines  the  technolo¬ 
gies  of  UMI,  Data  Times,  and 
Infonautics.  Designed  for  internal  and 
external  archiving,  ProQuest  Archiver 
accesses  information  both  by  date  and 
relevancy. 

Ann  Arbor,  Ml 

734-761-4700;  Fax:  734-975-6486; 
Web  site:  http://www.proquest.com 


Booth:  1945 

Bellatrix  Systems,  Inc. 

STAFFED  BY:  Bill  Hemingway,  Pres.; 
Steve  Morris,  Senior  V.R 
(Marketing/Sales);  Bill  Raven,  V.R 
(Business  Development) 

EXHIBIT:  Bellatrix  will  display  Single- 
Trak,  their  complete  data  acquisition 
and  management  system.  Also  fea¬ 
tured  will  be  newsweek  electronic  coin 
mechanisms  the  Coin  Wizard  and  the 
Magic  System,  as  well  as  the  Freedom 
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Bond,  OR 

541-382-2208;  Fax:  541-385-3277; 
frontoffice@bellatrix.net; 

Web  site:  http://www.bellatrix.com 


Booth:  2225 

Beta  Industries 

STAFFED  BY:  Arnold  Serchuk,  Larry 
Goldberg,  Les  Nichols 
EXHIBIT:  Beta  Industries  will  display 
their  control  and  measuring  devices  for 
the  printing  industry. 

Carlstadt,  NJ 

201-939-2400;  Fax:  201-939-7656; 
ljgoldberg@aol.com; 

Web  site:  http://www.betascreen.com 


Booth:  1452 

Binuscan,  Inc. 

STAFFED  BY:  Jean  Marie  Binucci, 
Roland  Ciadoux,  Julien  Febure,  Bruno 
Courbage 

EXHIBIT:  Binuscan  software  products 
focus  on  streamlining  prepress  pro¬ 
duction  and  maximizing  digital  image 
quality.  Binuscan  will  introduce  version 
5.0  of  Binuscan  ColorPro,  its  leading 
solution  for  automatic  image  process¬ 
ing  and  workflow  management. 
Mamaroneck,  NY 

914-381-3780;  Fax:  914-381-3742; 
info@binuscan.com; 

Web  site:  http://www.binuscan.com 


Booth:  4984 

Bishamon  Industries  Corporation 

STAFFED  BY:  David  McDonald,  Robert 
Clark,  Wataru  “Stretch”  Sugiura 
EXHIBIT:  Bishamon  Industries  will  dis¬ 
play  the  EZ-Loader  and  LVE  lift  table, 
manual  pallet  loaders  and  unloaders. 
Ontario,  CA 

909-390-0055;  Fax:  909-390-0060; 
jkemp@Bishamon.com; 

Web  site:  http://www.bishamon.com 


Booth:  4016 

Chuck  Blevins  &  Associates 


STAFFED  BY:  Chuck  Blevins,  Dick 
Keener,  Kevin  Anderson,  Janelle 
Riccola 

EXHIBIT:  Chuck  Blevins  &  Associates, 
a  newspaper/printing  consulting  firm, 
provides  product  and  operations  plan¬ 
ning,  facility  design,  equipment  deter¬ 
mination,  specifications  and  layout, 
operations  efficiency  and  quality 
improvement,  and  general  operations 
and  distribution  consulting.  With 
offices  in  Virginia  and  Colorado,  the 
CBA  team  includes  engineers,  archi¬ 
tects,  process  analysists,  mailroom 
managers,  operations  directors,  and 
print  media  experts. 

Vienna,  VA 

703-883-2200;  Fax:  703-242-7712; 
janelle.piccola@aol.com; 

Web  site: 

http://www.chuckblevins.com 


Booth:  1807 
Brainworks  Software 
Development  Corp. 

STAFFED  BY:John  Barry,  Barbara 
Lampasona,  Laura  Walgren,  Shari 
Mendez,  Laurie  Lewis 
EXHIBIT:  Brainworks  Software  will 
present  Brainworks  2000,  an  advertis¬ 
ing  managment  system  featuring  ad 
order  entry,  manifesting,  billing, 
accounting,  contract  and  credit  man¬ 
agement,  co-op,  electronic  tearsheets, 
financial  models,  and  integration  with 
pagination  and  classified.  Brainworks 
will  also  display  palmtops,  prospect 
management,  ad-hoc  data  mining,  and 
instant  account  history  products. 
Sayville,  NY 

800-886-6434;  Fax:  631-563-6320; 
info@brainworks.com; 

Web  site: 

http://www.brainworks.com 


Booth:  3234 
Buhrs  Americas,  Inc. 

STAFFED  BY:  Jon  Stevens,  Sales 
Manager  (West  USA);  Tony 
Cockerham,  V.R.  (Sales);  Josie  Muigai, 
Marketing  Manager 
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Take 
command 
of  your 
newspaper. 


Geac  Publishing  Systems  has  the  tools  to  take 
command  of  your  newspaper  today!  From  editorial 
to  advertising,  to  circulation  and  the  web,  we  have 
the  total  publishing  solution. 


Integrated,  Multi-Media,  Multi-Publication  Solutions 

Sales  functionality  for  ROP  and  classified  ads;  prospecting,  sales, 
Command^”  production,  contracts,  customer  management,  and  AR. 

Media  /o'”  authoring,  content  management,  copy  flow. 

Command"^”  ^composition,  editing,  scripting,  wire  and  image  management, 
parallel  PostScript  and  XMi.  output 

Circulation  facilitates  single  copy,  subscriber  management  customer  service 
Command^”  ond  mailings;  routes,  runs  and  rounds,  returns,  supply  and 
subscriptions  via  the  web. 

Finance  provides  invoicing,  aging,  credit  management  adjustment  and 
Command^”  payment  processing,  re-rating,  cash  and  period  processing, 
extensive  sales  and  financial  reports. 


Publishing  Systems 


tel:  8 1 3.878.7867 
fax:  8 1 3.878.275 1 
www.publishingsystems.geac.com 


EXHIBIT:  Buhrs  Americas  will  exhibit 
their  printed  media  distribution  sys¬ 
tems. 

Plymouth,  MN 

800-944-6575;  Fax:  763-557-9700; 
info.americas@buhrs.com; 

Web  site:  http://www.buhrs.com 


Booth:  3238 

Burgess  Industries,  Inc. 

STAFFED  BY:  DJ  Burgess,  Pres.;  Joe 
Stein,  National  Product  Manager;  Mike 
McDonald,  Product  Specialist;  Randy 
Perlick,  Technical  Sales 
EXHIBIT:  Burgess  Industries,  Inc.,  will 
introduce  several  new  products, 
including  Burgess  Work  Flow,  an  after¬ 
imaging  CTP  Plate  Management 
System  which  completely  automates 
plate  handling  processes  including, 
plate  punching,  plate  shearing,  plate 
bending,  plate  sorting,  and  transport  to 
the  press;  Burgess  SuperBender 
Technology,  with  “On  Command”  pro¬ 
grammable  control  of  all  bending 
parameters  including  bend  dimensions 
in  .0001  ”  increments,  and  bend  angles 
in  1/3  degree  increments  to  accomo¬ 
date  multiple  press  aplications;  and 
Plate  Processors,  for  CTP  and  tradi¬ 
tional  plate  making,  that  feature  single 
and  dual  brush  dip  tank  processing, 
multiple  spray  bars  and  built  in  re-cir¬ 
culation  systems. 

Plymouth,  MN 

612-553-7800;  Fax:  612-553-9289; 
natsales@burgessind.com 


Booth:  4009 

Burt  Technologies,  Inc. 

STAFFED  BY:  Richard  F.  Burt,  James 
C.  Burt,  Larry  L.  Frakes,  Byron  Hays 
EXHIBIT:  Burt  Technologies  Inc.  will 
display  their  newest  technologies, 
Burt-in-a-Box,  and  CCI  (Cpen  Control 
Interface).  Their  new  Cpen  Integration 
architecture  is  aimed  at  increasing 
packaging  and  distribution  manage¬ 
ment  functionality,  speed,  and  ease  of 
implementation,  allowing  integration 
options  to  any  system,  machine,  or 


down  stream  control  provider. 
Evergreen,  CC 

303-674-3232;  Fax:  303-670-0978; 
larryfrakes@burtmountain.com; 
Web  site: 

http://www.burtmountain.com 


Booth:  4276 
CAE  Alpheus,  Inc. 

STAFFED  BY:  Ken  Lay,  Mike  Weston 
EXHIBIT:  CAE  Alpheus  will  feature  the 
CC2  Miniblast  line  of  portable  dry  ice 
blasting  systems.  CC2  Miniblast 
replaces  solvents,  hand  scrubbing  and 
steam  cleaning  in  removing  ink  (wet  and 
dry),  grease,  paper,  dust,  and  coatings 
from  printing  presses.  Dry  ice  disap¬ 
pears  on  contact  with  press  surfaces. 
Rancho  Cucamonga,  CA 
909-481-6444;  Fax:  909-481-9724; 
lay@cae-alpheus.com; 

Web  site: 

http://www.dryiceblasting.com 


Booth:  734 

Camera  Bits 

STAFFED  BY:  Dennis  Walker 
EXHIBIT:  Camera  Bits  will  be  demon¬ 
strating  its  software  for  digital  camera 
workflow  and  editing.  Camera  Bits’ 
updated  Photo  Mechanic  image 
browser  now  includes  support  for 
JPEG  photos,  and  is  optimized  for  the 
Nikon  D1  camera.  Camera  Bits’  new 
update  for  the  Ouantum  Mechanic  fil¬ 
ter  plug-in  for  Adobe  Photoshop  now 
includes  a  special  high  ISC  "de-band- 
ing"  filter  for  the  Nikon  D1.  Camera 
Bits’s  will  also  be  demonstrating  digital 
camera  photo  workflow  solutions  in 
conjunction  with  co-exhibitors 
JobMinder  and  Archives  &  Images. 
Portland,  CR 

503-531-8430;  Fax:  503-531-8429; 
sales@camerabits.com; 

Web  site:  http://www.camerabits.com 


Booth:  4525 

Canadian  Web  Consultants  LTD 

STAFFED  BY:  Stephen  Tweddle,  Pres.; 


Michele  Belanger,  V.R,  J.R  Belanger, 
Service  Manager 

EXHIBIT:  CWC  specializes  in  turn  key 
installations,  rebuilds  and  repairs,  proj¬ 
ect  coordination,  equipment  evalua¬ 
tions,  and  in-house  hands-on  training 
and  seminars.  Cperating  on  a  global 
spectrum,  CWC  utilizes  over  30  years 
of  graphic  art  experience  and  has  a 
staff  of  installers,  field  service  techni¬ 
cians,  electricians,  and  printers. 
Aurora,  Cntario 

905-841-8523;  Fax:  905-727-2513; 
cwcltd@idirect.com 


Booth:  4278 
Cannon  Equipment 

STAFFED  BY:  Pat  Geraghty,  Joe 
Bixler,  Mark  Hanson 
EXHIBIT:  Cannon  Equipment,  special¬ 
izing  in  cart  loading  and  cart  distribu¬ 
tion  equipment,  will  introduce  CCMET 
(Cart  Cperating  and  Management 
Enterprise  Technology)  software  for 
operation  of  the  NCL  Series  II  newspa¬ 
per  cart  loader.  Cther  products  include 
the  EZ-Lock  Cart  with  doors,  automat¬ 
ic  cart  storage  lanes,  depot  equip¬ 
ment,  and  display  racks. 

Rosemont,  MN 

651-322-6300;  Fax:  651-322-1756; 
info@cannonequipment.com 


Booth:  3521 
Capital  Track  Co. 

STAFFED  BY:  Matt  Caldwell 
EXHIBIT:  Capital  Track  supplies  manual 
systems  for  transporting  paper  rolls 
between  paper  storage  and  the  reel 
room.  Capital  offers  both  cast  iron  and 
low  profile  manual  roll  handling  systems. 
Columbus,  CH 

614-221-4110;  Fax:  614-225-9834; 
mcald7 1 1 57@aol.com; 

Web  site:  http://www.capitaltrack.com 


Booth:  931 

CCI  Europe 

EXHIBIT:  CCI  NewsDesk  is  a  full, 
coherent  editorial  system  favored  by 
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for  use  on  all  newspaper  1 

presses,  especially  older  ^ 

vintage  Goss  Metros, 

Metroliners,  Urbanites 
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where  controlled  feed  ||M 
is  required.  This  no 
pack  blanket  with  its  ^ 
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compressible  layer  will 

compensate  for  blanket 
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excellent  release  char¬ 
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unmatched  durability 

for  long  runs  between 
blanket  changes.  It  features 
a  uniform  unique  construc¬ 
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compressible  layer,  as  well 
as  a  high  tensile,  smash 
resistant  backing. 
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■  Ground  Surface  for 
Optimum  Ink  Transfer 

■  Excellent  solid  coverage/ 
dot  reproduction 

1  ■  No  Overfeed 
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\  ■  Easy  installation  and 
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E-Mail:  gd@d-y-c.com 

i  Glenpointe  Centre  West 

"  500  Frank  W.  Burr  Blvd. 

E.  Teaneck,NJ  07666 


dyc  Supply  Co. 


newspapers  who  will  not  compromise 
newsroom  solutions,  and  is  now  fea¬ 
turing  browser  based  reporter  solution 
and  integrated  multimedia  archive.  CCI 
AdDesk,  the  first  true  cross-media 
advertising  solution,  integrates  the 
advertising  selling,  production,  and 
tracking  workflow  into  a  complete,  effi¬ 
cient  advertising  and  business  infor¬ 
mation  system. 

Hoejberg,  Denmark 

45-87-33-55-88;  Fax:  45-87-33-51-88; 
tj@ccieurope.com; 

Web  site:  http://www.ccieurope.com 


Booth:  4763 

CCL  Labeling  Equipment 

STAFFED  BY:  Sandra  Huerta,  Sales 
and  Marketing  Coordinator;  Peter 
Necholson,  Technical  Development 
Manager;  Tom  Schuh,  Research  & 
Development  Engineer 
EXHIBIT:  CCL  Labeling  Equipment 
and  3M  will  exhibit  the  new  Post-it 
Note  Publication  Labeler,  with  a  full 
production  line  from  Quipp  Systems 
and  the  San  Francisco  Chronicle  daily 
newspaper. 

Ontario,  CA 

909-605-8213;  Fax:  909-605-6203; 
shuerta@cclllabel.com; 

Web  site:  http://www.ccllabel.com 


Booth:  2039 

Celebro 

EXHIBIT:  GMTI  will  present 

Celebro.com,  a  suite  of  applications 
that  automates  print  and  electronic 
advertising  production 
Web  site:  http://www.gmti.com 


Booth:  2531 

CKP  Newspaper  Systems,  Inc. 

EXHIBIT:  Millennium  Advertising  and 
Editorial  are  fully  integrated  pre-press 
production  and  pagination  systems. 
Millennium  systems  feature  “thin 
client”  run-anywhere  Java  GUI’s,  and 
fast  system  performance.  Extremely 
fault-tolerant  database  management 
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combined  with  built-in  support  for 
Internet  and  extranet  applications,  pro¬ 
vide  new  opportunities  for  driving  Web 
publishing  and  sales. 

Bedford,  NH 

603-472-5825;  Fax:  603-472-3082; 
james.mooney@ckp.com; 

Web  site:  http://www.ckp.com 


Booth:  2052 

Claritas,  Inc. 

STAFFED  BY:  Kim  Brooks,  Matt  Wolff, 
Renee  Unglesbee,  Mary  Beth  Perrot 
EXHIBIT:  Claritas  specializes  in  mar¬ 
keting  information  resources  for  the 
newspaper  industry.  Claritas  provides 
ROI-based  customer  targeting  solu¬ 
tions  to  help  our  newspaper  clients 
systematically  identify,  quantify,  reach, 
and  retain  advertisers  and  subscribers. 
San  Diego,  CA 

800-866-6510;  Fax:  858-550-5800; 
lzalk@claritas.com; 

Web  site:  http://www.claritas.com 


Booth:  3308 

Cleveland  Electric  Company 

STAFFED  BY:  Robin  Jeansonne,  Mike 
Forrest,  Jeff  Vines,  Amos  Stacey 
EXHIBIT:  Cleveland  Electric  Company 
has  a  team  of  technicians  who  provide 
emergency  services,  installations,  pre¬ 
ventative  maintenance  programs, 
upgrades  and  retrofits,  video  thermo¬ 
graphic  surveys,  and  circuit  breaker 
testing  and  repair. 

Atlanta,  GA 

800-241-7345;  Fax:  404-505-4664; 
robinj@clevelandgroup.com; 

Web  site:  http://www.clevelectric.com 


Booth:  131 

CNI  Corporation 

STAFFED  BY:  John  Dickinson,  David 
Farrell 

EXHIBIT:  AdDesk  is  a  revolutionary 
system  for  managing  customer  sup¬ 
plied  display  ads,  legals,  photos,  obit¬ 
uaries,  and  more.  The  system  is  web 
based  and  has  no  fees.  AdDesk’s 


resource  center  explains  how  to  build 
ads,  photos,  and  color.  Display  Ad 
Tracker  is  the  most  popular  ad  tracking 
and  management  system. 

Milford,  NH 

617-244-5546;  Fax:  617-244-0952; 
dpf@cni.com; 

Web  site:  http://www.cnicorp.com 


Booth:  736 

Coleman/Caskey  Architects,  Inc. 

STAFFED  BY:  Allen  F.  Flanders,  Doug 
R.  Cruse,  Linda  A.  Wright 
EXHIBIT:  Coleman/Caskey  Architects 
will  feature  photographs  and  descrip¬ 
tions  of  recently  completed  newspaper 
facilities,  including  pressrooms,  mail- 
rooms,  quiet  rooms,  newsprint  stor¬ 
age,  and  office  facilites. 

Costa  Mesa,  CA 

714-327-1600;  Fax:  714-327-1601 


Booth:  4661 
Control  Group,  Inc. 

STAFFED  BY:  Richard  Atwater,  Pres.; 
Darrell  Hinson,  V.R  (Sales);  Dick  Hirst, 
Sales  Manager  (North  America) 
EXHIBIT:  CGI  manufactures  and  sells 
digital  inking  systems  for  use  in  two 
wide  range  of  upgrades.  We  have  con¬ 
versions  available  for  Pump  and  Rail 
upgrades,  double-width  open  fountain 
conversions,  as  well  as  our  single¬ 
width  open  fountain  conversion.  Some 
of  these  products  represent  the  only 
conversion  of  its  type  available. 
Rockford,  IL 

815-227-0027;  Fax:  815-227-0025; 
Web  site:  http://www.controls- 

groupinc.com 


Booth:  207 

CreoScitex  America 

STAFFED  BY:  Paul  Willis,  Industry 
Marketing  Manager  (Publishing);  Neil 
McLean,  4-up  Team  Leader 
(Publishing);  Chris  Kelly,  Manager 
(Publishing) 

EXHIBIT:  CreoScitex  specializes  in 
solutions  for  the  graphic  arts  industry. 

www.edjtorandpublisher.com 


Product  lines  on  display  include  image 
capture  systems;  inkjet  proofers;  ther¬ 
mal  imaging  devices  for  films,  plates 
and  proofs;  professional  color  and 
copydot  scanning  systems;  and  work- 
flow  management  software. 
CreoScitex  is  also  an  original  equip¬ 
ment  manufacture  supplier  of  imaging 
technology  for  on-press  imaging 
equipment. 

Bedford,  MA 

781-275-5150;  Fax:  781-275-3430; 
Shayna_lglesias@scitex.com; 

Web  site:  http://www.creoscitex.com 


Booth:  1107 

CText,  Inc. 

STAFFED  BY:  Larry  H.  Moore, 
Chairman/CEO;  Lynne  Punnett,  Chief 
Operating  Officer;  Eugene  Kiel,  V.R 
(Marketing  and  Strategic  Planning); 
Dave  Austin,  V.R  (Customer  Services); 
Bill  Clark,  Director  of  Sales;  Raul 
Mrozinski,  Sales  Executive 
EXHIBIT:  CText  will  exhibit  AdVision,  a 
classified  advertising  product;  ALPS,  an 
automatic  layout  and  pagination  system 
for  classified  ads;  Ad  Commerce,  a  real¬ 
time  web-searchable  database;  and 
Dateline,  an  editorial  product  for  utiliz¬ 
ing  componenets  such  as  Word  v8.0 
and  OuarkXPress  4.0. 

Ann  Arbor,  Ml 

734-677-4700;  Fax:  734-677-4747; 


sales@ctext.com; 

Web  site:  http://www.ctext.com 


Booth:  4964 
Dario  Designs  Inc. 

STAFFED  BY:  David  Hogan,  V.R;  Dario 
Dimare,  Rres.;  David  Ehrhardt,  Rroject 
Manager 

EXHIBIT:  Dario  Design  is  the  only 
architectural  and  consulting  firm  that 
specializes  strictly  in  newspaper  facili¬ 
ty  design.  Some  of  the  services  offered 
are  production  equipment  selection 
and  layout,  newsroom  and  advertising 
deptartment  design,  architecture,  engi¬ 
neering  (structural,  mechanical,  electri¬ 
cal,  plumbing,  and  fire  protection), 
strategic  planning,  and  environmen¬ 
tal/safety  audits. 

Framingham,  MA 

508-877-4444;  Fax:  508-877-4474; 
dario@dariodesigns.com 


Booth:  3229 

Data  Engineering  Ltd. 

STAFFED  BY:  Jarmo  Seppanan, 
Marina  Sundelin-Jarvi 
EXHIBIT:  Data  Engineering  is  a  leading 
manufacturer  of  ink  key  pre-setting 
measurment  and  quality  control  equip¬ 
ment.  Data  Engineering  will  be  exhibit¬ 
ing  F-RAR  and  Ragevision  products 
along  with  personal  demonstrations. 


Helsinki,  Finland 

358-9-759-1988;  Fax:  358-9-786-626; 
data@data-oy.fi; 

Web  site:  http://www.data-oy.fi 


Booth:  1607 
Data  Sciences  inc. 

STAFFED  BY:  Mark  Ganslaw,  Dan 
Martini,  Deane  Parkhurst,  Kelli  Nowak, 
Nancy  Carter,  Kim  Andrews 
EXHIBIT:  Newspapers  with  daily  circu¬ 
lations  from  14,000  to  1.7  million  are 
running  live  with  DSI/Circulation  and/or 
DSI/Advertising.  These  innovative  sys-  j 
terns  feature  a  common  Oracle  data¬ 
base.  Unlimited  marketing  activities 
are  supported  as  well  as  day-to-day 
operations.  With  Microsoft  Windows 
compliant  systems  offering  true  client/ 
server  Technology,  DSI  is  the  leader  in 
newspaper  business  system  develop¬ 
ment. 

Laurel,  MD 

301-957-0100;  Fax:  301-957-0111; 
Martinil  87@aol.com; 

Web  site:  http://www.Data-sci.com 


Booth:  4417 

Dauphin  Graphic  Machines,  Inc. 

STAFFED  BY:  Chris  Lunt,  Dave 
Moreland,  Jack  Little,  Dave  Romberg, 
Bob  Dietz, 

EXHIBIT:  DGM  will  be  unveiling  the 
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new  DGM-855  tower.  55,000  iph  four- 
high  tower  featuring  a  radical  design, 
shaftless  technology,  in-line  cylinder 
geometry,  all  in  a  15’  6”  tower  design. 
The  DGM-855  features  three  ink  form 
rollers  and  three  oscillators  per  inking 
couple. 

Elizabethville,  PA 

71 7-362-3243;  Fax:  717-362-0978; 
Web  site:  http://www.dauphingraph- 
ics.com 


Booth:  4743 
DAY  International 

STAFFED  BY:  Michael  Neroni,  Larry 
Cabaniss,  Jim  Messer 
EXHIBIT:  DAY  International  will  be 
exhibiting  their  full  line  of  offset  printing 
blankets  for  newspaper  printing. 
Dayton,  OH 

937-224-7124;  Fax:  937-226-1466; 
Web  site:  http://www.day-intl.com 


Booth:  4003 

DENEX,  Inc. 

STAFFED  BY:  Gary  J.  Carroll,  Ijen 
Huang,  Christer  Olsson 
EXHIBIT:  DENEX  will  showcase 
InfoTrack,  a  consolidated  production 
management  and  information  system 
that  handles  totalizing,  newsprint, 
inventory,  and  production  reporting. 
InfoTrack  tracks  and  controls  all 
aspects  of  production  waste  and  deliv¬ 
ery  statistics,  improving  efficiency. 
Also  on  display  will  be  the  latest  in 
Laser  CopySensors. 

Pittsburgh,  PA 

412-369-3590;  Fax:  412-369-3599; 
gcarroll@denexinc.com; 

Web  site:  http://www.denex.se 


Booth:  716 

Devlin  Electronics  Limited 

STAFFED  BY:  Richard  Sucher,  Martin 
Baker 

EXHIBIT:  Delvin  Electronics  manufac¬ 
tures  a  comprehensive  range  of  pre¬ 
press  keyboards.  The  keyboards  offer 
traditional  keys  to  allow  “single  key 


strokes”  for  normal  “multi-key”  appli¬ 
cations.  The  range  includes  interfaces 
for  Atex,  Sll,  Unisys,  Apple/Mac,  and 
any  PC  platform.  We  also  place  heavy 
emphasis  on  reliability  with  contactless 
keyswitch  technology. 

Basingstoke,  United  Kingdom 
44-1256-467367; 

Fax:  44-1234-210820; 
rsucher@netcomuk.co.uk; 

Web  site:  http://www.devlin.co.uk 


Booth:  2039 
Digital  Collections 

EXHIBIT:  GMTI  will  present.  Digital 
Collections  a  system  that  provides 
online  multimedia  databases  for  digital 
asset  management  and  information 
commerce. 

Web  Site:  http://www.gmti.com 


Booth:  2507 

Digital  Data  Publishing,  Inc. 

STAFFED  BY:  Javier  Semerene,  Juan 
Botero,  Eduardo  Velandia,  Heriberto 
Garcia,  Gerardo  Trevino 
EXHIBIT:  Digital  Data  Publishing  will 
display  their  Internet/Intranet/Extranet 
editorial,  classified,  and  display  ad 
systems  for  the  newspaper  and  Web 
publishing  industries.  These  products 
include  DDPI  Dalai  Editorial,  DDPI 
Dalai  Commerical,  and  the  DDPI  Digital 
DataBank. 

Weston,  FL 

954-349-5400;  Fax:  954-349-5401 ; 
javier@ddpinc.com; 

Web  site:  http://www.ddpinc.com 


Booth:  2334 
Digital  Media,  Inc. 

STAFFED  BY:  Michael  Budd,  Phillip  T. 
Traicoff,  Jill  Erisman 
EXHIBIT:  Digital  Media,  specializing  in 
prepress  training  on  CD-RCM,  will 
introduce  staffingtools.com,  a  Web- 
based  software  skills  management 
system,  staffingtools.com  features 
graphic  application  and/or  process- 
specific  skills  assessment  tools.  These 


tests  are  designed  to  interactively 
assess  skill  sets  in  existing  and  poten¬ 
tial  desktop  personnel.  This  Web- 
based  application  also  provides  a 
training  and  skills  management  sys¬ 
tem.  Digital  Media  creates,  publishes, 
markets,  and  supports  interactive  edu¬ 
cational  software  for  both  print  and 
design  professionals.  The  company’s 
courses  teach  the  process  from  cre¬ 
ation  to  output  so  that  learning  curves 
are  reduced  and  productivity  is  maxi¬ 
mized.  Designing,  editing,  producing, 
and  managing  digital  content  for  print 
and  electronic  publishing  are  taught  for 
Macintosh  and  Windows  environ¬ 
ments. 

Bloomington,  IN 

800-355-6429;  Fax:  812-355-3040; 
PTraicoff@digitalmedia.net; 

Web  site:  http://www.digitalmedia.net 


Booth:  717 

Digital  Technology  International 

STAFFED  BY:  Don  Oldham,  CEO; 
JoAnn  Froelich,  Pres./Chief  Operating 
Officer;  Dave  Oldham,  Demos;  Marilyn 
Evans,  Demos;  US  Regional  Sales 
Managers 

EXHIBIT:  Digital  Technology  Inter¬ 
national  specializes  in  mature,  media- 
neutral  databases  for  both  print  and 
on-line  publishing,  integrated  with 
client  applications  for  page  planning 
and  budgeting,  text  editing,  display 
and  classified  advertising,  pagination, 
asset  management,  and  archiving. 
Along  with  these  products,  DTI  will  be 
introducing  solutions  for  database- 
managed  Internet  publishing  and 
advertsing. 

Springville,  UT 

801-853-5000;  Fax:  801-853-5001; 
dtinfo@dtint.com; 

Web  site:  http://www.dtint.com 


Bootti:  2927 
Dimensional  Insight 

STAFFED  BY:  Frederick  Powers,  Ed 
O’Brien,  Russ  Madle,  David  Sultmiller 
EXHIBIT:  Dimensional  Insight  offers 
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Newspapers  with  daily  circulation  from  5,000  to  one  million  are 
choosing  Dynaric, Inc. strapping  equipment... 

Why  do  they  choose  Dynaric?  ■  Lowest  Overall  Cost  Per  Bundle  ■  Superior  Up-time  Equipment 
Performance  ■  Highest  machine  life  expectancy  ■  Foremost  in  after  sales  service  and  support  ■  Major 
commitment  to  the  newspaper  industry  through  ceaseless  dedication  to  improve  our  systems  through  research 
and  development  ■  Only  complete  Customer  Satisfaction  Program  in  the  industry. 


The  Dynaric  Facts  Are:  ■  The  first  N  P-1  strapper  sold  in  1982  is  still  in  operation  with  over  40  million 
cycles.  ■  Dynaric  has  the  highest  repeat  order  business  in  the  industry.  ■  Dynaric  equipment  has  the 
lowest  maintenance  cost.  ■  Dynaric  does  not  imitate  the  competition  but  instead  develops  new  and  innovative 
equipment.  ■  Dynaric  manufactures  the  highest  quality  strapping  material  for  today's  high 
speed  packaging  operations.  ■  Dynaric  has  the  largest  technical  and  service  orga- 
nization  in  the  newspaper  industry  ■  Dynaric  continues  replacing  more 
competitive  equipment  than  the  rest  of  the  competition  combined. 


Call  a  Dynaric,  Inc.  representative  today  at 
1-800-526-0827  to  begin  to  experience 
’  the  Dynaric  advantage. 


business  intelligence  solutions 
enabling  users  immediate  access  to 
key  business  metrics  that  they  use  to 
manage  and  track  their  business. 
Newspapers  use  our  technology  to 
track  sales  dollars,  monitor  subscrip¬ 
tion  sales,  and  customer  renewals. 
Furthermore,  Dl  has  developed  highly 
targeted  marketing  campaigns  and 
provide  detailed  answers  to  demo¬ 
graphic  circulation  questions. 
Burlington,  MA 

781-229-9111;  Fax:  781-229-9113; 
tlyons@dimins.com; 

Web  site: 

http://www.dimensionalinsight.com 


Booth:  2048 

DK&A,  Inc. 

STAFFED  BY:  Charles  James,  Rick 
Perrelet,  Frank  Galang,  Irish  de  Leon 
EXHIBIT:  DK&A  will  display  INposition, 
the  only  imposition  software  that  can 
impose  native  QuarkXPress  files,  along 
with  PageMaker  and  PDF  from  their 
native  formats.  DK&A  will  also  show¬ 
case  INposition  Lite,  designed  for  sim¬ 
pler  jobs  utilizing  a  single  QuarkXPress 
document. 

San  Diego,  CA 

858-488-8118;  Fax:  858-488-4021; 
tdeleon@dka.com; 

Web  site:  http://www.dka.com 


Booth:  742 

Douthitt  Corporation 

STAFFED  BY:  John  G.  Diehl,  James  E. 
Haggerty,  Mark  W.  Diehl 
EXHIBIT:  Douthitt  will  be  displaying  the 
semi-automated  twin  frame  GEMINI 
plate  exposure  system.  The  Gemini 
eliminates  the  need  for  latches  and  flip¬ 
ping  while  doubling  productivity  and 
improving  quality.  Work  faster  and  easi¬ 
er  while  relying  on  the  robust  construc¬ 
tion  and  reliability  that  comes  with  every 
Douthitt  Exposure  Unit.  For  over  80 
years  Douthitt  has  provided  the  industry 
with  innovation,  quality,  selecion,  relia¬ 
bility,  and  durability.  Douthitt  is  also 
pleased  to  announce  the  availability  of 
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the  flexographic  twin-frame  exposure 
unit  designed  for  the  Napp  flexographic 
newspaper  plates.  No  longer  do  you 
have  to  sacrifice  good  vacuum  contact, 
speed,  reliability,  and  quality,  and  in 
addition,  this  unit  is  also  ideal  for  offset 
plates  and  proofing  applications. 
Detroit,  Ml 

313-259-1565;  Fax:  313-259-6806; 
em@douthittcorp.com; 

Web  site:  http://www.douthittcorp.com 


Booth:  710 

Duarte  Register  Systems,  Inc. 

STAFFED  BY:  Martin  A.  Peters,  Kevin 
Klass,  Martin  Chester,  Marco  Cerna 
EXHIBIT:  Duarte  Register  Systems  will 
display  their  Dual-Plate  Slot  Gap 
Lockup  for  Urbanite  and  Community 
presses,  bringing  polyester  plate  tech¬ 
nology  to  the  single-wide  press.  The 
register  system  includes  punches  and 
lockups  designed  to  allow  plate-set 
polyester  plates  or  standard  aluminum 
plates  to  run  in  register  or  on  a  single¬ 
wide  web  press.  Also  on  display  will  be 
Duarte’s  WEB-STEP  Tiling  System  for 
tiling  pre-punched  imageset  output  in 
a  platemaker,  using  existing  register 
systems. 

Palo  Alto,  CA 

800-345-6445;  Fax:  650-493-0178; 
sales@duarteregister.com; 

Web  site: 

http://www.duarteregister.com 


Booth.  4253 

DYC  Supply  Company 

STAFFED  BY:  Kevin  Kennedy,  Jack 
Valdespino,  Jim  Kearns 
EXHIBIT:  DYC  will  exhibit  their  line  of 
quality,  longer  lasting  printing  blankets. 
The  new  NP-21  4-ply,  which  has  been 
designed  for  use  on  all  newspaper 
presses  especially  Gross  Colorliner 
and  TKS  towers,  along  with  the  new 
NP-99  are  being  introduced  at  Nexpo 
2000.  The  NP-99  is  also  a  4-ply,  no 
pack  blanket  design  for  use  on  all 
newspaper  presses,  even  on  older  vin¬ 
tage  Goss  Metros,  Metroliners, 


Urbanites  and  Community  presses 
where  controlled  feed  is  required. 
Teaneck,  NJ 

800-446-8240;  Fax:  757-486-5689; 
gd@d-y-c.com; 

Web  site:  http://www.d-y-c.com 


Booth:  4253 

Dynaric,  Inc. 

STAFFED  BY:  Mike  Ameser,  Len 
Brown,  Peter  Eckblab,  Bob  Frey,  Steve 
Mishler,  Mike  Moses,  Mert  Pratt 
EXHIBIT:  Dynahc,  Inc.,  the  largest 
supplier  of  newspaper  strapping 
machines,  is  offering  a  sneak  preview 
of  their  latest  developement  in  strap¬ 
ping  technology,  namely,  the  new 
AirPlus.  In  addition,  Dynaric  is  intro¬ 
ducing  the  new  D-2100A  fully  auto¬ 
matic,  operator-free,  off-line  strapper. 
In  edition  the  exhibit  will  also  contain 
the  NP-3  high  speed  newspaper 
strapping  machine  and  the  NP-1500 
newspaper  strapper. 

Teaneck,  NJ 

800-526-0827;  Fax:  201-692-7757; 
gd@dynaric.com; 

Web  site:  http://www.dynaric.com 


Booth:  331 1 

EAE  Group 

STAFFED  BY:  Dave  Robinson,  Chris 
Eickhoff 

EXHIBIT:  The  EAE  Group  offers  a  full 
line  of  electronic  control  and  software 
products  designed  to  enhance  press 
and  mailroom  performance.  EAE  offers 
both  the  OPS1  controls  support  press¬ 
room  operations  for  both  new  and 
retrofit  applications,  and  the  QPS2 
supervisory  systems  to  support  pre¬ 
setting  (via  Rl P/Scan  interface)  and 
production  controll. 

Marietta,  GA 

770-421-0774;  Fax:770-421-0731; 
chris@eaeusa.com; 

Web  site:  http://www.eae.com 


Booth:  3317 

EAM-Mosca  Corp. 


www.editorandpublisher.com 


STAFFED  BY:  Robert  Leighton,  V.R; 
Dierk  Wessel,  Pres.;  Jay  Trenkamp, 
Regional  Manager 

EXHIBIT:  EAM-Mosca  will  exhibit  the 
newTRZ  and  strapping  system,  cou¬ 
pled  with  TRI  cross-strapping  system. 
The  new  system  features  DC  Motors 
with  reliable  operating  functions  and 
technology  improvements. 

West  Hazelton,  PA 
800-456-3420;  Fax:  570-455-2482; 
info@eammosca.com; 

Web  site:  http://www.eammosca.com 


Booth:  3620 

Eclectic  Company,  Inc. 

STAFFED  BY:  Ronald  M.  Wantz,  Pres. 
EXHIBIT:  Eclectic  Company  Inc.,  will 
showcase  Pressroom  Environmental 
Systems,  featuring  the  DMA  450  along 
with  LIMA  750  dust  collectors  for 
Eclectic  pressroom  dust  control,  and 
noise  abatement  systems  for  the  fold¬ 
er  and  slitter  group.  Also  on  display  will 
be  their  Eclectic  waste  ink  reclaimer. 
Eclectic  solvent  recovery  systems, 
inkmist  control,  and  quiet  rooms  and 
enclosures. 

Dayton,  OH 

513-934-4041;  Fax:  513-934-4095; 
eclectic@your-net.com; 

Web  site:  http://www.eclectic-co.com 


Booth:  2723 

Edgil  Associates,  Inc. 

STAFFED  BY:  Ed  Hopey,  Pres.;  Gil 
Wolsky,  V.R;  Linda  Gagnon,  V.R 
(Marketing);  Steve  Rosenfeld,  V.R 
(Sales) 

EXHIBIT:  Edgil  Associates  will  intro¬ 
duce  the  new  EdgCapture  suite  of 
products  and  services,  including 
EdgCapture  3.0  and  edgcapture.com., 
offering  e-commerce  solutions  for  con¬ 
ducting  advertising  and  circulation 
payments.  Edgil  will  demonstrate  D3,  a 
customizable  data  management  envi¬ 
ronment  for  electronic  publishing,  and 
EdgBiz.com,  an  online  classified  ad 
order  entry  and  account  management 
system. 


Chelmsford,  MA 

978-251-9932;  Fax:  978-251-9970; 
marketing@edgil.com; 

Web  site:  http://www.edgil.com 


Booth:  1707 
Editor  &  Publisher 

STAFFED  BY:  Dennis  C’Neill, 
V.P./Publisher;  Betsy  Maloney, 
Associate  Advertising  Director;  Eileen 
Long,  Advertising  Sales  Manager; 
Howard  Flood,  Jill  Martin,  Derek 
Hamilton,  Regional  Sales  Managers; 
Marybeth  Johnston,  V.R  (Marketing); 
Randy  Larsen,  CD-RCM  and  Directory 
Sales 

EXHIBIT:  Editor  &  Publisher  products 
and  services: 

•THE  E&P  INTERNATICNAL  YEAR- 
BCCK,  with  three  volumes  of  data:  (1) 
U.S.  and  Canadian  dailies;  (2)  U.S.  and 
Canadian  weeklies;  (3)  “Who’s  Where,” 
a  personnel  directory  of  the  major 
players  in  the  newspaper  industry. 

.THE  NEWLY  REDESIGNED  E&P 
MAG/\ZINE,  featuring: 

Breaking  News  —  Timely,  weekly  cov¬ 
erage.  Our  later  deadline  allows  us  to 
present  the  most  recent  news. 

Cover  Stories  —  Our  cover  ad  has 
been  replaced  with  new  cover  stories 
—  ambitious,  probing  reports  on  the 
most  important  issues  facing  the 
industry  today. 

Technology  News  —  Special  emphasis 


on  all  areas  each  week 
New  Media  —  Latest  news  and  analy¬ 
sis  in  a  weekly  section  called  “E&P 
Interactive”.  Now  Monthly!  Advertising/ 
Marketing  —  Broad  range  of  marketing 
issues  including  advertising,  circulation, 
promotion  and  development  of  content 
to  attract  new  readers. 
Syndicates/News  Services  — 
Comprehensive  reporting  on  the  syndi¬ 
cated  world 

Editorial  —  Thoughtful  commentary  on 
timely  issues. 

Letters  to  the  Editor  —  Cur  readers  are 
always  ready  to  tell  us  what  they  think. 
Newspeople  in  the  News  —  People  on 
the  move.  New  positions,  promo¬ 
tions... 

•E&P  CCNFERENCES  AND  TRADE 
SHCWS,  including: 

-Interactive  Newspapers  Dallas,  TX. 
February  2001  It’s  the  premier  interna¬ 
tional  conference  and  trade  show  on 
interactive  newspapers  and  new 
media.  This  annual  show,  first  held  in 
1990,  attracts  participants  from  ail  over 
the  globe  —  more  than  1,400  at  the 
1999  conference.  The  three-day  con¬ 
ference,  with  something  for  every  type 
and  size  of  paper  and  media  company, 
is  held  each  year  in  February  at  a  major 
U.S.  site. 

-Cniine  Classified  Symposium:  Cniine 
Classified  Symposium;  Monterey,  CA, 
September  17-19,  2000.  Each  fall 
Editor  &  Publisher  holds  the  annual 
Cniine  Classifieds  Symposium. 


-  solutions 

Qualit^'ioftysfe  Products  and  Services  by  Newspapers  for  Newspapers 

►  Digital  Asset  Management 

►  E-Commerce 

►  Newsroom  Productivity 
1  -BDQ-a97-3  2  7  1  ►  NewA^dia^ 

vmw.newsvIewsohJions.com  ►  TeXt  PrOCeSSing 

Ik. 
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Whether  you  already  have  an  online 
classifieds  section  up  and  running  or 
are  still  in  the  planning  stages  —  this 
conference  is  a  must  for  your  agenda. 
Learn  about  the  latest  trends.  Meet 
experts  in  content,  design,  marketing, 
technology,  strategic  alliances  and 

I  partnerships,  and  vendor  relationships. 
There  are  more  than  35  panel  presen¬ 
tations  and  keynote  speeches  deliv¬ 
ered  from  experienced  professionals  in 
n  the  newspaper  industry  and  allied 
j  fields.  Our  hall  of  exhibitors  provides 
the  perfect  place  to  network  with 
j  media  professionals  from  around  the 
country  and  share  experiences  of  suc¬ 
cess  and  failure.  Come  visit  E&P  at 
booth  #1707  and  have  your  caricature 
drawn  on  the  cover  of  E&P  Magazine 
and  enter  drawings  to  win  E&P  polo 
shirts! 

New  York,  NY 

212-675-4380;  212-691-6971; 
edpub@editorandpublisher.com; 

Web  site: 

http://www.editorandpublisher.com 


Booth:  4976 

EDIWISE 

STAFFED  BY:  Susan  Sulman,  Pres.; 
Dave  Maggs,  Development  Manager; 
i  Eric  Wee,  Electronic  Commerce 

\  Director;  Jeff  Low,  Account  Manager; 
!  Jason  Ang,  Senior  Analyst 
I  EXHIBIT:  EDIWISE  will  highlight  its 
^  range  of  solutions  for  paper  inventory 
and  paper  supply  chain  e-business 
needs. 

Mississauga,  Cntario 
*  905-820-3084;  Fax:  905-820-1498; 

jeffl@edwise.com; 

Web  site:  http://www.edwise.com 


Booth:  1323 

ELAPLAN  Buchholz  GmgH  &  Co. 

STAFFED  BY:  Wolf  Buchholz, 

Production  Manager;  Roland 
Weigenfind,  Sales  Manager;  Michael 
Schultz,  Development  Manager 
EXHIBIT:  ELAPLAN  offers  CTP/CTF 
workflow  components  for  CEM  and 


distribution.  MultiLink  adapters  pro¬ 
vide  standardized  adaptation  of  film  or 
CTP  recorder  on  to  various  workflow 
solutions,  including  device  control, 
confirm,  and  page  track  dialogs.  The 
MultiLink  Server  allows  spooling, 
recording,  and  balancing  controlled  by 
header/product  name.  The 
MultiControl  centralizes  recording  of 
operating  conditions,  and  processes  in 
the  production  flow. 

Schoenberg,  Germany 
49-4344-309-0;  Fax:  49-4344-309- 
159; 

info@elaplan.de; 

Web  site:  http://www.elaplan.de 


Booth:  4737 

EnterNet 

STAFFED  BY:  Bob  Davidson,  Pres.; 
John  Martin,  Manager  (Business 
Development);  Cullen  Barry,  Sales 
Manager 

EXHIBIT:  EnterNet  produces  a 
Windows  NT  based  inserter  control 
system  for  packaging/mailrooms,  fea¬ 
turing  the  “Bulls  Eye”  TMC  program 
with  “Address  Specific”  selective 
insertings  to  match  consumer  buying 
preferences.  The  system  is  fully  inte¬ 
grated,  device  independent,  and  con¬ 
trols  ink-jet  printers  and  downstream 
devices  -  stackers  to  bundle  wrappers. 
Lombard,  IL 

630-268-2800;  Fax:  630-268-2809; 
jmartin@enternetworldwide.com; 

Web  site:  http://www.enternetworld- 
wide.com 


Booth:  3214 

Essex  Products  Group 

STAFFED  BY:  Peter  Griffin,  Pete 
Alfano,  Dick  Brandenburg,  Dale 
Fitzgerald 

EXHIBIT:  Essex  Products  Group  will 
display  KEYCOLOR  remote  ink  control 
systems,  featuring  KEYCOLOR 
AUTOSET- preset  jobs  from  CIP3  files; 
KEYCOLOR  AUTOKEY  to  automatical¬ 
ly  adjust  ink  keys  on  web  press  color 
control  systems  or  close  the  loop  with 


scanning  densitometers;  and  KEY- 
COLOR  AUTOPAGE  to  set  and  adjust 
keys  by  page  number.  Also  on  display 
will  be  Essex’s  new  Windows  based 
operating  system. 

Centerbrook,  CT 

860-767-7130;  Fax:  860-767-9137; 
epg@ct2.nai.net; 

Web  site:  http://www.epg.inc.net 


Booth:  1141 

Excelerator  Technologies  LLC 

STAFFED  BY:  Jerry  Dyson,  Pres.; 
Frank  McCallister,  Chief  Information 
Officer;  Bill  McNey,  Chief  Operating 
Officer;  Baxter  Madden,  Director 
(Database  Engineering) 

EXHIBIT:  Excelerator  Technologies, 
specializing  in  newspaper  specific 
sales  force  automation  tools  for  adver¬ 
tising  divisions,  will  exhibit  Media 
SalesExcelerator.  Assisting  advertising 
representatives  in  managing  their  cus¬ 
tomers  and  prospects.  Media 
SalesExcelerator  features  a  full  year  of 
account  specific  performance  informa¬ 
tion,  current  market  research,  compet¬ 
itive  comparisons,  and  the  ability  to 
schedule  and  transmit  orders  remotely. 
Homewood,  IL 

708-957-8170;  Fax:  708-957-8172; 
bmcney@etmse.com; 

Web  site:  http://www.etmse.com 


Booth:  3725 

FERAG  Americas 

STAFFED  BY:  Hernan  Rincon,  Pres.  & 
CEO;  Walter  Wild,  Senior  Executive 
V.R  (Marketing);  Joe  Colletti,  V.R  (North 
American  Newspaper  Sales);  Michael 
Paschall,  V.R  (North  America 
Commercial  Sales);  Bill  Gordon,  V.R. 
(Trading  Products);  Herbert  Wuest, 
Manager,  Application  Engineering; 
Mark  Vitcov,  Controller 
EXHIBIT:  Research,  development,  and 
production  are  Ferag’s  central  objec¬ 
tives.  Their  aim  is  to  target  the  needs  of 
their  customers  using  Ferag  technolo¬ 
gy  in  the  after-print  processing  of  print 
media,  both  now  and  in  the  future. 
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Ferag  will  display:  UTR  conveyor,  inter- 
grated  control  system  (ICS),  USA 
leader,  and  Journomat. 

Bristol,  PA 

215-788-0892;  Fax:  215-785-0604; 
charlene.ives@ferag-americas.com; 
Web  site: 

http://www.ferag-americas.com 


exhibit  are  the  advanced  AC  and  DC 
products  for  use  in  main  drive  sys¬ 
tems,  mailroom  systems,  and  Footprint 
Shaftless  applications. 

York,  PA 

717-751-4311;  Fax;  717-751-4263; 
andrew.zyrek.@colfaxautomation.com; 
Web  site;  http://www.fincor.net 


blacKs,  Quadraflex  4:4  high  coverage 
flexo  colors,  and  high-density,  high- 
dilution  Quantum  HD  flexo  black  sys¬ 
tem. 

Ann  Arbor,  Ml 

734-622-6000;  Fax;  734-622-6131; 
nharbin@flintink.com; 

Web  site:  http://www.flintink.com 


Booth:  3509 
Fincor  Electronics 

STAFFED  BY;  Lee  Hankey,  Andrew  R. 
Zyrek,  Gordon  Wood,  Dan  Wolke 
EXHIBIT:  Fincor  will  be  showing  sin¬ 
gle-width  and  double-width  drive  sys¬ 
tems  designed  specifically  for  the 
newspaper  printing  industry.  In  addi¬ 
tion  both  the  model  5125  and  the  new 
model  5126  double-width  drive 
upgrades  to  mount  existing  enclosures 
will  be  on  display.  Also  included  in  the 


Booth:  4155 

Flint  Ink 

STAFFED  BY:  Roy  Beagle,  V.P.  &  G.M. 
(News  Ink);  Norm  Harbin,  Director 
(News  Ink  Products);  Mike  Griffin, 
Events  Coordinator 

EXHIBIT:  Flint  Ink  will  highlight  inks 
and  technical  services  designed  to 
meet  the  expectations  of  readers  and 
advertisers.  Exhibits  include  our 
Performance  Plus  offset  colors,  Rub- 
Free  soy-  and  petroleum-based 


Booth:  4449 

FMC  Corporation 

STAFFED  BY:  John  Harper,  Sales 
Manager;  Pat  Conway,  Director  (Sales 
and  Marketing);  Matt  Kuzmission, 
Customer  Service 

EXHIBIT:  FMC  Corporation  has  been 
supplying  automated  material  handling 
equipment  to  the  newsprint  industry 
for  over  50  years.  FMC  offers  ' 
advanced  AGV  (Automated  Guided 
Vehicile)  technology,  including  auto- 


t- 


rated 


for  Newspaper  Industry. 

■i  ^ 


•  Workplace  Alternative  Programs 

•  Stri4||)ic  Planning  •  Production  Planning 

•  Facility  Design  &  Construction 

•  Energy  Management  •  Information  &  Data  Systems 
“•  Call  Centers  •  Facility  Man^ge^ment 


x:  C  I.  I  i:  R 

An  AeCOM  Company 

More  than  200  offices  worldwide 

312.836.77Q[i^*  www.mcclier.com 

Booth  #3816  at  NEXPO  2000 
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mated  and  self-guided  vehicles,  auto¬ 
mated  press  loading,  system  software, 
as  well  as  press  and  mailroom  material 
handling  solutions. 

Chalfont,  PA 

215-822-4300;  Fax:  215-822-4553; 
amy_porter@fmc.com; 

Web  site:  http://www.fmcsgvs.com 


Booth:  339 

Foley,  Torregiani  &  Associates 

STAFFED  BY:  James  Torregiani, 
Charles  Donovan,  James  Cuozzo 
EXHIBIT:  Foley,  Torregiani  & 

Associates  will  showcase  ClassPage 
classified  pagination  systems  for  larger 
newspapers,  and  REAL  (Retail  Editorial 
Ad  Layout)  Systems. 

Westport,  CT 

203-222-0496;  Fax:  203-227-8225; 
JAMIE_FTA@aol.com; 

Web  site: 

http://www.northwoodpublishing.com 


Booth:  1415 

Freedom  System  Integrators  Inc. 

STAFFED  BY:  Nicholas  R.  Koriakin, 
V.R  (Sales  &  Marketing);  Don  Blecha, 
G.M.;  Dennis  Nierman,  Pres. 

EXHIBIT:  FSI  is  a  software  developer 
and  systems  integrator  specializing  in 
PC  or  Mac  client  newspaper  publish¬ 
ing  systems.  FSI  will  showcase  the 
Freedom  Series  editorial  and  pagina¬ 
tion,  classified  advertising  and  pagina¬ 
tion,  ROP  Ad  Layout/Page  Dummy, 
Internet  Class2Web  and  News2Web, 
and  ad  tracking/digital  asset  manage¬ 
ment  solutions  using  the  Oracle  rela¬ 
tional  database  and  Windows  NT 
Server. 

Wichita,  KS 

316-722-8100;  Fax:  316-722-8708; 
monicaw@fsi-ipa.com; 

Web  site:  http://www.fsi-ipa.com 


Booth:  3601 

Fuji  Hunt  Photographic 
Chemicals,  Inc. 

STAFFED  BY:  Scott  Clouston,  Alice 


Peterson,  Tom  Rapacz,  Jesse  Rojas, 
Brad  Phillips 

EXHIBIT:  Fuji  Hunt  will  spotlight 
PressMax  pressroom  products  and 
ChemPact  Auto-Plus,  an  automatic, 
hands-off  chemical  handling  system  for 
prepress.  Auto  Plus  requires  only  inser¬ 
tion  of  the  vacuum-packed  products. 
All  functions  (opening,  mixing,  replen¬ 
ishing,  and  silver  recovery)  are  fully 
automatic.  The  PressMax  line  includes 
fountain  solutions,  alcohol  replacement 
additives,  and  press  washes. 

Paramus,  NJ 

201-967-7500;  Fax:  201-967-9299; 
apeterson@fujihuntusa.com; 

Web  site:  http://www.fujihuntusa.com 


Booth:  4579 

Gammerler 

STAFFED  BY:  Mark  Legac,  Bob 
Bassett,  Steve  Glenn,  Bob  Manley, 
Leslie  Figler,  Karen  Voncina,  Mario 
Banci 

EXHIBIT:  Gammerler,  manufacturer  of 
in-line  finishing  equipment,  will  fea¬ 
ture  the  new  PrintPath  STC-70  com¬ 
pensating  stacker  and  the  RS  11 
trimmer.  Launched  at  NEXPO  99,  the 
PrintPath  STC-70  has  been  installed 
in  a  wide  variety  of  newspaper  envi¬ 
ronments. 

Hanover  Park,  IL 
Leslie.Figler@Gammerler.com; 

Web  Site: 

http://www.gammerler.com 


Booth:  2039 

Gannett  Media  Technologies 
international 

EXHIBIT:  GMTl,  specializing  in  software 
solutions  for  the  publishing  industry,  will 
feature  Celebro.com,  a  suite  of  applica¬ 
tions  that  automates  print  and  electron¬ 
ic  advertising  production.  GMTl  will  also 
feature  Digital  Collections  systems  that 
provide  online  multimedia  databases  for 
digital  asset  management  and  informa¬ 
tion  commerce. 

New  York,  NY 

800-801-3771;  Fax:  513-241-7219; 


ktaylor@gmti.gannett.com; 
Web  site:  http://www.gmti.com 


Booth:  2209 
Gazette  Technologies 

STAFFED  BY:  John  Herbst,  Sherrill 
Sahlin,  Robin  Witham 
EXHIBIT:  Gazette  Technologies  offers 
Marketinfo  data  warehousing  and 
decision  support  software,  as  well  as 
consulting  services  specifically  devel¬ 
oped  for  the  newspaper  industry. 
Cedar  Rapids,  lA 

319-398-5857;  Fax:  319-398-5858; 
robinw@fyiowa.com; 

Web  site: 

http://www.gazettetechnologies.com 


Booth:  2713 

GDT-Nova 

STAFFED  BY:  Nova:  Jan  McDonald, 
CEO;  Kirk  Norlin,  V.R  (Marketing);  Sue 
Middleton,  V.R.  (Customer  Services); 
David  Lightfoot,  Account  Executive; 
GDT:  Richard  Grover,  Rres.  and  Chief 
Technology  Officer;  John  Rourtless, 
V.R.  (Sales  and  Marketing) 

EXHIBIT:  GDT-Nova  will  exhibit  the 
Connex  XML  Server,  which  provides 
real-time,  two-way  connections  to 
classified  or  editorial  systems,  using 
new  industry  XML  standards  with 
remote  Web  entry  classified  clients, 
remote  agency  access  clients,  remote 
reporting  web  clients,  and  content 
management.  Also  shown  will  be  the 
FaxAction  fax-OCR-e-mail  processing 
system,  Rongrass  Advertising,  com¬ 
plete  systems  featuring  new  Web  ad 
entry  and  on-line  ad  publishing,  and 
SCOOR  Editorial  systems  which  pro¬ 
vide  remote  reporting,  Web  publishing, 
and  browser  access  to  archives. 
Auburn,  CA 

530-887-1795;  Fax:  530-823-9982; 
kirk@gdtnova 

Web  site:  http://www.gdtnova.com 


Booth:  4605 

GE  Industrial  Systems  Solutions 


N26  EDITOR  &  PUBLISHER  MAY  1 , 2000 


www.edjtorandpublisher.com 


STAFFED  BY:  Paul  Frechette, 

Marketing  Manager  (Publishing  & 
Printing,  GE  ISS);  Ken  Jones,  Business 
Development  Manager  (Publishing  & 
Printing,  GE  AS);  Jeff  Monforton, 
Senior  Engineer  (GE  AS);  Brad 
Calhoun,  Project  Engineer  (GE  AS) 
EXHIBIT:  GE  introduces  the  “Power  of 
the  Package”  for  your  electrical  and 
systems  product  and  service  needs.  GE 
will  also  present,  solutions  associated, 
Burt  Technologies,  Inc.  and  Craftsman 
Newspaper  Production  Systems.  The 
GE  Newspaper  Production  Solutions 
Group  provides  solutions  and  connec¬ 
tivity  from  the  plant  production  cells  to 
the  enterprise  systems.  Conceptual 
studies,  estimates,  design,  installation, 
asset  management  and  maintenance 
services  are  handled  in-house  for  effi¬ 
cient  connectivity  and  assures  results  of 
your  DCS,  PLC,  PC,  MIS,  MES,  Energy 
&  Power  Quality  management  systems 
requirements. 

Pensacola,  FL 
850-968-2191; 

paul.frechette@indsys.ge.com; 

Web  site:  http://www.ge.com 


Booth:  431 

Geac  Publishing  Systems 

STAFFED  BY:  Bernard  Grinberg,  Pres.; 
Phil  Lowe,  G.M.;  Jerry  Martinez,  Sales 
Manager 

EXHIBIT:  Geac  Publishing  Systems  is  a 
global  supplier  of  solutions  to  the  news 
gathering  and  distribution  industry.  It  is 
the  only  supplier  offering  solutions  for 
pre-press,  business,  and  distribution 
from  a  single  source.  Geac  products  use 
a  coherent,  third  generation,  platform 
strategy,  sharing  divergent  data  types 
and  enabling  multiple  use  of  content. 
Tampa,  FL 

813-872-9990;  Fax:  813-878-2751; 
gvinfo@geac.com; 

Web  site: 

http://www.publishingsystems.geac.com 


Booth:  2147 

Glunz  &  Jensen,  Inc. 


STAFFED  BY:  W.  Bruce  Goodwin, 
Pres.;  Michael  C.  Bugge,  Director  of 
Product  Management;  Ray  Mesh, 
National  Sales  Manager  (North 
America);  Rosendo  Larrea,  Director  of 
Sales  and  Marketing  (Latin  America) 
EXHIBIT:  Glunz  &  Jensen,  manufac¬ 
tures  of  film  processors,  online  film 
processing  systems  for  imagesetters, 
plate  processors  for  conventional  and 
CtP  applications,  and  film/plate 
processor  accessories,  will  introduce 
the  new  InterPlater  85HD  Polymer 
CtP  plate  processing  system  for 
platesetters  and  the  NewsLink  PRO 
21  film  processor,  a  graphic  arts 
processor  for  high  speed  imagesetter 
applications.  Glunz  &  Jensen  will  also 
display  will  be  the  new  MultiLine  PRO 
series  film  processors  for  high  speed 
films. 

Elkwood,  VA 

540-825-7300;  Fax:  540-825-7525; 
usva@glunz-jensen.com; 

Web  site: 

http://www.glunz-jensen.com 


Booth:  4375 

GMA  Aftermarket  Products  & 
Services 

STAFFED  BY:  Frank  Cinquino, 

Director  (Customer  Service  Support); 
Steve  Garza,  Manager;  Gail  Benkovic, 
Business  Delopment  Manager 
EXHIBIT:  GMA  Aftermarket  Products  & 
Services  operation  will  showcase 
remanufacturing  programs  for  SLS- 
1 000  inserters  and  hopper  loaders,  the 
extensive  line  of  equipment 

upgrades/enhancements  for  GMA’s 
installed  customer  base,  and  GMA 
Academy,  offering  Operator 
Certification  Programs  and 
Management/Supervisor  Seminars. 
Visitors  may  also  receive  detailed  infor¬ 
mation  of  GMA’s  own  inserting  sys¬ 
tems  operation. 

Bethlehem,  PA 
610-694-9494; 

Fax:  610-694-0776; 
info@gma.com; 

Web  site:  http://www.gma.com 


Booth:  4135 
GMA/Muller  Martini 

STAFFED  BY:  Randy  Seidel, 
Pres./CEO;  Dick  Connor,  Exec.  V.R 
(Sales  and  Marketing);  Tom  Stuart, 
Sales  Manager  (National);  Darrell  Pav, 
Director  of  Technology;  Phil  Jones,  — 

Director  of  Production  Systems;  Carl 
Toth,  Hamed  Seyedi,  Keith 
Hockenberry,  Bob  Mongold,  Regional 
Sales  Personnel 

EXHIBIT:  GM/VMuller  Martini  will  oper¬ 
ate  their  High-Speed  SLS2000  Inserting 
System,  processing  newspaper  pack-  r 
ages  to  its  multi-functional  bundler,  a  ^ 
new  inserter  with  film  wrapper/ink  jet 
addressing  capability,  and  Muller 
Martini’s  Presto  TV  Saddle  Stitcher.  Live 
demonstrations  will  be  presented  on  ^ 

GMA’s  Production  Software,  including  |* 

WinLincs  and  SAM.  The  FlexiRoll  Buffer  * 

will  also  be  on  display. 

Bethlehem,  PA 

610-694-9494;  Fax:  610-694-0776; 
info@gma.com; 

Web  site:  http://www.gma.com 


Booth:  2905 
GMPCS  Personal 
Communications,  Inc. 

STAFFED  BY:  Craig  Van  Wagner, 
Pres.;  Gunnar  Sandstrom,  Director  of 
Sales;  Gino  Jensen,  Director  of 
Technical  Services;  Adam  Eckstein, 
Sales  Manager 

EXHIBIT:  GMPCS,  a  global  mobile 
satellite  solutions  provider,  will  feature 
the  new  Inmarsat  ISDN  and  the  new 
handheld  by  Globalstar.  Specializing  in 
Inmarsat  and  Globalstar  equipment 
and  services,  GMPCS  provides 
turnkey  solutions  through  provisioning 
of  equipment,  service,  accessories, 
and  applications. 

Pompano  Beach,  FL 
954-973-3100;  Fax:  954-973-4800 
gunnar@gmpcs-us.com; 

Web  site:  http://www.gmpcs-us.com 


Booth:  2921 

GoCode 
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STAFFED  BY:  Ben  Miller,  V.R 
(Publishing):  Gordon  Olsen,  Executive 
V.R  (GoCode  Products);  Allison  Gregory, 
Director  (New  Business  Devc'opment) 
EXHIBIT:  GoCode  is  a  business  tech¬ 
nology  company  focused  on  expand¬ 
ing  circulation,  revenue,  and  general 
utility  for  publishers,  by  providing  an 
unobtrusive  method  of  hyperlinking 
print  media  to  digital  media.  With  the 
invention  and  production  of  a  com¬ 
pletely  new  bar  code  standard  and 
hand-held  scanner,  the  GoCode 
Company  has  created  a  2-D  barcode 
system  that  has  been  specifically 
designed  to  satisfy  the  size  and  repro¬ 
duction  constraints  found  in  maga¬ 
zines,  catalogs,  and  newspapers. 
Currently  the  world’s  smallest  bar 
code,  GoCode  can  be  printed  perfect¬ 
ly  in  confines  as  small  as  4.3-point 
printed  style,  creating  a  bar  code 
smaller  than  a  fingernail. 

Charleston,  SC 

843-723-5155;  Fax:  843-723-5156; 

agregory@gocode.com 

web  site:  http://www.GoCode.com 


Booth:  3917 

Goss  Graphic  Systems 

STAFFED  BY:  Don  Gustafson,  V.R 
(Sales);  Kent  Kraft,  Director  (Sales); 
Alan  Miller,  Director  (Sales) 

EXHIBIT:  Goss  representatives  will  dis¬ 
cuss  new  press  systems,  existing 
press  extension  and  enhancement, 
and  Goss’  customer  support  and  parts 
efforts. 

Westmont,  IL 

630-850-5600;  Fax:  630-850-6310 
Web  site:  http://www.gossgraphic.com 


Booth:  3517 
Grafikontrol  America 

STAFFED  BY:  Ward  Walsh,  Pres.; 
Paolo  DeGrandis,  Executive  V.R;  Ned 
Walsh,  Sales  Representative 
EXHIBIT:  The  Grafikontrol  closed  loop 
automatic  register  control  system  fea¬ 
tures  marks  that  are  only  .8mm  in  size. 
This  system  operates  on  presses  at 
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speeds  in  excess  of  3000  ft/min.  The 
control  unit  recognizes  patterns  and 
anticipates  potential  register  errors. 
York,  PA 

717-843-3183;  Fax:  717-845-8828; 
gka@netrax.net 


Graphic  Enterprises  Inc. 

STAFFED  BY:  Bob  Behringer,  Pres. 
(Prepress  Division);  Michael  Frank,  V.R 
of  Sales  of  (Prepress  Division);  Michael 
Cowles,  V.R  of  Cperations  (Prepress 
Division) 

EXHIBIT:  GEI  offers  complete  newspa¬ 
per  workflow  solutions,  including  soft¬ 
ware  for  production  planning  and  track¬ 
ing,  remote  soft  proofing,  output 
management,  page  transmission, 
bitmap  management,  imaging  interface 
to  imagesetters  and  CTP  devices,  post- 
RIP  soft  proofing,  proof  management, 
and  press  ink  presetting.  GEI  also  offers 
dedicated  copy  dot  scanners  and  a 
1 2ppm  black-and-white  proofer. 

North  Canton,  CH 

330-305-6960;  Fax:  330-497-5562; 

sales@geiworldwide.com; 

Web  site: 

http://www.geiworldwide.com 


Booth:  451 1 

Graphics  Microsystems,  Inc. 

STAFFED  BY:  Fred  Barnes,  V.R  (Sales 
&  Marketing):  Phil  Fluke,  Regional 
Sales  Manager;  Bill  Fleck,  Regional 
Sales  Manager 

EXHIBIT:  Graphics  Microsystems,  Inc., 
will  feature  PrintOuick,  their  new  auto¬ 
matic  color  registry  systems;  Color 
Ouick,  an  on-web  closed-loop  color 
control;  and  Microcolor,  an  automated 
ink  key  control  digital  presetting  system. 
Sunnyvale,  CA 

408-747-7745;  Fax:  408-747-0222; 
Web  site:  http://www.gmicolor.com 


Booth:  4469 

GSI  Media  Group 

(Gilberti  Splitter  International) 


STAFFED  BY:  Celso  Gilberti,  Steve 
Barber,  Reuben  Grossberg,  Chuck 
Rosati 

EXHIBIT:  GSI  Media  Group  is  a  pro¬ 
duction  and  office  planning,  design, 
engineering,  and  construction  consult¬ 
ing  firm  specializing  in  services  for  the 
newspaper  industry.  GSI  will  feature 
projects  from:  The  Patriot-News, 
Harrisburg,  PA;  The  (Portland) 
Oregonian-,  Paddock  Publications; 
Syracuse  Newspapers,  NY;  and  the 
Dayton  (Ohio)  Daily  News. 

Cleveland,  OH 

216-363-0000;  Fax:  216-363-1990; 
stevebarber@gsiarch.com; 

Web  site:  http://www.gsiarch.com 


Booth:  4179 

GSP,  Inc. 

STAFFED  BY:  Jens  Ljungberg,  Erik 
Ljungberg,  Maurice  Blanchet,  Richard 
McKrell 

EXHIBIT:  GSP,  Inc.  will  display  the 
Barstrom  TMC/Post-it  Note  labeler,  a 
rebuilt  Harris  VISA  printing  unit,  a 
rebuilt  Harris  JF-7  folder,  a  Motterstitch 
in-line  stitcher,  and  the  Penn  Graphics 
deserter. 

Mystic,  CT 

860-572-8951;  Fax:  860-536-3961; 
gspmystic@riconnect.com 


Harding  Ankarlo  designALLIANCE 

STAFFED  BY:  Ken  Harding  Pres.; 
Loren  Ankarlo,  Organizational  Design; 
Gary  Polodna,  Facility  Design;  Don 
Mills,  Process  Design,  Valorie  Hargett, 
Workplace  Design;  Scot  Sherick, 
Facility  Design;  Jim  Faber,  Facility 
Design:  Jordan  Kobert,  Process 
Design;  Todd  Heirls,  Facility  Design 
EXHIBIT:  DesignAlliance  provides 
newspaper  tailored  services  that  deal 
with  the  challenges  of  the  business 
world,  including  organizational  devel¬ 
opment,  process  analysis,  master- 
planning,  equipment  selection,  build¬ 
ing  and  workplace  design,  and 
management  consulting.  Multi-disci- 


Booth:  441 


Booth:  4429 
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Harland  Simon  Harris  Publishing  Systems  Corp.  Heidelberg  Web  Systems 

STAFFED  BY:  Rob  Watson,  Tony  STAFFED  BY:  Don  Rogers,  V.R/G.M.;  STAFFED  BY:  Doug  Gibson,  V.R 
White,  Reter  Cox,  David  Wallen,  Tim  Doug  Stark,  V.R;  John  MacEwen,  V.R.  (Sales) 

Young,  John  Staiano,  Mark  Hainsworth  (Sales);  G.  Briggs  Kilborne,  V.R.  EXHIBIT:  Heidelberg  will  present  their 
EXHIBIT:  In  booth  #3220,  Harland  (Marketing  and  Business  new  gapless  Mainstream  80  newspa- 
Simon  will  display  their  RRIMA  press  Development);  Grady  Cooper,  Director  per  press,  Magnapak  inserter,  and 

control  and  management  systems  for  of  Rroduct  Management  Media  Track  publishing  software.  Also 

new  and  existing  presses,  press  pre-  EXHIBIT:  Harris  will  showcase:  on  display  will  be  Heidelberg  control 
setting  direct  from  RIRs,  an  automatic  Jazbox,  a  new  mulitmedia  suite  for  systems.  Mercury  press  units,  Rrima 


Web  Press  Corporation  Introduces... 
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m 


plinary  collaboration  produces  busi-  imposition  system  (ESRRIT),  totalizers,  intensely  local  publishing  to  the  Web  or 
ness  equipment  and  facility  solutions  and  roll  tracking  systems,  print;  MAXWorkFlow,  a  visual  tool  for 

that  address  both  clients’  individual  In  booth  #748,  page  booking  and  auto-  digital  output  processes;  and 
requirements  and  the  demands  of  the  matic  imposition  systems  will  be  fea-  AdRower,  a  WYSIWYG  application  for 

business  marketplace.  tured.  ad  order  entry. 

Boulder,  CO  Oak  Brook,  IL  Melbourne,  FL 

303-443-2535;  Fax:  303-443-2289;  630-572-7650;  Fax:  630-572-7653;  407-242-5000;  Fax:  407-242-5151; 

amandar@hadesignalliance.com;  sales@harlandsimon.com;  hpscmtkg@harris.com; 

Web  site:  Web  site:  Web  site: 

http://www.hadesignalliance.com  http://www.harlandsimon.com  http://www.harris.com/hpsc 


THE  QUAD-STACK  4-f4  COLOR  PRINTING  UNIT 
GENERAL  DEKRIPTION 

The  GHIAD>STACK  is  a  iow  profited  single  width,  single 
circumference  modukir  consiripcied,  weboffset  printing  unit  with 
a  verticol  web  leod.  It  is  designed  M>icolly  for  newspap^s, 
magozines,  brochure^ books  end  otiW  commerciol  printing  on 
uncooted  stock.  The  QUAD-SMOC  is  very  ccmpoct  and  versatile. 
It  produces  quality  printmg,  wy  low  waste  and  is  simple  to  operate. 

Ml' 
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THE  QUAD-STACK  4+4  COLOR  PRINTING  UNIT 


mailroom  supervisory  controls,  and 
Rima-System  stackers. 

Dover,  NH 

603-749-6600;  Fax:  603-749-3301 ; 
greg.norris@us.heidelberg.com; 

Web  site:  http://www.heidelberg.com 


Booth:  4812 

HK  Systems,  Inc. 

STAFFED  BY:  Rob  Smith,  Doug 
Emmons,  Jim  Borecki,  Cliff  Wilson 
EXHIBIT:  HK  Systems,  Inc.,  special¬ 
izes  in  supply  chain  execution  and 
automated  material  handling  solutions. 
HK  Systems  will  feature  their  line  of 
storage/retrieval  machines,  automated 
and  self-guided  vehicles,  conveyor 
sortation  equipment,  electrical  mono- 
rail,  and  palletizers,  including  the  Z-3 
NewsWrap  Palletizer.  HK  Systems  also 
provides  support  services  including 
consultation,  implementation,  modifi¬ 
cation,  and  maintenance. 

New  Berlin,  Wl 

262-862-7000;  Fax:  262-860-7014; 
rob.smith@hksystems.com; 

Web  site:  http://hksystems.com 


Booth:  2237 

ICANON  Associates,  Inc. 

STAFFED  BY:  Joe  Lewinski,  Jim  Miani, 
Gary  Markle 

EXHIBIT:  ICANON  will  exhibit  the 
NEWZware  suite  of  business  manage¬ 
ment  software,  including  advertising, 
circulation,  and  accounting  modules. 
New  this  year  is  the  NEWZware  Data 
Modeler,  which  allows  modeling  of 
customer,  advertising,  and  financial 
data  to  provide  an  array  of  views  of 
summarized  and  detailed  information. 
Blue  Bell,  PA 

610-313-1850;  Fax:  610-313-1848; 
gmarkle@icanon.com; 

Web  sites:  http://www.newzware.com; 
http://www.icanon.com 


Booth:  720 

IFRA 

STAFFED  BY:  Jamie  Denies,  Director 


of  Marketing  and  EXPO;  Barbara  Zehe, 
Marketing  and  EXPO  Manager 
EXHIBIT:  IFRA,  an  association  for 
newspaper  and  media  technologies 
with  more  than  1,700  members. 
Information  on  IFRA’s  activities  will  be 
available  during  the  annual  IFRA 
EXPO,  special  events,  in  publications 
(including  the  monthly  magazine 
Newspaper  Techniques),  the  interna¬ 
tional  suppliers  directory,  and  the  IFRA 
Web  site. 

Darmstadt,  Germany 
49-6151-733-6; 

Fax:  49-6151-733-802; 
jamie@ifra.com; 

Web  site:  http://www.ifra.com 


Booth:  3517 

IMC  America 

STAFFED  BY:  Ward  Walsh,  Pres.;  Ric 
Mayle,  V.R  (Sales  &  Marketing);  Wayne 
Boyd,  Area  Sales  Manager 
EXHIBIT:  IMC  America  is  the  distribu¬ 
tor  in  North  America  for  the  Valmet  Roll 
Handling  (formerly  Von  Roll)  cus¬ 
tomized  systems  for  storing,  transport¬ 
ing,  and  loading  paper  rolls.  IMC  also 
supplies  the  Grafikontrol  closed  loop 
automatic  register  control  system,  fea¬ 
turing  marks  that  are  .88mm  in  size, 
through  our  subsidiary  Grafikontrol 
America. 

York,  PA 

717-845-4807;  Fax:  717-845-8828; 
imcsales@netrax.net 


Booth:  3231 

IMS  Group  Inc. 

STAFFED  BY:  Michael  Friedeberg,  Pat 
Harrigan,  Mel  Bernard 
EXHIBIT:  IMS  Group  specializes  in 
upgrading,  replacing,  servicing,  and 
repairing  motors,  drives,  printed  circuit 
boards,  controls,  and  other  associated 
newspaper  equipment. 

Atlanta,  GA 
404-691-9119; 

Fax:  404-472-1385; 
sonyam@imsgroupinc.com; 

Web  site: 

http://www.imsgroupinc.com 


Booth:  3235 

Industrial  Safety  Supply  Corp. 

STAFFED  BY:  Jim  Miller,  Renza 
Badilla,  John  Small,  Mike  DeDiego, 
Roy  Clark,  Barry  Woods 
EXHIBIT:  Industrial  Safety  will  exhibit 
their  health  and  safety  products,  and 
show  how  to  correctly  reduce  both 
costs  and  work  related  injuries. 
Emeryville,  CA 

510-658-0414;  Fax:  510-658-0413; 
RBadilla@howardleight.com; 

Web  site:  http://www.isc.com 


Booth:  2330 

InfiNet 

STAFFED  BY:  Susan  Kelly-Gilbert,  V.R 
(Customer  Development);  Jeff  Pridgen, 
Sales  Manager;  Tony  Rolls,  Sales 
Manager 

EXHIBIT:  InfiNet  is  an  ASP  that  allows 
newspapers  to  concentrate  on  what 
they  do  best  -  supply  information  to 
their  readers  and  an  audience  to  their 
advertisers.  In  addition  to  hosting  serv¬ 
ices,  InfiNet  provides  e-commerce 
tools,  revenue  builders,  and  site  solu¬ 
tions  that  are  backed  by  training  and 
support  that  is  the  best  in  the  busi¬ 
ness. 

757-623-2295;  Fax:  757-627-2498; 
solutions@infi.net; 

Web  site:  http://www.infi.net 


Booth:  2243 

Informatel 

STAFFED  BY:  Andre  Paquette,  Vincent 
DeGarie,  Louis  Pelletier,  Louis-Alain 
Filiatrault 

EXHIBIT:  Informatel  will  introduce  the 
newest  generation  of  their  fully  inte¬ 
grated  Windows  solutions  for  classi¬ 
fied  and  display/retail  ads.  ADPLUS  is 
the  front-end  solution,  ADPLACER  is 
the  layout/pagination  solution,  and 
PROSPECTOR  is  the  contact  manage- 
ment/saies  lead  generator.  Informatel 
will  demonstrate  how  you  can  fully 
paginate  ten  classified  pages  per  sec¬ 
ond. 

Laval,  Quebec 
450-975-9000; 

Fax:  450-975-8005; 
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The  dot-com 
Newspaper  Network 


■  For  details  qr  a  complete  demonstration  of  iw-iK  -. .  .,.’i'GO0.6PilV'^/ER‘^  loc!.;;,-  ‘ 


Seen  a  Zwire!  online 
newspaper  lately? 
There's  a  lot  there  to  like. 
And  every  reason  for 
readers  like  yours  to 
come  back.  Fact  is,  at 
over  1400  newspapers  in 
our  nationwide  network, 
people  are  re-discovering 
newspapers  online.  So 
are  industry  profession¬ 
als,  for  that  matter.  Fast 
easy  Internet  publishing 
can  be  profitable,  after 
all.  And  there's  nothing 
funny  about  that 


r 


vdegarie@informatel.com; 

Web  site;  http;//www.informatel.com 


Booth:  4149 

inland  Newspaper  Machinery 
Corporation 

STAFFED  BY:  Brian  Campbell,  Ann 
Ewing,  Jim  Allison 

EXHIBIT:  Inland  Newspaper  Machinery 
Corporation  is  expanding  their  servic¬ 
es  from  rebuilding  and  selling  pre¬ 
owned  web  offset  presses,  to  include 
consulting  on  pressroom  layout  and 
press  upgrades.  In  addition  they  offer 
removal  &  transportation,  reconfigura¬ 
tion  &  reconditioning,  and  complete 
installation  &  training  services. 

Lenexa,  KS 

913-492-9050;  Fax:  913-492-6217; 
Web  site;  http://www.inlandnews.com 


Booth:  4727 

innotek  Engineered  Products 

STAFFED  BY:  Daniel  Toynton, 

International  Sales  Manager;  Thord 
Good,  European  Sales  Engineer 
EXHIBIT:  Innotek  specializes  in  regis¬ 
tration  hardware,  self-oscillating  roller 
cores,  phase-shift  adjusters,  dampen¬ 
er  spray  bar  test  strands,  and  con¬ 
tract  manufacturing  for  the  printing 
industry. 

630-213-0831;  Fax:  630-213-0837; 

dtoynton@compuserve.com 

Web  site;  http://www.innotek-ep.com 
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Pierrefonds,  Quebec 
514-696-8377;  Fax:  514-696-9016; 
lindar@isd.ca 


Booth:  643 

Integrated  Technologies 
Solutions,  Inc. 

STAFFED  BY:  Ezra  Gershon,  Terrance 
Rayner,  Bob  Landsman 
EXHIBIT:  Integrated  Technologies  will 
display  WanCaster,  a  file  delivery  sys¬ 
tem  for  a  wide  area  network  (WAN), 
and  PostWorks,  a  supervisor  station, 
which  together  form  the  ITS  advanced 
page  delivery  system.  ITS  PostFax 
integrates  devices  from  Autologic, 
Monotype,  Scitex,  Linotype-Hell, 
ECRM,  Prepress  Solutions,  Crosfield, 
and  Konica  to  improve  productivity 
with  available  solutions  for  color 
proofing,  page  tracking,  and  page 
pairing. 

Farmingdale,  NY 

516-420-9401;  Fax:  516-420-0453; 
egits@aol.com; 

Web  site:  http://www.  i-tech-s.com 


Booth:  752 

Innovative  Systems  Design 

STAFFED  BY:  D’Arcy  Tierney,  Jeff 
Tierney,  Laurie  Scott 
EXHIBIT:  Innovative  Systems  Design 
specializes  in  installing  interactive 
voice  response  systems  in  newspa¬ 
per  circulation  departments,  process¬ 
ing  vacation  requests,  complaints, 
and  payments.  ISD  will  be  featuring 
the  Chatterbox  subscriber-circulation 
contact  system,  as  well  as  products 
for  classified  advertising. 


Booth:  4505 

Intercontinental  Engineering  Co., 
Inc. 

STAFFED  BY:  Michael  Schwartz, 
Pres.;  Somendra  Khosia,  V.R;  Andy 
Schwartz,  Production  Manager 
EXHIBIT:  lEC  will  exhibit  the  GEMINI 
45,000  IPH  web  offset  press  system, 
the  FAST-300  30,000  IPH  web  offset 
press  system,  and  the  WEB  GENIE 
tension  control  retro-fit  system. 

Taylor,  Ml 

734-946-9931;  Fax:  734-946-9992; 
IEC45K@hotmail.com 


self  e-business  store  building  solutions 
for  small  and  mid-sized  merchants. 
ITI’s  enterprise-level  technology  infra¬ 
structure,  which  includes  proprietary 
Transaction  Engine  software,  provides 
merchants  with  robust  tools  and  online 
management  systems  for  analysis, 
maintenance,  and  growth.  ITI’s  data¬ 
base  of  merchant  products  and  servic¬ 
es  are  distributed  nationally  through 
brands  in  local  markets. 

New  York,  NY 

800-872-3390;  Fax:  212-997-6840; 
mike@tradeline.net; 

Web  site:  http://www.tradeline.net 


Booth:  2647 

iPIX  (Internet  Pictures  Corporation) 

STAFFED  BY:  Charlie  Adkins,  David 
Ramsey,  Charlie  Sasso,  Cary  Johnson 
EXHIBIT:  Internet  Pictures  Corporation 
provides  rich  visual  content  for  e-com¬ 
merce  and  new  media  Web  sites.  The 
company’s  solutions  include  services, 
applications,  and  technologies 
enabling  users  to  produce,  process, 
host,  and  distribute  content. 

Oak  Ridge,  TN 

865-482-3000;  865-482-3355; 
sales@ipix.com; 

Web  site:  http://www.ipix.com 


Booth:  128 

Internet  Tradeline,  Inc. 

STAFFED  BY;  Mike  Blinder,  Tony  Wills, 
Laura  Petersen,  Debbie  Tipping 
EXHIBIT:  Internet  Tradeline’s  Point  & 
Shop  Network  (http://www.pointshop. 
com)  provides  turnkey  and  do-it-your¬ 


Booth:  4625 

Jardis  Industries,  Inc. 

STAFFED  BY:  Alan  W.  Jardis,  Gary 
Klawinski,  Michael  Anderson,  Art 
Langosch,  Cliff  Bassett,  William  Burke 
EXHIBIT:  Jardis  Industries,  Inc.  will 
display  a  full  line  of  auxiliary  pressroom 
equipment.  Highlights  of  the  exhibit 
are  the  FP  series  flying  paster  and  ZS 
series  zero  speed  splicer.  Jardis  also 
provides  a  complete  line  of  productivi¬ 
ty  enhancements  such  as  pneumatic 
throw  offs,  motorized  register-control 
infeeds,  and  ribbon  decks. 

Itasca,  IL 

630-860-5959;  Fax:  630-860-6515; 
gklawinski@jardis.com; 

Web  site:  http://www.jardis.com 


www.editorandpublisher.com 


Booth:  734 

JobMinder 

STAFFED  BY:  John  Swart,  Mike  Mealy 
EXHIBIT:  JobMinder  is  a  client-server- 
based  management  system  for  creat¬ 
ing  and  cataloging  photo  assignment 
requests,  with  an  option  to  automati¬ 
cally  submit  photos  to  your  photo 
server  or  archive.  Built  on  FileMaker 
Pro,  a  cross  platform  database  leader, 
JobMinder  provides  a  simple  user 
interface  for  maintanining  a  database 
of  photo  assignment  information. 
With  JobMinder,  any  authorized  user 
can  create  photo  assignment 
requests  from  Mac  or  PC  client  soft¬ 
ware,  or  from  the  optional  Web 
browser  interface.  Assignment 
I  records  consist  of  I  PTC  and  custom 
field  information  relevant  to  the  needs 
of  photo  departments  and  libraries. 
JobMinder’s  optional  integration 
allows  caption  processing  to  be  auto¬ 
mated  in  JobMinder.  A  script  package 
allows  all  IPTC,  custom,  and  caption 
field  data  entered  into  the  JobMinder 
database  to  be  automatically  inserted 
into  their  corresponding  image  files 
and  the  automated  transfer  of  files  to 
any  TTP  capable  photo  server  or 
archive  system. 

Minneapolis,  MN 

877-718-0489;  Fax:  612-922-7173; 
sales@jobminder.com; 

Web  site:  http://www.jobminder.com 


Booth:  2740 

JobOptions 

STAFFED  BY:  Tom  Flood,  V.R  (Business 
Development);  Renee  Ward,  V.R 
(Business  Development);  Andrea  Levy, 
Director  of  Business  Development;  Joel 
Cheesman,  Network  Manager 
EXHIBIT:  JobOptions  provides  job 
searching,  resume  posting,  and  career 
tools  for  Internet  sites. 

Cleveland,  OH 

888-393-6300;  Fax:  216-566-7388; 
networkinfo@joboptions.com; 

Web  site: 

http://www.joboptions.com 


Booth:  421 

K  &  F  Printing  Systems 
International 

STAFFED  BY:  Alex  Kocsis,  Tom 
Kocsis,  Joe  Bella,  John  Terrano,  Jim 
Choyinski,  Rockie  Westberg,  George 
Link,  Bill  Pearson,  Ernie  Johnson,  Jeff 
Pulaski 

EXHIBIT:  K  &  F  Printing  Systems  will 


solutions  for  print  publishing. 


feature  the  latest  models  of  their 
Laser  Express  line,  new  no-tool  lock¬ 
ups  for  presses,  and  the  Vision 
Bender. 

Granger,  IN 
800-348-5070; 

Fax:  219-277-6566; 
sales@k-f.com; 

Web  site:  http://www.k-f.com 


mindpgy 

INTER  NATION 


Plan  now  to  see  it! 
NEXPO  2000  ~  Booth  #717 


(8oi)  853-5000  www.dtint.com  ^  dtinfo@dtint.com 


The  profitable  cross-media  publishing  solution. 

News^>eed^.& 

New  Internet  technology  in  NewsSpeed  5.0  supports  a 
unified  publishing  strategy  for  print  and  the  World  Wide  Web. 

At  the  heart  of  the  NewsSpeed  publishing  system  is  a 
powerful,  media-neutral  database.  DTI’s  database  is  the  result 
of  over  19  years  of  research  and  development  and  the  most 
mature  of  its  kind.  On  top  of  this  database  foundation,  easy- 
to-use  tools  for  dynamically  serving  stories,  photos,  and  ads  to 
web  templates  from  the  database,  complement  DTI’s  leading 
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Booth:  4992 

K  &  M  Newspaper  Services 

STAFFED  BY:  Mark  Jacobs,  Robert 
Lumino,  Vince  Crantz 
EXHIBIT:  K  &  M  Newspaper  Services 
will  be  exhibiting  its  new  Titan  Rotary 
Inserting  System,  and  will  demonstrate 
the  new  Image  NT  Packaging  System 
for  inserters  and  the  original  Image  PC 
Packaging  System. 

Monroe,  NY 

800-828-0242;  Fax:  914-783-2972; 
KMNEWS@warwick.net; 

Web  site: 

http://www.kmnewspapers.com 


Booth:  4822 
Kaim  &  Associates 

STAFFED  BY:  Wayne  Kaim,  John  Ward 
EXHIBIT:  Kaim  &  Associates  will  display 
their  Twin  Turbo  web  cleaning  system 
that  removes  paper  linting,  reduces 
blanket  cleaning  to  less  than  once  per 
week,  prolongs  blanket  lives,  improves 
print  quality,  reduces  rag  storage,  and 
helps  keep  ink  trains  clean. 

Lodi,  Wl 

608-592-7404;  Fax:  608-592-7504; 
Kaimlnc@aol.com 


Booth:  4468 

Kaspar  Sho-Rack 

STAFFED  BY:  David  C.  Kaspar,  Cliff 
Long,  Les  Mitchell 

EXHIBIT:  Kaspar  Sho-Rack  will  display 
their  coin  operated  newspaper  racks, 
TK&K  electronic  mechanism  with  full 
data  system  capabilities  and  updated 
TK  Advantage  software,  moulded  honor 
racks,  new  style  “Concourse”  coin  oper¬ 
ated  racks,  and  promotional  and  point  of 
purchase  items  including  acrylic,  poly¬ 
carbonate,  counter  and  floor  models. 
Shiner,  TX 

361-594-2911;  Fax:  361-594-4264; 
shorack@juno.com; 

Web  site:  http://www.shorack.com 


Booth:  3535 

KBA  North  America 


STAFFED  BY:  Heinz  Schmid,  Gary 
Owen,  Bruce  Richardson,  Stefanie 
Abts,  Joanie  Stegemerten 
EXHIBIT:  As  a  member  of  the  KBA 
group,  KBA  North  America  offers  a 
complete  line  of  single-width  and  dou¬ 
ble-width  flexographic  and  offset  print¬ 
ing  machinery.  Specific  solutions 
include  the  Colormax,  Colormax  II,  and 
the  Colormax  SW  for  flexography.  The 
Colora,  Prisma,  and  Commander  are 
offered  for  the  double-width  offset 
newspaper  customers,  while  the 
Continent  and  Comet  are  utilized  for 
the  single-width  applications.  The 
presses  feature  shaftless  drives  as  a 
standard.  Keyless  inkers  are  available 
as  an  option. 

York,  PA 

717-755-1071;  Fax:  717-755-2327; 
sales@kbapa.com; 

Web  site:  http://www.kba-print.de 


Booth:  2825 

Jim  Kelley  &  Associates,  Inc. 

STAFFED  BY:  Jim  Kelley,  Pres.;  Brian 
Bannon;  Rex  Shotto;  Steve  Dunbar 
EXHIBIT:  JK&A  will  display  a  copydot 
scanner  that  allows  elimination  of  a 
camera  room,  has  a  scan  width  up  to 
30”,  and  can  scan  a  full  page  at  1270 
dpi  in  30  seconds.  It  provides  automat¬ 
ic  to  direct  to  negative  or  plate,  and 
has  the  ability  to  reassemble  four  color 
separations. 

Dallas,  PA 

570-675-7797;  Fax:  570-477-3886; 
jkanda@aol.com 


Booth:  4972 

The  Kennedy  Group 

STAFFED  BY:  Michael  Kennedy,  Bob 
Petrou,  Jay  Siedel,  Renee  Heinie 
EXHIBIT:  The  Kennedy  Group  will  dis¬ 
play  Compact  Communications,  three 
versions  of  promotional  labeling  that 
do  not  interfere  with  editorial  content, 
and  can  be  applied  by  hand  or  auto¬ 
matically,  in-line  at  high  speeds. 
Kennedy  will  also  display,  low-tack 
adhesive  Tab-On  Notes,  instantly 


redeemable  ClearBACK  Coupons,  and 
Compact  Communications  Booklets  to 
maximize  advertsier  real  estate. 
Willoughby,  OH 

440-951-7660;  Fax:  440-951-3253; 
Kennedygroupl  @Kennedygrp.com; 
Web  site:  http://www.Kennedygrp.com 


Booth:  3339 

King  Press  Corporation 

STAFFED  BY:  Evans  Kostas,  Pres.; 
John  Peck,  V.P.  (Western  Regional 
Sales);  Faron  Throgmorton,  Sales 
Engineer 

EXHIBIT:  King  Press  will  demonstrate 
its  new  dual-purpose  plate  lock-up, 
the  patent-pending  Omni-Lock. 
Designed  for  quick  and  easy  plate 
changes,  Omni-Lock  accommodates 
both  aluminum  and  polyester  plates, 
facilitating  computer-to-polyester  plate 
technology  and  economy.  King’s  prod¬ 
uct  line  includes  the  compact  4-high 
vertical  web  Print  King  IV,  designed  for 
high  quality  color  printing. 

Joplin,  MO 

417-781-3700;  Fax:  417-781-9925; 
mcollins@kingpress.com; 

Web  site:  http://www.kingpress.com 


Booth:  633 

KnowIT!,  Inc. 

EXHIBIT:  Know  IT!  Inc.,  specializes  in 
bringing  comprehensive  digital  voice 
services  into  computer  applications  and 
data  infrastructures.  KnowIT!  will  fea¬ 
ture  the  Telephone  Network  Turbodialer 
(TNT)  Call  Center  System,  which  han¬ 
dles  every  major  voice  switching  and 
processing  function  on  a  standard  LAN 
based  system  for  a  call  center  or  an 
office. 

Newton,  MA 

888-566-9284;  Fax:  617-969-7906; 
rbelger@knowit-cti.com; 

Web  site:  http://www.knowit-cti.com 


Booth:  731 

Konica  Graphic  Imaging  USA 

STAFFED  BY:  Steve  Schuster,  Robert 
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Feldberg,  Shashank  Munim 
EXHIBIT:  Konica  provides  the  newspa¬ 
per  industry  with  prepress  solutions  for 
imagesetting,  platesetting,  digital 
proofing,  scanning,  workflow  products, 
and  consumables.  Konica  also  spe¬ 
cializes  in  newtorked  PC  and  Mac 
turnkey  solutions. 

Glen  Cove,  NY 

516-674-2500;  Fax:  516-674-2530; 
munim_s@konica.com; 

Web  site:  http://www.konica.com 


Booth:  3709 

Lankford  Engineering,  Inc. 

STAFFED  BY:  Steve  Hall,  Pat  Molbert, 
Charles  Vivien 

EXHIBIT:  Lankford  Engineering  is  a 
multi-disciplined  engineering  consult¬ 
ing  firm  specializing  in  control  system 
upgrades  and  networking  for  the 
newspaper  industry,  focusing  on 
paster  panels,  supervisory  panels, 
sorters,  inserters,  and  press  drives. 
Other  Larikford  services  include  elec¬ 
trical  power  engineering  and  facilites 
design. 

Lafayette,  LA 

337-267-3131;  Fax:  337-261-2332; 
pmolbert@iankfordengr.com; 

Web  site: 

http://www.lankfordengr.com 


Booth:  2047 

Lazer-Fare  Media  Services  Ltd. 

STAFFED  BY:  Chris  Stanley,  Account 
Manager;  Anthony  Kost,  Evangelist; 
Christian  Panson,  Integration  and 
Training  Manager;  Jim  Ketcheson, 
Product  Development;  John  Stockwell, 
G.M.;  Kelly  Armstrong,  Research  and 
Development  Manager/President 
EXHIBIT:  Lazer-Fare  will  introduce 
PostStrip  2.0,  a  PDF  work-flow  tool 
that  provides  seamless  tracking  of  a 
publication.  PostStrip  indicates  which 
parts  are  missing  and  which  are  pres¬ 
ent,  then  pre-flights  them  to  ensure 
they  image  correctly. 

Winnipeg,  Manitoba 
204-452-5023;  Fax:  204-452-5061 ; 


m_saray@lazerfare.com; 

Web  site:  http://www.lazerfare.com 


Booth:  2842 

Lizard  Research 

EXHIBIT:  Lizard  Research  will  present 
AdLizard  online  services. 

Australia 

Fax:  61-2-8920-9201; 

Web  site:  http://www.adlizard.com 


Booth:  4180 
Lockwood  Greene 

STAFFED  BY:  Joe  Collins,  Carmine 
DiLullo,  Paul  Poliski,  Mike  Massey 
EXHIBIT:  Lockwood  Greene  is  a  glob¬ 
al  consulting,  design,  and  construc¬ 
tion  firm,  with  over  3,400  professionals 
in  42  offices  worldwide.  Serving  the 
printing  and  publishing  industry  since 
1891,  Lockwood  Greene  provides  life 
cycle  advantage  services  including 
planning,  engineering,  architectural, 
as  well  as  construction  for  new  or 
expanding  newspaper  and  media 
facilities. 

New  York,  NY 

212-545-6308;  Fax:  212-545-6400; 
joecollins@lg.com; 

Web  site:  http://www.lg.com 


Booth:  724 
LogEtronics  Corp. 

STAFFED  BY:  Raymond  Luca,  Barry 
Heimbuch,  Isabel  Zobell,  John 
Masarick 

EXHIBIT:  LogEtronics  will  display  their 
line  of  graphic  arts  Pre-press  equip¬ 
ment,  including  rapid-access  film, 
paper  and  polyester  plate  material 
processors,  subtractive  plate  proces¬ 
sors,  laminators,  online  processing 
systems,  and  online  processors.  A  full 
line  of  accessories,  including  environ¬ 
mental  products,  is  available. 
Springfield,  VA 
703-912-7745; 

Fax:  703-912-7610; 
loge@erols.com; 

Web  site:  http://www.erols.com/loge 


Booth:  2839 
Look  Who’s  Hiring! 

STAFFED  BY:  Stan  Rashkin,  Paul 
Blodgett,  Cathy  Lewis 
EXHIBIT:  Look  Who’s  Hiring!  is  a  sys¬ 
tem  that  newspapers  offer  to  their 
advertisers  to  recruit  qualified  person- 
el.  Look  Who’s  Hiring!  is  available  to 
the  public  through  an  interactive  net¬ 
work  of  public  access  terminals  and 
the  Internet,  and  provides  advertisers 
with  a  place  to  fill  their  employment 
needs  and  advertise  their  products. 
Tempe,  /\Z 

888-515-3900;  Fax:  480-820-6686; 
CathyLewis@advertunities.com; 

Web  site: 

http://www.cybertunities.com 


Booth:  4988 
Lorentzen  &  Wettre 

STAFFED  BY:  RO.  Warendh,  Regional 
Manager;  Louis  Gentile,  Regional 
Manager 

EXHIBIT:  Lorentzen  &  Wettre  will 
demonstrate  the  TSO  Tester,  which 
measures  the  strength  of  properties  of 
newsprint,  providing  information  to 
improve  pressroom  runnability  and 
minimize  mis-register. 

Alpharetta,  GA 
770-442-8015; 

Fax:  770-442-6792; 
usa@lorentzen-wettre.com; 

Web  site: 

http://www.lorentzen-wettre.com 


Booth:  2310 

MacAcademy 

STAFFED  BY:  Nathan  McLaughlin. 
Carole  Kesseler 

EXHIBIT:  MacAcademy/Windows 

Academy  produces  training  videos  and 
CDs  for  Macintosh  and  Windows  soft¬ 
ware.  The  CD-ROMs  and  videos  are 
available  in  the  booth,  or  you  may  call 
800-527-1914. 

Ormond  Beach,  FL 
904-677-1418;  Fax:  904-677-6717; 
Web  site: 

http://www.macacademy.com 
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Booth:  1745 

Mactive,  Inc. 

STAFFED  BY:  Lynn  Yawn,  Tom 
Carnohan,  Scott  Roessler,  Steve 
Roessler 

EXHIBIT:  Mactive  will  be  exhibiting  the 
AdBase  Integrated  Advertising 
System.  AdBase  is  an  integrated  order 
entry  system  for  classified  liners,  clas¬ 
sified  display,  and  retail;  and  an  inte¬ 
grated  classified  pagination  system,  ad 
dummy,  customer  management,  con¬ 
tract  management,  and  account 
receivables  system. 

Melbourne,  FL 

i  321-254-5559;  Fax:  321-254-5252; 

[  Web  site:  http://www.mactiveinc.com 


Booth:  2837 
MakeTheMove.com 

STAFFED  BY:  John  Cavendar,  Kirby 
Romine,  Lisa  Goda,  Brent  Ryerson 
EXHIBIT:  MakeTheMove.com  provides 
a  free,  on-line  utility  connection  service 
for  relocating  households,  allowing 
consumers  to  transfer,  cancel,  or  setup 
their  phone,  cable,  electric,  gas,  news¬ 
paper,  magazines,  mail,  and  other 
household  services.  This  centralized 
service  is  free  to  the  consumer  and  is 
i  made  possible  through 

I  MakeTheMove.com’s  partnership  with 
local  service  providers. 

Denver,  CO 

303-785-0047;  Fax:  303-455-3146; 
brent@makethemove.com; 

Web  site: 

http://www.MakeTheMove.com 


Booth:  3925 

MAN  Roland 

STAFFED  BY:  Vince  Lapinsky,  V.P. 
(Newspaper  Group);  Mark  Handley, 
Director  (Market  Development);  Ron 
Sams,  Keith  Kandrashoff,  Harry 
Newton,  Greg  Harabin,  Regional  Sales 
Directors 

EXHIBIT:  MAN  Roland  will  show  three 
video  presentations  on  new  products, 
new  technologies,  and  new  North 
American  installations.  Presentations 


will  include  the  first  demonstration  of 
the  70,000  CPH  Regioman  4-across, 
one-plate  around  press,  printing  an  8- 
page  product.  Other  presentations  will 
feature  the  company’s  new  digital 
press.  Dicoweb,  shown  at  DRUPA  2000 
printing  a  “live”  product,  and  installa¬ 
tions  on  editions  in  North  America,  fea¬ 
turing  Flexoman,  Geoman,  Colorman 
and  Uniset  70  presses. 

Westmont,  IL 

630-920-2000;  Fax:  630-920-2457; 
marketing@mru.com; 

Web  site:  http://www.manroland.com 


Booth:  330 

Managing  Editor  Inc. 

STAFFED  BY:  Dennis  McGuire,  Mark 
Leister,  Steven  Haught,  Peter  Kelts, 
Linda  Bruce 

EXHIBIT:  MEI  specializes  in  automated 
planning,  pagination,  and  workflow 
management  solutions  for  newspapers 
and  other  publishers.  MEI  will  debut 
new  versions  of  ALS,  CLS,  and 
Roundhouse  Ad  Tracking  Systems, 
and  will  introduce  new  technologies  for 
classified  front-end  and  press-control 
integration. 

Jenkintown,  PA 

215-886-5662;  Fax:  215-886-5681; 
lbruce@maned.com; 

Web  site:  http://www.maned.com 


Booth:  2931 
MapQuest.com 

STAFFED  BY:  Linda  Peters 
EXHIBIT:  MapQuest.com  will  present 
MapWire,  an  on-line  map  publishing 
system  featuring  custom  maps  and  a 
stock  map  library.  This  map  source  for 
news  organizations  is  available 
through  subscription. 

Mountville,  PA 

717-285-8400;  Fax:  717-285-8456; 
lpeters@mapquest.com; 

Web  site:  http://www.mapwire.com 


Booth:  310 

Marketing  Solutions  Group  Inc. 


STAFFED  BY:  Monica  Benedict,  Gary 
Garvey 

EXHIBIT:  Marketing  Solutions  Group 
Inc.  is  a  supplier  of  a  range  of  market¬ 
ing  solutions  designed  specifically  for 
newspapers.  Marketing  Solutions’ 
products  and  services  enable  cus¬ 
tomers  to  establish  and  perfect  an 
advanced  and  effective  database  mar¬ 
keting  program. 

The  Woodlands,  TX 
409-321-8208;  Fax:  918-623-2944; 
mbenedict@askmsg.com; 

Web  site:  http://www.askmsg.com 


Booth:  2223 

Markzware,  Inc. 

STAFFED  BY:  Mary  Gay  Marchese, 
Jennifer  Wu 

EXHIBIT:  Markzware,  Inc.,  will  show¬ 
case  MarkzNet,  which  combines  the 
convenience  of  the  Internet  with  the 
power  of  pre-flighting.  MarkzScout 
automatically  transitions  native  digital 
documents.  Markzware’s  preflighting 
application,  FLIGHTCHECK,  will  dis¬ 
play  its  latest  advancements. 
MarkzTours  III  serves  as  a  document 
insurance  policy,  preventing 
QuarkXPress  files  from  going  bad. 
Santa  Ana,  CA 
949-756-5100  ext.  250; 

Fax:  949-756-5108; 
pr@markzware.com; 

Web  site:  http://markzware.com 


Booth:  4311 

Masthead  International,  Inc. 

STAFFED  BY:  Harry  L.  Andersen, 
Steve  Stone,  Frank  Casillas 
EXHIBIT;  Masthead  International,  Inc., 
offers  a  variety  of  service  to  the  news¬ 
paper  industry,  including  turnkey  press 
installations,  unit  additions,  web-width 
reductions,  drive  motor  control  system 
additions,  horsepower  upgrades,  and 
DC  and  AC  repowers.  Masthead  also 
provides  value-added  engineering  and 
consulting  services  to  newspapers  and 
equipment  manufactures. 
Albuquerque,  NM 
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800-545-6908;  Fax:  505-243-6058; 

Steve.Stone@masthead.net; 

Frank.Casillas@masthead.net 


rogers@mcclier.com; 

Web  site:  http://www.mcclier.com 


Booth:  3816 

McClier  Newspaper  Group 

STAFFED  BY:  Frederick  K.  Rogers, 
Senior  V.R  and  Director;  Leonard  Elliot, 
V.R;  Michael  Luciano,  V.R. 

EXHIBIT:  The  McClier  Newspaper 
Group  specializes  in  consulting, 
design,  engineering,  and  construction 
services  for  office,  production,  and 
distribution  facilities.  McClier  also 
offers  a  multi-service  approach  to 
meet  the  needs  of  call  centers,  data 
networks,  energy  management,  and 
communication  facilities. 

Chicago,  IL 
312-836-7700; 

Fax:  312-836-7710; 


Booth:  2044 
McGrann  Paper  West 

STAFFED  BY:  Anthony  Nanna,  Mike 
Slaton,  Candice  Sheehey 
EXHIBIT:  McGrann  offers  paper  solu¬ 
tions  such  as  warehousing  and  con¬ 
version. 

N.  Las  Vegas,  NV 

702-644-3438;  Fax:  702-644-3491 ; 
vito@vegasnet.net; 

Web  site:  http://www.mcgrann.com 


ists  in  press  blankets  for  67  years,  will 
showcase  their  complete  line  of  off¬ 
set,  letterpress,  and  newspaper  flexo 
blankets. 

Fishers,  IN 

tbryant@jtmchugh.com; 

Web  site:  http://www.jtmchugh.com 


Booth:  3328 

J.  Thomas  McHugh  Company 

Staffed  BY:  Tom  Bryant,  Ken  Booster, 
Jim  Alexander 

EXHIBIT:  J.  Thomas  McHugh,  special¬ 


m 


Booth:  2413 

MediaBridge  Technologies,  Inc. 

STAFFED  BY:  Louis  Blatt,  Exec.  V.R 
(Marketing  and  Business  Develop¬ 
ment);  Kurt  Dressel,  V.R.  (Media 
Industry);  Debi  Binder,  Director 
(Marketing  Communications);  Jan 
Bickering,  Manager  (Marketing 
Communications) 

EXHIBIT:  MediaBridge  Technologies, 
Inc.,  will  be  showing  solutions  that  help 
newspapers  bridge  the  gap  from  their 
current  business  models  to  e-publish- 


M'S  voon  mmmi. 


Catch  on  to  the  newspaper  ASP 
that’s  an  expert  in  reducing  online 
costs — and  raise  your  net  worth  fast. 


no  pain,  net  gain. 


www.infi.net 


solotions®  iitfi.net 
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ing  and  e-commerce.  MediaBridge 
gives  newspapers  the  ability  to  publish 
any  time,  for  any  target  audience,  on 
the  Web  or  in  print,  and  automates 
management  of  workflow  and  digital 
assets,  reducing  production  and  distri¬ 
bution  costs, 
i  Acton,  MA 

I  978-795-7000;  Fax:  978-795-7200; 
j  info@mediabridge.net; 

Web  site: 

http://www.mediabridge.net 


Booth:  1447 

Media  Marketing,  Inc. 

STAFFED  BY:  Allyn  Hallisey,  National 
Sales  Manager;  Bob  Busch,  Regional 
Sales  Manager;  Marie  Evans, 
Regional  Sales  Manager;  Ray  Marien, 
Regional  Sales  Manager;  Stafford 
Lindsay,  G.M.;  Charles  Mauldin,  V.R 
(Chief  Methodologist);  James  Theall, 
CEO  &  Pres. 

EXHIBIT:  “You’ve  Got  a  Story  to  Tell” 
introduces  imMEDIAte  2000  technolo¬ 
gy  that  generates  presentations  and 
proposals  in  PowerPoint.  Demos  and 
scheduled  shows  will  show  a  new 
system  installed  in  a  major  daily 
newspaper.  ImMEDIAte  2000  is 
designed  to  multiply  presentation  vol¬ 
umes  and  increase  revenue-per-call 
and  closing  rates.  “Story  Matrix” 
technology  generates  presentations 
as  stories  in  which  the  advertiser  is 
hero,  and  all  content  reflects  the  cur¬ 
rent  situation  and  media  decisions  to 
be  made.  New  media  planning  wiz¬ 
ards  generate  media  plans  for  all 
major  media,  “SlideStream”  mass 
produces  slides  from  research  data, 
and  “AutoUpdate”  automatically 
updates  PowerPoint  slides  with  new 
research  data.  All  software  is 
Microsoft  Office  based  technology, 
with  turnkey  design,  customization, 
training,  and  support. 

Boulder,  CO 

303-440-7855;  Fax:  303-440-8035; 
debbiec@immediatesfa.com; 

Web  site: 

http  ://www.  i  m  med  iate2 000 .  com 


Booth:  2318 
MediaStream,  Inc. 

STAFFED  BY:  Joseph  DiMarino,  Hal 
Cohen,  Robert  Kennedy,  Steven 
Rubin,  Alan  Crawford,  Janet  Hoffman 
EXHIBIT:  MediaStream,  Inc.,  a  Knight 
Bidder  Company,  allows  users  to  dis¬ 
tribute  content  and  create  new  rev¬ 
enues.  MediaStream  incorporates 
NewsLibrary,  a  simple,  expedient  way 
to  generate  revenue  from  newspaper 
archives,  SAVE,  an  integrated  text  and 
image  archiving  solution,  and 
PressLink,  an  Internet  source  for  a 
selection  of  news  content  for  publica¬ 
tion. 

Philadelphia,  PA 
215-239-4189; 

Fax:  215-239-4152; 
jdimarino@krmediastream.com; 

Web  site: 

http://www.krmediastream.com 


Booth:  2747 

MediaXpress 

STAFFED  BY:  Charles  deTranaltes, 
Production  Manager;  Andrew 
Kilpatrick,  Director  of  Business 
Development;  Scott  Tennyson,  Sales 
Manager;  Leslie  Lavitt,  Sales  Manager; 
Mike  Sisson,  Inside  Sales  Account 
Manager 

EXHIBIT:  MediaXpress  provides  digi¬ 
tal  media  for  Web  servers  worldwide. 
MediaXpress  places  pre-licensed, 
pre-packaged,  real-time  content  from 
media  sources  on  Web  sites  with 
minimal  development.  MediaXpress 
currently  has  more  than  1 ,800  media 
providers  under  license  to  provide 
streaming  digital  media  to  web  por¬ 
tals,  public  Internet  sites,  corporate 
Intranets,  and  Extranets  throughout 
the  world.  The  product  uses  XMI 
(extensible  Markup  Language),  the 
language  of  the  Internet,  to  provide 
the  content  desired  by  the  customer. 
Phoenix, 

877-834-6397;  Fax:  602-468-5790; 
salesinfo@wavo.com; 

Web  site: 

http://www.MediaXpress.com 


Booth:  3304 
MEGTEC  Systems 

STAFFED  BY:  Ralph  Casale,  Don 
Dionne,  Tim  Mandich,  Tod  Salfai 
EXHIBIT:  MEGTEC  Systems  supplies 
automated  and  semi-automated  roll 
loading  systems,  zero  and  match 
speed  splicers,  heatset  drying  and 
web  conditioning  equipment,  and  VOC 
control  (oxidation)  technologies. 
MEGTEC’s  products  are  supported  by 
a  network  of  regionally  located  cus¬ 
tomer  service  representatives. 

De  Pere,  Wl 

920-336-5715;  Fax:  920-339-2784; 
tferron@megtec.com; 

Web  site:  http://www.megtec.com 


Booth:  4050 

MGI  International,  Inc. 

STAFFED  BY:  Art  Hamlin,  Warren 
Weaver 

EXHIBIT:  MGI  International  provides 
environmental  control  equipment  and 
systems  for  newspapers,  systems  for 
pressroom  noise,  wastewater,  paper 
dust  control,  ink  reclaiming,  low  pres¬ 
sure  air,  and  controlled  water  for  foun¬ 
tain  solutions. 

Rockville,  MD 

301-881-4242;  Fax:  301-881-4242 


Booth:  4410 

Mid-America  Graphics,  Inc. 

STAFFED  BY:  David  George,  V.R; 
Chris  George,  G.M.;  Dan  George, 
Sales/Customer  Service 
EXHIBIT:  Mid-America  Graphics  will 
be  displaying  and  promoting  new  belt 
stream  conveyors,  commercial  stack¬ 
ers,  bundle  turners,  and  inserting  and 
collating  equipment.  Mid-America  is  a 
full  service,  post-press  equipment  sup¬ 
plier,  including  installation  as  well  as  a 
technical  service  staff. 

Harrisonville,  MO 
800-356-4886; 

Fax:  816-887-276; 

dkgeorge@midamericagraphics.com; 
Web  site: 

http://www.midamericagraphics.com 
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Booth:  307 

Miles  33  International 

STAFFED  BY:  Ray  Mancini,  Burt 
Slavin,  Kenny  King,  Eric  Hansen 
EXHIBIT:  Miles  33  will  demonstrate  the 
FutureProof  publishing  system,  a  suite 
of  products  that  include  editorial, 
advertising,  pagination,  page-layout, 
archiving,  production  tracking,  copy 
chasing  and  Web  publishing. 
FutureProof  is  open  and  modular  with 
a  natural  intuitive  user  interface  com¬ 
mon  throughout  the  product  line. 
Darien,  CT 

203-656-1800;  Fax:  203-656-2400; 
info@miles33.com; 

Web  site:  http://www.miles33.com 


Booth:  706 

MJ  Systems 

STAFFED  BY:  David  Rogers,  John 


Tomko,  Dan  Jardine,  Tim  Merrick 
EXHIBIT:  MJ  Systems  will  exhibit 
hand-held  technology  solutions  for 
increasing  single  copy  sales. 
RouteMax  collects  information  that 
can  be  used  to  reduce  returns,  micro¬ 
manage  advertising  inserts,  and  gener¬ 
ate  sales  forecasts. 

Charlottesville,  VA 
888-297-6574;  Fax:  804-295-7414; 
ccannon@mjsi.com; 

Web  site:  http://www.mjsi.com 


Booth:  1645 

Morcor  Solutions,  Inc. 

STAFFED  BY:  Dan  Richter,  Kenn 
Morrison,  John  Martens,  Dom 
D’acquisto 

EXHIBIT:  Morcor  will  display,  Xpance, 
a  production  asset  management  and 
tracking  system  designed  to  increase 


productivity  and  decrease  ad  produc¬ 
tion  costs.  Also  on  display  will  be 
XpanceNET,  which  allows  sales  repre¬ 
sentatives  and  advertisers  to  view  and 
approve  ads  through  any  browser. 
Napanee,  Ontario 
613-354-2912;  Fax:  613-354-0138; 
info@morcor.com; 

Web  sites:  http://www.xpance.com; 
http://www.morcor.com 


Booth:  4549 

Motion  Systems  Denver 

STAFFED  BY:  Greg  Greenan,  Tre 
Prater,  Brad  Moseley,  Richard 
Kwasnieski,  Cy  Davis,  Julio  Pascual, 
Elliot  Thompson,  Charlie  Bollenbach, 
Gopi  Nair,  Jim  Whittington,  Dan  Bolton 
EXHIBIT:  Motion  Systems  Denver  will 
introduce  the  Counter  Stacker,  and 
highlight  the  lapstream  conveyor,  a 


Your  E-commerce  Connection 

(Q)  AdEZ™  Remote  Web  Ad  Entry  Classified  ad  entry  with  real  time 
h&j,  proofing,  photo/logo  insertion  and  costing  utilizing  new 
XML  standards  such  as  NAA's  CREST™ 

O  EZAgent™  Let  agencies  build,  preview,  price  and  book  ads 
for  employment,  automotive,  legals,  obits,  etc. 

O  EZNews™  Remote  News  Entry  Secure,  reliable  and  cost- 
effective  reporter  access  via  the  web 

O  FoxActlon™  Email  or  fax  ads  and  stories  directly  into 
your  front  end  systems 

(Q)  SCOOP™  Full  editorial  systems,  providing  remote 
reporting,  web  publishing,  and  web  access  to 
archives 

O  Pongross™  Complete  classified  systems  featuring 
new  web  ad  entry  and  on-line  ad  publishing 

www.gdtnova.com 


Connecting  advertising/editorial  front-end  systems,  business  systems,  ACD/IVR,  archives  and  databases  to  the  Web 
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high-speed  zoned  belt  bundle  distribu¬ 
tor  system,  and  low-profile  roll  han¬ 
dling  system.  MSD  will  also  feature 
multi-media  presentations  of  mail- 
room/sortation,  automated  roll  han¬ 
dling,  and  waste  handling  systems. 
Commerce  City,  CO 
303-853-8500;  Fax:  303-853-4301 ; 
ggreenan@motion-systems.com; 

Web  site:  http://www.motion-sys- 
f  tems.com 


Booth:  4179 

MotterStitch  Co. 

STAFFED  BY:  Roland  Reuterfors, 
Bengt  Magnusson,  Roland  Johnson, 
Laura  Doris  Reuterfors 
EXHIBIT:  MotterStich  will  demonstrate 
in-line  stitching  for  newspapers  and 
commercial  printers’  web  presses, 
using  two,  three,  four,  or  six  stitching 
heads. 

Lanoka  Harbor,  NJ 
609-693-6262;  Fax:  609-693-9182; 
laurar@motterstitch.com; 

Web  site:  http://www.motterstitch.com 


Booth:  1325 

MSSI 

STAFFED  BY:  Catherine  Culkin,  Pres.; 
Judy  Bruning,  V.R;  Bryan  Taylor,  Senior 
Systems  Analyst 

EXHIBIT:  MSSI  provides  a  selection  of 
computer  software  products  for  news- 
t  papers’  business  offices,  and  the 
\  advertising  and  circulation  depart- 
I  ments.  MSSI  offers  software  which 
I  includes  modules  for  total  circulation 
control,  advertiser  billing  and  accounts 
receivable,  ad  production  manifest, 
transient  classified  billing  and 
accounts  receivable,  newspaper 
inventory,  general  ledger,  accounts 
payable  and  payroll. 

Millbrook,  NY 

914-677-6150;  Fax:  914-677-6620; 
mssi_software@compuserve.com 


Booth:  321 

Multi-Ad  Services 


STAFFED  BY:  Greg  Potts 
EXHIBIT:  Multi-Ad  will  present  New 
Creator  6.0,  the  performance-based 
replacement  for  Creator  and  Creator2 
that  offers  a  cross-platform  production 
solution  for  any  workflow.  The  adver¬ 
tising  recource,  www.castmember. 
com,  is  now  a  virtual  production  assis¬ 
tant.  Multi-Ad  will  also  display  the  new 
Cumulus  5,  which  provides  asset  man¬ 
agement  and  fully  integrates  with 
Creator  6.0. 

Peoria,  IL 

309-690-5304;  Fax:  309-693-1648; 
gpotts@multi-ad.com; 

Web  site:  http://www.multi-ad.com 


Booth:  2547 

MyCity.com 

STAFFED  BY:  Marshall  Kanner,  Chief 
Operating  Officer;  Mary  Hank,  V.R 
(Media  Development);  Catherine  Gray, 
National  Director  (Media  Partnership 
Development);  Laura  Cohn,  Media 
Development  Director;  Sarah  Lincoln, 
Events  Marketing 

EXHIBIT:  MyCity.com  is  a  national  net¬ 
work  of  online  city  guides  serving  over 
50,000  home  towns  in  the  United 
States.  MyCity  features  community 
information  on  local  city  government, 
parks,  neighborhoods,  organizations, 
clubs,  events,  services,  schools,  news, 
people,  arts,  entertainment,  sports, 
activities  and  recreation,  white  and  yel¬ 
low  pages,  business  and  shopping 
guides,  professional  resources,  and 
weather. 

Miami,  FL 

800-4-MY-CITY;  Fax:  305-604-01 1 1 ; 
info@mycity.com; 

Web  site:  http://www.mycity.com 


Booth:  743 

Neasi-Weber  International 

STAFFED  BY:  Michael  Brier,  Senior  V.R 
(Sales  and  Marketing) 

EXHIBIT:  Neasi-Weber  International 
will  demonstrate  its  entire  suite  of 
ORACLE-based  client  server  sfotware 
products,  including:  ADMARC,  an 
advertising  management  system;  DIS¬ 


CUS,  a  fully  integrated  customer  serv¬ 
ice,  single  copy  sales,  distribution,  and 
database  marketing  circulation  man¬ 
agement  system;  and  ADSERT,  an 
advertising  insertion  system  for 
preprint  management. 

Northridge,  CA 

818-895-6900;  Fax:  818-830-0889; 
Web  site:  http://www.nwintl.com 


Booth:  1407 
NELA  Graphics,  Inc. 

STAFFED  BY:  Frank  Neumeister, 
Managing  Director;  Helmut  Britsch, 
Pres.;  Gary  Aheimer,  V.R  (Sales  and 
Marketing);  Terry  Kelly,  V.R. 
(International  Sales) 

EXHIBIT:  NELA  will  display  their  in-line 
plate  finishing  systems,  automatic  and 
semi-automatic  optical  punch/ben- 
ders,  plate  delivery  systems,  register 
correction  software,  bar  code  readers, 
and  inkjet  systems. 

River  Vale,  NJ 
201-594-0213; 

Fax:  201-666-8470; 
usnela@aol.com; 

Web  site:  http://www.nela.de 


Booth:  3525 

NENSCO 

STAFFED  BY:  Brad  Beaton,  CEO; 
Larry  Erwin,  Pres.;  Mike  O’Guin, 
General  Sales  Manager;  Dave  Vito, 
Pre-press  Product  Manager 
EXHIBIT:  NENSCO  will  display  pre¬ 
press,  pressroom,  and  post-press 
products  including:  Polyfibron  press 
blankes.  Liquid  Gold  fountain  solu¬ 
tions,  environmentally  safe  USA  and 
Freedom  press  washes.  Ebonite  ink 
drums  and  rubber  rollers,  press  parts, 
reel  room  supply  items,  ergonomic 
mailroom  handling  equipment,  Anitec 
and  Agfa  products,  along  with  their  lat¬ 
est  catalogs. 

Millbury,  MA 
508-865-0800; 

Fax:  508-865-081 1 ; 
kod@nensco.com; 

Web  site:  http://www.nensco.co 
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Booth:  3616 
The  Newark  Group 

STAFFED  BY:  Eric  Ashley,  Ross 
MacDougal,  Dan  Kewin,  Larry 
Montague  Glen  McMahon 
EXHIBIT:  The  Newark  Group  will  high¬ 
light  Greensleeves,  a  CT50  certifed 
fiber  core  with  a  plastic  insert,  that 
works  across  multiple  sites  and  real- 
types.  With  universal  fit  and  perform¬ 
ance,  Greensleeves  features  zero 
web  breaks  in  2000  rolls,  with  at  least 
50%  white-waste  reduction, 

York,  PA 
717-846-4559; 

Fax:  717-843-3655; 

WWW.  eashley@tngus.com; 

Web  site: 

http  ://www.  newarkg  roup,  com 


Booth:  2407 

New  Horizons  Team 
(Sonic  Factory) 

STAFFED  BY:  Ed  Costick,  Rich  Klaus, 
Arvell  Klah 

EXHIBIT:  New  Horizons  Team  will  fea¬ 
ture  Sonic  Factory,  voice-to-web  tech¬ 
nology  that  allows  newspapers  to  cre¬ 
ate  RealAudio  files  for  use  on  their  Web 
sites  from  anywhere,  at  any  time,  via 
touchtone  or  cellular  phone. 

Pottsville,  PA 

520-621-3306;  Fax:  520-621-3308; 
ecos@pottsville.infi.net; 

Web  site:  http://www.sonic-factory.com 


Booth:  4723 

Newspapers  &  Technology 

STAFFED  BY:  Mary  L.  Van  Meter, 
Publisher;  Kevin  Juhasz,  Editor;  Lisa 
Larson,  Prepress  Editor;  Michelle 
Romreill,  Advertising  Sales;  Lori 
Vaughn,  Staff  Writer 
EXHIBIT:  Newspapers  &  Technology  is 
a  monthly  trade  publication  for  news¬ 
paper  publishers  and  department 
managers  involved  in  applying  and 
integrating  technology. 

Denver,  CO 

303-575-9595;  Fax:  303-575-9555; 
vanmeternt@aol.com; 


Web  site: 

http://www.newsandtech.com 


Booth:  3239 

NEWSTEC 

STAFFED  BY:  John  Connors,  Don 
Curley,  Skip  Connors,  Judah  Holstein, 
Terry  Connors,  Dennis  McArthur 
EXHIBIT:  NEWSTEC  is  a  provider  of 
remanufactured  inserts,  inserter  spare 
parts,  and  mailroom  installation  servic¬ 
es.  NEWSTEC  also  provides  NEWS- 
COM,  an  insert  management  con¬ 
troller. 

Walpole,  MA 

508-850-7945;  Fax:  508-850-7951; 
Web  site:  http://www.newstec.com 


Booth:  2623 
NewsView  Solutions 

STAFFED  BY:  Randy  Frisch,  Tony 
Semerad,  Greg  Smith,  Sean  Upton, 
Brad  Brewer,  Sherry  White,  Kim 
McDaniel,  Manny  Mellor,  Becky 
Hodges,  Dororthy  Chioda 
EXHIBIT:  NewsView  Solutions  will 
showcase  their  software  and  services 
designed  by  newspapers  for  newspa¬ 
pers.  On  display  will  be  products  for 
digital  asset  management,  e-com¬ 
merce,  newsroom  productivity,  new 
media,  and  text  processing  solutions. 
Salt  Lake  City,  UT 
800-897-3271;  Fax:  801-257-8525; 
webmaster@sltrib.com; 

Web  site:  http://www.newsviewsolu- 
tions.com 


Booth:  2306 

The  New  York  Times  Syndication 
Sales  Corp. 

STAFFED  BY:  Bob  Farnell,  Sales 
Director  (North  America);  Mike 
Pearson,  Sales  Executive  (West  Coast) 
EXHIBIT:  The  New  York  Times 
Syndication  Sales  Corp.  will  display: 
“Everyday  Ethics”,  a  weekly  Q&A  by 
Randy  Cohen;  Release  3.0,  a  technol¬ 
ogy  column  by  Esther  Dyson;  Escrito, 
daily  Spanish  adaptable  paginated 


pages  on  seven  different  topics; 
Michelin  on  Travel,  essays  on  world¬ 
wide  destinations;  PageExpress,  a 
pagination  service  from  CoxNet;  The 
New  York  Times  Photo  and  Graphics 
Services;  Quick  News,  for  co-brand¬ 
ing  on  newspaper  Web  sites;  and 
theStreet.com,  a  financial  five-colum¬ 
nist  rotation. 

New  York,  NY 

212-499-3300;  Fax:  212-499-3382; 
nytsf@nytimes.com; 

Web  site: 

http://www.nytimes.com/syndicate 


Booth:  1431 

NTI  Newspaper  Technologies 

STAFFED  BY:  Jim  Evans,  Maggie 
Rigaux,  Phil  Gerard,  Bill  Davis,  Carrie 
Paxon,  Leon  Perrier,  Melissa 
McDonald,  Gjordi  McIntyre 
EXHIBIT:  NTI  develops  and  markets 
client-server  circulation  managment 
software.  NTI  NewsLine  solutions  are 
designed  to  fit  a  variety  of  corporate 
standards.  This  year  NTI  will  be  show¬ 
ing  an  application  hosting  strategy,  as 
well  as  its  next  generation  of 
NewsLine,  which  is  a  web-based  thin 
client  application. 

Calgary,  Alberta 

403-234-0230;  Fax:  403-243-7897; 
maggier@nti.ca; 

Web  site:  http://www.nti.ca 


Booth:  2617 

Ntown 

STAFFED  BY:  Robert  Hanggi,  Exec. 
VP.  (Sales  and  Marketing);  James 
Hudson,  VP.  (Sales);  Milton  McNally, 
CEO;  William  Kunkel,  CFO;  Joe 
Gipson,  VP.  (Internet  Operations); 
Robert  Wade,  Exec.  VP. 
(Communications);  Sharon  Roberts, 
Sales  Executive;  Chip  Dykeman,  Sales 
Executive 

EXHIBIT:  Ntown  will  demonstrate 
Internet  technology  that  enables  media 
companies  to  maintain  a  constant 
presence  inside  the  browser  regard¬ 
less  of  the  destination  of  the  viewer. 
Knoxville,  TN 
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865-293-7000;  Fax:  865-293-7004; 
rwade@ntown.com; 

Web  site:  http://www.ntown.com 


Booth:  4109 

ONE  Corporation 

Staffed  By:  Durelle  Boles,  Pres.;  Henry 
Cobb,  V.R;  Jennifer  Boles,  Marketing 
Manager 

EXHIBIT:  ONE  Corp.  will  display  a 
series  of  auto-pasters  new  to  the  North 
American  market,  and  an  electronic 
gluing  system  for  large  daily  newspa¬ 
pers. 

Atlanta,  GA 

404-842-01 1 1 ;  Fax:  404-842-0525; 
press@onecorp.com; 

Web  site:  http://www.webpresses.com 


Booth:  2631 

OneVision,  Inc. 

STAFFED  BY:  Andy  Scott,  Dave  Wick, 
JD  Gebicki 

EXHIBIT:  OneVision  offers  workflow 
solutions  for  checking  and  optimizing 
documents,  and  creating  output.  They 
will  display  Asura,  the  automatic  check 
and  correct  background  program  that 
ensures  data  integrity  and  logs  every 
action;  Solvero,  the  manual  modifica¬ 
tion  software  for  opening  and  correct¬ 
ing  PDF,  PostScript,  and  EPS,  with  ICC 
support;  Secare,  to  automize  imposi¬ 
tion;  and  Add-ons,  to  extend  function¬ 
ality.  With  80  staff,  and  offices  in 
Germany,  Great  Britain,  and  the  USA, 
OneVision  provides  software  solutions 
and  consulting  services  aimed  at 
improving  speed,  security,  and  sim¬ 
plicity  of  digital  workflows. 

Iselin,  NJ 

732-404-9600;  Fax:  732-404-9603; 
info@OneVision.com; 

Web  site:  http://www.OneVision.com 


Booth:  907 

OpenPages,  Inc. 

STAFFED  BY:  Michael  McLaughlin, 
Scott  Killoh,  Henry  Kline,  Phil  Davison, 
Gary  Demko,  Angie  Nielson,  Beau 


Colburn,  Chris  Prinos 
EXHIBIT:  OpenPages,  Inc.,  specializ¬ 
ing  in  Web  content  management,  will 
feature  ContentWare  v2.0,  that  con¬ 
trols  the  creation,  management,  and 
delivery  of  digital  assets.  ContentWare 
integrates  existing  content  creation 
and  deployment  systems  to  offer  sup¬ 
port  for  distributed  enterprises,  e-com¬ 
merce  initiatives,  and  emerging  busi¬ 
ness  models. 

Westford,  MA 

800-367-9509;  Fax:  978-392-3457; 
info@openpages.com; 

Web  site:  http://www.openpages.com 


Booth:  4529 

Ovalstrapping 

STAFFED  BY:  Morgan  Stout,  Allen 
Copeland,  Alethea  Wofford 
EXHIBIT:  Ovalstrapping,  Inc.,  will 
showcase  The  Strapmaster,  a  strap¬ 
ping  machine  with  servo  drive  technol¬ 
ogy,  increased  production  speeds  of 
up  to  fifty-five  packages  per  minute, 
low  lubrication  design,  limited  mainte¬ 
nance  requirements,  and  user  friendly 
operation. 

Fort  Payne,  AL 

256-845-1914;  Fax:  256-854-1493; 
info@ovalstrapping.com; 

Web  site: 

http://www.ovalstrapping.com 


Booth:  4203 
Oxy-Dry  Corporation 

STAFFED  BY:  Edward  T.  McLoughlin, 
Pres.;  Mary  Ellen  Cahill,  VP.  (Director  of 
Marketing);  Rick  Hausfeld,  V.R  (Sales); 
Tom  Ball,  District  Sales  Manager; 
David  Calhoun,  District  Sales  Manager 
EXHIBIT:  Oxy-Dry  will  be  featuring 
Cylinder  Select,  a  new  multi-position 
blanket  washer  system  that  will  auto¬ 
matically  clean  the  common  impres¬ 
sion  cylinders,  as  well  as  the  blankets 
on  newspaper  presses  equipped  with 
both.  Oxy-Dry’s  Cylinder  Select  design 
makes  the  washer  units  automatically 
retractable  to  allow  better  access 
when  changing  the  blankets  or  plates. 


Itasca,  IL 

630-773-3737;  Fax:  630-773-6630; 
lnfo@oxydry.com; 

Web  site:  http://www.oxydry.com 


Booth:  631 
PALOS  Software 

STAFFED  BY:  Mark  Barlow 
EXHIBIT:  RALOS  develops,  markets, 
and  supports  electronic  publishing 
software  for  the  magazine  publishing 
industry,  including  newspaper  supple¬ 
ments  and  catalogs.  RALOS  features  a 
series  of  integrated  applications  and 
QuarkXTensions  designed  to  automate 
the  production  of  photo  advertisement 
publications,  including  database  man¬ 
agement  and  digital  photography.  The 
system  is  targeted  at  assisting  produc¬ 
tion  staff  with  pagination  and  layout. 
San  Diego,  CA 

858-654-3333;  Fax:  858-244-1166; 
marketing@palos.com; 

Web  site:  http://www.palos.com 


Booth:  2731 
Pape+Partner  Media 

STAFFED  BY:  Joerg  Kruse,  Norbert 
OhI,  Steve  Nilan,  /\ziz  Sanal 
EXHIBIT:  Pape+Partner  specializes  in 
newspaper  planning,  tracking,  and 
production  control  software.  The  com¬ 
pany  will  demonstrate  major  modules 
from  its  Constellation  product  line. 
Highlights  include  a  new  version  of 
GlobalTrack,  a  Web  browser-based 
client  that  displays  the  status  of  live 
pages  in  every  stage  of  production. 
Hamburg,  Germany 
800-769-4057  (U.S.); 
kruse@ppi.de; 

Web  site:  http://www.ppi.de 


Booth:  347 

Parascan  Technologies,  Inc. 

STAFFED  BY:  Peter  Ewers,  V.R  (Sales 
and  Marketing);  Peter  Mitchell,  U.S. 
Operations  Manager;  Mathew 
Croxford,  Product  Manager 
EXHIBIT:  Parascan  Technologies  will 
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exhibit  their  pre-press  digital  workflow 
and  softproofing  systems. 

Sparks,  NV 

800-259-5778;  Fax:  775-358-6769; 
Web  site:  http://www.parascan.com 


Booth:  4185 

Penske  Truck  Leasing 

STAFFED  BY:  Rayna  Becker,  Joe 
Gallick,  Dan  Johns,  Mike  Sheelor,  Jim 
Zacanti 

EXHIBIT:  Penske  provides  full-service 
leasing,  logistics,  contract  mainte¬ 
nance,  commerical  and  consumer 
truck  rental,  and  utility  fleet  support, 
with  600  locations  in  the  United  States, 
Canada,  Mexico,  and  Europe. 

Reading,  PA 
610-775-6222; 

Fax:  610-856-7056; 

Web  site:  http://www.penske.com 


Booth:  4768 

PHI  Enterprises,  Inc. 

EXHIBIT:  The  Rejuvenator  Plus 
portable  massage  unit  was  designed 
to  help  promote  health  and  wellness. 
PHI  will  provide  a  free  massage  to 
attendees  and  fellow  exhibitors. 
Garden  Grove,  CA 
714-537-7858;  Fax:  714-537-8228; 
reneephient@hotmail.com; 

Web  site: 

http://www.phienterprises.com 


Booth:  1617 

Pitman  Company 

STAFFED  BY:  Dick  Simonian,  Joe 
Demharter,  Larry  D’Amico,  Kelley 
Agness,  Karen  Knueven 
EXHIBIT:  Pitman  will  feature  comput- 
er-to-plate  equipment,  with  a  variety  of 
workflow  solutions  for  CTP,  as  well  as 


introductions  of  subtractive  plates  and 
HN  film.  Pitman  will  also  introduce  a 
new  theft-proof  single-copy  newspa¬ 
per  dispenser. 

Totawa,  NJ 

973-812-0400;  Fax:  973-812-1630; 
kagness@pitmanco.com; 

Web  site:  http://www.pitman.com 


Booth:  3805  I 

Plant  Integration  Associates,  Inc.  | 

STAFFED  BY:  Rich  Esposito,  Joe  i 
Esposito,  Ken  Savold,  Ray  Hanna,  • 
Andy  Fortenberg,  Vi  Esposito  ’ 

EXHIBIT:  PIA  will  introduce  the 
Ambaflex  Spiralveyor  to  the  newspa¬ 
per  industry.  This  conveyor  is  capable 
of  bringing  newspaper  bundles  from 
multiple  levels.  Also  exhibited  will  be 
the  Amberflex  Floor  conveyor  and  the 
Scorpion  Sortation  modular.  PIA  has 
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also  taken  on  Samuel  Strapping’s 
product  line,  consisting  of  strapping 
machines,  bottom  wrap  and  bundle 
turners.  PIA’s  distribution  controls  will 
be  available. 

Portchester,  NY 

914-939-1355;  Fax:  914-939-3801; 
mrsis25@aol.com 


I  Booth:  4478 
I  Plumtree  Company 

[  STAFFED  BY:  Tim  Cooper,  Julian 
I  Cooper,  Craig  Rockel 

EXHIBIT:  Plumtree  will  display  the 
new  QTMS  Copycounter  III,  which 
uses  infrared  technology  to  generate 
a  more  accurate  count  of  printed 
product,  at  an  inexpensive  price. 
Used  with  ink-jet  systems  and  totaliz¬ 
ers,  it  accurately  counts  product  via 
conveyor  and/or  stacker.  Plumtree 
will  also  showcase  the  Inspectron 
series  of  high-speed,  real-time  print 
verification  and  inspection  systems 
for  ink-jet,  laser,  and  web-print  appli¬ 
cations. 

Savannah,  GA 
912-354-0045; 

Fax:  912-354-1375; 
tsbcooper@msn.com: 

Web  site:  http://plumtreecompany.com 


Booth:  617 
Pongrass  Newspaper  Systems 

STAFFED  BY:  Shelley  Hando, 

Elizabeth  Hely-Hammond,  Cassandra 
Myer 

EXHIBIT:  Pongrass  will  premier 
Version  5  of  their  Advertising  System, 
featuring  a  new  user  interface,  fully 
integrated  web  publishing/adtaking, 
and  a  new  management  reporting/data 
warehouse  facility.  Pongrass  will  also 
display  Juggler  Ad  Tracking  for 
QuarkXPress  and  Indesign. 

Sydney,  Australia 
61-2-93693111; 

Fax:  61-2-93693703; 
shelley@pongrass.com.au: 

Web  site: 

http://www.pongrass.com.au 


Booth:  2643 

PowerAdz.com 

EXHIBIT:  PowerAdz.com  is  an  Internet 
infrastructure  provider  and  aggregator 
of  local,  granular  content,  assembling 
a  network  of  local,  newspaper-based 
community  portals  on  the  Internet. 
PowerAdz  publishes  all  or  part  of  over 
1,000  online  newspapers,  has  thou¬ 
sands  of  participating  advertisers,  and 
over  20  state  press  association 
endorsements. 

Rensselaer,  NY 

518-286-2200;  Fax:  518-286-2979; 
info@poweradz.com; 

Web  site:  http://www.PowerAdz.com 


Booth:  3328 

Precision  Pressroom  Products, 
Inc. 

STAFFED  BY:  Michael  McCarty, 
Pres./CEO;  Ted  Fournier,  Sales 
Representative;  Red  Hubert,  Northeast 
Regional  Sales  Manager 
EXHIBIT:  Precision  Pressroom 

Products,  Inc.  will  display  press  parts, 
pressroom  testing  equipment,  TKS 
one-piece  multi  web-width  ink  rails, 
and  colorliner  multi  web-width  ink  rails. 
Harrisonville,  MO 

816-887-5831;  Fax:  816-887-5834; 
info@precisionpressroom.com: 

Web  site: 

http://www.precisionpressroom.com 


Booth:  3320 

Pressline  Services,  Inc. 

STAFFED  BY:  James  Gore,  Steve 
Brown 

EXHIBIT:  Specializing  in  double-width 
newspaper  presses.  Pressline  Services 
offers  mechanical  and  electrical  press 
rebuilding  and  repair  for  cylinders,  dri¬ 
velines,  RTPs,  folders,  and  more. 
Pressline  will  display  their  50”  web- 
reduction  planner. 

St.  Louis,  MO 
314-533-0080; 

Fax:  314-533-6944 
jpgore@stlmetallizing.com; 

Web  site:  http://www.pressline.com 


Booth:  4611 

Pressroom  Cleaners,  Inc. 

STAFFED  BY:  Roy  Lilledahl,  Pres.; 
Steve  Lilledahl,  V.R;  Randall  Bojanski, 
Director  (Field  Operations):  Rhonda 
Bojanski,  Director  (Special  Projects) 
EXHIBIT:  A  family  owned  and  operated 
business.  Pressroom  Cleaners,  Inc. 
has  specialized  in  the  daily  cleaning  of 
newspaper  facilities  for  over  40  years. 
Services  include  daily  janitorial  con¬ 
tracts  for  press  equipment,  production 
facilities,  and  complete  redecorating 
services. 

Omaha,  NE 
402-597-3199; 

Fax:  402-597-8765 


Booth:  3217 

PressTech 

STAFFED  BY:  William  A.  Hill,  Managing 
Director;  Rick  Tannenbaum,  V.R/G.M.; 
Tracey  Dresh,  Promotions  Coordinator 
EXHIBIT:  PressTech  will  exhibit  the 
System  Autotron  2800W  color  folder 
register  control  for  newspaper  press¬ 
es,  which  uses  small  marks  and 
enables  the  register  to  be  archived  on 
the  run.  Also  on  display,  the  Webatron 
3200,  a  markless  print-to-cut  register 
control  for  web-fed  presses,  each  unit 
controls  a  maximum  of  two  webs,  and 
can  use  existing  marks. 

Herts,  United  Kingdom 
44-1442-236655; 

Fax:  44-1442-238621 
info@PressTech.co.uk 
Web  site: 

http://www.presstech.com 


Booth:  3211 

Prim  Hall  Enterprises 

STAFFED  BY:  John  Prim,  Pres.;  Dave 
Hall,  V.R 

EXHIBIT:  Prim  Hall  Enterprises  will  dis¬ 
play  their  FSI  Collator. 

Plattsburgh,  NY 
518-561-7408; 

Fax:  518-563-1472 
primhall@aol.com: 

Web  site:  http://www.primhall.com 
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Booth;  2344 

Princeton  eCom 

STAFFED  BY:  Kari  Rolph,  Sales 
Executive 

EXHIBIT:  Princeton  eCom,  an  applica¬ 
tion  service  provider  in  the  electronic 
bill  presentment  and  payment  industry, 
works  with  billers  in  the  financial,  cred¬ 
it  card,  telecommunications,  utility, 
cable,  insurance,  media,  and  retail 
industries. 

Princeton,  NJ 

609-606-3000;  Fax:  609-606-3294 
krolph@princetonecom.com; 

Web  site: 

http://www.princetonecom.com 


Booth:  4275 

printCafe 

EXHIBIT:  A  provider  of  business-to- 
business  electronic  commerce  solu¬ 
tions  for  the  printing  industry,  printCafe 
is  available  through  the  printCafe.com 
Web  site  or  as  a  hosted  application 
service  through  privately-branded  Web 
sites. 

Pittsburgh,  PA 

412-456-1141;  Fax:  412-456-1151; 

info@printCafe.com 

Web  site:  http://www.printCafe.com 


Booth:  4832 

The  Printers  House,  Ltd. 

STAFFED  BY:  Al  Taber,  Bill  Kanipe,  Al 
Taber,  Jr.,  Rene  Aguirra,  Sam  Pal 
EXHIBIT:  The  Printers  House,  Ltd.,  will 
offer  detailed  information  on  new  tph 
Orient  web  offset  presses. 

New  Delhi,  India 
91-11-331-3071; 

Fax:  91-11-331-0490; 
printhouse@gems.vsni.net.in; 

Web  site:  http://www.tphorient.com 


Booth:  4816 

Printer’s  Service  (Prisco) 

STAFFED  BY:  Wayne  Fleshman,  Ken 
Cesario,  Don  Struck 
EXHIBIT:  Prisco,  a  manufacturer  and 
distributor  of  pressroom  supplies  and 

www.editorandpublisher.com 


equipment,  will  display  their  newest 
fountain  solutions  for  the  newspaper 
industry,  offering  enhanced  press  lati¬ 
tude  and  stability  with  today’s  newspa¬ 
per  stocks.  The  exhibit  will  also  high¬ 
light  Prisco’s  SoIvKIene  System,  which 
reduces  the  consumption  of  washes 
and  environmental  costs,  and  show¬ 
case  solutions  for  better  process  con¬ 
trol  of  press  chemistry. 

Newark,  NJ 

973-589-7800;  Fax:  973-589-3225 
gutwillige@prisco.com; 

Web  site;  http;//www.prisco.com 


Booth:  3325 

Printing  Press  Services 
International 

STAFFED  BY:  Joe  McManamon, 
Stephen  McManamon,  David 
McManamon,  David  Evans 
EXHIBIT:  PPSI  will  introduce  their  high 
towers,  which  along  with  their  press 
manufacturing  and  hydro-inking  sys¬ 
tem,  will  allow  newspapers  to  expand 
their  production.  Projects  are  currently 
underway  in  the  U.S.,  Canada,  U.K., 
and  Australia. 

Lancashire,  United  Kingdom 
44-1772-797050; 

Fax:  44-1772-652300; 
pps@provider.co.uk; 

Web  site: 

http://www.printingpress.services.co.uk 


Booth:  2831 

Prolmage  America,  Inc. 

STAFFED  BY:  John  lalacci.  Pres.; 
Jamie  Mateosky,  Director  of 
Operations 

EXHIBIT:  Prolmage  America,  Inc.,  will 
be  demonstrating  the  Newsway  3.5 
transmission  and  production  manage¬ 
ment  system  in  use  by  USA  Today,  The 
Plain  Dealer  in  Cleveland,  The 
Baltimore  Sun,  and  ACT. 

Princeton,  NJ 
608-844-7576; 

Fax:  609-587-0738; 
john@newsway.com; 

Web  site:  http://www.newsway.com 


Booth:  2346 

PTFS,  Inc. 

STAFFED  BY:  John  Yokley,  Ari  Paittala, 
Matt  Ireland 

EXHIBIT:  PTFS,  Inc.  is  a  Maryland- 
based  system  integration  firm  that 
specializes  in  historic  archives,  digiti¬ 
zation,  and  digital  asset-management 
solutions  for  newspapers.  PTFS  will 
display  their  imaging  technology  that 
converts  clippings,  microfilm,  text,  and 
photo  collections  into  full-text  search¬ 
able  digital  news  archives. 

Bethesda,  MD 

301-654-8088;  Fax:  301-654-5789; 
apalttala@ptfs.com; 

Web  site:  http://www.ptfs.com 


Booth:  1731 

Publishing  Business  Systems,  Inc. 

STAFFED  BY:  Steve  Smith,  Pres.;  Bud 
DePietto,  Chief  Operating  Officer;  Joe 
Costantini,  V.P.  Sales  (Northeast/ 
Central  Regions);  Spencer  Rutledge, 
V.P.  (Eastern  Region) 

EXHIBIT:  Publishing  Business 

Systems  provides  newspapers  and 
newspaper  groups  with  UNIX, 
Windows  NT,  JAVA-based  client/server 
solutions  including  circulation,  display 
advertising,  classified  billing,  list 
matching,  insert  management,  preprint 
inventory  control,  accounting,  and 
human  resource  products.  PBS’ 
InSight  product  is  a  Windows  Cognos- 
based  drill  down  tool  for  revenue  gen¬ 
eration  and  market  analysis. 
Barrington,  IL 

847-381-9950;  Fax:  847-381-1339; 
steve@pbs.com; 

Web  site:  www.pbs.com 


Booth:4748 

QPS,  Inc. 

STAFFED  BY:  Michael  Schumacher, 
Pres. 

EXHIBIT:  QPS  will  highlight  the  com¬ 
pany’s  replacement  parts  for  both  sin¬ 
gle  and  double-width  presses,  as  well 
as  web-width  reductions,  web  audits, 
and  other  services  offered  by  QPS’ 
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certified  24-hour  service  staff. 
Bridgeview,  IL 

708-430-1211;  Fax:  708-430-1411; 
qparts@ameritech.net; 

Web  site:  http://www.qparts.com 


Booth:  1465 

QTI 

STAFFED  BY:  Karl  Fritchen,  Director  of 
Worldwide  Sales;  George  Czechowski, 
National  Sales  Manager 
EXHIBIT:  QTI  will  exhibit  the  Register 
i  Guidance  System  V  Series  N,  a 
closed-loop  register  control  for  4-high 
towers,  designed  specifically  for  news¬ 
paper  presses.  QTI  will  also  display  the 
Color  Control  System,  an  in-line  con¬ 
trol  system  that  uses  color  measure¬ 
ment  information  to  increase  the  accu¬ 
racy  of  color  reproduction  during  the 
printing  process. 

Sussex,  Wl 

414-566-7500;  Fax:  414-566-5170; 
Web  site:  http://www.qtiworld.com 


Booth:  2307 

Quark,  Inc. 

EXHIBIT:  Quark  will  display  their 
media-independent  publishing  solu¬ 
tions,  offering  product  demonstrations 
of  QuarkXPress  5.0,  Quark  Digital 
Media  System,  and  avenue. quark. 
Denver,  CO 

303-894-8888;  Fax:  303-894-3399; 
aselvia@quark.com; 

Web  site:  http://www.quark.com 


Booth:  2247 

Quickcut,  N.A. 

STAFFED  BY:  Ellen  Traberman,  Craig 
Schuetrumpf 

EXHIBIT:  Quickcut  will  present: 
QuickPrint,  a  digital  ad  creator  that 
creates  ads  to  the  exact  specifications 
of  each  publication,  and  will  generate 
an  EPS  file  while  automatically  outlin¬ 
ing  the  correct  column  widths,  file  for¬ 
mat  and  color  styles,  and  can  even 
embed  fonts  automatically  and  check 
for  correct  graphic  resolution  and  text 


overflow;  Pagestore,  a  store  and  col¬ 
lect  ad  delivery  system  which  allows 
for  EPS  to  PDF  to  EPS  workflow  while 
tracking  and  managing  the  status  of 
each  job,  with  ads  sent  through  a 
secure  hub  via  Quickcut  directly  into 
the  publisher’s  pagination  system; 
RendezVU,  client  proofing  and  man¬ 
agement  software  that  utilizes  a  PDF 
workflow  and  allows  a  centrally  based 
art  production  unit  to  design  and 
encapsulate  advertising  material  on  a 
standard  Macintosh,  as  well  as  allow¬ 
ing  agencies  to  remote-proof  ads  on 
screen  for  clients. 

Somerville,  NJ 
973-643-3200; 

Fax:  973-643-4999; 
tballard@quickcut.com; 

Web  Site:  http://www.quickcut.com 


Booth:  2537 

QuickWire  Labs 

STAFFED  BY:  Bill  Muir,  G.M.;  Bill  Miller, 
Developer;  Paul  Medlano,  Developer 
EXHIBIT:  QuickWire  Labs  is  a  software 
developer  specializing  in  integrating 
newspaper  systems  and  software.  Qn 
display  will  be  Quick  Wire,  a  wire  cap¬ 
ture  and  news  service  search  engine, 
and  QuickTrac,  an  ad-tracking  system 
that  automates  the  ad  building 
process. 

Hamilton,  Ontario 
905-526-3217; 

Fax:  905-526-4616; 
dpetz@sitg.southam.ca; 

Web  site:  http://www.quickwire.com 


Booth:  4265 

Quipp,  Inc. 

STAFFED  BY:  Angel  Arrabal,  David 
Haddaway,  Larry  Perryman,  Rick 
Walter,  Tim  Dudley,  John  Doming,  John 
Green,  Tony  Peri,  Christer  Sjogren 
EXHIBIT:  Quipp  will  demonstrate,  via 
video,  their  automatic  palletizing  sys¬ 
tem,  cart  loading  system,  stackers, 
labeling  and  distribution  equipment. 
Miami,  FL 

305-623-8700;  Fax:  305-623-0980; 


info@quipp.com; 

Web  site:  http://www.quipp.com 


Booth:  2342 

Reed  Brennan  Media  Associates 

STAFFED  BY:  Tim  Brennan,  V.R;  Jeff 
Talbert,  Director  of  Qperations 
EXHIBIT:  RBMA’s  services  include 
pagination  of  black  and  white  and  daily 
comics  pages,  and  custom  editing  of 
daily  features  sections.  RBMA  also 
provides  GIF  files  of  color  comics  for 
online  use.  Over  335  newspapers  out¬ 
source  production  work  to  RBMA. 
Orlando,  FL 

407-894-7300;  Fax:  407-894-7900; 

tjbrennan@hearst.com 

Web  site:  http://www.rbma.com 


Booth:  4968 
Reeves  Brothers,  Inc. 

STAFFED  BY:  Dave  Kennedy,  Jack 
Schoettes,  Kerry  Giles 
EXHIBIT:  Reeves  Brothers,  a  manufac¬ 
turer  of  printing  blankets,  will  display 
three  newspaper  blankets:  the  10  No 
Pak,  20  No  Pak,  and  the  new  Editor 
blanket. 

Spartanburg,  SC 
800-344-0714; 

Fax:  864-595-2166; 
info@reevesbrothers.com 
Web  site: 

http://www.reevesbrothers.com 


Booth:  4418  j 

Rochester  Institute  of  Technology  I 
School  of  Printing  Management  & 
Sciences 

STAFFED  BY:  Qwen  Smith;  John 
Eldridge 

EXHIBIT:  R.l.T.  provides  undergradu¬ 
ate  and  graduate  education  in  publish¬ 
ing.  R.l.T.  also  offers  a  range  of  con¬ 
sulting  services  covering  planning, 
technical,  and  management  areas. 
Rochester,  NY 

716-475-7949;  Fax:  716-475-7029 
QXSPPR@rit.edu 

Web  site:  http://www.rit.edu/~spms 
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Booth:  3905 

Rock-Built 

STAFFED  BY:  Rock  Ferrone,  McKay 
Mattingly,  Tim  Mitcheson,  Dave 
McMasters 

EXHIBIT:  Rock-Built  specializes  in  in¬ 
line  finishing  press  equipment,  and  will 
display  a  4-knife  in-line  trimmer,  a  3- 
knife  in-line  slitter,  an  in-line  stitcher,  a 
trim-removal  vacuum,  a  counter  stack¬ 
er,  and  an  in-line  glue  system. 
Pittsburgh,  PA 
412-784-8419; 

Fax:  412-782-5267; 
info@rockbuilt.com; 

Web  site:  http://www.rockbuilt.com 


Booth:  4101 

Rockwell  Automation 

EXHIBIT:  Rockwell  Automation  will 
present  the  PrintLogix  TM  solution,  a 
press  control  package  specifically 
designed  for  newspaper  printing  appli¬ 
cations.  PrintLogix  TM  consists  of 
Allen-Bradley  brand  components  for 
automation  control,  MIS,  MMI,  Unit 
Control,  and  Drive  Control,  that  are 
specially  configured  for  press  opera¬ 
tions. 

Mequon,  Wl 

262-512-8200;  Fax:  262-512-8579; 
jrminue@ra.rockwell.com; 

Web  site: 

http://www.automation.rockwell.com 


Booth:  4774 

RouteSmart  Technologies 

STAFFED  BY:  Chris  Walz 
EXHIBIT:  RouteSmart  is  a  GIS-based 
route  optimization  system  that  auto¬ 
matically  builds  carrier  routes  for 
newspaper  delivery.  Used  by  the 
largest  newspaper  companies  around 
the  world,  RouteSmart  reduces  carrier 
route  miles,  determines  the  optimal 
number  of  carriers,  and  manages 
impacts  to  route  operations  that  result 
from  seasonal  fluctuations  in  sub¬ 
scribers  or  press-run  changes. 
Columbia  MD, 

800-977-7284;  Fax:  410-290-0334; 


cwalz@aol.com; 

Web  site:  http://www.routesmart.com 


Booth:  4685 

Ryco  Graphic/technotrans 

STAFFED  BY:  Norbert  Huelsmann, 
Pres.;  Thomas  Carbery,  V.R  (Sales); 
Jacob  Lin,  V.R  (Engineering);  Marty 
Kaczmarek,  Steve  Brown,  Regional 
Sales  Managers 

EXHIBIT:  With  the  recent  merger,  Ryco 
and  technotrans  will  be  exhibiting  their 
joint  product  lines  including  spray 
dampening  systems,  silicone  applica¬ 
tors,  mixers,  chillers,  ink  supply  sys¬ 
tems,  dampener  solution  recycling 
systems,  and  ink  roller  temperature- 
control  systems. 

Wheeling,  IL 

847-259-3330;  Fax:  847-259-3422; 

barbm@rycographic.com 

Web  site:  http://www.technotrans.com 


Booth:  441 1 

Ryder 

STAFFED  BY:  John  Stevenson,  Jack 
Massey,  Bud  Davis,  Caroline 
Staffopoulos,  Bob  Silverman,  Rich 
Carroll 

EXHIBIT:  Ryder  provides  a  continuum 
of  logistics  and  transportation  solu¬ 
tions  world-wide.  Ryder’s  product 
offerings  range  from  full-service  leas¬ 
ing,  commercial  rental,  and  pro¬ 
grammed  maintenance  of  vehicles  to 
integrated  services  such  as  dedicated 
contract  carriage  and  carrier  manage¬ 
ment.  Ryder  also  offers  supply  chain 
consulting,  lead  logistics  management 
services,  and  e-commerce  solutions. 
Miami,  FL 
305-500-3726; 

Web  site:  http://www.ryder.com 


Booth:  4459 

Samuel  Strapping  Systems 

STAFFED  BY:  Terry  Evans,  Newspaper 
Sales  Manager;  Michael  Helton,  Sales 
Manager  (Southern  Region);  Bill 
Bryson,  Sales  Manager  (Central 


Region);  Joe  Lux,  Sales  Manager 
(Eastern  Region,  Eastern  Canada);  Sal 
Paldino,  Sales  Manager  (Western 
Region,  Western  Canada);  Dennis 
Kaskie,  Technical  Service  Manager; 
Adam  Zart,  Technical  Support 
EXHIBIT:  Samuel  Strapping  Systems 
will  display  its  in-line  strapping 
machines,  including  the  NT  40,  capa¬ 
ble  of  handling  forty  bundles  per 
minute,  and  NT  30,  with  speeds  up  to 
thirty-six  bundles  per  minute.  Also 
highlighted  will  be  the  MK6  under/over 
wrapping  machines,  the  Matthew’s  ink  ij 
jet  system,  the  P  4000  ring  turner,  the 
T-05  power  turner  for  assistance  in 
cross-strapping,  and  the  P  940  and  P 
940A  for  line-tying. 

Woodridge,  IL 

800-323-4424;  Fax:  630-783-8901; 
gd@samuelnews.com; 

Web  site: 

http://www.samuelmanutech.com 


Booth:  2909 
SAP  America,  Inc. 

STAFFED  BY:  Jillayne  DeYoung,  Kathy 
Dunmon,  Rick  Knowles,  Hans 
Landgraf,  Andreas  Pfingsten,  Joerg 
Richter 

EXHIBIT:  SAP  America  will  highlight 
mySAP.com  for  Media,  a  comprehen¬ 
sive  Internet-age  solution  for  newspa-  . 
per  companies.  SAP  will  also  feature  i 
five  industry-specific  solution  scenar¬ 
ios  for  managing  business  and  cus-  j 
tomer  care  processes,  including 
Subsciption  Sales  and  Service, 
Advertising  Management,  Pervasive 
Computing,  Business  Information 
Warehouse,  and  Workplace  for  Media. 
Each  solution  scenario  will  be  available 
for  either  general  or  scheduled  demon¬ 
strations. 

Newtown  Square,  PA 

888-727-1993; 

richard.knowles@sap.com; 

Web  site:  http://www.sap.com/media 


Booth:  707 

SAXoTECH,  Inc. 
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STAFFED  BY:  Frank  Loversky,  Pres.; 
Robert  Laszio,  V.P.  (Customer 
Fulfillment) 

EXHIBIT:  SAXoTECH  will  display  the 
SAXoPRESS  Content  Management 
System,  a  newsroom  system  for  print 
and  online  production,  and  debut  ver¬ 
sion  4.0  of  the  Publicus  Online 
Publishing  System,  a  Web  site  produc¬ 
tion  system  featuring  audio  and  video 
streaming  capabilities  and  custom 
online  news  applications. 

Rockville,  MD 

301-294-0805;  Fax:  301-294-1761; 
rlaszlo@saxotech.com; 

Web  site:  http://www.saxotech.com 


Booth:  3415 

Siemens  Energy  &  Automation,  Inc. 

STAFFED  BY:  Joe  Zoll,  John 
Krasnokutsky,  Michael  Eckert,  Marcus 
Schick,  Lothar  Rettner,  Stefan  Keller 
EXHIBIT:  Siemens  specializes  in 
automation  and  drives,  offering  inte¬ 
grated  automation  with  AC  or  DC  drive 
technology  for  shafted  and  shaftless 
printing  applications  (press  and  post¬ 
press).  Shaftless  systems  can  be  done 
with  SIMOVERT  Motion  Control  AC 
drives,  and  driven  by  SIMOVERT  Vector 
Control  AC  or  SIMOREG  DC  drives. 
Alpharetta,  GA 

770-740-3000;  Fax:  770-740-3393 
Web  site: 

http://www.sea.siemens.com 


Booth:  4464 

Signode 

STAFFED  BY:  Jeff  Osisek,  R.T.  Bailey, 
Rick  Newman 

EXHIBIT:  Signode  will  display  the  LB 
News,  a  reliable,  high-speed,  newspa¬ 
per  bundler  with  low-maintenance 
operation. 

Glenview,  IL 
800-323-2464; 

Web  site:http://www.signode.com 


Booth:  4383 

SITMA  U.S.A.,  Inc. 


STAFFED  BY:  Pete  Butikis,  Managing 
Director/CEO;  Al  Lindsay,  National 
Sales  Manager;  Susan  Dahlquist, 
Senior  Marketing  Administrator 
EXHIBIT:  SITMA  will  display  videos, 
product  literature,  and  layouts  of 
recent  newspaper  installations  and 
applications. 

St.  Paul,  MN 

651-222-2324;  Fax:  651-222-4652; 
sitmausa@worldnet.att.net; 

Web  site:  http://www.sitmagroup.com 


Booth:  4425 

Smith  RPM  Corporation 

STAFFED  BY:  Dennis  Schupp, 
Manager  (Operations);  Jessica  Brunk, 
Manager  (Engineering);  Paul  Geralds, 
V.P.  (PPI) 

EXHIBIT:  Smith  RPM,  a  producer  of 
Digital  Pulsed  Dampening  sytems  for 
newspaper  printing  and  commercial 
applications,  will  display  the  new  PDS- 
2000.  Producing  high  print  quality 
while  reducing  fountain  solution  usage 
and  waste,  PDS-2000  features 
TouchStar  controls,  high-speed  puls¬ 
ing,  and  precise  dampening  adjust¬ 
ments.  Mixing,  circulation,  refrigera¬ 
tion,  and  water  management  systems 
will  also  be  on  display. 

Overland  Park,  KS 
913-888-0695;  Fax:  913-888-0699; 
info@smithrpm.com; 

Web  site:  http://www.smithrpm.com 


Booth:  239 

The  Software  Construction 
Company 

STAFFED  BY:  Lee  Funnell,  V.P;  Rick 
Marucci,  CEO;  Miles  Waldron 
EXHIBIT:  SCO  will  be  showing  its 
cross-platform  tools  for  workflow  man¬ 
agement,  including  the  SQL  based 
MediaServer  archive  and  workflow 
database  system.  MediaServer  pro¬ 
vides  client-server  access  to  graphics, 
text,  page,  and  image  objects,  photo 
and  story  assignment,  and  integration 
with  Microsoft  Word  2000.  Search 
capabilities  include  word,  synonym. 


root  word,  wildcard,  proximity, 
boolean,  misspelled  word,  field,  date 
range  searches,  and  search  for  similar. 
Atlanta,  GA 
770-457-7661 ; 

Fax:  770-454-7719; 
sales@swcc.com; 

Web  site:  http://www.swcc.com 


Booth:  201 7 

Software  Consulting  Services 

STAFFED  BY:  Richard  J.  Cichelli, 
Pres.;  Kurt  Jackson,  V.P.  (Operations); 
Susan  Fenstermaker,  Controller 
EXHIBIT:  SOS  will  be  showing  the  lat¬ 
est  versions  of  of  its  newspaper  sys¬ 
tems:  AdM/W,  for  integrating  advertis¬ 
ing  management;  SCS/Track,  for 
providing  ad  production  management; 
and  GN3,  which  combines  editorial 
and  news  pagination.  SOS  will  also 
feature  JLayout,  a  Java  based  version 
of  Layout.  SOS’  scalable  systems  run 
on  multiple  platforms,  including  Linux. 
Nazareth,  PA 
610-837-8484; 

Fax:  610-837-8080; 
kfik@nscs.fast.net; 

Web  site: 

http://www.newspapersystems.com 


Booth:  4149 

Solna  Web  USA 

STAFFED  BY:  Rick  Kerns,  Randy 
Johnson,  Dianne  Wisner 
EXHIBIT:  Solna  Web  will  introduce  the 
Solna  D400,  a  highly-automated  verti¬ 
cal  press,  running  at  50,000  rph. 
Designed  for  medium  advanced  news¬ 
paper  and  semi-commercial  produc¬ 
tion  runs,  the  Solna  D400  is  a  shaftless 
driven  press  with  single  motors  for 
each  perfecting  unit,  and  can  be 
equipped  with  three  different  folders 
for  up  to  twelve  webs.  It  is  an  ideal 
solution  for  higher-quality  newspaper 
and  semi-commercial  production. 
Lenexa,  KS 
913-492-9925; 

Fax:  913-492-0170; 

Web  site:  http://www.solnaweb.com 
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Booth:  3316 

Sonoco 

STAFFED  BY:  Sandy  McArthur,  Jeff 
Johnson,  Lynn  Roper,  Rolfe  Olsen, 
Tom  Pupa,  Rick  Matthews,  Karen 
Henderson 

EXHIBIT:  Sonoco  is  North  America’s 
leading  provider  of  high-preformance 
cores,  plugs,  and  metal  ends.  Through 
Cascades,  Sonoco  expands  their 
offerings  to  roll  headers  and  wrappers. 
Sonoco’s  latest  product,  the  Sellocoat 
wrapper,  is  the  first  affordable  repulpa- 
ble  wrapper.  Sellocoat  barrier  wrapper 
allows  for  total  recycling. 

Hartsville,  SC 

800-959-1301;  Fax:  843-383-3485; 
rick.matthew@sonoco.com; 

Web  site:  http://www.sonoco.com 


Booth:  2543 
Sonoran  Scanners 

STAFFED  BY:  John  Watkins,  Pres.; 
Norm  Bogen,  V.R;  Joe  Barrett,  Sales 
Manager 

EXHIBIT:  Sonoran  Scanners  will  fea¬ 
ture  the  CactusSetter,  an  ultraviolet 
CTP  machine,  which  exposes  UV  sen¬ 
sitive  plates  at  a  rate  250  broadsheets 
(or  125  double  trucks)  per  hour.  The 
Cactus  Setter  Lite,  a  lower  speed, 
lower  cost  UV  CTP  machine,  for  mid¬ 
size  newspapers,  will  also  be  high¬ 
lighted. 

Tucson,  /\Z 

520-617-0072;  Fax:  520-617-0806; 
nbogen@sonoranscanners.com 


Booth:  1331 

Stauffer  Media  Systems 

STAFFED  BY:  Keith  Wood,  Sales 
Manager;  Kim  Sexton,  Sales 
Consultant;  Jerry  DeBondt,  Sales 
Consultant 

EXHIBIT:  Stauffer  Media  Systems 
understands  and  appreciates  the  oper¬ 
ational  needs  of  small  and  medium 
sized  newspapers.  Since  1977,  SMS 
has  developed  affordable,  quality, 
industry-specific  software.  Current 
products  include  business  circulation 


software,  Ouadrant  on-line  classifieds, 
Stauffer  Gold  editorial  archiving,  and 
AdOue. 

Joplin,  MC 

417-782-0280;  Fax:  785-295-1144; 
kwood@stauffergold  .com ; 

Web  site:  http://www.stauffergold.com 


Booth:  4479 

Sterling  Packaging  Systems 

STAFFED  BY:  Carl  Hansen,  Eric 
Whittaker,  Tammy  Hansen,  Ken 
Wattleworth 

EXHIBIT:  Sterling  Packaging  will  be 
displaying  six  different  models  of 
strapping  machines,  designed  to  fit 
any  size  paper  or  budget,  including  the 
MR-50CH,  MR-45CH,  GR-45,  GP- 
30C,  GP-30,  and  PC-250.  Also  shown 
will  be  Sterling’s  fully-automatic  cross¬ 
tie  systems,  including  a  ring  unit  with 
back-to-back  interconnecting. 

Mentor,  CH 

440-358-7060;  Fax:  440-358-706; 
cshtlh@aol.com 


Booth:  4456 

Storeroom  Solutions,  Inc. 

STAFFED  BY:  Jeffrey  Ward,  V.R;  Steve 
Rock,  V.R  (Newspaper  Cperations); 
John  Iona,  Pres.,  Chief  Cperating 
Cfficer 

EXHIBIT:  SSI  provides  procurement 
and  asset  management  services  for 
maintenence,  repairs,  and  operating 
supplies  (MRC),  helping  reduce  part 
cost  and  inventory  investment  while 
increasing  plant  uptime. 

W.  Conshohocken,  PA 
610-940-3800;  Fax:  610-940-4414; 
ward@storeroom.com; 

Web  site:  http://www.storeroom.com 


Booth:  2807 

Strategy.com 

STAFFED  BY:  Glenn  Facey,  Anupam 
Mittal,  Ben  Roa,  Alisa  Goldschmidt, 
Jennifer  Fiumara,  Will  Rowan,  Matthias 
Windges,  Leanne  Mitchell 
EXHIBIT:  Strategy.com,  the  first 


Personal  Intelligence  Network,  works 
with  a  variety  of  leading  companies  to 
deliver  personalized,  timely  information 
to  consumers  via  Web,  wireless,  and 
voice.  Using  advanced  wireless  tech¬ 
nology,  Strategy.com  allows  users  to 
access  information  using  “smart” 
mobile  phones.  Strategy.com  has 
launched  a  suite  of  channels,  including 
finance,  news,  and  weather.  Unlike  tra¬ 
ditional  media  networks,  Strategy.com 
allows  users  to  subscribe  to  only  the 
programs  and  services  that  interest 
them,  allowing  them  to  receive  infor¬ 
mation  when,  where,  and  how  they 
want  it.  Strategy.com  affiliates  include 
Wall  Street  Journal  Interactive,  Earth 
Link,  Ameritrade,  Metrocall  USATO- 
DAY.com,  Washingtonpost.com,  and 
NASDAQ. 

Vienna,  VA 

703-744-3339;  Fax:  703-783-8512; 
agoldschmidt@strategy.com; 

Web  site:  http://www.strategy.com 


Booth:  2743 

Summit  infotech  Limited 

STAFFED  BY:  Rakesh  Kapoor,  Yashpai 
Bindra 

EXHIBIT:  Summit  is  an  Indian  software 
company  specializing  in  providing  soft¬ 
ware  products  and  software  develope- 
ment  services  to  publishing,  imaging, 
and  Internet  industry.  Summit  has 
developed  NewsPro  newspaper  work- 
flow  management  software  and  AdPro 
classified  ad  booking  software. 

New  Dehli,  India 

91  -1 1  -651  -7998;  Fax:  91  -1 1  -685471 1 ; 
sales@summitindia.com: 

Web  site:  http://www.summitindia.com 


Booth:  613 

The  Sunflower  Group 

STAFFED  BY:  John  Laing,  Marketing 
(Writer/Producer);  Christine  Bridgman, 
Marketing  (Services  Manager) 

EXHIBIT:  The  Sunflower  group  will  be 
showcasing  their  line  of  promotional 
service  specialties,  which  include 
national  newspaper-delivered  sam- 
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pling  services,  newspaper  ad  place¬ 
ment  services,  in-store  demonstra¬ 
tions,  and  couponing  and  Internet 
sampling  services. 

Overland  Park,  KS 
800-288-5085;  Fax:  913-381-3536; 
christine.bridgman@sunflowergroup. 
com; 

Web  site: 

http://www.sunflowergroup.com 


^  Booth:  1653 

Superior  Lithopiate  of  Indiana,  Inc. 

STAFFED  BY:  Robert  Blane,  Steven 
Blane,  Miriam  Blane,  Tony  Hernandez, 
Gabriela  Flores 

EXHIBIT:  SCI  specializes  in  additive 
and  subtractive  printing  plates  and 
related  chemistries,  servicing  Canada, 
Mexico,  Central  and  South  America. 
Rockville,  IN 

800-821-5587;  Fax:  765-569-2094; 
miriam@superiorlithoplate.com; 

Web  site:  http://superiorlithoplate.com 


Booth:  917 

System  Integrators,  Inc. 

I  EXHIBIT:  Sii,  which  provides  content 
management,  digital  asset  manage¬ 
ment,  advertising,  and  internet  sys¬ 
tems,  will  showcase  Insight,  a  media- 
independent  content  and  resource 
management  system  that  uses  brows¬ 
er-based  technology  to  communicate 
across  different  media,  and  enterprise¬ 
wide  across  multiple  departments  and 
locations. 

Sacramento,  CA 

916-929-9481;  Fax:  916-928-9863; 

cheshrie@sii.com 

Web  site:  http://www.sii.com 


Booth:  2231 

T/one,  Inc. 

STAFFED  BY:  David  Tenmenbaum, 
Pete  Leabo,  Craig  Rottenberg,  Brian 
Hanser 

EXHIBIT:  T/one,  Inc.,  makes  the  indus¬ 
try-leading  Merlin  digital  asset  man¬ 
agement  system,  used  by  over  60 


newspapers  and  Web  sites  including 
The  New  York  Times,  The  Washington 
Post,  and  MSNBC.  Also  on  display  are 
the  Merlin  4,  TR/\X,  and  Scrounger,  as 
well  as  the  Merlin-Net  which  is  a  vehi¬ 
cle  to  generate  significant  revenue 
over  the  internet  from  your  photo 
sales. 

Quincy,  MA 

617-328-6645;  Fax:  617-328-9845; 
Web  site:  http://www.t-1  .com 


Booth:  4349 
Tech-Energy  Co.,  Inc. 

STAFFED  BY:  David  Moeller,  Rachel 
Bell,  John  E.  Pickard,  Tommy  Moeller, 
Louis  Benke 

EXHIBIT:  Tech-Energy  Co.  will  provide 
information  on  web-width  reduction  for 
all  web  press  types.  Tech-Energy  pro¬ 
vides  printing  press  updates  and  add¬ 
ons  for  all  Goss  Communities  and 
Urbanites,  press  parts,  new  one-piece 
RFTs,  and  services. 

Cibolo,  TX 

210-658-0614;  Fax:  210-658-0653; 
techenergy@worldnet.att.net; 

Web  site:  http://www.techenergy.com 


Booth:  2207 

Tecnavia  S.A. 

STAFFED  BY:  Giancarlo  Vanoni 
EXHIBIT:  Technavia  will  present  the 
new  Web  related  products  Atelier  and 
TIS  to  optimize  the  daily  work  of  pho- 
togaphers  and  newspapers.  All  Web 
applications  are  tested  on  MACs  and 
PCs  running  both  Netscape  and 
Microsoft  Internet  Explorer  browsers. 
Tecnavia’s  solutions  integrate  with  all 
editorial  systems,  giving  you  the  flexi¬ 
bility  you  will  not  find  with  the  single 
vendor  solutions. 

Barbengo,  Switzerland 
41-91-9932121;  Fax:  41-91-9932223; 
info@tecnavia.ch; 

Web  site;  http;//www.tecnavia.ch 


Booth:  3808 

Tensor  Group,  Inc. 


STAFFED  BY:  Anna  Hozjan,  Pres.; 
Richard  Boate’,  V.R  (Domestic  Sales); 
Mike  Pavone,  International  Sales;  John 
Bonk,  V.R  (Operations) 

EXHIBIT;  Tensor  Group,  Inc.,  offers  high 
quality,  single-width  web  offset  printing 
systems  suited  for  printing  newspapers, 
signatures,  flyers,  and  other  semi-com¬ 
mercial  products.  1400  series  units  are 
stackable  up  to  4-high  and  are  available 
in  a  multiple  of  cut-off  options.  The 
Tensor  H-50  folder  can  handle  one  or 
multiple  webs  in  a  single  pass. 
Woodridge,  IL 

630-739-9600;  Fax:  630-739-9339 


Booth:  407 

TERA  U.S.,  Inc. 

STAFFED  BY:  Roberto  Anoniotti, 
Owner/CEO;  Michele  Mottini, 
Owner/Chief  Technical  Officer;  Tim 
Kacprowicz,  Managing  Director; 
Robert  Hanselman.  National  Sales 
Manager 

EXHIBIT:  TERA  is  a  developer  of  pub¬ 
lishing  solutions  for  editorial,  archiving, 
Web,  and  new  media  applications. 
TERA  will  display  the  GN3  publishing 
system,  a  “total  systems  solution”  for 
automating  production  of  both  con¬ 
ventionally  printed  and  Web-based 
publications;  Tark,  a  Web-based 
archiving  solution;  TOPIC,  a  NT-based 
OPI  solution  that  integrates  with  GN3 
as  well  as  other  database  driven  appli¬ 
cations;  and  Tops,  an  automated  tool 
to  translate  PDF  files  to  EPS  for  place¬ 
ment  within  the  publication. 

Bedford,  NH 

603-624-9160;  Fax:  603-624-9157; 
sales@tera-us.com; 

Web  site:  http://www.tera-us.com 


Booth:  4249 
Tinby  LLC  (Ergomat) 

STAFFED  BY:  Pat  Rodbroe,  Jose 
Gonzalez,  Torsten  Rodbroe 
EXHIBIT:  Tinby  will  present  its 
Ergomat  line  of  anti-fatigue  mats 
designed  to  reduce  stress  on  employ¬ 
ees  feet  and  legs. 
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Westlake,  OH 

800-357-2111;  Fax:  440-899-1702; 
info@ergomat.com; 

Web  site:  http://www.ergomat.com 


I  Booth:  4820 

Tingue,  Brown  &  Co. 

STAFFED  BY:  James  R.  Hopkins, 
Sales  Manager 

EXHIBIT:  Tingue,  Brown  &  Co.,  pro¬ 
vides  packing  systems  for  letterpress 
Polyfibron  Technologies,  Polydraw  L-2 
drawsheets  and  Polystick  underblan¬ 
kets,  Polytop  top  blankets,  Corocel 
underblankets,  Tingue  Ball  Koat  draw- 
sheets  (glass  beads),  Tingue  contact 

I  top  blankets,  MOD  plastic  molded 
material  handling  products,  MOD  wire, 
fabric,  and  metal  material  handling 
products. 

Saddle  Brook,  NJ 
201-796-5233;  Fax:  201-796-5820; 


directly  up  against  process  or  solid  ad 
work.  The  1/16”  bar  can  be  located 
anywhere  on  the  sheet  and  incorporat¬ 
ed  into  the  design.  The  SDT  scans  and 
displays  the  results  by  ink  column  in 
less  than  1 5  seconds. 

Ivyland,  PA 

215-322-1500;  Fax:  215-322-1504; 
tobias@densitometer.com; 

Web  site: 

http://www.densitometer.com 


Booth:  3334 

Tolerans  Ingol,  Inc. 

STAFFED  BY:  Thomas  Perzon,  Igor 
Heifets 

EXHIBIT:  Tolerans  Ingol  manufactures 
in-line  stitchers  for  all  types  of  web 
press  folders.  The  new  generation 
Streamliner  2000  will  staple  a  tabloid 
product  at  speeds  up  to  120,000  iph. 
Straight  and  collect  models  are  also 
available. 

Wanamassa,  NJ 
732-918-8700;  732-918-8701; 
info@tolerans-usa.com; 

Web  site: 

http://www.tolerans-usa.com 


Booth:  4163 

Total  Mailroom  Support,  Inc. 

STAFFED  BY:  Michael  McGeady, 
Pres.;  Tim  Higgins,  National  Sales 
Manager;  Wayne  Anderson,  Regional 
Sales  Manager  (East);  Samuel 
Brockington,  Regional  Sales  Manager 
(South);  Patrick  McGeady,  Regional 
Sales  Manager  (West);  John  Durso, 
Special  Projects  Manager;  Paul  Cook, 
Field  Operations  Manager,  Bill 
Pachinger,  Lead  Product  Engineer; 
Keith  Crozier,  Pres.  (Newsppaer 
Processing  Services,  Inc.);  Alex 
Morrison,  Project  Manager  (News¬ 
paper  Processing  Services,  Inc.) 
EXHIBIT:  TMSI  will  exhibit  the 
Navigator  Beltstream  Conveyor,  The 
Compass  and  Compass  180  Counter 
Stackers,  Compass  Count  System 
Control,  Digital  Drive  Mattop 
Conveyor,  Self  Tensioning  Roller  Top 


Conveyor,  Upgraded  and 
Reconditioned  Monitor  Stackers,  and 
the  Cyclone  Bundle  Turner.  TMSI  will 
unveil  newly  pattented  safety  features 
for  many  different  models  of  counter 
stackers,  as  well  as  a  new  Laser  Count 
System. 

Middleburg  Heights,  OH 
440-239-9000;  Fax:  440-239-9006; 
TMSI1@aol.com; 

Web  site: 

http://www.  thetotal  mail  room  .com 


Booth:  4669 

U.M.I. 

STAFFED  BY:  Bob  MacKenzie,  Steve 
Gould,  Harold  Wells 
EXHIBIT:  U.M.I.  will  display  their  com¬ 
plete  line  of  Aqua-Tor  Paster  products. 
U.M.I.  will  also  feature  the  Nireco  Polar 
registration  and  compensation  sys¬ 
tems,  new  titanium  coated  knives  and 
slitters,  and  a  new  knife  box. 

Port  St.  Lucie,  FL 

561-340-1666;  Fax:  561-340-0580; 
umi313@aol.com; 

Web  site: 

http://www.umipressparts.com 


Booth:  1531 

Unisys 

STAFFED  BY:  David  Phillips,  V.R  & 
G.M.  (North  America  Publishing); 
Lodovico  de  Briganti,  Director  of 
Marketing:  Aine  Gribbings,  Director  of 
R&D;  William  Wenger,  Director  of 
Business  Development;  Dave  LaClair, 
Jerry  Riley,  Donna  Wiley,  Client 
Relationship  Executives 
EXHIBIT:  Unisys  will  preview  the  latest 
versions  of  their  suite  of  e-@ction 
Unisys  Publishing  Solutions.  Featured 
will  be  Hermes,  the  fully-integrated 
editorial  system  for  both  editorial  and 
production  cycles  of  single  and  multi¬ 
ple  edition  publications,  and  AdCenter, 
a  comprehensive  advertising  manage¬ 
ment  system  for  ad  booking,  contract 
management,  workflow  management, 
ad  planning,  and  page  layout.  In  addi¬ 
tion,  Unisys  will  be  demonstrating  the 


Booth:  3935 

TKS  (U.S.A.) 

STAFFED  BY:  Frank  Tyler,  Pres.;  Mike 
Shafer,  National  Sales  Manager;  Dean 
Jacoby,  Director  of  Customer  Service 
EXHIBIT:  TKS  will  exhibit  the  single¬ 
width,  one-around.  Color  Top  3000cm. 
This  new  press  has  three  ink  form 
rollers  and  anti-fanout  rollers  between 
each  impression.  TKS  will  also  display 
T-NPC  press  controls  and  digital  ink 
pumps. 

972-437-4466;  Fax:  972-437-5858 

sales@tkspress.com 

Web  site:  http://www.tksusa.com 


Booth:  2213 

Tobias  Associates,  Inc. 

STAFFED  BY:  Kevin  M.  Kelley,  Sales 
Representative;  Dale  Fitzgerald, 
Manufacturer  Representative;  Gary 
Cartier,  Manufacturer  Representative 
EXHIBIT:  Tobias  Associates  will  dis¬ 
play  the  SDT  Scanning  Densitometer 
to  read  graybars  on  newsprint  for  color 
control.  The  SDT  reads  bars  as  narrow 
as  1/16”,  even  if  the  bar  is  located 
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latest  capabilities  of  WireCenter,  a  wire 
services  management  system,  and 
DocCenter,  a  digital  management  sys¬ 
tem. 

Blue  Bell,  PA 
800-874-8674  x  678; 

Fax;  215-986-0529; 
publishinginfo@unisys.com; 

Web  site: 

http://www.unisys.com/publishing 


Booth:  3333 

US  Ink 

STAFFED  BY:  Lawrence  J.  Lepore, 
V.R  of  Operations;  John  C.  Corcoran, 
National  Accounts  Manager;  Todd  P. 
Wheeler,  Marketing  Services  Manager 
EXHIBIT:  US  Ink  will  introduce  the  new 
SpectraMax  Color,  the  latest  addition 
to  their  Spectra  line  of  black  and  color 
inks.  SpectraMax  Color  is  designed  to 
reduce  ink  usage  and  page-to-page 
setoff  while  improving  print  contrast 
and  traps.  US  Ink  will  also  be  demon¬ 
strating  Press  Doctor  2000. 

Carlstadt,  NJ 

201-935-8666;  Fax:  201-933-3728; 
Web  site:  http://www.usink.com 


Booth;  3403 

Valley  Remanufacturing  Co. 

STAFFED  BY:  Bruce  L.  Seidel,  Scott 
Renkes,  Thomas  Toth 
EXHIBIT:  Valley  Remanufacturing  Co. 
offers  remanufactured  Harris, 
Sheridan,  GMA,  and  Muller  Martini 
inserting  equipment,  as  well  as  a  new 
hopper  feed  loader  model  HL500. 
Valley  Remanufacturing  also  offers  a 
Vibro-Jogger  jogging  table  and  the 
new  Valley  heavy  duty  single-width 
belt  stream  conveyor  PC  based  insert¬ 
er  control  system. 

Allentown,  PA 

610-820-9669;  Fax:  610-820-0738 


Booth:  3517 

Valmet 

STAFFED  BY:  Ward  Walsh,  Pres.; 
Hans  Frey,  Area  Sales  Manager;  Ric 


Mayle,  VP.  (Sales  and  Marketing) 
EXHIBIT:  Valmet  Roll  Handling  Ltd. 
(formerly  Von  Roll)  manufactures  cus¬ 
tomized  systems  for  storing,  transport¬ 
ing  and  loading  paper  rolls.  Efficient 
conveyor  systems  have  been  devel¬ 
oped  to  feed  rolls  from  the  loading 
dock  to  paper  storage,  and  loading 
into  the  printing  press.  Valmet  offers 
mechanized,  motorized,  fully  automat¬ 
ic  systems. 

York,  PA 

717-845-4807;  Fax:  717-845-8828; 
imcsales@netrax.net 


Booth:  4970 
Varn  International 

STAFFED  BY:  Archie  Doyle,  VP. 
(Sales);  Greg  Johnson,  Western  Sales 
Manager;  Jerry  Dales,  Regional  Sales 
Manager;  Gary  Yudin,  Regional  Sales 
Manager 

EXHIBIT:  Varn  International  will  display 
various  products  to  support  quality 
reproduction  in  newspaper  press¬ 
rooms.  Varn  will  provide  information  on 
water  purification  systems,  Varn 
Precision  Mixing  equipment, 
FountainPure  filtration,  as  well  their 
complete  line  of  pressroom  chemicals. 
Crders  for  evaluation  will  be  processed 
at  the  exhibit  for  immeadiate  service. 
Cakland,  NJ 

201-337-3600;  Fax:  201-337-8864; 
lucille.hitzel@varn.com; 

Web  site: 

http://www.varnproductco.com 


Booth:  1545 

Vision  Data  Equipment  Corp. 

STAFFED  BY:  Thomas  A.  Dempsey, 
Amy  Weaver,  Timothy  J  .  Donnelly, 
David  S.  Hays,  William  Blatter,  Clifford 
Lee 

EXHIBIT:  Vision  Data  will  display  its 
publication  business  management 
software,  including  programs  for  clas¬ 
sified  ad  sales,  pagination  and  billing, 
display  ad  billing,  and  circulation  sales 
and  management.  Vision  Data  will  also 
feature  their  fully  integrated,  graphical 


common  relational  database  systems, 
and  programs  that  allow  remote  site 
operation  from  a  single  server,  and 
Internet  order  entry. 

Rensselaer,  NY 

518-434-2193;  Fax:  518-434-3457; 
sa!es@vdata.com; 

Web  site:  http://www.vdata.com 


Booth:  3701 

Web  Press  Corporation 

STAFFED  BY:  Chuck  Gath,  VP.  (Sales); 
Gary  Palmer,  Pres.;  Bill  Aldrich,  Sales 
(North  East);  Grant  Dickinson,  Sales 
(South  East);  Terry  Morton,  Sales 
(Midwest);  Jim  Estes,  Sales  (West); 
Roy  Thompson,  VP.  (Technical 
Services) 

EXHIBIT:  Web  Press  will  be  displaying 
the  Ouad  Stack  4  +  4  color  printing 
unit;  a  2  +  2  unit  based  on  modular 
Ouad  Stack  technology  (a  sample  of 
modular  configuration  that  can  be  1- 
high  to  4-high  and  can  be  added  as 
needed);  and  a  folder.  Information  on 
all  items  manufactured  and  serviced 
by  Web  Press  Corporation  will  be 
available. 

Kent,  WA 

253-395-3343;  Fax:  253-395-4492; 
wpcorp@juno.com; 

Web  site:  http://www.webpress1  .com 


Booth:  4806  j 

Wescorp  ink  Reclamation  Systems  j 

STAFFED  BY:  James  Derryberry,  I 

Dereck  Rowland  ! 

EXHIBIT:  Wescorp  Ink  Reclamation  ! 

Systems  will  explain  their  ink  reclame-  | 

tion  process,  a  method  of  dealing  with  ■ 

waste  ink  by  reclaiming  and  printing 
with  it.  Wescorp  offers  mobile  service, 
regional  pick-up,  and  a  custom 
designed  unit  for  printing  facilities. 
Bedford,  TX  . 

817-590-2936;  Fax:  817-590-2909  ; 


Booth:  61 1 

West  Coast  Computer  Systems 

STAFFED  BY:  Edward  Kobrin,  Simon 
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Young,  Les  Hathaway 
EXHIBIT:  West  Coast  Computer 
Systems  (WCCS)  will  be  demonstrat¬ 
ing  WinCMS  and  PhoenixNT,  their  new 
advertising  and  editorial  management 
systems  with  a  Microsoft  SQL  server 
providing  the  database  engine.  These 
systems  are  scalable  from  2  to  200 
seats,  and  are  compatable  with 
Windows  95,  98,  2000,  or  NT  client 
operating  systems. 

Stockton,  CA 

209-948-5499;  Fax:  209-948-4508; 
sales@WCCSys.com; 

Web  site:  http://www.WCCSys.com 


Booth:  3935 
Western  Lithotech 

STAFFED  BY:  Todd  Socia,  National 
Sales  Manager;  Lane  Calmer,  Senior 
V.R  (Sales  and  Marketing);  Ed 
Eisenberg,  International  Sales  Manager 
EXHIBIT:  Western  Lithotech,  manufac¬ 
turer  of  automated  plateroom  systems 
for  newspapers,  will  present  the  Lith- 
X-Pozer  plate  exposure  system,  the 
DiamondSetter  610SP-100  CTP  Laser 
platesetter,  the  Optical  Punch  Bender 
(OPB)  vision  bender  system,  and  other 
equipment  related  to  plate  production. 
St.  Louis,  MO 

800-325-3310;  Fax  636-825-4681; 
Keith_Walker@westernlitho.com; 

Web  site: 

http://www.westernlithotech.com 


Booth:  4225 

WIFAG  Press  Company 

STAFFED  BY:  Goetz  Stein,  CEO;  Joe 
Ondras,  V.R  (Sales);  Noel  McEvoy,  V.R 
(Marketing);  Marcello  Tarchini,  V.R 
(Sales,  South  America);  Matthias 
Kobe!,  Project  Manager  (Sales) 
EXHIBIT:  WIFAG  will  exhibit  the  OF 
370  GTD  with  4-high  towers  and  com¬ 
bination  2:5:5  Jaw/3:2  rotary  folder.  It 
is  available  with  5-high  towers,  6-high 
12-couple  towers,  and  PCD  for  flying 
page  changes,  and  PCU+  for  page 
count  changes.  The  WIFAG  OF  370 
GTD  can  also  be  configured  as  an  add¬ 


on  tower  for  existing  presses. 
Marietta,  GA 

770-850-851 1 ;  Fax:  770-850-8550; 
JOEatWIFAG@aol.com; 

Web  site:  http://www.wifag.ch 


Booth:  2312 

Willow  Bend  Communications,  Inc. 

STAFFED  BY:  Stephen  Thompson 
EXHIBIT:  Willow  Bend  Common 
-ications,  Inc.,  provides  software  sys¬ 
tems  to  meet  the  needs  of  address 
hygiene,  list  management,  circulation 
mapping  and  routing,  and  target  market¬ 
ing  for  client  server  or  desktop. 

Addison,  TX 

972-248-4451 ;  Fax:  972-732-8807; 
sthompson@willowbend.com; 

Web  site:  http://www.willowbend.com 
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World  Choice  Travel.com 

STAFFED  BY:  Rick  Schneider,  V.R 
(Global  Business  Development); 
Frankie  Blankenship,  Business 
Development  Manager;  Debra  Henson, 
Business  Development  Manager 
EXHIBIT:  World  Choice  Tracel.com 
provides  privately  branded,  turnkey 
travel  channels  for  newspaper  Web 
sites.  Services  include  online  booking 
for  hotels,  airline  tickets,  and  car 
rentals,  destination,  and  family-friendly 
travel  content.  Newspaper  affiliates 
participate  in  a  revenue  sharing  pro¬ 
gram  and  there  are  no  fees  for  partici¬ 
pation. 

North  Palm  Beach,  FL 
561-845-8856;  Fax:  561-845-5466; 
Rick@wctravel.com; 

Web  site: 

http://www.worldchoicetravel.com 


Booth:  1441 

Xitron 

STAFFED  BY:  Jim  Thrush,  VP  (Sales 
and  Marketing);  Karen  Crews, 
Controller;  Lisa  Austin,  Marketing 
Manager;  Dick  Steensma,  Pres. 
EXHIBIT:  Xitron,  an  independent  RIP 


developer,  will  present:  Xenith 
Workflow  RIP,  featuring  Adobe  in-RIP 
trapping,  job  tickets  and  post-RIP 
imposition;  Navigator  NT  RIP 
(Harlequin);  XIP  RIP  (Adobe),  capable 
of  driving  over  100  imagesetters;  and 
the  Epson  Sylus  plug-in.  Workflow 
tools  on  display  include  XiStrip  imposi¬ 
tion,  Pilot  Print  Spooler,  XAPS  Film 
Saving,  and  Raster  Blaster  routing 
raster  TIFFs  to  supported  devices. 

Ann  Arbor,  Ml 

734-913-8080;  Fax:  734-913-8088; 
laustin@xitron.com; 

Web  site:  http://www.xitron.com 


Booth:  2425 

Yakalo  Solutions 

STAFFED  BY:  Tamara  Joiner,  Laura 
Johnson,  Victoria  Eckes,  Gretchen  Zitter 
EXHIBIT:  Yakalo  allows  newspapers  to 
provide  real  estate  clients  with  contact 
properties,  marketing  information,  and 
advertising,  all  by  means  of  the  Web. 
Yakalo  decreases  transaction  costs 
through  an  Internet  office  tool  for  real 
estate  clients,  and  standardizes  mar¬ 
keting  and  administrative  functions. 
Longmont,  CO 

303-772-2212;  Fax:  303-772-2045; 
tjoiner@yakalo.net; 

Web  site:  http://www.yakalo.net 


Booth:  2353 
yourEmarket.com 

STAFFED  BY:  Paul  Kalkman,  Victoria 
Canning,  Cassandra  Teegarden,  Joel 
McGinley,  Larry  “Chad”  Chadwick, 
Murray  Bartlow,  Dan  Shryock 
EXHIBIT:  YourEmarket.com  develops 
Internet-ready  solutions  that  deal  with 
the  activities  consumers  and  business¬ 
es  accomplish  within  15  miles  of  their 
computers.  These  applications  are 
marketed  through  affiliate  channels 
with  existing  community  portals, 
including  newspapers  and  broadcast 
media. 

Portland,  OR 

503-223-3100;  Fax:  503-223-2020 
Web  site:  http://www.yourEmarket.com 
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Nexpo  overview 

Continued  from  Page  N3 

Times,  moderates  a  discussion  of  the  latest  strategies, 
including  leadership  development  and  compensa-tion,  to 
help  newspapers  succeed  in  a  competitive  environment. 

•  “Electronic  Advertising:  From  Copy  to  Print”  — 
David  M.  Cole,  consultant  and  editor  with  the  Cole 
Group  in  Daly  City,  Calif.,  explores  new  techniques 
for  improving  output  accuracy,  work  How,  and  cus¬ 
tomer  service  in  a  digital  environment. 

•  “50-Inch  Web  Issues:  More  Than  Newsprint”  — 
James  M.  Jennings  II,  president  of  the  Society  for 
News  Design  Foundation  as  well  as  vice  president  and 
editorial  director  of  Thomson  Newspapers,  is  among 
those  with  marketing,  circulation,  and  editorial  per¬ 
spectives  speaking  about  front-end  strategies  for 
implementing  web  width  reduction. 

•  “Navigating  the  Challenges  of  Color  Manage¬ 
ment  Software”  —  Russ  Leseberg,  president  of  Avail 
Technologies,  leads  the  discussion  of  what  works  and 
what  doesn't  in  color  management. 

•  “Packaging  &  Distribution  Idea  Exchange”  — 
Jack  Stanley,  senior  vice  president  of  Chronicle  Publish¬ 
ing  Co.,  leads  breakout  sessions  by  newspaper  size. 

•  “Gain  30  Minutes  by  Streamlining  Your 
Operations”  —  Learn  strategies  for  making  newspaper 
operations  more  efficient  and  for  increasing  produc¬ 
tion  output. 

Nearly  4{X)  exhibitors  will  be  displaying  the  latest 
newspaper  products  in  more  than  20(),0(X)  square  feet 
of  exhibition  space. 

There  also  will  be  plenty  of  opportunity  for  net¬ 
working  at  a  series  of  special  events,  including  a  wel¬ 
come  reception  on  June  17  from  5  to  6:30  p.m.,  spon¬ 
sored  by  Heidelberg  Web  Systems;  a  party  the  same 
night  from  9  p.m.  to  midnight,  sponsored  by  David 


Geller  AssociatesA’op  Value  Media  and  Metropolitan 
Sunday  Newspapers;  and  a  fun  run  on  June  18  at  6;  15 
a.m.,  sponsored  by  Flint  Ink  and  Presstime. 

In  existence  since  1927,  the  annual  Nexpo  show 
typically  draws  10,000  participants.  About  90%  of 
U.S.  newspaper  circulation  was  represented  at  the 
show  last  year. 

Nexpo  2000  is  one  part  of  Newspapers  2000,  the 
NAA  mcgaconference  recognizing  the  new  millenni¬ 
um.  Held  at  the  San  Francisco  Marriott  and  the 
Moscone  Center,  Newspapers  2000  will  feature  six 
major  conferences,  including  Nexpo.  The  others  are  a 
Classified  track,  centered  around  online  classifieds  and 
recruitment  advertising;  a  Cooperative  Marketing  & 
Sales  track,  covering  new  sales  ideas  for  newspaper  co¬ 
op  managers;  a  Research  track,  featuring  sessions  on 
readership  analysis,  the  use  of  Nielsen  ratings,  and  the 
creation  of  ad  presentations  employing  research  data;  a 
Connections  track,  focusing  on  market  development 
and  promotion  of  newspaper  online  eontent;  and  a 
Marketing  track,  highlighting  the  market  development 
and  promotion,  circulation,  and  display  disciplines. 

Nexpo  2000  attendees  must  register  separately  for 
Newspapers  2000. 


MUSDITS  « 

This  special  planning  guide  was 
compiled,  composed,  and 
brought  to  you  by  the  diligent 
team  of  Jeffrey  Aiken,  Josef 
Crosby,  Jamie  Santo,  Sally 
Sawadogo,  and  Dorothy  Szemiot. 
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Media  Neutral 


Media  Savvy* 


Web  Smart. 


The  New  Media  Era  is  Changing  Everything, 

The  way  you  think.  The  way  you  manage.  The  way  you  Operate. 
Everything  about  the  way  you  do  business. 

I  '  Our  intelligent  and  comprehensive  digital  advertising 

'  and  content  management  solutions  meet  both 

the  challenges  and  opportunities  of  today's  media  companies. 


.NEXRO^BoothllTiy  •iconnectibns  Booth  X141  •  www,atex>coiTt 


Atex  Media  Solutions  companies  have  adopted  and  used  ATEX  and  ATEX  MEDIA  SOLUTIONS  as  traOema'Ls  and  have  registe^d  their  marVs  ip  some  countries. 

|,  I  .  .  .  .  ■  .  .  . 

I  ' :  '  .  '  ■  ’ 
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The  Jazbox  family  of  products  from  Harris  Publishing  Systems 
delivers  the  next  generation  of  simplicity  and  functionality  for 


intensely  local  publishing  to  the  Web  or  print. 


Jazbox  gives  you  the  power  to  publish  a  newspaper;  create  and 


manage  a  high-volume,  database-driven  Web  site;  and  participate 


fully  in  the  rapidly  expanding  e-commerce  field. 


Easy  development  of  local  content  -  from  reporters,  wire  services 


and  internet  sources  -  becomes  a  reality  with  Jazbox.  As  local 


participation  in  content  development  becomes  a  central  focus  of 


Web  and  print  products,  Jazbox  provides  a  simple,  intuitive 


method  to  assemble,  edit  and  design  products  for  multiple  rn^ia. 
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Public  info  in  sick  bay 

There’s  a  new  epidemic  showing  up  in  hospitals  these  days  —  an  epidemic  of  secre¬ 
cy.  Public  hospitals  are  going  to  great  lengths  to  keep  information  away  from  the  citi¬ 
zens  who  pay  for  it.  That,  of  course,  is  standard  operating  procedure  for  any  bureau¬ 
cracy,  government  or  medical.  What’s  particularly  dispiriting  about  this  recent  rash  of 
hospital  secrecy  is  that  it  is  getting  a  seal  of  approval  from  the  federal  government  — 
and  it  is  even  being  aided  and  abetted  by  well-intentioned  laws  in  some  states. 

That’s  what’s  happening  right  now  in  Texas,  where  the  state  Health  Department  is 
stonewalling  efforts  by  The  Associated  Press  to  report  on  the  official  investigation  into 
the  death  of  Willie  Wright,  a  14-year-old  boy  who  stopped  breathing  while  being  re¬ 
strained  by  workers  at  a  San  Antonio  psychiatric  hospital.  The  Health  Department 
claims  it  is  forbidden  from  disclosing  information  about  any  hospital  complaints  —  in¬ 
cluding  suspicious  deaths  —  because  of  a  law  that  took  effect  last  September.  State 
health  officials  say  legally  they  cannot  even  confirm  that  Willie  is  dead.  Nonsense,  says 
state  Rep.  Patricia  Gray,  Galveston,  who  wrote  the  law  to  give  subpoena  power  to  the 
board  that  license  practices  such  as  dietitians  and  family  therapists.  “Suddenly  there 
has  just  been  this  shutdown  of  the  flow  of  information,  and  that  is  very  disturbing  to 
me,”  Gray  told  AP.  “I  have  considered  myself  a  proponent  of  more  openness,  not  less.” 

In  Missouri,  hospital  interests  have  managed  to  dilute  “Sunshine”  legislation 
intended  to  strengthen  the  penalties  for  closing  public  meetings  or  hiding  public 
records.  When  a  bill  came  out  of  a  state  Legislature  committee  April  12,  it  had  pro¬ 
visions  that  would  allow  public  hospitals  to  close  many  records.  In  the  “Show-Me 
State,”  it  seems,  hospitals  won’t  have  to. 

Even  the  U.S.  Department  of  Health  and  Human  Services  (HHS)  is  encouraging 
hospital  secrecy.  In  its  proposed  rules  to  implement  the  privacy  provisions  of  the 
1996  Health  Insurance  Portability  and  Accountability  Act,  HHS  would  prohibit  hos¬ 
pitals  from  disclosing  any  electronically  transmitted  information  about  patients 
without  permission.  There’s  no  exception  for  such  emergencies  as  a  plane  accident 
or  a  school  shooting  that  generate  great  public  demand  for  immediate  information. 

The  routine  information  disclosed  for  decades  to  reporters  covering  the  aftermath  of 
an  accident  —  a  patient’s  name  and  condition  —  would  all  be  off-limits  if  it  has  been 
electronically  transmitted. 

Fortunately,  hospitals  aren’t  getting  away  with  it  everywhere.  Earlier  this  year, 
Florida’s  Supreme  Court  ruled  6-1  that  public  hospitals  can’t  evade  open  govern¬ 
ment  laws  by  bringing  in  a  private  management  firm.  A  Deland  hospital  had  used 
that  little  trick  to  try  to  bar  nosy  Daytona  Beach  News-Journal  reporters  from  meet¬ 
ings.  And  Vermont’s  Supreme  Court  unanimously  ruled  in  March  that  reporters  — 
and  the  public  —  have  a  right  to  attend  hearings  on  whether  to  hospitalize  mentally 
ill  people  accused  of  a  crime. 

What’s  at  issue  here  isn’t  truly  personal  information.  Reporters  do  not  have  access 
to  individual  medical  records  —  nor  should  they.  But  that’s  not  what  public  hospi¬ 
tals  are  trying  to  keep  private  with  their  legal  and  legislative  maneuvering.  What  they 
seek  to  hide  is  information  about  allegations  of  malpractice,  abusive  staff,  incompe¬ 
tent  practitioners,  or  dangerous  conditions  —  exactly  the  information  the  public 
needs  so  individuals  can  make  informed  decisions  about  health  care. 

The  Oldest  Publishers  and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March  22,  1884;  Newspaperdom,  March  1892; 

The  Fourth  Estate,  March  1,  1894;  Editor  &  Publisher,  June  29,  1901;  Advertising,  June  22,  1925. 

OFFICES:  General:  II  W.  19th  St.,  New  York,  NY  10011;  Voice:  (212)  675-4380;  Editorial  fax:  (212)  691- 
7287;  Advertising  fax:  (212)  691-6939;  Subscriber  Services  1-888-313-5530;  Corporate  e-mail:  edpub@editorand 
publisher.com;  Web  Site:  http://www.editorandpublisher.com.  Chicago:  6505  W.  Palatine  Ave.,  Chicago,  IL  60631; 

(773)  792-3512;  fax  (773)  792-3513.  Mark  Fitzgerald,  Editor  at  Large.  Carmel:  P.O.  Box  223513,  Carmel,  CA 
93922-3513;  (831)  625-6902;  fax  (831)  625-6911.  Jill  Martin.  Wesrem  Regional  Advertising  Manager.  Sacramento: 

5541  Callister  Ave.,  Sacramento.  CA  95819;  (916)  837-7219.  Joel  Davis.  West  Coast  Editor. 


www.editorandpublisher.com 


MAY  1 , 2000  EDfTOR  &  PUBLISHER  21 


I 


Dot-com  crash  leaves  safety  Net  in  tatters, 
but  newspapers  remain  airborne -for  now 

By  Lucia  Moses 


When  the  Nasdaq  exchange 
sank  25.3%  in  mid-April, 
the  hopes  and  the  hype  of 
a  generation  of  Internet 
entrepreneurs  went  down 
with  it.  The  venture  capital  that  had  been  fuel¬ 
ing  start-up  dot-coms  evaporated  that  day,  and 
the  smart  money  has  it  that  it  will  not  be  com¬ 
ing  back  any  time  soon.  As  the  vast  majority 
of  dot-coms  do  not  make  money,  it  was  the 
venture  capital  that  was  funding  their  esoteric 
branding  campaigns.  Logic  would  dictate  that 
now  that  the  money  is  gone,  the  branding 
campaigns  will  go  as  well. 

But  neither  stock  markets  nor  Internet 
entrepreneurs  have  much  use  for  logic.  Thus 
there  are  those,  indeed  many,  who  are  saying 
that  the  Nasdaq  crash  was  a  mere  bump  in  the 
road,  that  the  Internet,  of  course,  is  here  to 
stay  and  that  dot-coms  will  inexorably  rule 
the  business  world.  The  branding  campaigns, 
then,  will  continue. 

In  the  newspaper  industry,  whether  the 
branding  campaigns  continue  is  the  $275- 
million  question.  There  are  signs  pointing  in 
both  directions.  But  prudent  publishers  will 
do  well  to  recall  that  it  took  a  full  nine  months 
for  the  stock-market  crash  of  October  1987  to 
make  its  way  into  the  newspaper  advertising 
economy  —  and  to  remember  the  cost  cutting 
it  eventually  necessitated. 

Some  are  already  getting  a  message.  The 
San  Jose  (Calif.)  Mercury  News  and  its  sister 
paper,  the  Contra  Costa  (Calif.)  Times,  in  the 
epicenter  of  the  Internet  boom,  together  raked 
in  $5  million  in  online  advertising  in  1999,  up 
from  $700,000  the  year  before.  Scott 
Haskins,  general  advertising  manager  for 
both  papers,  says  with  so  many  companies 
scrambling  to  place  ads,  it  was  “absolute 
chaos.”  Hoping  to  soak  up  as  much  of  the 
newfound  riches  as  possible,  the  papers 
assembled  a  five-member  team  this  year  to 
focus  solely  on  online  ad  revenue. 
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New  ad  rule: 
e-pay  in  advance 

The  Newspaper  National  Network 
has  already  taken  one  precaution 
to  prepare  for  a  time  when  there 
is  a  sustained  simmering-down  of  the 
go-go  online  economy:  It  requires  about 
40%  of  its  dot-com  advertisers  to  make 
advance  payment. 

“There  will  be  a  shakeout  in  the  dot¬ 
com  business.  There  is  no  doubt  about 
that.  We’ve  tried  to  be  careful  about 
creditworthiness  of  some  dot-com  com¬ 
panies,”  says  Nicholas  Cannistraro  Jr., 
NNN  president  and  general  manager, 
who  says  other  industries  are  “hardly 
ever”  required  to  pay  upfront. 

Aside  from  some  of  the  dot-coms, 
Cannistraro  says  most  of  his  clients  are 
likely  to  do  fairly  well  in  weathering  a 
downturn. 

Among  national  ad  categories  not 
handled  by  NNN,  Cannistraro  says 
travel  is  a  big  newspaper  advertiser  like¬ 
ly  to  be  impacted.  “Certainly  recreation¬ 
al  travel  would  be  affected  by  a  reces¬ 
sion,”  he  says.  He  also  notes  tele¬ 
communications  advertisers  may  be 
impacted  because  a  downturn  “might 
reduce  the  number  of  people  who  own 
cell  phones”  (see  story,  p.  26). 

—  Joe  Nicholson 


The  Monday  after  the  Nasdaq  nosedive, 
when  Haskins  met  with  Internet  executives  in 
New  York  to  drum  up  new  business,  his  hosts’ 
mood  was  decidedly  different.  The  world  had 
changed,  not  just  for  the  Internet  start-ups, 
but  for  the  newspapers  that  had  come  to  enjoy 
their  fruits. 


“Some  of  the  dot-coms,  they  probably  will 
not  launch,  some  will  revise  their  plans,  and 
the  real  strong  ones  will  continue,”  Haskins 
observes.  “We’ve  done  extremely  well  in  the 
first  quarter.  Where  it’s  going  to  take  us  from 
April  on  is  another  question.  Where  the  stock 
market  goes,  the  IPOs  go.” 

True,  the  dot-com  dollars  were  a  small  part 
of  the  total  $46.3  billion  spent  last  year  in 
newspaper  advertising,  and  most  of  it  went  to 
a  small  number  of  metro  dailies.  But  there  is 
no  accurate  estimate  of  how  much  advertising 
was  directed  into  newspapers  due  to  a  sold-out 
TV  marketplace  during  several  periods  last 
year.  The  dot-coms  were  paying  premium 
prices  for  TV  avails  and  sending  traditional 
advertisers  packing  for  other  media  options. 

By  itself,  the  dot-com  advertising  in  news¬ 
papers  has  helped  make  up  for  the  lag  in  retail 
ad  spending  through  the  first  quarter  of  this 
year,  and  if  it  were  to  continue,  it  would  help 
offset  higher  newsprint  prices  that  publishers 
expect  to  see  toward  the  end  of  this  year.  If 
many  of  the  dot-coms  go  away,  newspapers 
could  be  faced  with  the 
loss  of  that  revenue  as 
well  as  the  advertising 
that  was  driven  their 
way  by  dot-com  activi¬ 
ty  m  other  media. 

Even  before  the 
April  crash,  consolida¬ 
tion  was  expected  to 
Kevin  Gruneich  wipe  out  many  of  the 
Bear,  Stearns  &  Co.  e-commerce  compa¬ 
nies,  which  could  re¬ 
duce  total  ad  spending.  Come  summer, 
Internet  companies  will  be  finalizing  their  hol¬ 
iday  ad  spending  plans,  and  some  could  be 
looking  for  places  to  trim. 

The  Internet  beating,  on  the  other  hand, 
could  have  an  upside  for  publicly  traded  news¬ 
paper  companies,  whose  CEOs  often  complain 
that  their  company  stock  prices  are  underval- 
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ued.  “As  we  see  a  shakeup  in  e-content,  it 
could  shine  positive  light  on  more  traditional 
companies,  including  newspaper  companies,” 
says  Kevin  Gruneich,  analyst  with  Bear, 
Steams  &  Co.  “The  group  might  actually  be 
considered  a  safe  haven.” 

But  beyond  the  dot-com  effect,  there’s  the 
bigger,  more  disturbing  economic  picture.  The 
market  downturn  exposed  concerns  about 
interest  rate  hikes,  which  could  have  a  cascad¬ 
ing  effect  on  ad  revenue  in  the  retail  and  clas¬ 
sified  categories,  newspapers’  bread  and  butter. 

The  bulls  would  say  all  this  worry  is  need¬ 
less  —  for  now.  The  April  shakeup  portends 
little  change  in  the  out¬ 
look  for  ad  .spending  in 
2000,  perhaps  the  sin¬ 
gle  most  important 
indicator  of  the  news¬ 
paper  industry’s  per¬ 
formance. 

“I  don’t  think  retail 
advertisers  are  going  to 
change  their  advertis¬ 
ing  schedule  because 
of  what  happened  [in 
mid-April],”  insists  Miles  Groves,  senior  vice 
president  and  chief  economist  of  the  Barry 
Group,  a  media  marketing  firm  based  in 
Bethesda,  Md.  “There’s  nothing  fundamental¬ 
ly  changed.  We’ve  just  seen  a  lot  of  wealth 
evaporate,  and  a  lot  of  it  has  come  back.  A 
lousy  week  in  the  market  does  not  turn  the 
economy  around.” 

For  2(XX),  Groves  predicts  national  advertis¬ 
ing  to  grow  10%  to  11%  and  retail  and  classi¬ 
fied  each  to  advance  4%  to  5%.  Prominent 
media  investment  bank  Veronis,  Suhler  & 
Associates’  forecast  was  even  rosier,  calling 
for  national  to  grow  13.3%,  retail  to  rise  8.1%, 
and  classified  to  gain  7%. 

Indeed,  the  markets  have  regained  some  of 
their  devastating  losses.  High  energy  prices 
that  helped  drive  the  market  plunges  have 
come  down.  Jobless  claims  are  at  a  26-year 
low.  First-quarter  retail  sales  were  strong. 
Another  major  economic  indicator,  consumer 
confidence,  while  down  slightly  in  April,  has 
barely  strayed  from  its  record-breaking  high  of 
January.  “The  recent  volatility  of  the  financial 
markets  has  clearly  had  little,  if  any,  impact  on 
consumer  confidence,”  says  Lynn  Franco, 
director  of  the  Conference  Board’s  Consumer 
Research  Center.  “In  fact,  while  consumers 
rate  current  economic  conditions  less  positive¬ 
ly  than  last  month,  their  short-term  outlook  has 
improved.  The  boost  in  optimism,  coupled 


Miles  Groves 
The  Barry  Group 


with  tax  refunds, 
should  continue  to  fuel 
spending.” 

But  the  further  out, 
the  hazier  the  forecast 
gets,  and  the  worst  may 
be  yet  to  come. 

James  Conaghan, 
vice  president/market 
and  business  analysis 
for  the  Newspaper  As¬ 
sociation  of  America  (NAA),  while  cautioning 
that  economic  forecasts  haven’t  changed, 
sketches  a  worst-case  scenario.  “If  there’s  a 
continued  significant  decline,”  he  speculates, 
“and  there’s  a  significant  diminution  of  the 
wealth  effect,  and  considering  that  the  eco¬ 
nomic  expansion  has  been  fueled  by  consumer 
spending,  then  it  could  impact  consumer 
spending  and  have  a  cascading  effect,  and  then 
lead  to  an  overall  advertising  decline.” 

Among  the  prudent  publishers  now  evaluat¬ 
ing  the  dot-com  dilemma  is  The  Seattle  Times 
Frank  Blethen,  who  believes  dot-com  spend¬ 
ing  will  stay  strong  this  year  because  Web  sites 
are  still  flush  with  cash  and  still  need  to 
increase  traffic  to  their  sites.  But  he’s  not  so 
sure  about  next  year. 

“I  think  our  big  con¬ 
cern  is,  if  people  pull 
back  from  prayer-and- 
promise  stocks,  they 
are  not  going  to  have 
all  this  money  to  spend 
on  advertising,  and 
that  could  affect  us,” 

Blethen  reveals.  “We’d 
probably  have  to  do 
some  budget-tight¬ 
ening.” 

But  dot-com  advertising  isn’t  Blethen’s 
biggest  concern.  He  and  many  of  his  peers  are 
wondering  if  last  month’s  tunuoil  was  only  the 
start  of  a  sustained  market  decline  —  and 
whether  more  anticipated  interest  rate  hikes 
will  trigger  a  recession. 

“Interest  rates  are  starting  to  go  up,  and  it’s 
starting  to  affect  housing,  and  it  won’t  take 
very  long  to  affect  autos,”  Blethen  says.  “The 
increase  in  interest  rates  could  risk  putting  a 
damper  on  consumer  spending.”  The  paper  is 
already  seeing  some  flatness  in  classifieds  as 
home  sales  have  softened,  and  Blethen  knows 
that  as  interest  rates  rise  and  dot-eom  wealth 
dries  up,  big-ticket  purchases  such  as  homes 
and  cars,  and  hence  advertising,  will  dry  up. 

At  The  Boston  Globe,  Peter  Newton,  vice 
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president/advertising,  is  concerned  that  dot¬ 
com  advertising,  particularly  in  e-commerce, 
will  “take  some  hits”  during  the  second  half  of 
2000.  “It  certainly  gives  you  pause,”  he  admits. 
“It  makes  you  wonder  a  little  bit,  but  in  the 
long  run  it’s  a  healthy  thing.  I  think  the  dot¬ 
coms  needed  to  take  a  breath.” 

They  may  have  picked  the  wrong  time, 
however.  After  a  tremendous  1 999,  the  news¬ 
paper  sector  was  headed  for  a  growth  slow¬ 
down  this  year  even  before  the  market  down¬ 
swing.  Publishers  already  faced  tough  ad 
revenue  growth  comparisons  with  last  year, 
when  a  jump  in  dot-com  advertising  powered  a 
17.7%  surge  in  national  adverti.sing,  its  highest 
percentage  increase  in  23  years. 

Even  if  the  macroeconomic  fundamentals 
remain  good,  newspapers  are  facing  pressure 
on  several  fronts.  The  most  serious  is  coming 
from  the  retail  category,  which  accounts  for 
some  46%  of  the  industry’s  ad  revenue, 
according  to  the  NAA.  The  nation  is  over- 
malled,  and  comptetition  and  consolidation 
among  retailers  has  left  1980s-era  megastores 
shuttered  in  the  same  way  the  malls  caused  the 
dislocation  of  the  downtown  merchant  in  the 
’60s  and  ’70s. 

Moreover,  retailers  have  continued  a  long¬ 
term  shift  in  their  advertising  budgets  away 
from  run-of-paper  (ROP)  ads  and  into  pre¬ 
prints,  which  generate  less  profit.  Advertisers 
like  pre-prints  because  of  their  lower  cost  and 
because  they  can  exercise  more  quality  con¬ 
trol  while  targeting  them  to  the  consumers 
most  likely  to  buy  their  products.  In  terms  of 
revenue,  inserts  surpassed  ROP  in  1997  for 
the  first  time  since  the  NAA  has  been  track¬ 
ing  them,  and  Conaghan  expects  the  trend  to 
continue  this  year. 

And  now,  with  more  interest  rate  hikes  to 
come,  consumer  spending  and  ultimately, 
retail  advertising,  could  be  slowed.  “Retail  is 
this  year’s  question  mark,”  Gruneich  says.  “1 
think  that  most  publishers  are  generally  disap¬ 
pointed  with  how  retail  is  going.” 

Retailers  such  as  discount  home  improve¬ 
ment  and  drug  stores  that  spend  a  relatively 
low  amount  on  advertising  relative  to  sales 
have  been  a  tough  nut  to  crack.  The  challenge 
for  newspapers  is  to  get  those  stores  to  look  at 
them  as  a  new  source  of  sales  and  customers. 

And  retailers  of  all  stripes  are  facing 
increasing  pressure  from  e-tailers.  In  one  sce¬ 
nario,  they  react  to  the  threat  of  e-tailers  by 
upping  their  newspaper  advertising.  In  another, 
e-tailers  turn  out  to  be  nothing  more  than  elec¬ 
tronic  versions  of  the  L.L.  Bean  catalog  and 
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the  retailers  pull  back  on  newspaper  ads  they 
were  using  to  fend  off  the  competition. 

Either  way,  they  will  not  be  receptive  to  tra¬ 
ditional  rate  hikes,  especially  since  they  have 
been  steadfastly  resisting  them  the  past  several 
months.  “You’ve  seen  a  recent  increase  in  vol¬ 
ume  discounting,”  Gruneich  says.  “As 
newsprint  goes  up  in  price.  I’m  sure  you’re 
going  to  see  some  rethinking  of  that  strategy.” 

On  the  bright  side,  newspapers  have  tradi¬ 
tionally  had  more  ability  to  pass  on  rate 
increases  compared  with  other  media,  he 
points  out.  Looking  to  other  revenue  sources, 
circulation  is  a  hot  potato.  Newspapers  can’t 
easily  raise  circulation  prices  as  they’re  trying 
to  retain  and  add  subscribers. 

To  make  up  the  difference,  they’ve  been 


looking  to  classified  ads.  which  have  been 
advancing  at  a  healthy  clip.  The  category  has 
gotten  off  to  a  strong  start  this  year,  although 
there’s  been  some  softness  in  real  estate  due  to 
a  hot  housing  market,  and  the  tight  labor  pool 
has  driven  employers  in  some  markets  to  try 
other  recruiting  avenues  besides  newspapers. 

But  the  outlook  is  cloudy  here  as  well. 
Changes  in  the  labor  and  housing  markets  and 
interest  rates  could  change  the  forecast  for 
classifieds,  which  deliver  40%  of  newspaper 
ad  revenue.  While  a  cool-down  in  the  job  and 
housing  markets  could  drive  more  job  and 
home  seekers  to  classifieds,  higher  interest 
rates  are  likely  to  hurt  auto  classifieds  and,  in 
the  longer  term,  real-estate  classifieds. 

While  newspapers  haven’t  seen  a  significant 


defection  by  classifieds  to  the  Internet,  some 
analysts  believe  it’s  only  a  matter  of  time. 
Competition  from  online  job  boards  is  pressur¬ 
ing  newspapers  to  keep  classified  rates  low 
while  threatening  to  hold  down  growth.  In 
response,  newspaper  companies  have  been 
forming  online  classified  partnerships,  such  as 
CareerPath  and  Classified  Ventures,  but  ana¬ 
lysts  agree  that  the  jury’s  still  out  on  the  suc¬ 
cess  of  these  enterprises. 

Lest  the  Internet  factor  be  overblown, 
Conaghan  says  the  biggest  threat  to  newspaper 
advertising  is  still  coming  from  other  media 
such  as  radio  and  niche  publications.  “If  you 
look  at  the  broad  competitive  landscape,  we 
had  a  good  year  last  year,”  he  observes.  “But 
radio  had  a  good  year,  too.”  ■ 
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NNN  run  boosts 
national  outlook 

Ad  network,  no  longer  the  ‘vampire’ 
at  the  door,  wins  over  tough  customers 


By  Joe  Nicholson 

When  Jack  Grandcolas 
started  making  his  first 
sales  calls  to  potential 
advertising  clients  in 
1994.  shortly  after  the 
launch  of  the  Newspaper  National  Network 
(NNN),  he  observed  a  lot  of  people  responding 
with  “wrinkled-up  noses  or  crossed  fingers,”  he 


ica,  and  Procter  &  Gamble  Co. 

The  success  is  based  on  what 
NNN  President  and  General 
Manager  Nicholas  Cannistraro  Jr. 
describes  as  a  “toehold”  strategy. 
“If  we  get  a  toehold  in  one  agency 
and  can  demonstrate  some  success, 
the  word  gets  out  to  the  other 


seemed  very  static.”  Austin,  who 
says  his  experiences  with  news¬ 
paper  rep  firms  also  have  been 
“positive,”  recalls  agency  horror 
stories  about  dealing  with  news¬ 
papers. 

“A  lot  of  newspapers  have  a 
monopoly  in  some  markets,  and 
they  hold  a  little  bit  of  power  and 
aren’t  afraid  to  wield  it,”  he  says. 

The  mandate  for  NNN,  which 
operates  under  the  auspices 
of  the  Newspaper  Association 
of  America,  covers  four  cate¬ 
gories:  automotive;  drugs  and 
remedies,  both  over-the-counter 
and  direct-to-consumer;  packaged 
goods;  and  high-tech,  including 
computer  hardware,  software,  and 
dot-coms. 

While  the  national  advertising 
sector  from  time  to  time  has  wit¬ 
nessed  upward  spirals  of  individ¬ 
ual  categories,  such  as  online  ads, 
the  NNN  surge  has  come  simulta- 


recalls  six  years  later. 

They  acted,  in  fact,  like 
they  were  “trying  to 
keep  the  vampire 
away.”  Agency  staffers 
scorned  newspapers  for 
the  expense,  or  “be¬ 
cause  of  the  disparate 
national  and  local  rates, 
and  then  the  labor  in-  jack  Grandcolas 


accounts  in  that  agency,”  explains  NNN  president  neously  across  its  sales  categories. 


Cannistraro. 

Eddie  Austin,  vice  president  and  associate 
media  director  at  Los  Angeles-based  Asher 
and  Partners,  echoes  Cannistraro’s  view.  “The 
beauty  of  it.”  he  explains,  “is  they  do  one 
invoice  to  the  agency.  In  the  past,  if  you  were 
buying  100  newspapers,  the  agency  would 
have  to  initiate  invoices  for  that  many  papers.” 

On  rare  occasions,  NNN  will  buy  space  in 


says  Bob  Watson,  the  NNN  vice 
president  for  marketing  and  media  who  is  a 
three-decade  ad  veteran. 

When  NNN  was  launched,  Cannistraro 
says,  “There  was  a  sort  of  perception  that  we 
were  an  old  medium  and  not  effective,  and  1 
think  we’ve  gone  a  long  way  to  change  that.” 
In  fact,  he  is  convinced  the  organization  has 
“stimulated  renewed  interest”  through  the 


tensiveness  of  plan-  nnN  vice  president 

ning.  placing,  buying. 

and  reconciling  a  newspaper  program.” 

Yet  Grandcolas.  now  NNN  vice  presi- 
dent/West  Coast  sales  operations  and  national 
director  of  high-tech  sales,  kept  at  it,  and  now 
he  finds  few  wearing  garlic  to  keep  the  “vam¬ 
pire”  away. 

There  has  been  so  much  good  news  about 
newspaper  ad  sales  in  recent  years  that  there 
has  been  little  attention  paid  to  NNN’s 
results.  While  industrywide  national  ad  sales 


one  or  a  few  papers  to  help  a  client,  but  its 
strength  lies  in  large  buys.  "On  average,  it’s 
between  20  and  l(K)  papers,”  says  NNN’s 
Grandcolas.  “We  have  had  many  campaigns 
in  excess  of  200  papers.” 

NNN  was  set  up  by  the  newspaper  industry 
six  years  ago  to  chase  advertisers  who  had  all 
but  abandoned  the  medium,  and  it  received  an 
antitrust  exemption  from  the  U.S.  Justice 
Department.  Some  smaller  papers  in  the 
industry  have  contended  that  the  organization 
has  a  big-paper  focus  and  complained  that  its 


newspaper  industry  for 
pursuing  national  ad¬ 
vertising,  and  “that  in 
turn  has  stimulated  the 
agencies  and  advertis¬ 
ers  to  take  another  look 
at  newspapers.” 

The  renewed  appre¬ 
ciation  of  newspapers 
is  rooted  in  the  medi¬ 
um’s  power  in  an  age 
of  TV  fragmentation 


advanced  a  lusty  \1.1%  last  year  (to  $6.7  bil¬ 
lion),  NNN’s  gross  revenue  climbed  65%  (to 
$154.6  million).  And  this  year.  NNN’s  rev¬ 
enue  jumped  4.1%  by  April  25  compared  with 
the  entire  first  four  months  last  year. 

To  achieve  those  results.  NNN  signed  up  40- 
plus  new  clients  last  year,  including 
3Com  Corp.,  American  Suzuki  Motors.  Aveda 
Cosmetics.  Campbell  Soup  Co.,  Dell  Computer 
Corp.,  Intel  Corp.,  Mitsubishi  Motors  Amer¬ 


rate  structure  provides  them  with  little  or  no 
profit.  But  you  can’t  argue  with  success,  and. 
lately,  they  have  seen  plenty  of  it. 

Ready  to  give  up  on  newspapers 

Austin.  34,  whose  Suzuki  account  is  han¬ 
dled  by  NNN,  was  one  of  the  young  ad 
agency  staffers  who  was  ready  to  give  up  on 
newspapers  five  years  ago.  He  recalls  that 
newspapers  “didn’t  want  to  change.  They 


and  ad  clutter.  “Newspapers  still  provide 
extraordinary  reaeh  [among]  adults,”  says 
Cannistraro.  An  advertiser  can  get  that  audi- 
enee  quickly  “using  newspapers  in  many 
markets  —  upwards  of  50%  of  adults  can  be 
reached  in  one  ad.” 

At  the  same  time,  TV’s  strength  may  have 
become  a  weakness  as  ad  volume  has  created 
clutter,  says  Watson.  While  many  advertisers 
have  a  renewed  appreciation  of  newspapers. 
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agencies  accustomed  to  working  with  TV 
often  continue  to  resist  newsprint.  “It’s  still  a 
struggle,”  concedes  Watson.  Even  among 
agencies  that  do  appreciate  newspapers,  says 
Cannistraro,  some  fear  that  clients  who 
demand  “innovative  and  cutting-edge”  ideas 
will  react  badly  if  an  agency  suggests  a 


medium  that  is  “considered  old-fashioned.” 

Of  course,  a  sale  customarily  begins  with 
selling  the  medium,  says  Grandcolas,  who 
notes  NNN  deals  with  advertisers  that  had 
given  up  on  newspapers.  Recognizing  that 
more  than  85%  of  its  customers  also  advertise 
on  TV,  NNN  tries  to  convince  them  that  “we 
are  a  missing  link  in  their  media  plan,”  he  says. 


After  selling  the  medium,  Grandcolas  dis¬ 
cusses  newspaper  selection.  “We  try  to  show 
the  advertiser  how  to  get  an  even  coverage  of 
anywhere  from  30%  to  40%  of  [each]  mar¬ 
ket,”  he  says.  “An  advertiser  might  pick  cer¬ 
tain  markets  that  they  need  to  penetrate  or 
certain  dealers  they  want  to  cover,  and  we 


help,  through  research,  to  identify  which 
papers  fulfill  that  need.” 

The  price  you  pay 

One  component  of  NNN’s  success  —  and 
a  source  of  dissatisfaction  among  some  of  its 
newspaper  clients,  particularly  smaller  papers 
—  has  been  the  sometimes-controversial 


pricing  system.  “It’s  lowering  the  rate  to 
gain  market  share  and  frequency,  bringing  the 
[national]  rate  down  closer  to  a  retail  level 
—  to  a  competitive  level  with  other  media,” 
says  Grandcolas,  who  concedes  that  keeping 
all  of  NNN’s  newspaper  clients  happy 
remains  “a  concern.” 

Austin,  the  ad  executive  at  Asher 
and  Partners  in  Los  Angeles,  says  he 
arranged  when  he  was  at  a  previous 
agency  job  for  NNN  to  take  over  an 
auto  campaign  that  involved  28  mar¬ 
kets  and  1 10  newspapers.  NNN’s  price 
represented  a  discount  that  Austin  esti¬ 
mates  as  10%  to  15%. 

Even  when  advertisers  return  to  news¬ 
papers,  they  don’t  necessarily  stick.  “National 
advertising  always  involves  a  reselling  effort 
year  after  year,”  says  Cannistraro,  “unlike 
retail  where  an  account  becomes  an  annuity 
for  the  newspaper.”  Adds  Watson:  “This  is 
not  a  cakewalk  by  any  stretch  of  the  ima¬ 
gination.”  ■ 


Some  smaller  papers  have  contended  that  NNN  has  a  hlg- 
paper  focus  and  complained  that  its  rate  structure  pro¬ 
vides  them  with  little  or  no  profit.  But  you  can’t  argue 
with  success,  and  lately  NNN  has  seen  plenty  of  it. 
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Dirks,  Van  Essen  &  Murray 


by  Jamie  Santo  newspeopTe@editorandpublisher.com 


California  Connecticut 

Bob  Gray  to  vice  president  and  general  Gail  A.  Baker  to  retail  advertising  manag- 
inanager  of  the  Daily  News  in  Los  Angeles  er  at  The  Day  in  New  London  from  account 
from  general  manager.  executive  for  major  accounts. 

Melene  Alfonso  to  classified  advertising 
director  for  the  Los  Angeles  Newspaper  District  Of  Columbia 
Group,  parent  of  the  Daily  News,  from  classi-  David  Mazzarella  to  ombudsman  for  the 
tied  advertising  manager  at  the  News.  Alfonso  European  and  Pacific  Stars  and  Stripes. 
will  retain  her  position  at  the  News.  Mazzarella.  who  retired  as  editor  of  USA 

Today  last  year,  will  be  based  at  the  central 

Andrea  Korpita  to  advertising  director  at  newsroom  in  Washington.  He  succeeds  Bill 

LA  Weekly  from  account  manager  for  Daily  Monroe,  who  retired  last  year. 

Variety  in  Los  Angeles. 

Ficricla 

Jeff  Onderko  to  sales  manager  for  OC  Jeanne  Grinstead  to  assistant  managing 
Weekly  in  Costa  Mesa  from  sales  manager  for  editor  for  newsfeatures  at  the  St.  Petersburg 
ihe  Orlando  {¥\d.)  Weekly.  Times  from  assistant  managing  editor  for 

projects. 

Mike  Wilson  to  “Floridian”  editor  at  the 
Times  from  staff  writer. 

Gretchen  Letterman  to  lifestyles  editor 
from  deputy  newsfeatures  editor. 


the  Hollinger-owned  newspaper  network  in 
Chicago,  from  sales  manager  at  the 
Hollinger-owned  Chicago  Sun-Times. 


Marti  Buscaglia  to  vice 
president  of  marketing  and 
communications  at  The  Sun  ■ 
in  Baltimore  from  president 
and  publisher  of  FF  maga- 
zine  and  FFLive.com. 

Buscaglia 

The  Sun 

New  Jei'sey 

Lynnette  Khalfani  to  the  newly  created 
position  of  personal-finance  editor  at  Dow 
Jones  Newswires  in  Harborside  from  deputy 
managing  editor  for  Dow  Jones  Newswires 
money  wires. 


Ccloradc 

Dan  Little  to  regional 
advertising  executive  for 
Castle  Rock-based  Colorado 
Community  iNewspapers,  a 
group  of  13  community 
papers,  from  advertising 
account  executive. 


New  York 

Lee  Wilcox  to  single¬ 
copy  manager  at  The  Times 
Herald-Record  in  Middle- 
town  from  circulation  di¬ 
rector  at  The  Register 
Citizen  in  Torrington, 
Conn. 


Illinois 

Mary  Rowe  to  vice  president  of  Reach 
Chicago  Inc.,  a  newly  created  department  of 


Little 

Cotorado  Community 
Newspapers 


Wilcox 

The  Times 
Herald -Record 


South  Dakota 

Rita  Thomas  to  publisher 
of  the  Yankton  Daily  Pre.ss 
&  Dakotan  from  publisher 
from  general  manager  of  the 
The  Grand  Island  (Neb.) 
Independent.  Thomas  suc¬ 
ceeds  Adrian  Pratt,  who 
was  recently  named  presi¬ 
dent  and  publisher  of  the 
Aberdeen  American  News. 


Herau) 


D\iLY  Recisteb 


News' Repubuc 


f  ■'!  coLUMBtis 

Telegram 


Tribune 


Sunday 

Cha^  fled  in  Ced  bank  txtfabery 


Thomas 

Yankton  Daily  Press 
S  Dakotan 


Integrated  Capital  Associates 

has  sold 

Fremont  (NE)  Tribune,  Columbus  (NE)  Telegram, 
Chippewa  (WI)  Herald,  Shawano  (WI)  Leader 
Baraboo  (WI)  News  Republic,  Portage  (WI)  Daily  Register 

(45.000  combined  daily  circulation) 
and  23  companion  publications  with  406,500  total  distribution 
to 

Lee  Enterprises 

We  are  proud  to  have  represented 
Integrated  Capital  Associates  In  this  transaction. 


Texas 

John  Buffa  to  pressroom  manager  for  the 
Corpus  Christi  Caller-Times  from  assistant 
manager.  Buffa  succeeds  Ron  Ferriby,  now 
vice  president  for  production. 


Brad  Harmon  to  director  of  major/ 
national  accounts  at  the  daily  Austin 
American-Statesman  from  vice  president  of 
newspaper  sales  at  Ross  Productions  in 
Cincinnati. 

Gene  Fowler  to  advertising  manager  for 
Williamson  County  from  classified  advertis¬ 
ing  manager  at  The  Daily  Sentinel  in  Grand 
Junction,  Colo. 

Hal  Lefton  to  advertising  business  man¬ 
ager  from  major  accounts/national  advertis- 
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ing  manager  at  Tucson  Newspapers  in 
Tucson,  Ariz. 

Correction 

In  E&P,  April  17,  p.  29,  the  following  item 
was  rendered  incorrectly,  and  should  have 
read:  Nancy  Tew  to  editorial  administration 
manager  and  comics  editor  at  the  Los  Angeles 
Times  from  editorial  projects  manager. 

AWARDS. . 

The  Society  of  Professional  Journalists 
announced  the  recipients  of  the  1999  Sigma 
Delta  Chi  Awards  for  Excellence  in  Jour¬ 
nalism.  Winners  in  newspaper  categories  were: 

Deadline  Reporting:  (Circulation  100,(XX)or 
greater)  The  staff  of  the  Denver  Rocky 
Mountain  News;  (Circulation  less  than 
100,000)  The  staff  of  The  Deseret  News,  Salt 
Lake  City. 

Non-Deadline  Reporting:  (Circulation 
100,(X)0  or  greater)  David  Shaw,  Los  Angeles 
Times;  (Circulation  less  than  100,(X)0)  Paul  J. 
Nyden,  Charleston  (W.Va.)  Gazette. 

Investigative  Reporting:  (Circulation 
100,000  or  greater)  Katherine  Boo,  The 
Washington  Post;  (Circulation  less  than 
100,000)  Willy  Stem,  Nashville  (Tenn.)  Scene. 

Feature  Writing:  (Circulation  100,000  or 
greater)  David  Finkel,  The  Washington  Post 
Magazine;  (Circulation  less  than  100,000)  Lois 
Collins,  The  Deseret  News,  Salt  Lake  City. 

Editorial  Writing:  Tom  Moran,  The  Star- 
Ledger,  Newark,  N.J. 

Washington  Correspondence:  Bill  Muller, 
The  Arizona  Republic,  Phoenix. 

Foreign  Correspondence:  Tina  Susman  and 
Geoffrey  Mohan,  Newsday,  Long  Island,  N.Y. 

General  Column  Writing:  Tracey 
O’Shaughnessy,  Waterhury  (Conn.)  Repub¬ 
lican- American. 

Sports  Column  Writing:  Bill  Plaschke,  Los 
Angeles  Times. 

Public  Service:  (Circulation  100,000  or 
greater)  Ken  Armstrong  and  Steve  Mills, 
Chicago  Tribune;  (Circulation  less  than 
100,000)  Sean  Patrick  Lyons  and  the  staff  of 
the  Waterbury  (Conn.)  Republican- American. 

Photography-Spot  News:  The  staff  of  the 
Denver  Rocky  Mountain  News. 

Photography -Features:  John  Beale,  Pitts¬ 
burgh  Post-Gazette. 

Editorial  Cartooning:  Mike  Thompson, 
Detroit  Free  Press. 

Informational  Graphics:  The  graphics  team 
of  The  Oregonian,  Portland. 


Danny  Sheehan 

The  ubiquitous  Boston  photographer 
known  as  “Captain  Midnight,”  who  knew 
the  haunts  of  the  city  better  than  a  cop  on 
the  beat,  died  April  23 
in  his  sleep.  He  was  77. 

Sheehan  chose  the 
night  shift,  happily 
roaming  the  streets  of 
the  city  in  an  old  Ford, 
eavesdropping  on  the 
chatter  of  the  crowds 
and  staying  tuned  to  the 
police  scanner. 

Before  retiring  in 
1984,  Sheehan  wielded 
his  camera  for  The  Boston  Globe  for  24 
years,  22  of  them  spent  on  the  overnight 
shift  —  hence  the  memorable  moniker 
“Captain  Midnight.”  Before  the  Globe,  he 
worked  at  the  Boston  Daily  Record  and 
Boston  Post. 

Brian  McGrory,  a  columnist  at  today’s 
Globe,  said:  “He  might  begin  with  a  stop  at 

OBITUARIES . 

Earl  English,  95,  former  dean  of  the 
University  of  Missouri  School  of  Journalism, 
died  April  1 1 .  English  joined  the  university  as 
an  associate  professor  in  1945,  and  a  year 
later  led  a  national  effort  to  accredit  journal¬ 
ism  schools.  English,  who  served  as  dean 
from  1951  to  1970,  traveled  to  41  states  to 
investigate  schools  for  accreditation,  and  was 
instrumental  in  raising  money  for  the  school’s 
Freedom  of  Information  Center.  Last  Sep¬ 
tember,  the  graduate  studies  center  was 
named  in  his  honor. 

James  W.  Goodloe,  77,  former  news  edi¬ 
tor  of  the  Birmingham  (Ala.)  Post-Herald, 
died  April  15  from  pneumonia  while  being 
treated  for  bone  cancer.  During  World  War 
II,  Goodloe  served  in  the  infantry  and  fought 
in  the  Battle  of  the  Bulge.  Goodloe  worked 
at  the  Post-Herald  for  38  years  before  retiring 
in  1987. 

Reese  Hart,  85,  sportswriter  and  newsman 
for  The  Associated  Press  and  in  Raleigh, 
N.C.,  for  more  than  two  decades,  died  April 
18.  After  working  for  United  Press  Inter¬ 
national,  Hart  joined  the  AP  in  the  early 
1950s,  and  worked  in  the  Raleigh  bureau  until 
his  retirement  in  1978.  Hart  was  a  founding 


a  downtown  cafeteria  to  slip  a  few  bucks  to 
the  crazy  old  lady  who  covered  her  head 
with  shoe  polish  in  a  wishful  attempt  to  dis¬ 
guise  her  thinning  hair.  He’d  pay  a  call  on 
the  financial  district  cob¬ 
bler  who  lost  his  wife 
and  children  in  a  horrible 
accident  and  used  to 
work  all  hours  to  pass 
the  endless  time.  He’d 
take  old  shoes  from  the 
cobbler  and  give  them  to 
streetwalkers  in  the  old 
Combat  Zone.” 

“Kid,”  he’d  invariably 
say  to  a  new  hire  jockey¬ 
ing  to  go  on  one  of  his  midnight  joy  rides, 
“if  it’s  big  enough,  it  will  still  be  there  when 
we  get  there.”  And,  with  Sheehan  at  the 
wheel,  of  course  it  always  was. 

“He  was  smiling  all  the  time,”  recalls  Bill 
Brett,  one  of  those  young  recruits  and  now 
the  Globe's  director  of  photography.  “He 
always  said,  ‘Every  day  is  a  hunk  of  gold.’” 

member  of  the  Atlantic  Coast  Conference 
Sports  Writers  Association. 

James  C.  Laxson,  80,  whose  51 -year 
career  with  The  Associated  Press  included 
handling  photo  coverage  of  the  civil-rights 
struggle  and  the  early  years  of  the  space  pro¬ 
gram,  died  April  15  of  a  brain  tumor.  As  an 
AP  photo  editor  in  1946,  he  worked  with  the 
amateur  photographer  whose  pictures  of  peo¬ 
ple  jumping  from  windows  during  a  deadly 
hotel  fire  in  Atlanta  won  a  Pulitzer  Prize. 
Laxson  also  handled  pictures  from  the  early 
space  shots  at  Cape  Canaveral,  Fla.,  and  was 
in  Montgomery,  Ala.,  when  riots  broke  out  in 
the  1960s.  Laxson  later  served  as  news  editor 
of  the  AP  bureau  in  Atlanta. 

Loyal  Phillips,  95,  longtime  publisher  and 
columnist,  died  April  23.  Phillips  was  publish¬ 
er  of  the  St.  Petersburg  (Fla.)  Independent  from 
1951  to  1962,  when  it  was  purchased  by  the  St. 
Petersburg  Times.  He  then  ran  the  Ocala  (Fla.) 
Star-Banner  for  three  years,  and  later  served  as 
general  manager  of  The  Daily  Advance  in 
Elizabeth  City,  N.C.  Phillips  returned  to  Florida 
in  1972,  and  was  a  columnist  for  Today  in 
Cocoa,  the  Pensacola  News-Journal,  and  the 
Playground  Daily  News  in  Fort  Walton  Beach. 
He  also  contributed  to  the  Miami  News,  Tampa 
Times,  and  The  Washington  Post. 


A  Sheehan-snapped  ship  in  squall 
is  a  “Captain  Midnight”  classic. 
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Handicapping  the  2000  races 

ALMANAC  AN  ONLINE  TIP  SHEET  FOR  THOSE  COVERING  CAMPAIGNS  BY  CHARLES  BOWEN 

population,  race  and  ethnic  origin  numbers, 
household  stats,  age  breakdowns,  education 
and  unemployment  figures,  number  of  regis¬ 
tered  voters,  party  affiliations  of  leadership, 
and  voting  patterns  in  recent  elections.  When 
looking  up  people,  you  are  shown  the  candi¬ 
date’s  or  officeholder’s  biography,  ratings  by 
various  organizations,  election  results,  and 
campaign-finance  reports. 

In  addition,  there  are  links  to  breakout  data 
on  a  variety  of  subjects.  For  instance: 

•  The  “Redistricting”  link  lets  you  peruse 
information  on  redistricting  in  each  state. 

•  “Presidential  Politics”  gives  the  voting 
patterns  and  history  of  each  state  in  presiden¬ 
tial  elections. 

•  “Election  Cycles”  provides  the  election 
years  and  candidates  for  governor  and  the 
U.S.  Senate  in  each  state. 

•  “Leadership”  and  “Committees”  links 
offer  hyperlinked  lists  of  names  of  the  party 
leaders  in  the  Senate  and  House. 

•  “Campaign  Finance”  has  summaries  of 
Federal  Election  Commission  reports  on  sen¬ 
ators  and  representatives. 

•  “Demographic  Charts”  displays  various 
lists  and  tables  on  subjects  such  as  population, 
voting  age,  states  with  the  highest  number  of 
married  couples,  home  ownerships,  renting 
patterns,  per  capita  income,  unemployment, 
ethnic  statistics,  and  age  figures. 

Other  considerations  in  using  the  almanac 
for  your  writing  and  editing: 

1P.L.A.  —  Politicians  Love  Abbreviations 
(and  acronyms).  And  so  does  “The  Al¬ 
manac  of  American  Politics.”  But,  unlike  some 
political  wonks  you  could  name,  the  almanac 
is  willing  to  let  you  in  on  what  this  alphabet 
soup  really  means.  Click  the  “Abbreviations” 
link  at  the  bottom  of  the  introductory  screen  to 
browse  a  list,  just  right  for  keeping  your  ACUs 
separated  from  your  ACLUs. 

2 For  details  on  the  sources  of  the 
almanac’s  various  lists,  rankings  and 
demographics,  click  the  “Guide  to  Usage” 
link  at  the  bottom  of  the  introductory  page. 

3 From  the  introductory  page,  you  also  can 
access  content  from  the  regular  Freedom 
Channel,  including  candidate  information, 
campaign  ads,  transcripts,  and  links.  Of 
particular  interest  are  the  various  video-on- 
demand  selections.  ■ 
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syndicates 

Development  of  a  service  that 
offers  developing-country  news 

GLOBAL  INFORMATION  NETWORK  GROWING  WITH  HELP  OF  $100,000  GRANT  BY  DAVE  ASTOR 


Media  coverage  of  the  Third 
World  isn’t  always  first- 
rate.  Many  mainstream 
news  organizations  in  the 
United  States  either  ignore 
developing  countries,  report  on  them  incom¬ 
pletely,  or  see  them  solely  through  a  U.S.  lens. 

This  isn’t  the  case  with  the  Global 
Information  Network.  “Our  stories  reflect  the 
views  of  developing  countries,”  said  Global 
Executive  Director  Lisa  Vives. 

"The  international  news  flow  is  almost  entire¬ 
ly  from  the  developed  world  to  the  developing 
world,”  added  Development  Director  Arun 
Aguiar,  noting  that  Global  is  one  of  the  few  serv¬ 
ices  communicating  in  the  opposite  direction. 

Global  distributes  about  70  English-  and 
Spanish-language  stories  a  day  from  Inter  Press 
Service  and  other  Third  World  sources.  These 
articles  are  used  by  more  than  300  clients  — 
two-thirds  of  which  are  African-American 
newspapers  and  one-third  other  ethnic  papers, 
community  papers,  alternative  papers,  maga¬ 
zines,  Web  sites,  and  radio  stations  in  the 
United  States  and  Canada.  Global  also  provides 
material  to  online  services  such  as  Lexis-Nexis. 

The  nonprofit  Global  did  what  it  did  on  a 
modest  budget  for  1 5  years  until  the  John  D. 
and  Catherine  T.  MacArthur  Foundation 
recently  awarded  it  a  $100,000  grant. 

“We  were  looking  for  an  opportunity  to 
increase  the  attention  paid  to  foreign  affairs  in 
the  United  States,”  said  Mary  Page,  a  director 
at  the  Chicago-based  foundation.  “From  what 
we  could  ascertain.  Global  seems  to  be  doing 
a  good  job.” 

Page  added  that  MacArthur  considered  giv¬ 
ing  the  grant  to  a  “conventional  mass  media 
outlet,”  but  was  impressed  that  Global  serves  a 
clientele  much  of  the  mass  media  misses.  Vives 
said  the  ethnic  press  —  with  papers  often  avail¬ 
able  in  venues  such  as  grocery  stores  and 
Laundromats  —  is  “a  vital  media  center  that 
reaches  people  on  the  grass-roots  level.” 

The  MacArthur  money,  paid  out  quarterly, 
is  being  used  for  various  {Xirposes.  For  one 
thing,  it’s  helping  fund  an  extensive  Web  site 
(http://www.globalinfo.org)  where  media  out¬ 
lets  and  other  interested  parties  can  see 


and  download  con¬ 
tent  from  Africa, 

Asia,  Europe,  Latin 
America,  and  other 
parts  of  the  world. 

Customers  pay  for 
content  by  the 
month. 

Global’s  site  also 
features  coverage 
of  U.S. -headquar¬ 
tered  organizations 
such  as  the  United 
Nations,  the  World 
Bank,  and  the  In¬ 
ternational  Mon¬ 
etary  Fund.  And  it  offers  international  news  in 
16  subject  categories,  including  the  arts,  com¬ 
merce,  conflict,  the  environment,  health, 
human  rights,  labor,  media,  native  peoples,  pol¬ 
itics,  refugees,  religion,  and  women. 

Vives  said  many  mainstream  papers  run  not 
only  little  news  generated  by  Third  World 
sources  but  small  amounts  of  foreign  coverage 
in  general.  This  is  unfortunate,  she  added, 
because  better  knowledge  of  international  mat¬ 
ters  would  make  Americans  more  informed 
when  they  vote  and  more  aware  of  how  global 
issues  —  such  as  the  movement  of  U.S.  jobs  to 
low-wage  countries  —  impact  their  lives. 

Subscribers,  who  can  also  receive  Global 
stories  via  e-mail,  realize  the  importance  of 
what  the  New  York-based  distributor  offers. 
“They  give  us  a  whole  variety  of  news  and 
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Global  places  worldwide  news  on  the  World  Wide  Web. 


features  relevant  to  our  readership,” 
said  Charles  Anyiam,  editor  in  chief  of 
the  Los  Angeles-based  African  Times. 
He  noted  that  the  86,000-circulation 
biweekly  uses  10  to  20  Global  stories 
in  each  issue  along  with  articles  Times 
stringers  file  from  abroad. 

Aguiar  is  a  veteran  of  the  ethnic 
media  himself,  serving  as  a  weekly 
columnist  and  former  editor  of  the 
NeM’s  India-Times  in  New  York.  Vives 
spent  seven  years  as  a  reporter  for  The 
Jersey  Journal,  Jersey  City,  N.J., 
before  helping  start  a  labor  newspaper 
and  then,  in  1988,  joining  Global.  The 
staff  also  includes  Katherir\e  Stapp, 
who  is  Global’s  managing  editor  and 
internship  coordinator.  ■ 


Fun  content  that*s  as  fresh  as  a  teenager 

QuickPublish  delivers  top-notch  entertainment  content  to  small  dailies,  weeklies  and 
monthlies.  This  inexpensive  package  includes  6o*  columns,  puzzles,  comics  and  graphics 
helping  you  save  on  free-lance  costs  while  increasing  your  ad  revenue.  Whether  you’re 
looking  for  columns  like  "You  and  Your  Health,"  crosswords,  jumble®,  horoscopes,  soaps 
or  content  just  for  kids,  you’ll  find  everything  you  need  in  QuickPublish. 

For  details  about  our  discount  offer,  contact  TAAS  at  800*637-4082. 


Quick  Publish 


www.quickpublish.com 
A  Features  Service  That  Works  For  You 
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A  higher  allowance  is  not  in  the  cards  for  Baldo,  who  stars  in  a  new  Universal  comic  strip. 

More  Latino  characters  at  last 


The  ‘Truman’  shows 
Heloise  some  hints 

Heloise  recently  rode  a  Greyhound 
that  decelerated  from  105  to  0  miles 
per  hour  in  two  seconds. 

It  was  a  C-2A  COD  Greyhound  plane 
that  took  the  columnist  from  Norfolk.  Va.,  to 
a  head-spinning  “hook”  landing  on  the  USS 
Harry-  S.  Truman  aircraft  carrier,  which  was 
cruising  off  the  coast  of  Florida.  She  subse¬ 
quently  spent  24  hours  on  board,  and  came 
away  awed  by  the  efficient  way  the  huge  ship 
is  run  —  and  full  of  information  slated  to 
appear  the  Fourth  of  July  in  “Hints  from 
Heloise.” 

The  King  Features  Syndicate  writer 
observed  wryly  that  the  ship  —  which  has 
2.(KX)  phones,  up  to  6.(K)()  people  eating 
18.(K){)  meals  a  day.  and  30.()(){)  light  fixtures 
—  runs  smoother  than  some  households 
she  knows! 


“It's  a  floating  city  that  functions.”  she 
said,  noting  that  many  of  the  sailors  making  it 
function  are  only  19  or  20  years  old. 


Heloise  —  a  hot-air  balloonist  and  daugh¬ 
ter  of  an  U.S.  Air  Force  veteran  —  added 
that  many  on  board,  including  some  pilots, 
are  women. 

Hints  in  the  upcoming  Independence  Day 
piece  may  involve  bug  control,  painting  and 
other  maintenance  functions,  recycling 
(which  the  ship  does  to  the  ultimate  degree), 
distance  learning  (numerous  sailors  take 
courses  via  the  Internet),  and  more.  Of 
course,  said  Heloise,  hints  will  be  “scaled 
down”  for  readers  whose  houses  don't 
include  a  4.5-acre  flight  deck! 

Heloise  and  her  husband  David  Evans 
ended  the  aircraft-carrier  visit  with  another 
speedy  flight  in  the  Greyhound,  this  time  cat¬ 
apulting  from  0  to  128  miles  per  hour  in  three 
seconds. 

“Now  I  know  how  a  rag  doll  feels,'' 
quipped  Heloise,  whose  column  lands  in  500 
newspapers  every  day.  —  Dave  Astor 


Universal  Press  Syndicate  has  intro¬ 
duced  a  strip  featuring  Latinos  —  a 
group  severely  underrepresented  on 
newspaper  comics  pages. 

“Baldo,”  available  in  English  and  Spanish, 
has  been  purchased  by  about  100  papers.  The 
only  three  comics  with  more  initial  clients  in 
Universal's  ,3()-year  history  were  “The 
Boondocks,”  “Calvin  &  Hobbes,”  and  “For 
Better  or  For  Worse.” 

The  “Baldo"  title  character  is  a  teen  who 
likes  to  daydream  and  play  soccer.  There's 
also  his  business-owner  dad,  his  old-world 
aunt,  and  his  strong-willed  younger  sister. 


Cartoonist  moves  from 
mags  to  ‘Monkeyhouse’ 

A  comic  strip  about  a  9-year-old  girl  and 
her  widowed  dad  is  being  offered  by  the  Los 
Angeles  Times  Syndicate. 

“Monkeyhouse”  is  by  Pat  Byrnes,  whose 
free-lance  cartoons  have  appeared  in  publica¬ 
tions  such  as  The  Wall  Street  Journal,  USA 
Weekend,  The  New  Yorker,  Ms.,  Better  Homes 
and  Gardens,  America  Magazine,  Barron’s, 
Catholic  Digest,  and  The  Bulletin  of  Atomic 
Scientists. 

The  Chicago-based  creator  grew  up  in 
Detroit,  attended  the  University  of  Notre 
Dame,  and  went  on  to  work  as  an  engineer,  ad 
writer,  and  voice  actor. 


“Baldo”  is  written  by  Hector  Cantu,  38, 
assistant  features  editor  at  The  Dallas 
Morning  News  and  business  columnist  for 
Knight  Ridder/Tribune  News  Service.  The 
former  Hispanic  Business  magazine  staffer 
has  also  written  for  the  Los  Angeles  Times 
Magazine  and  The  Hollywood  Reporter. 

“Baldo”  is  drawn  by  West  Palm  Beach, 
Fla.-based  Carlos  Castellanos.  39,  who  does 
illustrations  for  magazines,  book  publishers, 
ad  agencies,  and  corporate  clients. 

The  Latino  population  in  the  United  States 
has  grown  38%  since  1990,  and  now  stands  at 
about  31  million.  ■ 


'Mutts’:  New  effort  to 
save  thousands  of  pets 

Starting  today.  King  Features  Syndicate 
cartoonist  Patrick  McDonnell  is  doing  a 
weeklong  “Mutts”  series  on  the  need  for  pet 
adoptions. 

He's  teaming  up  with  the  Long  Island, 
N.Y.-based  North  Shore  Animal  League 
(NSAL)  for  the  effort,  which  is  being  held  in 
conjunction  with  the  international  “Pet 
Adoptathon  2000”  event  May  6-7.  The 
“Mutts”  strips  include  the  NSAL  toll-free 
number  ( 1  -877-BE-M Y-PAL). 

The  NSAL  reported  that  McDonnell’s 
1999  series  helped  more  than  37,()()()  pets 
find  homes. 


Sarah  backs  in  to  matchmaking  in  Pat  Byrnes’  new  Los  Angeles  Times  Syndicate  feature. 
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AUTOMOTIVE 


WE’LL  DO  the  writing,  you  sell  the  ads! 
Enhance  your  auto  section  and  ad  sales 
with  articles  from  AUTOMOTIVE  NEWS 
and  AUTOWEEK,  the  leaders  in  weekly 
automotive  industry  reporting. 

Automotive  News  Syndicate 
Joe  Hanley  (212)  254-0890 
Fax  (212)  254-7646 


COLUMNS  AVAILABLE 


GRIMMLY  REFLECTING  free  sample 
by  E-mail  from  anne@willapabay.org 
http;//wvvw.  willapabay.org/~anne 


ENTERTAINMENT 


Shoppers,  Free  Papers,  Mailers  -  Jazz 
up  your  publication  with  our  lively 
Hollywood  column.  Could  sell  ads! 
Fax  request  for  samples  847-446-4804 
or  E-mail  Lafs@aol.com 


ENVIRONMENT 


“ENVIRONMENTAL  TRENDS" 
Weekly  syndicated  column.  Excellent 
real  estate  supplement.  Samples/rates: 
Stuart  Lieberman  (609)  497-3930 

FEATURES  AVAILABLE 

DOWNLOAD  FREE  FEATURE  HOME 
ARTICLES  FROM  OUR  WEB  SITE. 
www.wdfarmerplans.com/featurehomes 


ABSOLUTELY  the  finest  in  crosswords 
PUZZLE  FEATURES  SYNDICATE 
Call  (800)  292-4308  /  (909)  766-761 7 


ANNOUNCEMENTS 


.  I 


ii-  ! 


BUSINESS  OPPORTUNITIES 


FULL-SERVICE  NON-HEATSET 
Web  Print  Shop  -  Buffalo,  New  York 
area.  Annual  sales  is  $3  million  range. 
Priced  to  sell  quickly.  For  more 
information.  Call  Tom  or  Mike  at: 

(716)  684-4300 


NEWSPAPER  APPRAISERS 


APPRAISALS  &  FORMAL  Business  Plans 
KAMEN  &  CO.  GROUP  SERVICES 
E-mail:  kevinkamenandco@aol.com 
Tampa,  FL  (727)  786-5930 
NY  (516)  379-2797,  Fax  (516)  379-3812 


WHAT’S  YOUF  PAPER  WORTH? 
Find  Out  Today!  It’s  Free! 
wvvw.mediamergers.com 


EXECUTIVE  SEARCH 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY&  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
123  NW  13th  St.,  Suite  214-7 
Boca  Raton,  FL  33432 


NEWSPAPER  BROKERS 


780  Sold -Est.  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Stephen  Klinger,  S.West/West 
(505)  524-0122 

John  Szefc,  Midwest  (914)  291-7367 
Michael  Bradley,  Northeast 
(508)  563-2835 


BILL  MATTHEW  COMPANY 
conducts  professional,  confidential  nego¬ 
tiations  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053  or  write  Box  3129, 
Cleanwater  Beach,  FL  34630 

No  obligation  of  course. 

DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 

1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

PO.  Box  627,  Raymond,  WA  98577 
(360)  942-3560,  Fax  (360)  942-9896 


GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Senrices 
Affiliated  with  Mel  Hodell 
Nationwide  Sales,  Acquisitions,  Mergers 
51 96  Benito  St,  #1 1 ,  Montclair,  CA  91 763 
(909)  626-6440,  Fax  (909)  624-8852 
www.media-broker.com 


JMPC,  Est.  1983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers,  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 


MICHAEL  D.  LINDSEY 
Experienced  —  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003,  Fax  (307)  772-0004 


EXECUTIVE  SEARCH 


NEWSPAPER  BROKERS 


Executive  Search  Consultants 


"Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience.  Call  me  for  a  confidential  discussion  of  your  needs." 

Ron  Haas  &  Associates 

71 3-977-8955  Fax  71 3-977-9656 
e-mail:  rhaas@rhaas.com 


www.editorandpublisher.com 


Leader  in  Sale 
of  Community 
Newspapers 


Check  our  references 

(214)265-9300  Ted  Rickenbacher 
Rickenbacher  Media 

6731  I)e.sc()  Dr.,  Dalla.s.  TX  73225 
www.ric'kenbachcrmedia.com 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554,  Fax  (404)  364-6533 
Lon  W.  Williams 

PHILLIPS  PROPERTIES,  INC. 
Consultants  -  Investments 
Management  -  Brokers 
RO.  Box  219 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 

THOMAS  C.  BOLITHO 
BOLITHO  MEDIA  SERVICE 
Newspaper  Sales  &  Appraisals. 

A  34-Year  Tradition  of  Sen/ice 
www.bolitho.com  (580)421-9600 

NEWSPAPERS  FOR  SALE 

ENJOY  LIFE  in  the  Big  Sky  Country. 
Mountain  area  weekly  returning  over 
$80M  cash  to  working  owners.  Priced 
to  sell  quickly.  Jim  Hicks  (Bolitho- 
Cribb  &  Assoc.)  (307)  684-9407. 


FOR  A  LIST  OF 
Publications  For  Sale  Go  To . . . 
www.mediamergers.com 


TEXAS  county  seat  weeklies,  others. 
Free  list.  Bill  Berger,  ATN,  1801  Exposi¬ 
tion,  Austin,  TX  78703-2833. 

(512)  476-3950 


NEWSPAPER  BROKERS 


NEWSPAPERS  FOR  SALE 


FOR  CURRENT  LISTINGS 
GOTO 

www.cribb.com 


WEST  COAST 

•  NEW  LISTING!  TWO  EXCELLENT 
WEEKLIES,  adjacent,  self-contained 
with  real  property  parcels  and  press. 
Asking  Price:  $4.57  million. 

•  MULTI-DAY  NEWSPAPER  -  With 
press.  FY  ‘99  gross  over  $1M. 
Includes  real  property.  Near  Ocean. 
Asking  Price:  $2.5  million. 

NORTHERN  CALIFORNIA 

•  SOLDI!  TWO  WEEKLIES  -  One  staff, 
‘99  gross  $490K.  Near  ocean.  Ask¬ 
ing  Price:  $575,000 

•  TWO  WEEKLIES  -  Legally 
adjudicated,  in  strong  growth  area, 
‘99  gross  $61  OK.  Absentee  owner 
CF  $64K.  Asking  Price:  $750,000. 

•  SALE  PENDING!!  BUSINESS  MAG¬ 
AZINE  -  Monthly,  high  demographic 
market.  ‘99  absentee  owner  CF 
$162K.  Opportunity  to  grow.  Asking 
Price:  $1.2  million. 

•  SMALL  WEEKLY  -  Northern  moun¬ 
tain  area.  '99  gross  $79K.  Asking 
Price:  $100,000. 

•  COMING  -  HIGH  QUALITY  MAGA¬ 
ZINE  in  most  desirable  coastal  com¬ 
munity. 

Mel  Hodell,  Broker 
Contact  Gregg  K.  Knowles, 
Exclusive  Agent 
(909)  626-6440 
Fax  (909)  624-8852 
www.media-broker.com 


E-MAIL  YOUR  .ADS  TO: 

Hazel  Preuss 

hpreuss^r  editorandpublisher.com 
Michele  .Appello 

mappellofo  editorandpublishercom 

1515  BRO.kDW.W.  12TH  FLOOR.  NP»  YORK.  NY.  10036 
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NEWSPAPER  BROKERS 


Confidential  Appraisal  ^ 
for  Estate,  ESOP, 
Partners,  Bank,  Tax, 
Stock,  Assets 

Bolitho-Cnbb 
&  Associates 

PubNcation  Brokerage 
&  Appraisals 
eetigzs 

We  have  sold 
thousands  of 
publishing  companies 
since  1923 

Please  call  us  to  discuss  your  options  in  a  sale 

John  Cribb 
406-586-6621 
104  E.  Main,  Suite  402, 
Bozeman,  MT  59715 
jcribb@imt.net 


Jim  Hicks 
307-684-9407 
336  US  16  East, 
Buffalo,  WY,  828M 
jfhicks@trib.com 


Tom  Karavakis 
941-403-4133 
58  Edgemere  Way  E., 
N^es,  FL  341<fe 
kis@mindapring.com 


jcribb@imt.net  |fhicks@trib.com  tokis@mindapring.com 

For  a  listing  of  publications  for  sale,  go  to  www.cribb.com 
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EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


NO  NONSENSE  50“  WEB 
SQUeeze  Lenses 
Herb  Carlbom  -  OK  Optical 
(310)  372-0372 


EQUIPMENT  FOR  SALE 


TWO  CHESIRE  LABELING  MACHINES 
Heat  wheel  and  glue  wheel. 
Bought  new,  still  like  new. 

Call  (256)  546-0600,  ask  for  Bill 


MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  S  Inserters 
Joe  Scott  &  Associates,  Inc. 
(256)  997-9355  Fax  (256)  997-9656 

LARGE  GROUP  OF  1992  QUIPP 
CONVEYOR  COMPONENTS 
(Stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)  356-4886,  Fax  (816)  887-2762 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini 
and  Heidelberg  Inserting  Systems 

•  Spare  Parts  •  Training  •  Installation 

•  Mailroom  Systems  •  Inserter  Controls 

•  Buy/Sell  Used  Mailroom  Equipment 
Terry  Connors,  Director  of  Sales 

Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7,  Fax  (770)  590-7267 


NEWSRACKS 


Coin  Operated,  Free  Distribution, 
Wire,  Piastic,  Wood,  Counter,"'" 
Floor  &  Wall ...  We  Have  It  Ml! 


Call  Now  (800)  243-3999 
Fax  (818)  764-5372 

NATIONAL  NEWSVEND 

7324Greenbush  Ave.,  N.H.,  CA91605 


PRESSES 


8-unit  Goss  Suburban  Press  with  4-two 
high  1000  series  units,  1500  Series 
Folder  with  quarterfolder  and  double 
set  of  nips,  1000  Series  Folder  with 
rebuilt  quarterfolder.  Units  and  Quar¬ 
terfolder  rebuilt  8/99  by  D&M  In¬ 
dustries. 

Also  included  are  2-75hp  motors,  2 
FINER  drives,  and  OFFSET  TECH¬ 
NOLOGY  computerized  fountain  solu¬ 
tion  mix  system,  spare  blankets,  rollers 
and  blanket  cylinder.  Clean  &  in  fine 
condition.  Can  be  seen  running 
Call:  (781)  837-4525 


COMMERCIAL  PRESSES/AUXILIARIES 
Brush  Dampener  Conversions 
(81 5)  648-461 1 ,  Fax  (81 5)  648-2856 


FOR  SALE:  8/u  GOSS  COMMUNITY  SC 
2  folders,  upper  former,  forklift  and  roll 
clamp  2  Counf-O-Veyors,  all  new  rollers 
and  blankets,  complete  tor  $1 75,000. 

Call  (913)  648-4195 

C2 


PRESSES 


COMPLETE,  OPERATIONAL 
PRESS  ROOM 

With  4  Goss  Community  greaser  units. 
Community  folder  &  plate  burners,  etc. 
in  excellent  condition.  Northeast  Oregon 
Rick  Swart  (541)  426-4567 


DON’T  SELL  YOUR  PRESS 
Until  You  Contact 
Newman  International,  L.L.C. 

Web  Press  Sale 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)  648-2000 
Fax:  (913)648-7750 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1 528,  Fax  (770)  552-2669 


MOST  EXTENSIVE  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


PRESS  FOR  SALE 
1 3-unit  Goss  Community  SC/SSC 
comprised  of  1 -three  high,  3-two 
highs,  4  mono  units.  Equipped  with 
pneumatics,  brush  dampening  and 
motorized  comps.  Clean  &  in  excellent 
condition.  Can  be  seen  running. 
Inter-Continental  Graphics  Inc. 
(941)  561-6401  inter@sprintmail.com 


PRESSES  FOR  SALE 
Three  units  Goss  Community,  late 
‘60s.  Grease  units.  Run  very  little.  Call 
Richard  Sloan  (303)  688-4222,  ext.  30 


PRESSES 

•  Goss  3:2  Folders  23  9/10“,  22  3/4”, 
22",  21  1/2”,  21“ 

•  New  or  Rebuild  Goss  R.T.P.  42”  -1- 
45“ 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Harris  1 650  folder  22  3/4” 

Northeast  Industries,  Inc. 

Tel:  (800)  821-6257 
Fax:  (323)  256-7607 


USED  PRESSES 

Let  us  help  you  through  the  process. 
Sales  •  Rebuilding  •  Cylinders 
Installation  •  Service 

MOUNTAIN  STATES,  INC. 

(800)  257-3045 


WANTED  TO  BUY 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitchers/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates.  Inc. 
(256)  997-9355  Fax  (256)  997-9656 

MAY  1  .  2000 


WANTED  TO  BUY 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817,  Fax  (770)  590-7267 

ADVERTISING  SERVICES 


Ad^Grtisin0  by 

NoteAd&com 

NoteAds.cofn.  inc.  is  your  source  for  the 
printing  and  placement  of  F^Nt*  Note  ads. 

•  Proven  to  enhance  readership  arnl  response 
of  your  print  media  advertising. 

« Authonzed  distnbutor  of  3M. 

1-877-668-3231  Po«t4t‘ 

www.noteads.com  rsotet 


CIRCULATION  CONSULTANTS 


Expand  your  Single  Copy,  Home 
Delivery,  T.M.S.,  N.I.E.  and  Subscription 
Programs.  Kamen  &  Co.  (516)  379-2797 


CIRCULATION  SERVICES 


38  YEARS  NF.'WSPAPF.R 
F.XPERIF.NCE 


.Metro  News  Service,  Inc. 
Nationwide  TKLEMARKETING 
Horace  Southward 
(877)550-1515 
Eric  Southward 
WWW. metro-news.com 


CIRCULATION  III  PROMOTIONS,  INC 
TELEMARKETING  NATIONWIDE 
SERVING  NEWSPAPERS  FOR  1 7  YEARS 
Call  Bob  Price  (800)  458-3305 
CIRCULATION  SERVICES 
The  Prepaid  Subscription  Leader 
Prepaid  Subscription  Sales 
Consumer  Marketing  Data 
Custom  Programming 
Verification  &  Retention 
1-888-343-0470  ext  109 
Learn  More  At: 

www.circulationservices.com 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  SERVICES 

NEW  SUBSCRIPTION  GENERATION 
STOP  SAVER  & 
VERIFICATION  PROGRAMS 

Programs  tailored  to  meet  your  needs. 
Professional  representation 
that  you  demand. 

COMPARE!  Test  Programs  Available 

E-mail  Hdline1@aol.com 
for  a  list  of  references. 

Dennis  McQuillan 
(800)  260-9823 


MARKETING  PLUS  INC. 
Telemarketing  specialists  in  circulation 
development.  Custom  programs  for 
any  size  publication.  State  of  the  art  pre¬ 
dictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone  (732)  738-5100, 
Fax  (732)  738-5115 
E-mail  JanMont@Earthlink,com 


CIRCULATION  SERVICES 


PISA  GROUP 
THE  Newspaper 
Telemarketing  Company 

•  Cold  Calling 

•  Conversions/Stop  Savers 

•  PIA  Experts 

•  Database  Marketing 

•  Finest  References  in  the  Industry 

•  Serving  Newspapers  Since  1976 

(888)  940-2200 
www.thepisagroup.com 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 
WWW.PROSTARTS.COM 


SPECTRUM  MARKETING  SERVICES 
A  teleservice  solution  for 

•  Cold-call  projects 

•  Stopsaver  projects 

•  Up-grade  projects 

•  And  NIE  Fundraising 

Call  Doug  Reese  (800)  972-6778 


TELEMARKETING  PROF.  INC. 
Coast  to  Coast  Telemarketing 
Now  in  our  4th  decade  servicing 
the  Newspaper  Industry. 

Our  main  emphasis  Quaiity  Starts 
Ai  Schreibman  1-800-830-3776 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds, 
scheduling  &  circulation.  Fake  Brains, 
(303)791-3301  www.fakebrains.com 


NEWSPAPER  CONSULTANTS 


HARD  FACTS  ...  TOUGH  DECISIONS! 
Scripps  Consultants  Ltd. 
www.scrippsconsults.com 
BHS1 7News@aol.com  407-599-3975 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

40  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


CIASSIFIED  ADVERTISERS: 


If  you  don’t  see  a 


CATEdORY  THAT  FITS  YOl'K  NEEDS,  ’ 


PLEASE  CALL  US  AT 


-88S.825.9149 


www.editorandpublisher.com 


EDITOR  a  PUBLISHER 


classified  advertising 


1515  Broadway,  New  York,  NY  10036  •  mappello@editorandpublisher.com  •  hpreuss@editorandpublislier.com  •  Phone;  1-888-825-9149 


HELP  WANTED 


U.: 


ACADEMIC 


THE  MISSOURI  SCHOOL  of  Journal¬ 
ism,  the  nation's  first,  seeks  an  experi¬ 
enced  professional  journalist  to 
coordinate  its  introductory  reporting 
and  news-writing  course.  The  ideal 
candidate  would  have  significant 
newspaper,  broadcast  or  magazine 
experience  and  a  master’s  degree. 
However,  thjse  with  strong  pro¬ 
fessional  backgrounds,  a  Bachelor's 
degree  and  a  desire  to  pursue  a 
Master’s  degree  will  be  considered. 
Demonstrated  reporting  and  writing 
ability  are  essential.  Knowledge  of 
emerging  technologies  and  their 
impact  on  the  gathering  and  writing  of 
news  is  highly  desirable.  The  person 
selected  will  both  teach  the  course 
and  coordinate  the  efforts  of  others 
teaching  it.  As  a  result,  the  individual 
selected  must  excel  in  building 
teamwork  and  advancing  school 
objectives.  This  is  a  professional- 
practice  (non-tenure)  appointment  with 
salary  in  the  mid-40’s  and  a  starting 
date  of  app.oximately  Aug.  1.  Con¬ 
sideration  of  applications  will  begin 
April  3,  and  applications  will  be 
accepted  until  the  position  is  filled.  A 
letter  of  application  and  resume  should 
be  submitted  to  Pansy  Cure,  Search 
Committee  Coordinator,  Missouri 
School  of  Journalism,  76H  Gannett 
Hall,  Columbia,  MO  6521 1  -1200. 

The  University  of  Missouri  is  an  equal- 
opportunity/ADA  employer 
Applications  from  women  and 
minorities  are  especially  desired 


THE  MISSOURI  SCHOOL  of  Journal¬ 
ism  seeks  two  faculty  editors  for  the 
school’s  teaching  newspaper,  the  Col¬ 
umbia  Missourian.  Faculty  editors 
work  with  student  reporters  and  copy 
editors,  directing  coverage,  coaching 
and  editing  stories  for  publication. 
Salaries  aren’t  great,  but  this  could  be 
your  chance  to  try  teaching  and  even 
earn  an  advanced  degree  from  the 
world’s  first  school  of  journalism. 
Significant  professional  experience 
required.  Applications  from  women 
and  minority  journalists  are  especially 
welcome.  Deadline  will  be  June  1, 
2000,  or  until  filled.  Send  a  letter  and 
resume  to  Jody  Sowell,  search  commit¬ 
tee  chair,  at  the  Columbia  Missourian: 

Box  91 7,  Columbia,  MO  65205 


ADMINISTRATIVE 


PUBLISHER  needed  for  high  quality 
weekly  newspaper  in  Brush,  CO.  Full 
responsibility  for  P&L,  content,  promo¬ 
tional  activity,  planing  and  execution. 
Great  small  town  offers  fine  country  liv¬ 
ing.  Part  of  the  Denver  Post  newspa¬ 
per  group.  Accelerated  career  oppor¬ 
tunity  for  individual  with  ability  and 
ambition.  Fine  opportunity  for  person 
with  newspaper  background  seeking 
publisher  position.  Excellent  com¬ 
pensation  program  and  full  benefits 
plus  the  professional  rewards  of  run¬ 
ning  your  own  newspaper  and  the  per¬ 
sonal  satisfaction  from  achieving  suc¬ 
cess.  Respond  to: 

David  McClain,  VR  Fax:970-522-2320 
Or  mcclains@ria.net 
www.editorandpublisher.com 


ADMINISTRATIVE 


ADMINISTRATOR 

The  Independent  Free  Papers  of  Amer¬ 
ica  is  accepting  applications  for  an 
administrator  to  coordinate  activities  for 
a  250  plus  member  organization. 

For  a  detailed  job  description  contact: 
Mary  Nelson,  (701)  282-2443,  or  write  to 
RO.  Box  457,  West  Fargo,  ND  58078 
Or  visit  WWW,  ifpa.com  and  click  on 
administrator 

Application  deadline:  May  15, 2000 


ADVERTISING 


AD  DIRECTOR/SALES  MANAGERS 
Visit  www.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


ADVERTISING  DIRECTOR 
The  Loveland  Daily  Reporter-Herald, 
located  at  the  gateway  to  Rocky  Moun¬ 
tain  National  Park  in  Colorado,  is  seek¬ 
ing  an  experienced  professional  to  lead 
its  25-person  advertising  department. 
The  qualified  applicant  will  have  a  mini¬ 
mum  of  10  years  in  newspaper  advertis¬ 
ing  with  three  to  five  years  in  manage¬ 
ment.  The  position  is  responsible  for 
overseeing  the  display  and  classified 
departments  and  meeting  revenue 
goals.  The  Reporter-Herald  is  part  of 
Lehman  Communications  Corp.,  a  fam¬ 
ily-owned  company  that  operates  two 
other  dailies  and  three  weeklies  in  Col¬ 
orado  as  well  as  shoppers  and  com¬ 
mercial  printing.  Benefits  include  health, 
dental,  optical  and  life  insurance  as  well 
as  vacation,  401  (k)  plan  and  a  terrific 
environment  in  which  to  live  and  work. 
Please  include  cover  letter,  resume  and 
earning  history  to: 

Bob  Rummel,  general  manager 
Reporter-Herald 

RO.  Box  59,  Loveland,  Colo.  80539 


ADVERTISING  MANAGER 
Great  opportunity  for  an  existing  man¬ 
ager  or  a  senior  account  rep  to  move 
to  sunny  Florida  in  a  growth  market. 
18,000  circulation  and  growing.  Send 
resume  and  salary  history  to: 

Marketing  Director,  The  Daily  Sun 
1 1 53  Main  Street,  The  Villages,  FL  321 59 
Or  Fax  to  (352)  753-2380 


ADVERTISING  MANAGER 
Looking  for  a  professional  that  will 
work  directly  with  an  outside  sales 
staff.  Skilled  at  training  and  motivating, 
be  a  part  of  one  of  the  fastest  growing 
communities  in  the  country.  Mail  your 
resume  to  The  Times  Herald,  410 
Markley  Street,  Norristown,  PA  19401 . 

Attn:  Bryan  Osborn 

RETAIL  SALES  MANAGER 
200.000-1-  daily  seeks  a  retail  sales 
manager  to  oversee  a  commission 
sales  team.  Interested  parties  should 
possess  a  strong  sales/management 
background  and  a  proven  track  record 
of  growing  business,  developing  sales 
representatives,  and  innovation.  This 
position  in  located  in  the  Northeast 
and  reports  directly  to  our  retail 
advertising  manager.  Send  resume 
and  salary  history  to: 

Box  01 244,  Editor  &  Publisher 
1515  Broadway,  1 2th  FI,  NY,  NY  1 0036 


ACADEMIC 


ACADEMIC 


KNIGHT  CHAIR 
in  POLITICAL 
REPORTING 


^  The  S.I.  Newhouse  School  of  Public 

Communications  at  Syracuse  University  is 
seeking  to  fill  The  Knight  Chair  in  Political  Reporting.  This  is  a 
full-time,  tenured  position  at  the  rank  of  Full  Professor.  The  Chair 
is  supported  by  a  generous  grant  from  the  John  S.  and  James  L. 
Knight  Foundation. 

The  school  is  seeking  a  veteran  and/or  broadcast  reporter  who  has 
significant  experience  covering  all  aspects  of  the  campaign, 
election,  and  governance  processes  at  the  national,  state  or  local 
level.  National  experience  is  preferred,  but  journalists  who  have 
received  national  recognition  for  state  or  local  coverage  are 
encouraged  to  apply. 

The  Knight  Chair  will  teach  political  reporting,  media- 
government  relations,  and  such  other  courses  as  will  help  prepare 
the  next  generation  of  political  reporters.  To  bring  attention  to 
new  thinking  in  this  area.  The  Knight  Chair  will  convene  confer¬ 
ences  and  symposia,  build  bridges  to  the  Maxwell  School  of 
Citizenship  and  Public  Affairs  at  Syracuse  University,  and  dis¬ 
seminate  original  work.  One  focus  of  the  teaching  and  scholar¬ 
ship  should  be  the  impact  of  the  Internet  on  the  political  process. 

In  addition  to  salary  and  benefits,  the  position  provides  clerical 
assistance  and  funds  for  travel,  conferences,  publications, 
computer  hardware  and  software,  and  other  technology. 

Candidates  should  send  a  letter  of  intent,  a  professional  resume, 
representative  examples  of  their  best  work,  and  the  names  and 
addresses  of  three  references  to;  David  M.  Rubin,  Dean, 
S.I.  Newhou.se  School  of  Public  Communications,  Syracuse 
University,  215  University  Place,  Syracuse,  NY  13244-2100. 

Applications  will  be  considered  on  a  rolling  basis  until  the 
position  is  filled.  The  School  seeks  to  fill  the  Chair  following  the 
2000  Presidential  election,  either  by  January  2001  or  August 
2001.  A  baccalaureate  degree  is  required,  a  master’s  degree  is 
preferred. 

The  Newhouse  School  at  Syracuse  University  is  regarded  as  one 
of  the  nation’s  leading  professional  schools  of  mass  communica¬ 
tion  in  a  liberal  arts  setting,  with  1,700  undergraduates,  150 
master’s  students,  15  doctoral  students,  and  a  faculty  of  57.  The 
city  of  Syracuse  supports  a  symphony  orchestra,  an  opera  com¬ 
pany,  a  repertory  theater,  minor  league  baseball  and  hockey,  and 
a  Division  One  athletics  program.  It  is  a  half-day’s  drive  to  New 
York  City,  Philadelphia,  Boston  and  Toronto.  For  more  informa¬ 
tion  about  Syracuse  University  and  the  Newhouse  School  please 
visit  the  following  websites:  www.syr.edu  or  newhouse.syr.edu 

Syracuse  University  is  an  equal  opportunity  employer  and  en¬ 
courages  applications  from  women  and  minorities. 

ADVERTISE^ 

For  space/material  deadlines  call 
Hazel  Preuss  at  212.536.5398 
or  Michele  Appello  at  212.536.5396 

- details  at  www.editorandpublisher.com - 
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classified  advertising 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Orlando  Sentinel  Communications,  a 
multimedia  communications  company, 
is  seeking  an  Advertising  Sales  Man¬ 
ager.  Responsibilities  include  integrat¬ 
ing  marketing  strategies  to  ensure  max¬ 
imum  sales  penetration  for  multimedia 
products  and  coaching  sales  represen¬ 
tatives. 

REQUIRES: 

•  5-7  years  experience  within  a  media 
environment 

•  Understanding  of  marketing  data 
and  its  applications  to  sales 

•  Computer  literacy  with  experience 
integrating  technology  into  the  sales 
process 

•  2-4  years  sales  management  experi¬ 
ence 

Please  include  source  code  EP-ASM- 
CFH  and  submit  resume  to: 

chaymes@orlandosentinel.com 
Or  fax  to  (407)  420-5766 

ADVERTISING  SALES  REPRESENTATIVE 
(Chicago) 

New  York  based  business-to-business 
serving  the  food  industry  has  opening 
in  its  Chicago  office  for  advertising 
sales  professional  with  2-3  years  expe¬ 
rience  to  cover  its  southeast  territory. 
The  ideal  candidate  will  be  a  highly 
motivated  self-starter  with  excellent 
organizational,  communication  and  con¬ 
sultative  selling  skills.  Interested  candi¬ 
dates  should  send  letter,  resume  and 
salary  requirements  to: 

Director,  Human  Resources  (Sales) 

Bill  Communications,  Inc. 

355  Park  Avenue  South 
New  York,  NY  10010 
Or  Fax  (212)  592-6209 
Or  E-mail  HR@billcom.com 


CLASSIFIED  ADVERTISING  MANAGER 
The  Idaho  Statesman,  a  65,000  daily/ 
87,000  Sunday  newspaper  in  Boise, 
Idaho,  is  seeking  an  experienced 
advertising  manager  to  direct  its 
classified  staff.  The  successful  candi¬ 
date  will  be  responsible  for  all  aspects  of 
managing  the  classified  advertising 
department,  including  Internet  products 
and  sales. 

Boise  is  the  state  capital  and  has  an 
economy  nationally-ranked  in  the  top 
three  for  growth  in  the  '90s.  As  our 
market  grows,  we've  added  classified 
staff  and  more  classified  products, 
including  web-site  verticals  and  our  own 
local  job  fair. 

The  position  requires  overall  knowledge 
of  newspaper  operations;  experience  in 
a  Web-based  sales  environment;  and  at 
least  two  years  experience  in  managing 
a  retail  or  classified  ad  department.  It 
also  requires  a  degree  in  marketing, 
business  or  other  advertising-related 
field,  or  experience  equivalent. 

Want  to  work  with  a  winning  team  in  an 
area  of  the  country  known  for  its  beauty, 
culture,  high  tech  and  strong  economy? 
Boise  is  one  of  few  places  you  can  ski 
and  golf  in  the  same  day.  For  more 
information,  contact  Keith  Bulling,  per¬ 
sonnel  director,  P.O.  Box  40,  Boise,  ID, 
83707;  phone:  208/377-6244; 

E-mail:  kbulling@boise.gannett.com 

C4 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
The  Ann  Arbor  News,  a  Newhouse 
newspaper,  located  in  one  of  the  best 
university  cities  in  the  Midwest  has  an 
opening  for  Classified  Advertising 
Manager. 

Responsibilities  include  management 
of  our  sales  operations  and  marketing 
efforts  of  our  contract,  transient  phone 
room  and  homes  magazine  niche  pro¬ 
ducts.  We  seek  a  manager  who  will 
have  a  proactive  approach  to  pursuing 
business  and  relationship  building  with 
accounts  and  sales  staff.  Strong 
employee  relations  skills,  as  well  as 
strong  oral  and  written  communication 
skills  required. 

Ann  Arbor  is  the  home  of  the  University 
of  Michigan.  Our  market  has  enjoyed 
exceptional  growth  over  the  past  ten 
years  and  ranks  very  high  in  income 
and  education  demographics. 

We  offer  a  complete  compensation 
package  including  401  (k). 

Please  submit  your  resume  including 
salary  history  to: 

Ann  Arbor  News 

Mr.  Joe  Grech,  Advertising  Director 
340  E.  Huron  Street 
AnnArbor,  Ml  48106-1 147 
Jgrech@aa-news.com 
Equal  Opportunity  Employer 


HERE'S  WHAT  I'M  looking  for  in  an 

Advertising  Manager: 

•  Responsible  for  all  display  and  pre¬ 
print  advertising  staff  of  5  outside 
sales  reps,  1  inside  sales  rep. 

•  Ability  to  drive  sales  through  con¬ 
sultative  selling  techniques,  utilizing 
client  profiling  and  immediate  soft¬ 
ware. 

•  Good  analytical  skills 

•  Good  financial  skills  including  bud¬ 
geting,  collection  and  rate  devel¬ 
opment. 

•  Previous  management  experience 
preferred. 

1 1 ,000  distribution,  7  days  a  week. 

Send  resumes  to  Summit  Daily  News: 
Attn:  Michael  Bennett,  publisher 
PO.  Box  329,  Frisco,  CO  80443 
Or  fax  to  (970)  668-3859 
E-mail:  publisher@summitdaily.com 


RETAIL  ADVERTISING  MANAGER 
Major  Northeast  daily  is  searching  for 
a  highly  motivated  leader  to  direct  our 
national,  retail  and  new  business  sales 
efforts.  The  primary  responsibilities  of 
this  position  include  developing  the 
retail  sales  management  team,  main¬ 
taining  existing  relationships  with 
major  and  regional  advertisers,  over¬ 
seeing  all  advertising  accounts,  pro¬ 
moting  growth  of  the  existing  account 
base,  and  staff  development.  Candi¬ 
dates  should  possess  a  successful  his¬ 
tory  of  increasing  ad  revenue  in  a  com¬ 
petitive  market,  excellent  presentation 
skills,  management  background  and 
extensive  advertising  sales  skills. 
Reports  to  advertising  director.  Send 
resume  and  salary  history  to: 

Box  01 243,  Editor  &  Publisher 
1 51 5  Broadway,  1 2th  FI,  NY,  NY  1 0036 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
For  the  Lexington  Herald-Leader,  cir¬ 
culation  123,000  daily  and  160,000  on 
Sunday.  We  need  a  high-energy  and 
enthusiastic  manager  with  a  positive 
attitude  to  lead  a  staff  of  23.  Located  in 
the  heart  of  bluegrass  country,  Lex¬ 
ington,  KY  is  a  great  place  to  raise  a 
family.  It's  the  major  financial,  educa¬ 
tional,  cultural,  medical  and  retail  hub 
for  all  of  Central  and  Eastern  Kentucky 
plus  being  the  home  of  the  University  of 
Kentucky.  We  value  our  employees  and 
offer  a  salary  that  is  competitive  on  both 
a  local  and  national  level  along  with 
excellent  benefits  and  a  great  working 
environment.  Respond  by  sending 
resume  and  salary  requirements  to: 

E.  Arnold,  Employment  Manager 
Lexington  Herald-Leader 
100  Midland  Avenue,  Lexington,  KY  40508 
Fax  (606)  231-3584 

Or  E-mail:  earnold@herald-leader.com 


SALES  MANAGER/GM:  Incredible  adven¬ 
ture  for  entrepreneurs  and  Sales  Man¬ 
agers  looking  for  fantastic  career 
opportunity.  Bigfoot  Media,  publisher  of 
the  Berkeley  Daily  Planet,  is  looking  for 
additional  leaders  to  build  teams  at 
small,  start-up  California  daily  newspa¬ 
pers.  Absolutely  must  love  sales  and 
leadership!  Competitive  compensation 
plus  stock  options  for  aggressive  lead¬ 
ers  (venture  capital  backed).  Not  for  the 
faint-hearted:  strong,  entrepreneurial 
work  ethic  required!  E-mail  cover  letter, 
resume,  salary  requirements: 

arnold@berkeleydailyplanet.com 
Or  fax  (510)  841-5695 


RETAIL  ADVERTISING 
MANAGER 

Award-winning,  family-owned  daily 
newspaper  (28,000  circulation)  in 
northeast  Illinois  is  seeking  a  leader  for 
its  Retail  Advertising  Department. 

We  are  looking  for  someone  with  a  pro¬ 
ven  track  record  of  increasing  sales. 
The  successful  applicant  must  be  able 
to  motivate  and  lead  by  example  and 
would  report  to  the  Advertising  Director. 
Experience  in  developing  and  imple¬ 
menting  successful  sales  campaigns  is 
required. 

The  right  person  for  this  position  will 
bring  fresh  ideas  and  leadership  to  a 
staff  prepared  for  success. 

Duties  will  include  supervision  of  out¬ 
side  account  executives,  handling  of 
major  accounts,  coordination  of  special 
sections  and  promotions,  setting  and 
achieving  monthly  revenue  goals,  con¬ 
ducting  weekly  sales  meetings,  recruit¬ 
ment  and  interviewing  for  new  team 
members,  alone  with  on-the-job  train¬ 
ing. 

Compensation  package  includes  bonus 
and  good  fringe  benefits. 

If  you  have  a  proven  record  of  personal 
sales  achievements,  as  well  as  leading 
others  to  the  same,  send  resume,  salary 
requirements  and  cover  letter  to: 

Human  Resources 
THE  DAILY  JOURNAL 
8  Dearborn  Square 
Kankakee,  IL  60901 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER 
The  Union-News/Sunday  Republican, 
the  leading  newspapers  in  Western 
Massachusetts,  is  looking  for  a  Retail 
Advertising  Manager  who  will  be 
responsible  for  directing,  supervising 
and  coordinating  the  functions  of  the 
retail  advertising  sales  and  support 
staff.  The  primary  responsibilities 
include,  but  are  not  limited  to,  the 
development,  supervision  and  training 
of  staff  and  working  with  the  Advertis¬ 
ing  Director  to  develop  strategies  and 
programs  to  better  serve  our  customers. 
The  successful  candidate,  at  a  mini¬ 
mum,  will  possess:  an  in-depth  knowl¬ 
edge  of  all  facets  of  advertising  sales 
and  marketing;  excellent  people,  man¬ 
agement  and  sales  skills;  excellent 
presentation  skills;  and  have  the  ability 
to  plan,  organize  and  set  goals.  A  min¬ 
imum  of  5  year's  managerial  experience, 
preferably  in  print  media,  required. 

Please  send  cover  letter,  including 
salary  requirements,  along  with  resume 
to: 

Judith  C.  Fraser 
Human  Resources  Director 
Union-News/Sunday  Republican 
1 860  Main  Street,  Springfield.  MA  01 1 03 


LOOKING  FOR  THAT  EXCELLENT 
CAREER  MOVE? 

The  Ogden  Newspapers  has  openings 
at  a  few  of  our  36  daily  newspapers.  Cur¬ 
rent  openings  include  Circulation 
Directors,  Editors,  Reporters,  Account 
Executives,  Pressmen  and  more.  Check 
out  our  Career  Opportunity  page  at: 

www.ogdennews.com/opportunities 
FEATURE  OPPORTUNITIES  THIS  WEEK: 

ADVERTISING  DIRECTOR 
Parkersburg,  WV  -  We  are  looking  for 
an  individual  to  manage  the  sales 
efforts  of  our  retail,  national  and 
classified  staff  of  20  for  a  40,000  morn¬ 
ing  and  afternoon  newspapers.  If  you 
are  an  aggressive,  promotion-oriented, 
self-starter  then  this  may  be  the 
opportunity  you  have  been  looking  for. 
We  offer  excellent  benefits  and  great 
career  opportunities.  Candidates  should 
send  cover  letter  and  resumes  to: 
Parkersburg  News  &  Sentinel 
c/o  Michael  Christman 
519  Juliana  Street 
Parkersburg,  WV  26102 
Equal  Opportunity  Employer 


CLASSIFIED  ADVERTISING  MANAGER 
Experienced  ad  professional  needed 
for  growing  daily  nestled  int  he  foothills 
of  the  Sierras.  The  area  offers  the  best 
in  lifestyle  and  outdoor  recreation  in  the 
heart  of  gold  country.  Elevate  your 
career  to  the  next  level  with  Brehm 
Communications.  We  offer  competitive 
salary,  bonus  and  profit  sharing.  Send 
resume  to  George  Potter,  General 
Manager,  Auburn  Journal: 

RO.  Box  5910,  Auburn,  CA  95603 
georgep@goldcountrymedia.com 
www.brehmcommunications.com 

Classified  Advertisers: 

If  you  don't  see  a  category  that  fits  your  needs, 
please  call  us  at 

_ 888-825-9149 _ 

www.editorandpublisher.com 
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HELP  WANTED 


CIRCULATION 


W' 


AREA  OPERATIONS 
MANAGER 


The  Arizona  Republic,  Phoenix  Ari¬ 
zona’s  leading  information  com¬ 
pany,  is  looking  for  an  energetic 
Area  Operations  Manager  in  the 
Circulation  Department.  The  suc¬ 
cessful  candidate  will  have  a 
passion  for  the  circulation  field,  a 
positive  attitude,  and  a 
demonstrated  ability  to  achieve 
service  results.  This  position  will 
report  to  a  Regional  Operations 
Manager  and  will  directly  supervise 
the  nightly  distribution  process  for 
The  Arizona  Republic  and  alternate 
products  in  a  distribution  center 
with  a  circulation  of  approximately 
50,000.  This  person  will  be 
responsible  for  managing  a  distri¬ 
bution  center  budget,  hiring  and 
developing  district  managers  and 
other  personnel,  and  working 
closely  with  the  transportation 
department,  senior  managers,  and 
other  Are,'  Operations  Managers  to 
ensure  efficient  functioning  of  the 
distribution  process. 

4-6  years  of  previous  circulation 
management  experience  or  equiva¬ 
lent  is  strongly  preferred.  Salary  45 
to  65k  plus  incentive  plan.  The  Ari¬ 
zona  Republic  offers  excellent 
health  benefits  and  401  (k)  plan. 
Please  send  a  letter,  resume, 
references,  salary  history  and 
requirements  to: 

Mark  Weakley 

Circulation  Operations  Manager 
The  Arizona  Republic 
200  E.  Van  Buren  Street 
Phoenix,  AZ  85004 
Fax:  (602)  444-4466 
E-m^:  mark.weakley@pni.com 


The  Arizona  Republic  is  an  equal 
opportunity  employer  and  a 
drug  free  workplace 


ZONE  3  group  of  paid  weeklies  seeks 
5-year  Circulation  Director  to  build 
home  delivery,  mail  and  single-copy 
sales.  Baseview  expertise,  promotions, 
administrative  skills  a  must.  Top  pay 
and  full  benefits.  Send  replies  to: 

Box  01 234,  Editor  &  Publisher 

1515  Broadway,  12th  FI,  NY,  NY  10036 

HOME  DELIVERY  CITY  MANAGER 
Service,  contractor  turnover  and 
expenses  are  up. 

Morale  and  net  paids  are  down. 

The  Virginian-Pilot,  a  200,000-1-  daily 
located  on  the  coast  of  Southeastern 
VA  is  searching  for  an  action-oriented, 
results-driven  team  player  to  lead  our 
home  delivery  operation. 

We  believe  in  the  power  of  the  people 
who  do  the  work.  We  encourage 
involvement,  ownership,  initiative  and 
risk-taking  to  achieve  our  goals. 

Send  a  letter  and  resume  to: 

Pam  Smith-Rodden,  Circulation  Director 
The  Virginian-Pilot 
1 50  W.  Brambleton  Avenue 
Norfolk,  VA  23510 

Or  E-mail:  prodden@pilotonline,com 
WWW, edltorandpublisher.com 


CIRCULATION 


ASSISTANT  CIRCULATION  DIRECTOR 
Zone  1  daily  and  Sunday  newspaper, 
a  leading  daily/Sunday  newspaper  in 
southern  New  England  seeks  an 
aggressive,  hands-on,  goal-oriented 
leader  to  be  second  in  command  in 
the  busy  circulation  department.  The 
assistant  circulation  director  has  direct 
supen/ision  of  the  home  delivery  oper¬ 
ation,  direct  involvement  in  sales  and 
marketing  efforts,  and  is  responsible 
for  much  of  the  day  to  day  operation. 
We  are  looking  for  a  detail-oriented  pro¬ 
fessional  with  exceptional  analytical 
and  managerial  skills.  Must  have  team 
building  abilities  and  proven  circula¬ 
tion  success. 

Competitive  salary,  incentive,  and 
benefits  package  with  unlimited 
growth  potential.  Interested  candidates 
with  5-i-  years  of  circulation  manage¬ 
ment  experience  should  submit  a 
resume  with  cover  letter  and  salary 
requirements  to: 

Box  01 242,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 


CIRCULATION  DIRECTOR 
Thirty  thousand,  seven  day,  award  win¬ 
ning  newspaper  in  rapidly  growing  Zone 
9  market  looking  for  an  experienced 
circulation  professional  with  exceptional 
people  skills  to  lead  our  talented  staff.  If 
you  are  interested  in  an  opportunity  to 
be  a  hero,  inspire  teamwork,  and  are  not 
afraid  to  lead  by  example,  then  send  us 
a  resume,  and  a  cover  letter  that 
describes  your  management  style  and  vis¬ 
ion  for  growing  circulation.  An  over 
achiever  who  can  motivate  others  and 
get  it  done  will  be  well  compensated. 
Send  materials  to: 

Box  01 237,  Editor  &  Publisher 


THE  SACRAMENTO  BEE 
is  currently  installing  a  new  Circulation 
Management  System,  with  a  scheduled 
Go  Live  date  of  June  1 ,  2000.  We  are 
searching  for  a  Circulation  Systems 
Technician  to  handle  daily  operations 
and  assist  in  the  implementation  pro¬ 
cess. 

The  Technician  will  develop  and  pro¬ 
cess  a  variety  of  Circulation  and  Accoun¬ 
ting  reports  and  data  files,  provide 
technical  support  and  troubleshooting 
on  a  variety  of  hardware  and  software 
systems  and  assist  with  analysis,  de¬ 
sign  and  implementation  of  special  pro¬ 
jects  including  the  new  Circulation 
System. 

We  are  looking  for  a  professional  with 
excellent  attention  to  detail  and  the 
ability  to  manage  numerous  projects 
and  deadlines. 

Experience  with  PBS  CM  Media  Plus 
strongly  preferred. 

Minimum  2  years  technical  background 
working  with  database  and  advanced 
PC  applications  including  Access, 
Excel,  PowerPoint  and  Word.  Four 
years  college  preferred.  Newspaper  or 
direct  mail  background  preferred.  Send 
resume  to: 

Sacramento  Bee,  Human  Resources  Dept. 

PC.  Box  15779,  Sacramento,  CA  95852 
E-mail  dwesley@sacbee.com 


CIRCULATION 


CIRCULATION  DIRECTOR 
SMALL  DAILY  NEWSPAPER 
BIG  OPPORTUNITY 

10,500  southern  Kentucky  daily  seek¬ 
ing  an  energetic  hands-on  circulation 
director  with  great  work  ethic,  good 
ideas  and  a  proven  track  record. 

We  are  a  very  successful  PM  cycle,  six 
days  a  week  approaching  70%  NDM 
penetration.  And  we  want  more. 
Circulation  director  manages  two  dis¬ 
trict  managers,  mailroom  foreman,  and 
consults  four  affiliated  (non-daily) 
cluster  papers  on  circulation  issues. 
Position  requires  outstanding  man¬ 
agement,  promotion  and  sales  skills. 
We  also  need  experience  in  com¬ 
puterized  ABC  newspaper,  and  knowl¬ 
edge  of  postal  regulations.  Ability  to 
manage  change  and  transition  is 
critical  to  success  in  our  operation. 
Single  copy,  NIE  success  is  a  plus. 

We  offer  above  SNPA  average  earn¬ 
ings  plus  attractive  incentive  plan  and 
great  benefits.  You’ll  work  with 
talented,  cooperative  professionals 
who  will  share  your  commitment  to 
exceeding  our  customer’s  expecta¬ 
tions.  And  you’ll  enjoy  living  in  a  beau¬ 
tiful,  progressive  region  of  Kentucky 
that  offers  several  of  the  state’s  top 
schools,  one  of  the  state's  top  bass  fis¬ 
hing  destinations  and  one  of  the  top 
championship  caliber  golf  courses  all 
in  your  backyard. 

Position  to  be  filled  by  September  1. 
Send  your  resume  in  confidence, 
along  with  income  expectations  to: 

Keith  W.  Ponder,  Publisher 
The  Glasgow  Daily  Times 
RO.  Box  11 79 
Glasgow,  KY  421 42-1 179 


CIRCULATION  MANAGER 
The  Daily  Record,  a  9,000  circulation 
Colorado  daily,  seeks  an  individual 
with  successful  circulation  experience, 
people  skills  and  references.  Excellent 
career  opportunity.  Send  resume  to: 
General  Manager.  Daily  Record 
701  S.  9th  Street,  Canon  City,  CO  81212 
Or  FAX  to  (71 9)  275-1 353 

ARE  YOU  A  SUPERSTAR? 

JOIN  OUR  MANAGEMENT  TEAM! 

We  are  searching  for  enthusiastic,  setf- 
starting  individuals  to  join  our  distribu¬ 
tion,  recruitment,  and  sales  staffs  as  dis¬ 
trict  managers.  To  be  a  superstar  in 
our  environment,  you  need  to  like  to 
work  with  both  children  and  adults,  like 
working  in  both  an  office  environment 
and  out  in  the  field,  be  well  organized, 
be  willing  to  work  in  a  team  environ¬ 
ment  with  a  customer  service  focused 
attitude.  If  you  are  looking  for  a  com¬ 
pany  to  grow  with,  this  is  the  place  for 
you.  If  you  think  you  are  a  superstar 
and  can  excel  in  this  environment,  we 
want  to  talk  to  you. 

Send  your  resume  or  E-mail: 

tbenz@conleynet.com 
Conley  Publishing  Group 
Attn:  Todd  Benz 
1 00  S.  6th  Avenue,  RO.  Box  478 
West  Bend,  Wl  53095 
Equal  Opportunity  Employer 

EDITOR  &  PUBLISHER 


CIRCULATION 


CIRCULATION  MANAGER 
The  Meridian  Star,  an  award  winning 
19,000-1-  circulation  newspaper  in  east 
central  Mississippi,  is  seeking  a  Cir¬ 
culation  Director.  Our  Circulation 
Department  is  stable,  with  an  able, 
qualified  staff  and  a  strong  carrier 
force.  This  is  not  a  department  in 
decline.  Our  former  Director  was  off¬ 
ered  a  promotion  to  a  much  larger  pa¬ 
per  because  of  his  fine  work  here.  We 
believe  circulation  growth  begins  in  the 
newsroom  and  ends  with  quality  ser¬ 
vice  and  promotion  within  the  Circula¬ 
tion  Department. 

Candidates  should  have  solid  under¬ 
standing  of  Circulation  Accounting  and 
a  track  record  of  aggressive  promo¬ 
tional  programs.  Competitive  salary, 
bonuses,  401  (k),  full  coverage  insur¬ 
ance  are  all  part  of  our  compensation 
package.  Send  resume  to: 

Paul  Barrett,  Editor  and  Publisher 
Meridian  Star 

RO.  Box  1591 ,  Meridian.  MS  39302 


CIRCULATION  MANAGER 
The  Times,  a  70K  daily  and  90K  Sun¬ 
day  Gannett  newspaper  in  NW  Louis¬ 
iana  seeks  a  very  strong  and 
motivated  #2  who  can  successfully 
manage  home  delivery,  single  copy 
and  transportation/fleet  operations. 
Must  be  knowledgeable  in  all  aspects 
of  circulation.  Must  be  able  to  develop 
and  motivate  staff,  plan  and  implement 
short  and  long-term  strategic  pro¬ 
grams,  grow  circulation  and  manage 
budget.  Must  have  excellent  verbal, 
written,  interpersonal  and  analytical 
skills.  Three  to  five  years  of  related 
experience  in  positions  demonstrating 
increased  responsibilities.  A  very  com¬ 
petitive  salary,  MBO,  401  (k)  and  bene¬ 
fits  package.  This  position  will  be  filled 
without  delay.  Send  resume  to: 

The  Times 

Human  Resources  Department 

Attn:  Barbara  Dean,  HR  Director 
RO.  Box  30222 
Shreveport,  LA  71130-0222 
Or  Fax  (31 8)  459-3578 

THE  NEWS-MESSENGER,  a  14,000 
Gannett  PM  daily  in  Northwest  Ohio, 
seeks  a  Circulation  Manager. 
Excellent  communication  skills,  sales 
innovation  and  a  clear  understanding 
of  operations  and  customer-service 
skills  are  essential.  Competitive  pay 
and  a  wide  range  of  benefits  are 
offered.  Contact  Circulation  Director 
Kim  McGinnis,  The  News-Messenger, 
RO.  Box  1230,  Fremont,  OH  43420. 

CIRCULATION  DIRECTOR 
Small  daily  newspaper  in  Zone  2,  pub¬ 
lished  Monday  -  Saturday  with  a 
circulation  of  7,800  is  seeking  a  hands- 
on  community  oriented  professional  to 
lead  circulation  department.  Excep¬ 
tional  customer  service  skills  and 
strong  single  copy  sales  are  a  must. 

If  you  like  a  challenge  you  may  be 
right  for  us.  Qualified  applicants 
should  submit  a  resume  and  cover  let¬ 
ter  with  salary  requirements  to: 

Box  01 236,  Editor  &  Publisher 
1515  Broadway,  1 2th  FI,  NY,  NY  1 0036 
EOE  M/F 
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HELP  WANTED 


CIRCULATION 


SALES  MANAGER 

Times-Shamrock  Communications  has 
an  immediate  opening  for  a  circulation 
sales  manager  of  their  69,000  AM/PM 
daily  and  79,000  Sunday  located  in 
Northeastern  Pennsylvania. 

If  you're  looking  for  a  challenging 
career  that  offers  significant  reward  for 
success  and  opportunity  for  growth, 
then  this  position  is  for  you.  We’re 
seeking  a  high-energy  professional  to 
lead  the  team  in  all  areas  of  sales, 
marketing  and  promotion. 

The  ideal  candidate  must  possess  at 
least  5  years  of  sales  experience  with 
the  imagination,  motivation  and  lead¬ 
ership  qualities  that  will  lead  to  in¬ 
creases  in  newspaper  circulation 
through  home  delivery,  dealers  and 
vending  machines. 

Times-Shamrock  Communications  is  a 
family-owned  media  corporation  en¬ 
compassing  26  print  and  12  radio 
broadcasting  properties.  We  offer  a  com¬ 
petitive  salary  and  generous  benefits 
package.  EOE 

Please  send  cover  letter  and  resume  to: 

Gary  Kruger,  Circulation  Director 
The  Times-Tribune 

149  Penn  Avenue,  Scranton,  PA  18503 


SINGLE  COPY  SALES  & 
MARKETING  MANAGER 
The  Stuart  News,  a  38,000  daily/ 
45,000  Sunday,  located  on  the  South 
East  coast  of  Florida,  seeks  an  ex¬ 
perienced  Sales  Manager  to  drive  net- 
paid  volumes  ina  very  competitive 
market.  The  successful  candidate  should 
have  a  minimum  of  5  years  experience  in 
developing  strong  partnerships  with  retail 
outlets,  supervising  staff  and  working  with 
independent  contractors.  Contact 
George  Cogswell  at: 

Cogswell@Stuartnews.com 
Fax  to  (561)220-8919 
Or  mail  to: 

George  Cogswell 
The  Stuart  News 
1939  S.  Federal  Highway 
Stuart,  FL  34994 


Your 

communication 
link  to  the 
newspaper 
industry  every 
week 

since  1884. 


COMMUNICATIONS 


DIRECTOR  OF 
COMMUNICATIONS 
The  South  Florida  Water  Management 
District  has  an  exceptional  opportunity 
for  a  senior  manager  with  excellent 
media  relations,  public  information  and 
community  relations  experience.  The 
position  directs  SFWMD’s  communica¬ 
tions  and  public  relations  programs 
including  water  resource  education; 
public  information  and  community  re¬ 
lations;  outreach,  environmental  ed¬ 
ucation,  media  relations  and  cam¬ 
paigns.  Provides  communications  sup¬ 
port  to  intergovernmental  programs 
relating  to  water  resources  issues. 

Must  possess  a  broad  knowledge  of 
environmental,  economic,  social,  and 
political  issues  facing  the  District.  A 
high  degree  of  interpersonal,  negotia¬ 
tion,  persuasive,  and  communicative 
skills  are  required  to  work  with 
SFWMD  personnel,  representatives  of 
local,  state  and  federal  agencies,  the 
Governing  Board,  elected  officials,  the 
media,  special  interest  groups,  and  the 
general  public. 

Qualified  candidate  will  possess,  pre¬ 
ferably,  a  degree  in  Communications, 
Journalism,  Political  Science,  or  re¬ 
lated  field  and  considerable  prog¬ 
ressively  responsible  experience  man¬ 
aging  controversial  communication  pro- 
-cesses  and  pubiic  affairs  in  a  highly 
technical  and  visible  organization. 
Must  have  extensive  experience  in  is¬ 
sue  management  and  media  relations 
which  includes  proven  detailed  public 
relations  skills.  Reference  000242. 

For  more  information  on  these  posi¬ 
tions  as  well  as  other  positions  avail¬ 
able  at  SFWMD,  please  visit: 

www.sfwmd.gov 

For  consideration,  please  send  your 
resume  with  job  reference  #  to: 

hrnews@sfwmd.gov 
Or  mail  your  resume  to: 

Human  Resource  Department 
South  Florida  Water  Management  District 
3301  Gun  Club  Road 
West  Palm  Beach,  FL  33406 
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ACE  COPY  EDITORS 
The  Syracuse  Newspapers  in  Syracuse, 
NY,  need  a  couple  of  crack  copy  editors 
to  join  our  local  and  wire  desks.  The 
right  applicants  will  have  4  to  6  years 
experience  on  daily  newspapers,  top 
design  and  copy  editing  skills  and  pag¬ 
ination  experience.  Send  cover  letter, 
resume  and  tearsheets  to: 

Richard  Sullivan 
The  Syracuse  Newspapers 
PO.  80x4915,  Syracuse,  NY  13221 
rsullivan@syracuse.com 


BUSINESS  WRITER  sought  for  award¬ 
winning  daily  in  sunny  S.E.  New  Mexico. 
Covers  business,  oil,  agriculture, 
economic  development,  general  assign¬ 
ment.  Produce  weekly  business  page. 
Send  resume,  clips  to: 

News  Editor,  Hobbs  News-Sun 
RO.  Box  850,  Hobbs,  NM  88241 
E-mail  news@leaco.net 
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ASSISTANT  SPORTS  EDITOR 
Growing  30,000  daily  in  Oregon’s 
Cascade  Mountains  is  seeking  a 
leader  to  supervise  the  day-to-day 
operation  of  our  five-member  sports 
staff.  Duties  range  from  reporting/ 
writing  to  copy  editing/page  design  to 
staff  coordination,  scheduling  and 
story/photo  assignment.  Work  hours 
challenging  but  somewhat  flexible.  The 
assistant  sports  editor  will  report 
directly  to  the  sports  editor.  Daily 
experience  highly  preferred  but  not 
required.  Competitive  pay  and  bene¬ 
fits;  pay  commensurate  with  experi¬ 
ence  A  progressive  independent 
newspaper  in  a  great  piace  to  live.  The 
Bulletin  publishes  seven  days  a  week: 
M-F  p.m.,  S-S  a.m.  Send  letter  of 
interest,  resume  and  clips  to: 

Stefanie  Anderson,  The  Bulletin 
1 526  Hill  St.,  Bend  OR  97701 


ASSOCIATE  EDITOR 
Monthly  frozen  food  trade  publication 
seeks  reporter/associate  editor.  Prefer 
1-3  years  experience  with  some  news 
writing/reporting  background  and  inter¬ 
viewing  skills.  Duties  include  feature 
and  news  writing,  handling  multiple 
tasks,  general  editorial  duties  and  Web 
site  updating  a  plus.  Interested  candi¬ 
dates  should  send  cover  letter,  resume 
and  salary  requirements  to: 

Director  of  Human  Resources  (ATT  EAE) 
Bill  Communications 
355  Park  Avenue  South 
New  York,  NY  10010 
Or  Fax  (212)  592-6209 
Or  E-mail:  HR@billcom.com 


ENTRY-LEVEL  REPORTER  needed  for 
3x  weekly  in  the  Eastern  Sierra. 

Call  Dave  at  (760)  873-3535 


EDITORIAL 


EDITORIAL 


BOOK  PRODUCTION  MANAGER 
American  Bar  Association  seeks  individ¬ 
ual  to  manage  production  of  books, 
journals  and  electronic  publications  for 
the  Business  Law  Section.  Will  oversee 
copyediting,  design,  typesetting,  manu¬ 
facturing  and  distribution  for  20-i-  books/ 
journals.  Resp.  include  budget  man¬ 
agement,  quality  control,  scheduling, 
vendor  negotiation  plus  research  new 
production  technologies.  Requirements: 
Degree  plus  5  years  experience  in  de¬ 
velopment,  editing,  design  and  produc¬ 
tion  of  books,  strong  communication 
and  negotiation  skills,  creative  problem 
solving  ability.  Experience  in  electronic 
product  development  a  plus.  Send  re¬ 
sume  to  ABA-HR,  750  N.  Lake  Shore 
Drive,  Chicago,  IL  6061 1 

Or  Fax  to  (312)988-5177 

Or  E-mail  to  abajobs@abanet.org  EOE 

CRIMINAL  COURT  REPORTER 
The  Tampa  Tribune  needs  someone  to 
write  with  authority  and  insight  about 
criminal  justice  issues.  Must  be  able  to 
juggle  multiple  stories  and  handle 
deadline  pressure,  but  also  produce 
enterprise  that  sets  us  apart  from  the 
competition.  Three  to  five  years’  expe¬ 
rience  a  must.  CAR  experience  a  real 
plus.  Send  resume  and  cover  letter  to: 

Pat  Minarcin:  pminarcin@tampatrlb.com 

FEATURE  EDITOR  -  The  only  daily 
newspaper  in  the  Florida  Keys  is  seek¬ 
ing  a  feature  editor  to  write  about  the 
people  and  events  in  one  of  the  most 
interesting  environments  in  America. 
The  successful  candidate  will  have 
strong  writing  and  layout  skills  and 
experienced  using  QuarkXPress.  Send 
resume,  work  samples  to  Steve 
Sosinski,  Editor,  The  Key  West  Citizen, 
RO.  Box  1 800,  Key  West,  FL  33040. 

Or  steve.sosinski@thomnews.com 
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A  Dow  Jones  &  Co.  real-time  financial  newswire 
based  in  Washington,  D.C.,  seeks  a  news  editor  to 
guide  reporters  and  help  shape  the  wire’s  content. 

News  editors 

Our  focus  is  corporate  SEC  filings  and  industry  regulation. 
Candidate  needs  at  least  5  years’  reporting  and/or  copy  editing 
experience,  with  previous  supervisory  experience  a  plus.  Ability 
to  sow  story  ideas,  coach  beginning  reporters  and  edit  for  content 
a  must.  Coverage  spans  mergers  &  acquisitions,  bankruptcy, 
high-yield  bond  issuers,  pharmaceuticals,  technology,  IPOs, 
mutual  funds  and  REITs.  Competitive  salary  and  benefits  as 
part  of  an  international  media  company. 

Send  resume,  cover  letter  &  salary  requirements  to 

Federal  Filings,  Inc. 

Managing  Editor 
1250  H  Street,  N.W., 

11th  Floor 

Washington,  DC  20005 

www.dj.com/careers  eoem/f/d/v 


www.editorandpublisher.com 
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THE  BAKERSFIELD  CALIFORNIAN 
an  award-winning  mid-sized  daily  in  Cali¬ 
fornia’s  heartland,  is  seeking  reporters 
and  editors  for  immediate  openings. 
Qualified  candidates  must  be  able  to 
handle  demanding  beats,  have  tremen¬ 
dous  networking  skills  and  be  slaves  to 
accuracy.  Ours  is  a  collaborative  atmo¬ 
sphere  where  change  is  a  way  of  life  and 
journalistic  excellence  is  revered.  Visit 
our  website  www.bakersfield.com  for  a 
closer  look.  If  interested,  send  cover  let¬ 
ter,  resume  and  work  samples  to: 

Lois  Henry,  Assistant  Managing  Editor 
The  Bakersfield  Californian 
RO.  Box  440 
Bakersfield,  CA  93302 
Openings  include: 

ASSISTANT  CITY  EDITOR 
to  lead  one  of  the  reporting  teams  in  our 
“newsroom  without  walls.”  Ours  is  a 
teaching  newsroom  where  you  can  hone 
your  skills  on  both  daily,  breaking  action 
and  longer-range  stories  and  projects. 
Applicants  should  have  3-5  years  daily 
experience  (reporting  and  editing),  work¬ 
ing  knowledge  of  computer  assisted 
reporting  and  excellent  communication/ 
people  skills. 

FEATURES  REPORTER 
with  an  eye  for  the  interesting  and 
unusual,  who  is  energized,  organized 
and  wildly  creative.  There  is  plenty  of 
opportunity  to  write  on  a  variety  of  sub¬ 
jects  in  both  breaking  and  long-range 
situations  for  all  sections  of  the  newspa¬ 
per.  Applicants  should  have  a  minimum 
2  years  daily  experience.  Fluency  in 
Spanish  a  plus. 

AGRICULTURE  REPORTER 
to  focus  on  the  county's  number  one 
economic  driver.  Stories  will  range  from 
informative  looks  at  some  of  the  main 
crops  (Kern  County  is  home  to  one  of 
the  biggest  carrot  processors  in  the 
world)  to  more  analytical  stories  on  the 
modernization  of  farm  and  ranch  life. 
Applicants  should  have  a  minimum  2 
years  daily  experience.  Fluency  in 
Spanish  a  plus. 

COPY  EDITOR 

for  desk  using  fully  paginated  Quark/ 
OPS  system.  An  attention  to  detail,  solid 
grammar  and  headline  skills  and  famil¬ 
iarity  with  AP  style  are  essential.  Experi¬ 
ence  as  reporter  and/or  editor  preferred, 
but  will  consider  entry-level  applicants 
with  passion  and  initiative. 

PHOTO  EDITOR 

to  lead  award-winning  staff  of  six  in 
technologically  advanced  environment. 
Familiarity  with  QuarkXPress,  Photo- 
Shop,  MediaGrid  a  plus,  along  with 
strong  understanding  of  digital  photog¬ 
raphy's  potential  and  challenges.  Five- 
10  years  daily  photojournalism  experi¬ 
ence  required,  including  3-5  in  man¬ 
agement. 


COPY  EDITOR  wanted  for  45,000- 
circulation  daily  south  of  Boston. 
Strong  word  and  page-design  skills  a 
must.  Write  Mike  Allain,  Assistant  ME, 
The  Enterprise,  60  Main  Street,  RO. 
Box  1450,  Brockton,  MA  02303. 

E-mail  newsroom@enterprisenews.com 
www.editorandpublisher.com 
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BUSINESS-TO-BUSINESS 
SPANISH-LANGUAGE  EDITOR 
Beverage  World  en  Espanol  which  cov¬ 
ers  Latin  America’s  soft  drink  and  beer 
business  seeks  bilingual  (Spanish/ 
English)  writer/editor  for  senior  editor 
spot.  Lots  of  fun  and  lots  of  responsi¬ 
bility  with  large  global  business  pub¬ 
lisher.  Must  write/translate  compell- 
ingly  in  Spanish  and  English  and  work 
effectively  with  freelancers.  Travel  to 
industry  events  and  to  Latin  America. 
Interested  candidates  should  contact: 

Director  of  Human  Resources,  (BWE) 
Bill  Communications 
355  Park  Avenue  South 
New  York,  NY  10010 
Or  Fax  (212)  592-6209 
Or  E-mail:  HR@billcom.com 


CITY  GOVERNMENT  REPORTER 
Do  you  understand  the  nuances  of 
government  but  also  the  needs  of 
readers’  If  you  have  clips  to  prove  it. 
The  Tampa  Tribune  wants  to  talk  with 
you.  We  need  a  reporter  with  a  sense 
of  urgency  and  a  flair  for  writing  who 
can  cover  the  city  of  Tampa.  A  mini¬ 
mum  of  five  years’  experience 
required.  CAR  skills  a  real  plus.  Send 
resume  and  cover  letter  to: 

Team  Leader  Steve  Kaylor  at 
skaylor@tampatrib.com 
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COPY  EDITOR  -  The  Lexington  Herald- 
Leader,  a  consistent  APSE  award¬ 
winning  125,000  daily,  160,000  Sun¬ 
day  newspaper  in  the  heart  of  Ken¬ 
tucky’s  Bluegrass  region,  has  an  open¬ 
ing  for  a  copy  editor  with  a  passion  for 
the  language  and  a  knack  for  writing 
bright  headlines.  Will  edit  local  and 
wire  copy  and  put  together  roundups. 
Two  years  experience  on  a  daily  news¬ 
paper  preferred.  Our  benefits  include 
medical  and  dental  insurance,  optional 
401  (k)  and  a  competitive  salary.  Send 
cover  letter  and  resume  to: 

Gene  Abell,  Sports  Editor 
Lexington  Herald-Leader 
100  Midland  Avenue 
Lexington,  KY  40508-1999 
Or  gabell@herald-leader.com  EOE  M/F 


ASSISTANT  CITY  EDITOR: 

Great  skiing,  hiking,  basketball,  football, 
dining,  and  arts.  Only  hours  away  from 
five  national  parks,  and  less  than  two 
years  from  the  Olympic  Winter  Games. 
Work  at  one  of  the  West’s  top  newspa¬ 
pers,  the  Deseret  News.  Bring  top-notch 
editing  and  supervisory  skills  to  lead  a 
team  of  reporters.  Send  resume,  cover 
letter  and  work  samples  to: 

City  Editor  Angelyn  N.  Hutchinson 
RO.  Box  1 257,  Salt  Lake  City,  UT  841 1 0 
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COPY  EDITOR 

The  Ann  Arbor  News,  a  mid-sized  after¬ 
noon  daily  in  a  vibrant  university  town, 
needs  an  experienced  copy  editor  to 
help  us  jump  start  our  three  zoned  edi¬ 
tions.  We’re  looking  for  someone  with 
excellent  news  judgment,  strong  skills 
as  a  content  editor  and  a  flair  for 
design.  This  person  will  work  an  after¬ 
noon/evening  shift  Sunday  through 
Thursday  and  will  work  in  a  position 
that  bridges  our  metro  and  copy 
desks.  Send  resume  and  samples  to 
News  Editor  Andy  Chapelle,  Ann  Arbor 
News,  340  E.  Huron  Street,  Ann  Arbor, 
Ml  48106-1147.  The  Ann  Arbor  News  is 
an  Equal  Opportunity  Employer. 


ASSISTANT  CITY  EDITOR 
The  Daily  Gazette,  a  60,000-circulation 
family-owned  daily  in  New  York's  Capi¬ 
tal  Region,  is  looking  for  an  assistant 
city  editor.  The  job  combines  fast- 
paced  management  of  breaking  news 
with  the  satisfactions  of  long-term  staff 
development.  Applicants  should  have 
reporting  and  editing  experience.  Send 
resume  and  work  samples  to: 

Thomas  Woodman,  Managing  Editor 
The  Daily  Gazette 
2345  Meixon  Road  Ext. 
Schenectady  NY  1 2308 
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NewTimes 


IDWEST 


New  Times  has  added  three  Midwestern 
cities  to  its  group  of  award-winning, 
magazine-style  newsweeklies.  Our 
papers  publish  hard-hitting  news  stories, 
engaging  features  and  provocative 
music  and  arts  coverage  in  eleven 
cities  coast  to  coast. 


Now  we'd  like  to  increase  the  staffs  at 
our  newest  papers  in  St.  Louis,  Cleveland  and 
Kansas  City.  We  are  looking  for  writers  and 
editors  who  can  craft  compelling  narratives,  analyze 
complex  subjects  and  put  a  city's  news  in  perspective. 

New  Times  offers  competitive  salaries  and  benefits.  ^ 


Andy  Van  De  Voorde 
Executive  Associate  Editor 

Interested  candidates  should  send  cover  letter,  resume  and  clips  to:  New  Times,  Inc. 

•  RO.  Box  5970,  Denver,  CO  80217 


TO  LEARN  MORE  ABOUT  NEW  TIMES,  VISIT  OUR  WEBSITE  AT  WWW.NEWTIMES.COM 
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COPYEDITOR 

The  View  Newspapers,  weekly  and 
twice-weekly  community  newspapers 
published  by  the  Las  Vegas  Review- 
Journal  and  Las  Vegas  Sun,  are  looking 
for  a  copy  editor.  We  produce  eight 
neighborhood  newspapers  and  need 
someone  who  is  comfortable  editing  a 
variety  of  articles  -  including  news, 
features,  business,  and  sports  -  and  lay¬ 
ing  out  and  paginating  tabloid  sections. 
We  prefer  at  least  two  years  of  newspa¬ 
per  experience.  Send  resume  and  work 
samples  to  Kirk  Kern,  View  Editor: 

P.O.  Box  70,  Las  Vegas,  NV  89125 
Or  send  an  E-mail  message  to: 
kirk_kern@viewnews.com 


SMALL  CENTRAL  FLORIDA  daily  seeks 
experienced  reporter. 

E-mail:  dardenne@newschief.com 
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LOS  ANGELES  BUSINESS  JOURNAL 
Energetic  reporter  wanted.  1-3  years 
experience.  Dally  and/or  business 
reporting  a  plus.  Send  resume,  clips 
to: 

Michael  Stremfel 
Deputy  Managing  Editor 
Los  Angeles  Business  Journal 
5700  Wilshire  Blvd.,  Suite  170 
Los  Angeles,  CA  90036 


INTERNET  COPY  EDITOR 
The  Copy  Editor  will  oversee  the  online 
editorial  content  for  all  C.V.  Real  Estate 
Web  sites.  Including  editing,  headline 
writing,  coverage  of  breaking  news, 
trend  stories,  providing  support  using 
HTML.  Required:  3-4  years  of  solid 
copy  editing  experience,  1  year  web,  pro¬ 
ven  reporting  skills.  E-mail  resume  to: 
mbadillo@classifiedventures.com 
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Gusiness  Newswires 
Reporters/E^itors 

Dow  Jones  Newswires,  a  global  leader  in  business  news 
coverage  has  openings  for  Journalists  in  several  locations: 


PALO  ALTO,  CA 
LOS  ANGELES,  CA 
CHICAGO,  IL 
DETROIT,  MI 


BOSTON,  MA 
RICHMOND,  VA 
JERSEY  CITY'  NJ 
WASHINGTON,  DC 


(Please  specify  location(s)  and  beat(s)) 

We  are  pre.semly  seeking  dynamic  and  enterprising  Reporters 
with  several  years  experience  to  cover  breaking  news  of  national 
significance  and  report  in-depth  on  companies  and  regional 
developments.  These  jobs  combine  real-time  news  reporting  with 
detailed,  enterprise  coverage.  Previous  financial  reporting 
experience  preferred  but  not  required. 

Beat  assignments  include  Equities,  Fixed  Income,  Energy  and 
Commodities.  Qualified  candidates  need  to  balance  speed  with 
the  ability  to  make  copy  sing.  Succinct  headline  writing  and  solid 
news  judgment  a  must.  Recent  college  graduates  will  be 
considered  for  entry  level  positions. 

We  offer  responsible  positions  with  a  prestigious  publisher, 
diverse  career  advancement  opportunities  (including  overseas 
assignments),  competitive  salaries  and  regularly  recognized 
outstanding  benefits  programs.  Relocation  assistance  allocated 
for  some  cities. 

Send  a  dozen  of  your  best  clips,  resume  and  cover  letter  to: 
Debra  Califf 

Dow  Jones  Newswires 

Harborside  Financial  Center 
800  Plaza  Two 
Jersey  City,  NJ  0731I-I100 
Fax:  201-938-4466 
Email:  debra.califr@dowjones.com 
www.dj.com/careers 
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DESK  EDITOR 

We  are  seeking  two  desk  persons  with 
first-rate  copy  editing  skills  and  the  will¬ 
ingness  to  paginate  pages.  Design 
skills  or  experience  with  DTI  pagination 
computers  a  plus. 

•  Join  our  22-member  Sports  staff  as 
we  approach  the  2002  Winter  Olym¬ 
pics.  Night  work.  Limited  writing 
opportunities  possible.  Send  applica¬ 
tion,  resume  and  work  samples  to 
Deputy  Editor/Sports  Holly  Mullen. 

•  8-person  World  Desk  seeks  a 
person  with  a  good  international 
sense  of  news  to  join  like-minded  col¬ 
leagues.  Night  work.  Send  applica¬ 
tion,  resume  and  work  samples  to 
Deputy  Editor/Production  Jeff 
Walton. 

We  are  a  164,000  statewide  newspa¬ 
per  and  the  dominant  news  voice  in  a 
hyper-active  news  state.  Wages  are 
good,  fringe  benefits  and  colleagues 
are  exceptional  and  Utah’s  outdoor 
amenities  can't  be  equaled.  Contact 
the  appropriate  deputy  editor  by  May 
15  in  care  of: 

The  Salt  Lake  Tribune 
143  South  Main  Street 
Salt  Lake  City,  UT  841 11 


EDITOR  AND  REPORTERS 
Adweek  magazine  is  looking  to  fill 
three  positions:  News  Editor,  Reporter 
and  Editorial  Assistant.  The  News 
Editor  post  requires  5-t-  years  experi¬ 
ence  reporting  and  editing  news,  pre¬ 
ferably  in  a  business  journalism  environ¬ 
ment.  Must  be  able  to  coordinate  news 
with  regional  bureaus,  assign  reporters 
and  maintain  high  standards  of  maga¬ 
zine.  Reporter  post  requires  3-i-  years 
reporting  experience,  a  background  in 
marketing  and  business  a  plus.  Able  to 
work  under  deadline  pressure  on  a 
daily  basis.  File  stories  for  both  the 
magazine  and  the  Web  site.  For  the 
Editorial  Assistant  job,  a  journalism  or 
English  major  is  preferred.  Knowledge 
of  Macintosh  and  Internet  savvy  a  plus. 
Good  people  skills,  assists  news 
department  in  reporting  stories,  fact¬ 
checking  and  online  research.  Please 
send  resumes  to: 

Department  AF,  BPI 
1515  Broadway,  12th  Floor 

New  York,  NY  10036 


EDITOR-IN-CHIEF 

wanted  for  established  Internet  site  cov¬ 
ering  American  culture  and  “the  good 
life”  in  the  U.S.A.  Candidates  must  have 
at  least  10  years  experience  overseeing 
the  creation  of  high  quality  content  on  a 
wide  range  of  topics  and  managing  a 
fast-growing  editorial  staff.  Areas  of  cov¬ 
erage  include  news,  entertainment, 
sports  and  travel.  Some  Internet  experi¬ 
ence  preferred.  Additional  languages  a 
plus.  Send  resume  to: 

HR  Department,  FREEDOMLAND  USA 
80  SW  8th  Street,  Suite  201 9 
Miami,  FL  331 30 
Fax:  (305)  539-3764 
Or  E-mail:  lisette@cyberemail.net 
“PREVIOUS  APPLICANTS  PLEASE 
RESUBMIT  RESUMES** 
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EDITOR 

Do  you  have  a  passion  for  local  news? 
Do  you  know  how  to  inspire  and 
motivate  a  staff?  Are  you  dedicated  to 
excellence?  Do  you  work  well  as  part 
of  a  team? 

If  you  answered  yes  and  have  a  strong 
record  of  success  in  leading  reporters, 
photographers  and  editors,  we  want  to 
talk  to  you. 

The  Newport  Daily  News  needs  an 
editor  to  iead  a  talented  staff  of  24  in 
covering  one  of  the  most  interesting 
small  cities  in  the  world.  Newport  is  an 
international  city,  famous  for  jazz,  folk 
and  classical  music  festivals,  tourism, 
sailing,  celebrities,  dining,  mansions 
and  museums.  But  behind  the  glitter 
we  face  all  the  challenges  of  any  urban 
center. 

We  are  proud  of  our  reputation  for 
hard-hitting  news  coverage  and  com¬ 
munity  leadership.  How  can  you  help 
us  continue  that  tradition  and  improve 
on  it? 

Send  a  letter,  resume  and  a  copy  of 
your  current  newspaper  to: 

Albert  K.  Sherman  Jr,  Publisher 
The  Newport  Daily  News 
101  Malbone  Road,  Newport,  Rl  02840 
No  phone  calls,  please 


EDITORIAL  ASSISTANT 
The  American  Counseling  Association 
seeks  a  detail  oriented  and  highly 
organized  individual  to  provide  full 
time  support  to  the  Director  of  Pub¬ 
lications.  Will  assist  with  a  variety  of 
editorial  and  production  tasks  related 
to  book  acquisitions  and  journal  pro¬ 
duction  including  scheduling,  typeset¬ 
ting,  proofreading  and  copy  writing. 
Must  possess  excellent  communica¬ 
tion  skills,  the  ability  to  work  indepen¬ 
dently  and  handle  multiple  projects, 
and  a  strong  interest  in  publishing. 
Requires  BA  in  English,  journalism  or 
related  field  and  a  minimum  1-2  years 
of  experience.  Knowledge  of  Page¬ 
Maker  a  plus.  Salary  high  20’s;  ex¬ 
cellent  benefits.  Send  resume  to  ACA; 
Attn:  HR,  5999  Stevenson  Avenue,  Alex¬ 
andria,  VA  22304  or  fax  to  (703)  823- 
0252.  EOE 


EDITOR 

Leading  business-to-business  pub¬ 
lication  seeks  strong,  take-charge  editor 
to  run  its  grocery  business  section.  5-i- 
years  experience.  There  will  be  lots  of 
writing  as  candidate  will  generate 
stories  for  this  “magazine  within  a 
magazine”  section.  Knowledge  of 
packaged  goods,  consumer  marketing 
and  retail  a  must.  Send  cover  letter, 
resume  and  salary  requirements: 

Director  of  Human  Resources 
Bill  Communications 
355  Park  Avenue  South 
New  York,  NY  10010 
Or  Fax  (21 2)  592-6209 
Or  E-maii:  HR(@billcom.com 


GOT  TALENT? 

Need  a  new  challenge,  position  or  geo¬ 
graphic  change?  Visit: 

www.BrehmCommunications.com 


C8 
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DAILY  SPORTS  EDITOR 
Foster's  Daily  Democrat,  26,000  PM 
daily  based  In  Dover,  NH  seeks  sports 
editor  for  four  person  staff.  Weekly  or 
similar  daily  experience  preferred. 
Good  planner,  leader  and  designer 
with  competitive  spirit  is  best  candi¬ 
date.  Region  includes  20  high  schools, 
recreational  area  and  UNH  Division  I 
sports.  Send  resume  to: 

Rodney  G.  Doherty,  Executive  Editor 
Foster’s  Daily  Democrat 
333  Central  Avenue,  Dover,  NH  03820 


DESIGNER/COPY  EDITORS 
Aggressive,  award-winning  Ohio  news¬ 
paper  has  opening  for  designer/copy 
editors.  Requires  someone  with  passion 
for  design,  appreciation  of  words  and 
pictures,  knowledge  of  QuarkXPress. 
Newspaper  (36.000-d,  46,000-S)  believes 
in  continuing  training/development  of  its 
associates,  offers  growth  opportunities 
within  company  and  Freedom  Com¬ 
munications.  Experience  preferred,  but 
will  consider  new  college  graduates. 
Nights  and  rotating  weekend  work.  Com¬ 
petitive  salary,  benefits,  some  4-day 
weeks.  Send  resume,  cover  letter  and 
design  samples  to: 

Jim  Krumei,  Managing  Editor 
The  Lima  News 

33515  Elida  Road,  Lima,  OH  45807 


EDITORIAL  PAGE  EDITOR 
The  Herald  News  is  seeking  an 
intellectually  disciplined  journalist  to 
lead  our  vibrant  editoriai  pages.  Our 
49,000-circulation  daily  blankets  urban 
northern  New  Jersey,  with  its  rich 
diversity  of  cultures  and  customs.  Our 
loyal  readers  expect  vigorous 
advocacy  and  crystal  prose  on  their 
editorial  and  op-ed  pages.  Intellect 
and  writing  are  only  part  of  the  equa¬ 
tion.  The  editorial-page  editor  also 
must  be  an  ambassador  to  our  com¬ 
munity,  cultivating  sources  of  bright  com¬ 
mentary  and  illuminating  readers’  most 
vital  issues.  Duties  include  setting  the 
agenda  for  the  newspaper’s  editorial 
board  and  keeping  members  of  our  com¬ 
munity  advisory  board  interested  and 
active.  Strong  writing,  editing,  produc¬ 
tion,  and  interpersonal  skills  required. 

If  you  have  the  qualifications  for  this 
key  newsroom  role,  please  send  letter, 
resume,  salary  history,  and  work  sam¬ 
ples  to  Stephen  McCarthy,  Assistant 
Managing  Editor/News,  Heraid  News, 
One  Garret  Mountain  Plaza,  CN473, 
West  Patterson,  NJ  07424-0473. 


EDITOR 

Leading  publication  covering  the  ex¬ 
ploding  private  equity  market  seeks 
Editor  to  manage  bi-weekly  production 
cycle.  Candidate  should  have  strong 
editorial  experience,  innovative  ideas 
and  the  ability  to  manage  multiple 
tasks  and  staff,  as  well  as  bring  ideas 
and  energy  on  how  to  eyoive  the  pub¬ 
lication  with  the  nIarkeCGreat  benefits 
and  work  environment.  Salary  up  to 
$50K,  depending  on  experience.  Send 
resume,  clips  and  letter  to: 

GBM,  1290  6th  Avenue,  36th  Floor 
New  York,  NY  10104 

EOE  M/F/D/V  FAX:  (2 1 2)  957-0420 
www.editorandpublisher.com 


EDITORIAL 


EDITORS/REPORTERS 
INVESTORS  BUSINESS  DAILY  con¬ 
tinues  to  add  to  its  staff  as  its  national 
audience  grows.  We’re  looking  for  expe¬ 
rienced  journalists  to  write  about  comput¬ 
ing,  business,  the  economy,  public 
policy,  the  markets  and  successful  peo¬ 
ple,  from  IBD  headquarters  in  Los 
Angeles  and  offices  in  Silicon  Valley, 
New  York  and  Washington.  Locations 
vary  with  position.  Openings  aiso  possi¬ 
ble  in  San  Diego  and  Seattie.  News  edit¬ 
ing,  copy  editing,  editorial  writing  and 
entry-level  writing/editing  positions  also 
available,  in  Los  Angeles  only.  Send 
cover  letter,  resume  and  clips  to: 

Susan  Warfel,  Managing  Editor 
by  fax  at  (31 0)  577-7350  or  by  maii  at 
12655  Beatrice  Street, 

Los  Angeles,  CA  90066. 

Please  call  (310)448-6373 
to  confirm  receipt  of  fax 


EXECUTIVE  EDITOR 
Herald  Community  Newspapers,  award¬ 
winning,  editorially-driven  suburban 
weeklies  (60K  circulation).  Long  Island, 
NY,  seeks  an  editor/manager  to  lead 
20-person  editorial  team.  If  you  know 
how  to  create  lively,  informative,  quality 
publications  on  time  and  on  budget, 
we’d  like  to  talk  to  you.  You  should 
have  strong  writing,  editing  and  page 
design  skiils,  leadership  and  manage¬ 
ment  ability,  enjoy  training  young 
journaiists,  and  have  a  working  knowl¬ 
edge  of  QuarkXPress,  pagination,  and 
the  Internet,  Excellent  salary/benefits 
package.  Send  resume  and  clips: 

Attn:  Louise  2. 

Richner  Communications 
379  Central  Avenue 
Lawrence,  NY  11 559 
Or  Fax  (51 6)  569-4942 


EXECUTIVE  EDITOR 
News  Montana  Inc.  seeks  an  experi¬ 
enced,  creative  Executive  Editor  to 
lead  and  motivate  the  news  staff  at  our 
three  weekly  Montana  newspapers. 
Journalism  degree,  photo  and  layout 
abilities  required.  We're  a  progressive 
company  in  a  fast-growing  market.  Com¬ 
petitive  compensation,  benefits.  Send 
resume  and  references  to: 

James  E.  Moore  II,  Publisher 
News  Montana  Inc. 

PO.  Box  970,  Red  Lodge,  MT  59068 


FEATURE  REPORTER:  The  Town  Talk 
in  Alexandria,  Louisiana  seeks  a 
taiented  reporter  with  1-3  years  experi¬ 
ence.  Degree  in  Journalism  or  English 
required.  Full-time;  40  hours  per 
week.  Primary  assignment  will  be  to 
cover  religion.  Please  send  resume 
and  work  samples  to: 

Joy  Williford,  The  Town  Talk 
PO.  Box  7558,  Alexandria,  LA  71 306  or 
E-mail  to  personnel@thetowntalk.com 


RAPIDLY  GROWING  daily  newspaper 
taking  applications  for  reporters  and 
editors  wanting  to  live  in  a  very  desirea- 
ble  community.  Send  resume,  clip  to: 

Tom  Miller,  managing  editor.  Today’s 
News-Herald,  2225  W.  Acoma  Blvd 
Lake  Havasu  City,  AZ  86404 


EDITORIAL 


FEATURES  REPORTER 
Bring  your  news  background,  your  gift 
for  storytelling,  your  love  of  language 
and  your  prowess  at  reporting  to  one 
of  the  best  regional  papers  in  the 
country.  We’re  serious  about  features 
journalism  —  we  like  it  smart,  timely, 
insightful,  fun  to  read  and  rewarding  to 
write.  We’re  looking  for  an  experienced 
journalist  —  at  least  3  years  daily 
newspaper  experience  —  to  join  our 
award-winning  lifestyle  staff.  Introduce 
yourself  in  a  cover  letter,  plus  resume, 
10  great  clips  and  5  lifestyle  story 
ideas.  Send  to  Melanie  Sill,  Managing 
Editor,  The  News  &  Observer,  215  S. 
McDowell  Street,  Raleigh,  NC  27602. 


FREELANCE  EDITORIAL  CARTOONIST 
The  American  Counseling  Association, 
the  world’s  largest  private,  non-for- 
profit  organization  dedicated  exclu¬ 
sively  to  the  enhancement  of  pro¬ 
fessional  counselors  and  related  hum¬ 
an  service  specialists,  is  seeking  a 
freelance  editorial  cartoonist.  This 
person  will  be  supplying  the  one-box 
editorial  cartoon  for  our  monthly  news¬ 
paper  “Counseling  Today.”  To  apply 
please  send  cover  letter,  resume  and 
three  sample  cartoons  to: 

ACA,  Attn:  Human  Resources 
5999  Stevenson  Avenue 
Alexandria,  VA  22304 


EDITORIAL 


JOURNALISM  JOBS 
The  Journal  Newspapers  of  Southern 
Illinois  is  seeking  candidates  for  posi¬ 
tions  in  copy  editing/design  desk, 
news  reporting  and  sportswriting.  Col¬ 
lege  grads  or  experienced  journalists 
looking  for  opportunities  with  a  group 
of  twice-weekly  newspapers  in  the 
shadow  of  the  Gateway  Arch  are 
encouraged  to  apply.  Send  resume, 
clips  to  Toby  Carrig,  M.E.  JNSI, 

219  N.  Illinois,  Belleville,  IL  62220 


MANAGING  EDITOR/BUSINESS  NEWS 
for  Boulder  County  Business  Report, 
biweekly  newspaper  in  Boulder,  Colo. 
Seeking  editor  with  business  news 
reporting,  assignment  experience.  Grow¬ 
ing  publishing  company  in  fast-growth 
high-tech  corridor.  One  of  best  places  to 
live  in  U.S.  Resume,  clips  to  Jerry  W. 
Lewis,  editor,  BCBR,  3180  Sterling  Cir¬ 
cle,  Suite  201 ,  Boulder,  CO  80301 . 

Or  E-mail  jwlewis@bcbr.com 


MANAGING  EDITOR 
New  York-based  weekly  trade  magazine 
covering  media  seeks  a  seasoned  Man¬ 
aging  Editor  who  can  make  pages,  hit 
deadlines,  develop  ideas  and  motivate 
staff.  5-10  years  in  daily  or  strong 
weekly  journalism  with  recent  manage¬ 
ment  experience.  Minority  journalists 
are  encouraged  to  apply.  Reply  to; 


Or  fax  to  (703)  823-0252 


EOE 


FULL-TIME  SPORTSWRITER 
The  Gallup  Independent,  a  16,000 
circulation  daily  In  Western  New  Mexico, 
seeks  a  sportswriter  and  layout  person. 
Recent  grads  will  be  considered.  Cov¬ 
erage  includes  27  high  schools  and 
wide  variety  of  sports.  Pagination  expe¬ 
rience  a  plus.  Send  resume,  3  clips,  2 
references  to:  Sports  Editor  Alan  Arthur, 
Gallup  Independent: 

PO,  Box  1210,  Gallup,  NM  87305 
Or  Fax  (505)  722-5750 
Or  E-mail  scoop@cia-g.com 


EDITORIAL 


Box  01 240,  Editor  &  Publisher 
1 51 5  Broadway,  1 2th  FI,  NY,  NY  1 0036 

NEWS  EDITOR  -  The  Florida  Keys’ 
only  daily  newspaper  is  seeking  a 
QuarkXPress-sawy  person  to  run  its 
nighttime  news  desk.  Successful  can¬ 
didate  must  have  at  least  two  years  of 
layout  experience  and  be  an  excellent 
headline  writer.  Send  resume,  clips 
and  references  to  Steve  Sosinski, 
Editor,  The  Key  West  Citizen,  RO.  Box 
1 800,  Key  West,  FL  33040. 

steve,sosinski@floridakeys.com 

EDITORIAL 


The  New  York  Times  Regional  Newspaper  Group  (NYTRNG)  has  opportunities 
In  the  following  areas: 


'  Editorial  •  Advertising  •  Circulation  •  Production 
•  Accounting  >  Human  Resources  •  ITS 


Positions  are  located  In  one  of  our  outstanding  locations  in  Florida  (Sarasota, 
Lakeland, Ocala,  Gainesville);  North  Carolina  (Wilmington,  Hendersonville, 
Lexington);  South  Carolina  (Spartanburg);  Alabama  (Tuscaloosa,  Florence, 
Gadsden);  Louisiana  (Houma, Thibodaux)  and  in  beautiful  wine  country, 
Santa  Rosa,  California. 

We  offer  excellent  health  benefits,  competitive  pay,  pension,  401 K, and  an 
employee  stock  purchase  plan.  NYTRNG  values  the  benefits  of  diversity  in 
our  newspapers  and  is  committed  to  equal  opportunity  employment. 


Candidates  should  send 
resume,  salary  history,  work 
samples  and  a  cover  letter 
desaibing  expectations  to: 

Barbara  Rosko 
Human  Resources 
New  York  Times  Regional 
Newspaper  Group 
Corporate  Center  One 
2202NWestshare 
Boulevard,  Suite  370 
Tampa,  FI  3360'7 
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MANAGING  EDITOR 
CAPE  GIRARDEAU,  MO. 

The  Southeast  Missourian,  winner  of 
state,  national  and  international 
awards,  seeks  a  managing  editor  for  a 
28-person  news  team  that  produces 
high-quality  content  for  a  seven-day 
morning  newspaper  that  is  part  of  a 
fast-growing  company  (11  dailies  and 
25-1-  weeklies).  To  be  seriously  con¬ 
sidered,  candidates  must  demonstrate 
an  ability  to  lead,  coach,  plan, 
organize,  design  compelling  pages, 
edit  scrupulously,  understand  the 
power  of  graphics  and  photos,  write 
fact-filled  editorials,  cooperate  with 
other  departments  and  represent  the 
newspaper  in  the  community.  If  you 
possess  these  skills  and  can  articulate 
your  vision  for  a  first-rate  community 
newspaper,  please  call: 

R.  Joe  Sullivan,  editor,  (573)  335-661 1 
This  position  is  available  June  1 


MUSIC  EDITORS 

New  Times  is  searching  for  music  editors 
at  its  award-winning  weekly  newspapers 
in  Miami  and  San  Francisco.  Positions 
entail  planning  and  editing  a  weekly 
music  section,  writing  feature  stories  and 
a  weekly  column,  and  hiring  freelance 
reviewers.  Qualified  candidates  will  have 
strong  writing  and  organizational  skills  as 
well  as  a  passion  for— and  critical  eye 
toward— DJ/dance  and  hip-hop.  Send 
cover  letter,  resume  and  five  clips  to: 

Andy  Van  De  Voorde 
Executive  Associate  Editor 
New  Times,  Inc. 

PO.  Box  5970,  Denver,  CO  80217 
andy.vandevoorde(a)westword.com 


EDITORIAL 


EDITORIAL 


MANAGING  EDITOR 
lnsure.com,  the  leading  insurance- 
information  Web  site,  seeks  a  seasoned 
Managing  Editor  to  guide  the  launch  of  a 
significant  new  content  site.  You’ll  de¬ 
velop  insure. corn's  new  site  geared  to¬ 
ward  insurance  professionals.  Duties 
include  supervising  staff  writers  and 
freelancers,  assigning  and  editing 
stories,  and  conceiving  new  interactive, 
informational  tools.  Managerial-level 
editorial  experience  required.  Familiarity 
with  the  insurance  industry  and  tech¬ 
nology  necessary.  Insure.com  has  been 
named  by  Forbes  and  Money  magazine 
as  one  of  the  top  personal-finance  sites. 
Contact: 

Amy  Danise,  Editor 
insure.com 

76  LaSalle  Road,  West  Hartford,  CT  061 07 
Fax:(860)231-7357 
E-mail:  adanise@insure.com 


NEWS  EDITOR 

A  great  opportunity  to  be  involved  with 
a  redesign  and  a  news  press.  The 
Jackson  (TN)  Sun  is  looking  for  an 
editor  who  can  make  pages  sparkle 
and  headlines  sing,  while  taking  the 
copy  desk  staff  into  our  new  era.  We're 
a  40,000  AM  daily/Sunday  Gannett 
newspaper  wedged  between  Memphis 
and  Nashville  and  we’re  looking  for 
someone  to  be  the  point  person  for 
our  redesign/new  press  project.  To 
apply,  send  a  cover  letter,  resume  and 
six  examples  of  your  best  work  to: 

David  Risser,  Managing  Editor 
The  Jackson  Sun 
PO.  Box  1059,  Jackson,  TN  38305 
We  value  diversity 


EDITORIAL 


EDITORIAL 


MANAGING  EDITOR 
Edgy,  Boston-based  magazine  -  see 
us  online  at  aquentmagazine.com  - 
with  ambitious  expansion  plans  lusts 
after  star  managing  editor.  Require¬ 
ments  include  proven  experience 
managing  a  magazine  editorial  and 
production  staff;  a  knack  for  the  busi¬ 
ness  side  of  magazine  publishing; 
exceptional  organizational  ability:  and 
meticulous  copyediting  skills.  Desira¬ 
ble  traits  include  personal  experience 
as  a  freelancer,  and  an  irreverent  but 
professional  writing  voice.  Salary  is  com¬ 
mensurate  with  experience  plus  full 
benefits. 

You’ll  look  out  your  window  onto 
Copley  Square,  one  of  the  most  conve¬ 
nient  and  beautiful  locations  in  Boston 
—  and  you’ll  look  around  and  find 
yourself  in  the  middle  of  a  fun  and 
lively  (and  slightly  wacky)  editorial 
team.  In  less  than  a  year  we’ve 
garnered  press  raves  and  several 
awards  —  including  a  British  Academy 
Award  nomination!  Join  us! 

Interested  candidates  should  respond 
in  one  of  these  two  ways: 

Place  your  cover  letter  right  in  the 
body  of  the  email,  and  enclose  a 
resume  and  three  writing  samples  (any 
length  okay)  as  Word  or  plain-text 
attachments.  If  your  samples  are 
already  online  URLs  are  sufficient. 

Email  to  editor@aquentmagazine.com 
Mail:  Send  a  cover  letter,  resume,  and 
three  writing  samples  to: 

Editorial  Director,  Aquent  Magazine 

71 1  Boylston  Street,  Boston,  MA021 16 
Or  fax  your  information  to: 

(617)  535-5003,  attn:  Editorial  Director 


RESTAURANT  CRITIC 
The  Times-Picayune  in  New  Orleans  is 
looking  for  an  experienced  full-time 
critic  to  cover  one  of  the  country's 
most  dynamic  restaurant  scenes.  The 
job  calls  for  a  sophisticated  palate  and 
superior  writing  skills.  Send  clips  of 
reviews  and  food-related  features  to: 

Karen  Taylor  Gist  Entertainment  editor. 
The  Times-Picayune 
3800  Howard  Avenue 
New  Orleans,  LA  701 40 
Equal  Opportunity  Employer  M/F 


NEWS  EDITOR 

The  Morning  Star  of  Wilmington,  NC 
needs  an  editor  with  excellent  news 
judgment  and  editing  skills,  comple¬ 
mented  with  demonstrated  leadership 
and  management  abilities.  Lead  10- 
person  copy  desk  in  producing  broad 
and  incisive  wire  report  for  diverse 
readership.  Candidates  should  have 
wide  ranging  interests  and  great 
curiosity  to  produce  thorough  and 
interesting  world,  national  and  state 
news  reports  with  selections  from  four 
wire  services.  The  Morning  Star  is  a 
New  York  Times  Co.  newspaper,  57,000 
AM,  in  a  rapidly  growing  coastal  region. 
Send  cover  letter,  resume,  work  sam¬ 
ples  and  references  to; 

John  Meyer,  Managing  Editor 
Morning  Star 

RO.  Box  840,  Wilmington,  NC  28402-0840 
www.wilmingtonstar.com 
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METRO  EDITOR 

If  you  love  working  with  reporters  and 
would  like  to  do  so  at  an  award-winning, 
growing  newspaper  with  ocean  views,  con¬ 
sider  a  career  at  the  Cape  Cod  Times. 
We're  a  medium-sized  daily  in  search 
of  a  metro  editor  to  supen/ise  staff  of  16 
reporters  and  two  assistant  editors.  The 
person  we  hire  will  be  able  to  pass  on 
their  own  enthusiasm  for  telling  good 
stories  in  a  way  that  motivates  and 
inspires  a  varied  staff  of  reporters,  from 
rookies  to  veterans.  The  metro  editor 
should  be  a  believer  in  front-end  edit¬ 
ing.  He  or  she  should  want  to  be 
involved  from  early  brainstorming 
sessions  through  to  suggestions  on 
info-graphics  and  photographs 
The  Metro  Editor’s  goal  should  be 
more  than  seeing  to  it  that  the  day’s 
news  is  covered:  It  should  be  to  raise 
the  quality  of  story-telling  and  to  make 
the  paper  relevant  to  readers  each  day. 
We  are  located  on  one  of  the  East 
Coast’s  premier  vacation  destinations, 
rich  in  history  and  home  to  many  artist, 
CEOs,  authors,  naturalists  and  celeb¬ 
rities.  We’re  60  miles  from  Boston  and 
a  short  boat  ride  to  Martha's  Vineyard 
or  Nantucket.  Our  year-round  popula¬ 
tion  of  225,000  swells  to  more  than 
500,000  in  the  summer.  Many  of  our 
staffers  have  made  the  move  here  for  a 
superior  quality  of  life. 

Send  letter,  resume,  salary  history, 
work  samples  and  copy  of  current 
newspaper  to: 

Alicia  Blaisdell-Bannon 
Managing  Editor/Content 
The  Cape  Cod  Times 
319  Main  Street.  Hyannis,  MA  02601 


NEWS  EDITOR 

Billboard  Bulletin,  the  daily  news  fax  of 
Billboard  magazine,  seeks  newsroom 
dynamo  with  proven  editing  skills  and 
reporting  experience,  preferably  at  a 
daily.  Knowledge  of  music  business 
helpful.  Desktop  publishing  and  QuarkX¬ 
Press  experience  a  plus.  No  beginners. 
Send  resume  and  salary  history  to: 
Department  KS,  Billboard  Bulletin 
1515  Broadway,  New  York,  NY  1 0036 
EOE 


NEWS  EDITOR 

FLORIDA  TODAY,  a  Gannett  newspa¬ 
per  on  the  Space  Coast,  seeks  an 
experienced  editor  to  lead  the  News 
Desk.  Strong  editing  and  management 
skills  a  must.  Excellent  growth  poten¬ 
tial.  E-mail  cover  letter,  resume  and 
salary  requirements  to: 

kbowden@brevard.gannett.com 


ONLINE 

WRITER/EDITOR 

Experienced  Writer/Editor  wanted  for 
Benefitnews.com,  a  comprehensive 
online  resource  for  HR  and  Benefits  pro¬ 
fessionals.  Develop  and  write  daily 
news  articles,  features  and  other  con¬ 
tent  for  site  and  help  produce  twice- 
weekly  e-letter  from  our  Rockville,  MD 
office.  Submit  resumes  to: 

editorial@benefitnews.com 

www.editorandpublisher.com 


rookSri'n  Ft.  Lauderdale 

experienced  and 

dynamic  editor  to  manage  its  news 
and  entertainment  weekly  in  Ft.  Lauderdale. 

This  position  requires  a  solid  background 
in  news  and  superior  management  ability. 

The  managing  editor  works  directly  with 
writers  to  help  shape  local  news  coverage 
and  to  edit  magazine-length  feature  stories. 

The  managing  editor  also  supervises  the 
day-to-day  operations  of  the  editorial 
department.  Fine  writing  and  editing 
skills  are  a  must;  the  interview  process 
includes  a  test. 

New  Times  offers  competitive  salaries 
and  benefits.  Interested  candidates  should 
send  cover  letter,  resume  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

RO.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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EDITORIAL 


SPORTS  EDITOR 

The  Tampa  Tribune  needs  a  leader  to 
mold  our  award-winning  sports  staff 
into  a  cohesive  team  with  a  keen 
sense  of  urgency,  a  passion  to  serve 
readers,  a  flair  for  storytelling  and  an 
enviable  record  for  meeting  deadlines. 
With  the  Super  Bowl  coming  next  year 
and  the  possibility  of  an  Olympics  in 
2012,  Tampa  is  an  exciting  sports 
venue.  We  have  professionai  football, 
baseball,  hockey  and  soccer  in  our 
market  as  well  as  arena  football.  We 
also  cover  the  Gators,  Seminoles  and 
Bulls  in  one  of  the  nation's  most  com¬ 
petitive  regions  for  collegiate  sports. 
Our  internationally  unique  conver¬ 
gence  project  with  an  NBC  affiliate  and 
a  pioneering  online  service  provides 
high  visibility  for  our  sports  coverage. 
If  you’re  a  seasoned  newspaper  leader 
with  deep  knowledge  of  sports,  proven 
coaching  skills  and  a  reputation  for 
strategic  thinking  and  strong  follow- 
through,  contact  Assistant  Managing 
Editor  Patti  Breckenridge  at: 

pbreckenridge@tampatrib.com 
THE  MARTINSVILLE  BULLETIN 
a  19,000-circulation  daily  paper  in 
Southside  Virginia,  seeks  2  experi¬ 
enced,  aggressive  reporters.  We  need 
someone  who  can  dig  for  information, 
write  readable  stories,  and  works  well 
on  deadline.  Send  resume,  clips  and 
references  to  Ginny  Wray,  Editor: 

Martinsville  Bulletin 
PO.  Box  3711,  Martinsville,  VA  241 15 

THE  POST-TRIBUNE 

of  Northwest  Indiana,  a  growing 
65,000-1-  daily  in  an  extremely  com¬ 
petitive  market,  has  four  key  openings: 

WEEKEND  EDITOR 

Main  role  is  to  supervise  the  Sunday 
paper,  as  well  as  assist  editor  and 
managing  editor  on  daily  and  long-term 
projects.  Candidates  must  be  organized, 
creative  and  understand  the  need  to  roll 
up  their  sleeves  to  get  the  job  done. 

NIGHT  NEWS  EDITOR 
This  person  oversees  the  newsroom  at 
night.  Candidates  should  be  organized 
and  energetic  with  strong  editing  and 
people  skills.  You  need  to  have  solid 
news  judgmerit,  as  well  as  in-depth 
knowledge  of  layout  pagination  and 
headline  writing. 

BUREAU  EDITOR 

Manages  a  six  member  bureau,  cover¬ 
ing  South  Lake  County.  Candidates 
should  have  ability  to  coach  reporters 
and  polish  copy.  Basically,  we're  looking 
for  someone  who  can  take  humdrum 
assignments  and  make  them  sing. 

DEPUTY  BUREAU  EDITOR 
In  charge  of  a  daily  community  news  sec¬ 
tion.  Needs  to  be  highly  organized  and 
work  weil  with  correspondents.  The  posi¬ 
tion  also  involves  assisting  the  bureau 
editor  in  handling  the  daily  news  opera¬ 
tion. 

Join  us  as  we  move  fon/vard  (and  south¬ 
ward  to  Merrillville)  this  year. 

Send  resume  to: 

Editor  Eileen  Brown 
Post-Tribune 

1 065  Broadway,  Gary,  IN  46402 
www.editorandpublisher.com 
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PAGE  DESIGNER/COPY  EDITOR 
Need  a  change?  We  need  an  editor  who 
can  edit  local,  wire:  write  heads;  create 
compelling  packages.  One  or  two  years 
experience  and  QuarkXPress  knowledge 
needed.  We'll  train  you  and  give  you 
freedom.  Write  Pat  Dowd,  News  Editor: 

Glens  Falls  Post-Star 
PO.  Box  21 57,  Glens  Falls,  NY  12801 
Fax  (51 8)  761  -1 255  dowd@poststar.com 

PHOTOGRAPHER  AND  REPORTER 
Award-winning  7,000-circulation  daily 
newspaper  seeks  creative  photographer 
and  lifestyles  editor.  Ideai  candidates 
have  strong  computer  and  enterprising 
skilis.  Full  benefits  and  competitive 
saiary.  Send  resume  and  slides/clips  to: 
The  Lebanon  Reporter 
ATTN:  Managing  Editor 
1 1 7  E.  Washington  Street 

Lebanon,  IN  46052 
Equal  Opportunity  Employer 

REGIONAL  EDITOR 

Make  your  mark  with  a  newspaper  that 
still  believes  in  real  news.  We’re  The 
Times  Herald-Record,  an  aggressive, 
national  award-winning  tabloid  an  hour 
outside  of  Manhattan.  We’re  read  daily 
by  the  big  city  metros  and  our  staff 
goes  on  to  the  biggest  papers  in  Amer¬ 
ica.  We  just  won  top  honors  from  the 
IRE  for  our  investigative  series  on  local 
law  enforcement  double-dipping. 

We  want  to  be  a  newspaper  where 
stories  are  told.  We’re  looking  for  an 
editor  who  can  teach  talented  reporters 
to  reach  their  potential.  We’re  seeking 
a  gutsy  regional  editor  who  can  bring 
to  life  the  great  stories  in  our  diverse  com¬ 
munities.  Send  resume/clips  to: 

Bob  Quinn,  Managing  Editor 
The  Times  Herald-Record 
40  Mulberry  Street,  Middletown,  NY  10940 
Or  fax  to  (914)  343-2170 
Or  E-mail  quinn@th-record.com 

REGIONAL  SECTION  EDITOR 
The  Tampa  Tribune  needs  a  leader  to 
oversee  three  bureaus  in  our  most  com¬ 
petitive  region.  It  will  take  a  savvy 
journalist,  effective  coach,  organized 
manager,  strategic  thinker  and  tal¬ 
ented  line  editor  to  handle  this  job. 
Duties  include  handling  a  staff  of  13 
and  overseeing  a  daily,  free-standing 
section  vital  to  the  Tribune’s  future. 
Good  benefits,  including  sun  and 
beaches.  If  you’re  ready  for  an 
adrenalin  rush  on  a  daily  basis.  E-mail 
Senior  Editor  Cheryi  Schmidt  at: 
cschmidt@tampatrib.com 

REPORTER  -  Award-winning  com¬ 
munity  weekly  in  New  York’s  Hudson 
Valley  seeks  energetic  General  Assign¬ 
ment  reporter.  Ideal  for  recent  grad. 
Resume,  clips  to  Mid  Hudson  Times, 
RO.  Box  10234,  Newburgh,  NY  12552. 


REPORTER:  Good  little  daily  in  the 
Sierra  Foothills  seeks  general  assign¬ 
ment  reporter  to  aggressively  cover 
fascinating  people  and  local  news. 
Send  resume,  clips  to: 

Judy  Brill,  city  editor.  The  Union 
1 1 464  Sutton  Way,  Grass  Valley,  CA  95945 
E-mail:  judyb@theunion.com 
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REPORTER 

New  York-based  weekly  trade  maga¬ 
zine  covering  media  seeks  beat 
reporter  with  two  to  three  years  daily 
experience  who  is  interested  in  the  tel¬ 
evision  business.  Experience  covering 
media  a  definite  plus.  Minority  jour¬ 
nalists  are  encouraged  to  apply.  Send 
resume,  clips  and  salary  requirements 
to: 

Box  01241,  Editor  &  Publisher 
1 51 5  Broadway,  1 2th  FI,  NY,  NY  1 0036 

REPORTERS  needed  for  weekly  enter¬ 
tainment  business  publication.  One 
will  work  in  Nashville-based  home 
office;  another  will  work  in  two-person 
L.A.  bureau  responsible  for  West 
Coast/Far  East  territory.  Each  must 
have  strong  journalism  background, 
preferably  with  business  reporting 
experience,  and  the  ability  to  move 
deeply  into  analysis  of  developments 
within  the  entertainment  industry.  Will 
examine  trends,  markets  and  people 
who  shape  the  industry.  Extensive 
travel  required  for  each  position.  Send 
resume,  clips  and  cover  letter  to: 

David  Dykes,  Editor 
Amusement  Business 
49  Music  Square  West 
Nashville,  TN  37203 


SPORTS  WRITERS/EDITORS 
Fast  growing  and  profitable  Internet 
company  seeks  sports  reporters/editors. 
Requirements  include:  deadline  writing 
ability;  knowledge  and  experience;  and 
a  commitment  to  excellence. 

Personnel  Director,  Bulletin  News  Network 
8260  Greensboro  Drive 
McLean,  VA  221 02 
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REPORTERS/EDITORS 
Award-winning  international  science 
and  technology  magazine  is  expand¬ 
ing  and  needs  experienced  journalists 
for  new  positions.  Candidates  should 
have  the  ability  to  explain  technical 
material  to  a  non-technical  audience. 
SENIOR  EDITORS:  Write  news  and 
feature  articles;  edit  contributed  arti¬ 
cles.  Ideal  candidates  have  full  time 
experience  as  both  reporter  and  metro 
or  copy  editor. 

NEWS  EDITORS:  Write  news  and 
application  articles.  Candidates  should 
have  full  time  writing/reporting  experi¬ 
ence. 

All  positions  require  strong  knowledge 
of  AP  style  and  interest  in  science  and 
technology.  Periodic  travel  is  required. 
Send  cover  letter,  resume  and  three 
writing  samples  that  explain  complex 
subjects  to: 

Pat  McAvoy 
Laurin  Publishing  Co. 

RO.  Box  4949,  Pittsfield,  MA  01 202-4949 
mcavoy@laurin.com 


SPORTS  EDITOR 

The  Leader,  a  14,000  circulation  daily 
in  the  Finger  Lakes  region  of  New 
York,  seeks  a  sports  editor  to  lead  a 
staff  of  four.  The  ideal  candidate  will 
have  writing  and  editing  experience,  a 
penchant  for  local  sports,  a  nose  for 
sports  enterprise  and  enjoy  competi¬ 
tion  in  this  competitive  market.  Send 
cover  letter,  resume  and  clips  to: 

Jeff  Kovaleski,  Managing  Editor 
The  Leader 

PO.  Box  1017,  Corning,  NY  14830 
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ESra  San  Francisco 

managing  editor 

and  an  associate  editor  for  its  news  and 
entertainment  weekly  in  San  Francisco.  We  want 
editors  who  have  a  fine  touch  with  copy,  a  firm 
grasp  of  the  magazine  style,  and  the 
self-confidence  needed  to  work  comfortably  with 
a  staff  of  writers  who  routinely  win  major  national 
journalism  awards.  The  managing  editor  position 
requires  a  strong  background  in  news  and 
superior  management  ability:  associate  editor 
candidates  should  have  solid  experience  with 
arts/features.  Qualified  applicants  will  have  the 
demonstrated  ability  to  deal  with  lengthy  news 
and  feature  articles,  and  the  desire  to  edit  and 
write  to  the  highest  standards. 

Applicants  should  send  a  short,  arresting  cover 
letter,  a  one-page  resume,  and  a  representative 
set  of  writing  and  editing  clips  to: 

John  Mecklin 

Editor  ^ 

SF  Weekly 

185  Berry,  Lobby  4,  Suite  3800 
San  Francisco,  CA  94107 

To  learn  more  about  New  Times,  visit  our  website  at  www.newtimes.com. 
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THE  SACRAMENTO  BEE  is  looking  for 
copy  editors  and  page  designers  for 
our  News  and  Sports  desks  as  we 
begin  our  conversion  to  the  Unisys 
pagination  system.  The  Bee  has  a 
daily  circulation  of  295,000  and  Sun¬ 
day  circulation  of  350.000  and  is 
located  in  the  most  affordable  major 
market  in  California.  For  more  informa¬ 
tion  or  to  apply,  please  contact  Steve 
Blust,  The  Bee's  chief  of  copy  desks: 
By  phone  at  (91 6)  321  -1 224; 

By  E-mail  at  sblust@sacbee.com 
Or  by  mail  at 

RO.  Box  15779,  Sacramento,  CA  95852 
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THE  INDIANAPOLIS  STAR 
(daily  circulation  270,000,  Sunday 
375,000)  is  seeking  a  facile  writer  and 
dogged  reporter  to  cover  the  personal 
finance/  banking  beat.  Star  editors  and 
reporters  are  committed  to  making  the 
paper  the  best  of  its  size  in  the  nation. 
Candidates  should  share  that 
commitment  to  excellence.  Send  resume 
and  clips  to: 

Greg  Andrews 

Assistant  Managing  Editor/Business 
The  Indianapolis  Star 
RO.  Box  145 

Indianapolis,  IN  46206-0145 


EDITORIAL 


Be  More 


Merrill  Lynch 


You  are  an  exceptional  communicator.  A  perfectionist  with  a  journalistic 
background.  You  thrive  on  deadline  pressure  and  exude  energy.  You  are 
client-focused  and  well  versed  in  financial  speak.  And  you  are  looking  for 
more.  The  opportunity  to  leverage  your  abilities  with  an  industry  leader 
who  offers  all  that  you  crave,  including  high  levels  of  responsibility, 
challenging  work  -  and  the  benefits  to  match. 

Right  now,  Merrill  Lynch  US  Private  Client  is  seeking  two  "content" 
professionals  for  its  Princeton,  NJ  Marketing  Central  team.  A 
communications  team,  which  is  responsible  for  providing  high-end 
content  to  Merrill  Lynch  investors  and  staff. 

SENIOR  WRITER 

As  a  Senior  Writer  you  will  function  as  a  true  "producer"  -  selecting  and 
researching  topics,  interviewing  sources,  and  developing  highly  focused 
content  for  various  levels  of  sophistication  via  print,  video,  Web  and 
seminars.  Our  ideal  candidate  will  be  a  versatile  writer  with  a  journalism 
background  -  someone  who  thinks  like  a  reporter  and  can  deliver  com¬ 
pelling  prose  on  a  variety  of  topics  -  while  excelling  as  a  team  player  with¬ 
in  a  business  environment.  A  Bachelor's  degree  in  a  related  field, 
a  sound  understanding  of  financial  topics,  and  some  Web  experience  are 
all  required. 

SENIOR  EDITOR 

You  will  drive  the  editorial  content  of  client  and  field-marketing  materials 
for  specific  product/segment  areas,  ensuring  both  grammatical  accuracy 
and  adherence  to  corporate  strategic  focuses.  Ideal  candidates  will  have 
5-;-  years  of  related  industry  experience  as  a  professional  editor/writer  in  a 
creative  publishing  or  consulting  agency  setting,  coupled  with  the  proven 
ability  to  turn  poorly  written  and/or  organized  materials  into  succinct, 
high-impact  prose.  We  seek  a  high-energy  team  player  who  is  proficient  in 
MS  Office  and  Quark  Xpress  and  has  excellent  multi-tasking/project 
management  skills.  A  Bachelor's  degree  in  English,  Journalism,  or 
Communications  and  knowledge  of  the  financial  services  industry 
are  desired. 


At  Merrill  Lynch,  we  offer  an  attractive  salary  and  comprehensive 
benefits.  Learn  how  far  your  skills  can  take  you  by  submitting  your 
resume,  indicating  position  of  interest,  to:  Merrill  Lynch,  Private 
Client  Human  Resources,  Attn;  Suite  EJ-Writer,  P.O.  Box  9027, 
Princeton,  NJ  08543-9027;  E-mail:  mlpcm@na2.us.ml.com;  Fax  (609)  282- 
3199.  Visit  our  Web  site  at  www.ml.com/careers.  Merrill  Lynch  is  an  Equal 
Opportunity  Employer. 


be  buiHsh 


Merrill  Lynch 


O  2000  Memll  Lynch  &  Co..  Inc. 
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REPORTERS 

We’re  looking  for  a  few  good  reporters. 
Two  years  experience  preferred,  but  pro¬ 
mising  J-School  grads  considered. 
Readiness  is  all.  We  want  a  City  Hall 
reporter,  who  knows  a  city  is  more  than 
meeting  votes.  We  are  a  mid-sized  com¬ 
munity  paper  that  needs  an  all-around 
reporter  who  finds  life  in  towns,  big  and 
small.  We  require  professionalism.  In 
return,  we  offer  a  paper  where  growth- 
oriented  reporters  win  state  and  national 
awards,  in  a  Southern  California  region 
close  to  mountains  and  desert  attrac¬ 
tions,  an  hour  from  beaches  and  Los 
Angeles.  Competitive  salaries.  Great 
benefits  at  Los  Angeles  County's  last 
independent  family  daily.  Please  send 
your  resume  &  clips  to: 

Kelly  Hutson,  Human  Resources 
Antelope  Valley  Press 
PO.  Box  4050,  Palmdale  CA,  93590-4050 


The  Chicago  Daily  Law  Bulletin,  an 
afternoon  paper  for  the  Illinois  legal  com¬ 
munity  seeks  a  reporter  who  can  write 
insightfully  about  the  law  and  related 
institutions.  The  newspaper,  directed 
by  veterans  of  major  metros,  values 
enterprise  and  the  ability  to  take  the 
comprehensive  view  of  the  law  as  it  is 
made  and  interpreted.  Candidates 
should  have  one  or  more  years  of 
experience  on  a  daily  newspaper,  at 
least  some  of  which  involved  covering 
the  courts  Send  resume  and  clips  to 
Bernard  M.  Judge,  Vice  President  and 
Editor,  Chicago  Daily  Law  Bulletin; 

415  N.  State  Street,  Chicago,  IL  60610 


The  Southern  Illinoisan,  a  regional 
27,000-circulation,  seven-day  morning 
newspaper,  is  seeking  an  experienced 
and  versatile  professional  to  join  our 
12-member  reporting  staff.  This  is 
primarily  a  feature  writing  position, 
although  the  successful  candidate  will 
be  equally  adept  at  news  and  in-depth 
writing.  This  reporter  has  primary 
responsibility  for  generating  the  lead 
feature  each  week  for  our  entertain¬ 
ment  section  as  well  as  potential  sec¬ 
ondary  stories.  In  addition,  the  reporter 
will  be  expected  to  generate  news  and 
feature  stories  for  the  daily  and 
weekend  editions.  Check  out  our 
website  at  www.southernillinoisan.com 
To  apply,  send  a  cover  letter,  resume, 
and  clips  to: 

The  Southern  Illinoisan 
Human  Resources  Manager 
PO.  Box  2108,  Carbondale,  IL  62902 
EOE  M/F 


THE  SAN  JOSE  Business  Journal,  part 
of  the  American  City  Business  Jour¬ 
nals  chain,  is  looking  for  seasoned 
reporters  to  cover  business  in  Silicon 
Valley.  Candidates  should  have  solid 
reporting  experience  and  demonstrate 
a  continuous  effort  to  learn.  Please 
send  clips  and  resume  to  Vikki  Bowes- 
Mok  at: 

vbowesmok@amcity.com 
Or  fax  (408)  295-5028 
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SENIOR  WRITER 

Retail  trade  publication,  number  one  in 
its  field,  seeks  energetic,  motivated 
writer  who  is  a  self-starter  with  4  to  5 
years'  experience.  Individual  must  have 
excellent  reporting  skills,  lots  of 
curiosity,  willingness  to  dig  for  details 
in  covering  a  multifaceted  industry  that 
includes  grocery  retailing,  gasoline 
marketing,  government  regulations  and 
human  resources  issues.  Work  with 
people  who  value  good  ideas,  a  smart, 
lively  writing  style  and  a  combination  of 
independence  and  teamwork.  Some 
travel.  Competitive  salary,  excellent 
benefits.  Experience  in  retail  trade  pub¬ 
lishing  and/or  newspapers  a  plus. 
Interested  candidates  should  send 
resume  and  salary  history  to: 

Bill  Communications 
Attn:  Director  of  Human  Resources  ESW 
355  Park  Avenue  South 
New  York,  NY  10010 
Or  fax  (212)  592-6209 
Or  E-mail:  HR@billcom.com 


SPORTS  EDITOR 

Hands-on  sports  editor  needed  in  a 
beautiful,  sports  crazy,  suburban  area 
in  northwest  New  Jersey  30  miles  west 
of  Manhattan.  Lead  a  staff  in  devel¬ 
oping  a  must-read  section  full  of 
scholastic,  pro  and  recreational  sports. 
Top  applicants  will  have  previous  man¬ 
agement  experience  as  well  as  a  mini¬ 
mum  3  years  sports  editing.  Interested 
applicants  please  send  resume  to: 

Human  Resources,  Daily  Record 
800  Jefferson  Road,  Parsippany,  NJ  07054 
Or  Fax  to  (973)  884-5768 
EEO/M/F/D/V 


SPORTS 

If  you  are  a  sports  editor/writer/paginator 
who  can  run  a  one-man  show  at  a  small 
daily  newspaper  covering  a  diverse  pop¬ 
ulation  on  a  remote  Hawaiian  island, 
you're  the  person  we  re  looking  for.  Send 
resume,  clips  to  Susan  Dixon: 

The  Garden  Island  newspaper 
3137  Kuhio  Hwy.,  Lihue,  Kauai,  HI  69766 
suedixon@pulitzer.net 


AEROSPACE  WRITER 
Come  report  the  Aerospace  Valley! 
We’re  looking  for  an  aerospace  reporter, 
with  emphasis  on  the  reporter  part.  Our 
previous  two  fills  in  the  position  went  on 
to  work  at  NASA  and  a  major  metro.  The 
current  opening  is  for  a  writer  with  award 
potential  who  has  a  generalist’s  grasp  of 
technology  and  can  track  a  rapidly 
changing  industry  in  the  “Right  Stuff’ 
Valley  where  Yeager  broke  the  sound 
barrier  and  the  space  shuttle  makes  its 
home  away  from  the  Cape.  Salary  com¬ 
mensurate  with  experience,  but  what  we 
prize  most  is  enthusiasm,  a  passion  for 
accuracy  and  a  writer's  curiosity  about 
everything  that  soars.  Resume  and  clips 
required.  Contact: 

Kelly  Hutson,  Antelope  Valley  Press 
Human  Resources 

PO.  Box  4050,  Palmdale,  CA  93590-4050 
No  phone  inquiries 
E-mail  hr@avpress.com 
www.editorandpublisher.com 
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EDITORIAL 


EDITORIAL 


ME  WITH  THE  RIGHT  STUFF 
Are  you  able  to  inspire  a  newsroom? 
Do  you  have  a  hard  news  edge?  Do 
you  have  the  ability  to  turn  your 
personal  energy  into  high-energy 
headlines?  Do  you  have  the  strength 
to  carry  the  torch  for  a  paper  that  has 
redesigned  and  redefined  itself?  Do 
you  have  the  courage  to  compete  in  a 
tough  market?  Are  you  interested? 

We  need  a  managing  editor  who  is 
passionate  about  news  and  about 
readers.  We  want  someone  who  can 
bring  out  the  ABSOLUTE  BEST  in  our 
journalists  -  journalists  who  are 
determined  to  make  the  newspaper 
the  first  and  best  source  of  news 
We  are  the  award  winning  Tribune,  a 
100,000-1-  daily  serving  suburban 
Phoenix,  Arizona.  We  offer  a  com¬ 
petitive  salary,  excellent  benefits,  and 
the  chance  to  advance  within  a  multi¬ 
billion  dollar  corporation  -  plus  the 
opportunity  to  live  where  the  sun 
shines  360  days  per  year  and  outdoor 
activities  are  abundant.  If  you  think  you 
fit  our  description  and  have  at  least  7 
years  newsroom/management  experi¬ 
ence,  send  your  portfolio  to: 

The  Tribune,  Editor  Jim  Ripley, 

1 20  W.  First  Ave. ,  Mesa,  AZ  8521 0 


THE  BRATTLEBORO  REFORMER,  a  daily 
in  scenic  Southern  Vermont,  seeks  a 
hard-working,  thorough  and  objective 
reporter  to  cover  a  challenging  beat. 
An  ideal  candidate  should  possess 
strong  news  sense  and  writing  skills,  as 
well  as  the  ability  to  cover  breaking 
news,  meetings,  features  and  profiles 
with  equal  finesse.  We  need  a  candi¬ 
date  who  has  the  desire  to  dig  beneath 
the  surface  of  a  governmental  issue 
and  tell  readers  why  it’s  important.  If 
you  can  turn  a  phrase  and  bring  a 
fresh,  clear  voice  to  the  issues,  we  want 
to  hear  from  you.  Send  resume/clips: 

Eric  Ebeling,  Managing  Editor 
Brattleboro  Reformer 
Black  Mountain  Road,  PO.  Box  802 
Brattleboro,  VT  05301 


THE  ABILENE  REPORTER-NEWS 
is  looking  for  a  journalist  with  strong 
writing  experience.  Good  feature  writ¬ 
ing  skills  are  the  first  priority,  with  an 
interest  in  all  areas  of  entertainment  cov¬ 
erage,  a  plus.  Duties  will  include  writ¬ 
ing  features  and  news  stories  about 
local  entertainment  and  art,  as  well  as 
reviews  of  local  theater,  music  and 
some  movies. 

A  minimum  of  3  years  print  journalism 
experience  and  a  Journalism  or  fine 
arts  degree  or  combination  is  pre¬ 
ferred. 

We  are  a  Scripps-Howard  newspaper 
in  a  three-college  town  that  has  begun 
a  campaign  to  build  a  great  newspa¬ 
per  filled  with  in-depth  reporting,  com¬ 
pelling  writing  and  striking  visuals. 
Resumes  and  writing  clips  should  be 
sent  to  Carol  Dromgoole; 

RO.  Box  30,  Abilene,  TX  79604; 

Faxed  to  (915)  670-5242 
or  E-mailed  to:  dromgoolec@abinews.com 
www.editorandpublisher.com 


EDITORIAL 


TECHNOLOGY  WRITER 
Looking  to  write  for  one  of  the  best  in¬ 
formation  sites  on  the  Web?  Insure.com 
seeks  a  Technology  Writer  who  will  be 
instrumental  in  launching  a  significant 
new  site  geared  toward  insurance  pro¬ 
fessionals.  You’ll  cover  developments  in 
insurance  technology,  e-commerce,  and 
Internet  strategies.  Technology  reporting 
experience  required.  Contact: 

Amy  Danise,  Editor 
insure.com 
76  LaSalle  Road 
West  Hartford,  CT  061 07 

Fax:  (860)231-7357 
E-mail:  adanise@insure.com 

THE  DENVER  POST 
is  seeking  a  critic-at-large  to  cover 
classical  music  and  visual  arts.  We  are 
looking  for  a  reporter  with  a  minimum  of 
five  years  experience  covering  the  arts  at 
a  metropolitan  newspaper.  A  wide-rang¬ 
ing  knowledge  of  symphonic,  cham-  ber 
and  opera  music  required.  The  suc¬ 
cessful  applicant  will  have  a  working 
knowledge  of  painting,  sculpture  and 
other  areas  of  the  visual  arts,  and  the 
ability  to  write,  previews,  reviews,  theme 
and  trend  stories.  We  seek  enthusiastic, 
knowledgeable  critic  who  can  cover 
these  areas  in  a  highly  competitive  mar¬ 
ket.  Send  writing  samples  with  resume 
by  May  20  to: 

PO.  Box  4857-R  c/o  The  Denver  Post 
1 560  Broadway,  Denver,  CO  80202 


MILLER  FREEMAN,  a  leading  SF- 
based  business-to-business  publisher, 
is  looking  for  editors/reporters  to  join  a 
start-up  b2b  web  company  where  real 
journalism  and  established  pub¬ 
lications  will  be  at  the  core.  It’s  a  great 
growth  opportunity  and  a  unique 
chance  to  expand  your  editorial  skills 
while  gaining  valuable  experience  in  a 
secure,  pre-IPO  internet  business. 

The  new  joint-venture  internet  hub  will 
offer  global  news  and  research  pro¬ 
ducts  to  the  worldwide  paper  and 
forest  products  industry,  as  well  as  a 
full  range  of  e-commerce  transaction 
capabilities.  Unlike  many  other  internet 
start-ups,  this  company  will  immedi¬ 
ately  have  significant  revenue  from 
existing  print  and  web  products  and 
can  offer  good  job  security. 

The  right  people  will  join  a  strong  team 
of  career  journalists  and  editors  to 
create  news-driven  editorial  content  to 
weekly  deadlines.  Preferred  candi¬ 
dates  will  have  at  least  2  years  of  edit¬ 
ing/reporting  experience  on  a  news¬ 
paper,  business  publication  or  trade 
publication;  proficiency  in  MS  Word 
and  Excel;  basic  HTML  experience; 
and  familiarity  with  online  and  offline 
business  research  tools.  Knowledge  of 
the  paper,  chemicals  or  allied 
industries  will  be  an  advantage.  Com¬ 
petitive  salary  plus  dot-com  benefits 
will  be  offered. 

Please  send  resume  with  cover  letter 
(referencing  job  code  EdP&PMI)  and 
salary  requirements  to: 

sfhr1@mfi.com 

MFI,  525  Market  Street,  Suite  500 
San  Francisco,  CA  94105 
Fax  (415)  278-5341 


SPORTS  COPY  DESK  CHIEF 
The  Morning  Call  in  Allentown,  PA  is 
looking  for  a  sports  copy  desk  chief. 
The  successful  candidate  will  have 
excellent  grammar,  spelling  and  edit¬ 
ing  skills  and  write  bright,  accurate  cap¬ 
tions  and  headlines.  Layout  experi¬ 
ence  helpful.  Send  resume  and  other 
pertinent  information  to: 

Mike  Miorelli.  Sports  Editor 
The  Morning  Call 

RO.  Box  1260,  Allentown,  PA  18105 
Or  E-mail  mike.miorelli@mcall.com 


STAFF  WRITER/DESKTOP  PUBLISHER 
Writer/desktop  publisher  needed  for  pro¬ 
fessional  association’s  monthly  news¬ 
paper.  Duties  include  writing  features, 
proofreading  and  layout.  1-2  years 
newspaper  publication  and  QuarkX¬ 
Press  for  Macintosh  experience  pre¬ 
ferred.  Heavy  college  newspaper/ 
magazine  writing  experience  can  sub¬ 
stitute  for  work  experience.  Knowledge 
of  AP  style,  HTML  and  Adobe  PageMill 
a  plus.  Successful  candidate  must  pass 
copyediting  test.  Salary  mid  to  high 
20’s;  competitive  benefits.  Send  cover 
letter,  resume  and  three  clips  to  ACA, 
Attn:  HR,  5999  Stevenson  Avenue,  Alex¬ 
andria.  VA  22304 

FAX  (703)  823-0252  EOE 


SPACE  AND  SCIENCE  REPORTER 
FLORIDA  TODAY,  a  Gannett  newspa¬ 
per  on  the  Space  Coast,  seeks  an 
experienced  science  and  space 
reporter.  This  critical  specialty  beat 
provides  an  excellent  opportunity  for 
worldwide  exposure  through  print  and 
online.  E-mail  cover  letter,  resume  and 
salary  requirements  to: 

bstover@brevard.gannett.com 


ENTRY  LEVEL 


GENERAL  ASSIGNMENT  REPORTER 
for  quality  Berkshire  weekly.  Great 
career  opportunity.  Clips  and  resume  to: 

Reporter,  The  Advocate 
87  Marshall  Street,  N.  Adams,  MA01267 
Fax;  (413)  664-7900 


Send  E&P  Box  Replies  to: 


Editor  &  Publisher 

Classified  Ad  Dept. 

1515  Broadwav;  12th  Floor 
New  York,  NY  10036 


FINANCE 


USA  TODAY,  has  an  immediate  open¬ 
ing  for  a  Senior  Business  Analyst  in  the 
Circulation  department  of  our  Arl¬ 
ington,  VA  headquarters.  The  position 
requires  a  strong  knowledge  of  budget¬ 
ing,  forecasting,  and  analysis  of 
revenue,  sales  and  expense  perfor¬ 
mance,  and  developing  new  analytical 
tools  and  processes.  Also  requires 
excellent  written  and  oral  communica¬ 
tion  skills  and  the  ability  to  work 
across  multiple  departments  and  all 
staff  and  management  levels. 

The  ideal  candidate  will  have  a  degree 
in  finance.  Accounting,  or  related  field 
with  a  minimum  of  3-5  years  experi¬ 
ence  in  financial  analysis  or  account¬ 
ing.  Must  be  proficient  in  Windows  and 
MS  Office  applications  in  a  multi¬ 
network  environment.  Must  be  com¬ 
fortable  working  in  an  office  that 
sometimes  has  rapidly  changing 
priorities  and  is  deadline  sensitive. 
Looking  for  a  self-starter. 

USA  TODAY,  a  Gannett  company, 
offers  a  competitive  salary  along  with 
excellent  benefits.  If  you  are  a  qualified 
candidate  who  is  interested  in  a 
challenging  career  with  a  team  of  peo¬ 
ple  who  care  about  results,  have  pride 
in  their  work  and  the  work  of  others, 
please  send  your  resume  with  salary 
history  to: 

Renee  Klein 
USA TODAY 
1  (XK)  Wilson  Boulevard 
Arlington,  VA  22229 
(703)  247-3185  FAX 
rklein@usatoday.com  E-mail 
We  recognize  and  appreciate  the 
benefits  of  diversity  in  the  workplace 


HUMAN  RESOURCES 


THE  LUBBOCK  Avalanche-Journal  is 
seeking  a  Human  Resources  Director. 
The  qualified  individual  will  have  2  to  3 
years  experience  in  the  Human 
Resources  field,  including  employee 
relations,  benefits  administration, 
policy  and  procedure,  and  employ¬ 
ment  law.  College  degree  helpful. 
Must  have  the  ability  to  communicate 
effectively  with  managers,  employees, 
and  applicants.  Ability  to  prioritize 
tasks  and  adapt  routine  to  changing 
situations.  Must  be  able  to  represent 
company  in  the  community  in  a  posi¬ 
tive  way.  Send  letter,  resume  and 
salary  history  to: 

Lubbock  Avalanche-Journal 
Attention:  Shelby  Caballero 
PO  Box  491 
Lubbock,  TX  79408 

E-mail  scaballero@lubbockonline.com 


ADVERTISERS 

For  space/material  deadlines  call 
Hazel  Preuss  at  212.536.5398 
or  Michele  Appello  at  212.536.5396 

- details  at  www.editorandpublisher.(xxn - 
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HELP  WANTED 


HUMAN  RESOURCES 


Leading  business-to-business  pub¬ 
lishing  company  seeks  recruiter  to  join 
it's  Human  Resources  team.  In  this 
newly  created  position,  you  will  be 
responsible  for  developing  recruitment 
programs  designed  to  attract  indus¬ 
try’s  top  talent.  Heavy  interviewing  and 
screening  of  resumes.  Travel  to 
schools,  job  fairs,  etc.  4+  years’  solid 
recruiting  experience,  preferably  in 
publishing.  College  degree  required. 
Ability  to  travel  also  required.  In¬ 
terested  candidates  should  contact: 
Director  of  Human  Resources  (Recruiter) 
Bill  Communications 
355  Park  Avenue  South 
New  York,  NY  10010 
Or  Fax  (212)  592-6209 

Or  E-mail:  HR@billcom.com 

INFORMATION  SYSTEMS 

SYSTEM  ADMINISTRATOR 
System  Administrator  needed  to  be 
responsible  for  the  successful  con¬ 
version  of  a  business  system  for 
Western  Newspapers.  Position  is 
located  in  Yuma.  Must  be  a  self-starter, 
excellent  communicator  and  trainer 
with  excellent  verbal/written  skills. 
Must  have  6  years  experience  manag¬ 
ing  a  computer  operation.  Knowledge 
of  UNIX  and  Windows  is  preferred. 
Must  have  some  accounting  knowl¬ 
edge  and  be  willing  to  travel  and 
relocate.  Experience  working  with  Pub¬ 
lishing  Business  systems  software  is 
desirable.  Position  is  full  time  with 
excellent  company  benefits.  Fax 
resume  to: 

(520)  329-1 296  or  send  to: 

290  S.  1  St  Avenue,  Yuma,  A2  85364 


MARKETING 


MAILROOM 


PACKAGING  DEPARTMENT  MANAGER 
A  Zone  5  newspaper  seeks  a  Packag¬ 
ing  Department  Manager  for  a  daily 
and  Sunday  paper  with  205,000  circula¬ 
tion.  Annual  departmental  budget  of 
$3.5  million.  Responsibilities  include 
ensuring  a  quality  product  is  produced 
and  distributed  in  a  timely  manner,  long 
range  planning  for  new  technology  and 
capital  expenditures  and  managing  the 
collective  bargaining  agreement.  Send 
resume  and  salary  requirements  to: 

Box  01 238,  Editor  &  Publisher 
1515  Broadway,  12th  FI,  NY,  NY  10036 

PACKAGING  DEPARTMENT 
SUPERVISOR 

The  Times  Newspaper  is  seeking  a 
Packaging  Department  Supervisor  with 
mechanical  aptitude  to  manage  and 
supervise  our  night  Mailroom  Depart¬ 
ment  operation.  Candidates  should 
have  previous  packaging  experience 
and  the  ability  to  supervise  and  work 
with  a  large  production  staff.  Willing  to 
train  the  right  individual. 

The  position  requires  an  individual  with 
strong  leadership  and  excellent  orga¬ 
nizational  and  communications  skills. 
Must  also  be  able  to  meet  deadlines 
and  maintain  a  clean,  safe  work  en¬ 
vironment. 

We  offer  a  competitive  salary  and  bene¬ 
fits  package.  Pre-employment  physical 
which  includes  drug  screen  pre-requi¬ 
site  for  employment.  For  consideration, 
please  send  resume  and  salary  history 
to: 

Personnel 

THE  TIMES  NEWSPAPER 

500  Perry  Street,  PO.  Box  847 
Trenton,  NJ  08605-0847 
An  Equal  Opportunity  Employer 


MARKETING 


SPECIAL  EVENTS  MARKETING/  PROMOTIONS  MANAGER 


Lee  Enterprises,  Inc.  (www.lee.net,  NYSE:LEE),  a  publicly  traded  publishing  and 
online  media  company,  is  seeking  an  experienced,  hard-working  marketing  and 
sales  professional  to  join  our  corporate  headquarters  in  Davenport,  lAas  a  Special 
Events  Marketing/Promotions  Manager.  Reporting  to  the  VP  or  Sales  &  Marketing, 
this  vital  position  is  responsiblefor  consulting  withLee’s  enterprises  on  marketing 
and  special  events  promotions  in  order  to  drive  revenue  strategically,  help  our 
advertisers  grow  their  business,  and  position  Lee  Enterprises,  Inc,  as  an  industry 
leader  in  this  critical  element  of  marketing  operations.  Qualifications  include  5-i- 
years  experience  in  special  events  marketing  or  promotions,  successful  sales 
experience,  able  to  handle  multiple  tasks  while  meeting  deadlines,  and  possess 
strong  writing  and  organizational  skills.  Excellent  computer  skills,  particularly  in 
database  marketing,  are  desired.  A  degree  in  marketing,  sales  or  related  field  is 
required.  Candidates  will  be  required  to  travel. 

Lee  Enterprises,  Inc.  offers  a  competitive  compensation  package  including  one 
of  the  best  benefit  packages  in  the  media  industry.  This  is  a  unique  and  excellent 
opportunity  for  an  experienced  marketing/sales  professional  that  seeks  new 
challenges,  wants  a  position  where  their  s&lls  and  abilities  will  be  utilized  to  the 
fullest,  and  wants  to  grow,  develop,  and  make  a  difference  within  a  national  media 
company.  If  interested,  please  send,  fax  or  email  a  cover  letter  and  resume  with 
salaiv  history  to: 


Lee  Enterprises,  Inc. 

215  N.  Main  Street  Davenport,  lA  52801 
Attn.  Special  Events  Marketing/Promotions  Manager 
Fax;  (319)  323-9609  Email;  andrew_watl@lee.net 
E.O.E. 


MARKETING 


PROMOTION  MANAGER 
Leading  business-to-business  pub¬ 
lishing  company  has  two  immediate 
openings  for  a  promotion  manager  - 
one  for  the  retail  group  of  publications 
and  the  other  for  the  beverage  group 
of  publications.  Each  promotion  man¬ 
ager  will  plan,  create  and  coordinate 
promotional  brochures,  fliers,  direct 
mail,  advertising  and  other  marketing 
activities.  Ideal  candidate  will  have  2  - 
3  years  of  business  experience  with 
degree  in  Marketing  or  Advertising. 
Interested  candidates  should  send 
resume  and  cover  letter  with  salary 
requirements  to: 

Director  of  Human  Resources 
(Promotion  Manager) 

Bill  Communications,  Inc. 

355  Park  Avenue  South 
New  York,  NY  10010 
Or  Fax  (21 2)  592-6209 
Or  E-mail:  HR@billcom.com 
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MARKETING  RESEARCH 


ORLANDO  SENTINEL 
COMMUNICATIONS 

a  multimedia  communications  company, 
Is  seeking  a  Database  Analyst. 
RESPONSIBILITIES  include  working  with 
direct  mail  sales  reps  to  identify  client 
data  needs  and  develop  database 
applications. 

REQUIRES: 

•  3-5  years  experience  using  mathe¬ 
matical/statistical  methods  in  business 
applications,  research  data/information 
access,  retrieval  and  interpretation 

•  Excellent  PC  skills  including  Microsoft 
Office  Suite,  SPSS,  SAS,  Business 
Objects,  Dbase  or  other  statistical 
and  relational  database  systems  a 
plus;  Mapinfo,  Informark,  Scan  Image, 
Scarborough/Windsor/Prime,  etc.  is 
desired 

•  Experience  creating  queries  and  data¬ 
base  reports:  converting  data  from  one 
file  format  to  another;  and  HTML  and 
Web  site  creation  helpful 

Please  include  source  code  EP-SDDA- 
SH.  Submit  your  resume  and  salary  re¬ 
quirements  to: 

shyler@orlandosentinel.com 
Or  Fax:  (407)  420-5766 


MARKETING  RESEARCH 


i  It’s  where  you  work. 


RESEARCH  MANAGER 

Come  find  out  all  the  details  about  your  exciting  new  career  at  Newsday, 
the  nation’s  sixth  largest  daily  metropolitan  newspaper. 

As  Research  Manager,  you  will  report  to  the  Director  of  Marketing 
Services  and  will  manage  a  staff  of  eight.  Primary  responsibilities  will 
include  working  with  our  Advertising  department  on  sales  development 
research  and  support.  Additional  responsibilities  will  include  coordinat¬ 
ing  and  implementing  strategically  focused  primary  research  projects  and 
providing  various  research  information  to  the  Marketing  department  and 
other  departments  throughout  the  newspaper. 

Ideal  candidates  will  possess  a  Bachelor’s  degree,  8-t-  years  newspaper/ 
publishing  experience  primarily  focused  on  primary  research  or  advertis¬ 
ing,  superior  PC  and  analytical  abilities,  knowledge  of  Immediate,  strong 
interpersonal,  written,  verbal,  customer  service  and  organizational  skills. 
Lastly,  you  can  develop,  motivate,  train  and  coach  a  staff,  juggle  multiple 
projects  simultaneously  under  deadline  pressure  and  have  the  ability  to 
produce  internal  support  material. 

We’re  offering  a  great  compensation  and  benefits  package  along  with  the 
opportunity  to  make  a  difference.  For  immediate  consideration,  please 
send  a  resume  along  with  salary  history/requirements  in  confidence  to: 

Mr.  Robert  O’Neill,  Manager  Employment  and  Compensation, 
Newsday,  23S  Pinelawn  Rd.,  Melville,  NY  11747.  Fax  631-843-2550 
bob.oneill(S)newsday.com  •  An  Equal  Opportunity  Employer 


The  newspaper  industry’s  meeting  place 
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HELP  WANTED 


NEW  MEDIA 


SYNDICATION  ACCOUNTS  MANAGER 
ScreamingMedia.com,  an  industry 
leader  in  online  content  syndication,  is 
in  search  of  a  content  acquisition 
account  executive/relationship  man¬ 
ager  with  a  minimum  of  3  years  experi¬ 
ence  in  the  online  newspaper  or 
newswire  industry  -  with  an  established 
industry  vendor  or  an  online  newspa- 
per/newswire/syndication  agency.  Can¬ 
didate  will  be  joining  the  Global  Con¬ 
tent  Management  Team.  Candidate  will 
have  knowledge  of  online  newspaper 
industry  from  audiotex  to  e-commerce 
and  will  be  comfortable  addressing  cur¬ 
rent  and  emerging  online  newspaper 
business  models  with  publishers  and 
new  media  directors.  Sales  or  market¬ 
ing  experience  a  bonus.  Competitive 
salary  and  benefits.  Contact: 

Douglas  Desimone,  ScreamingMedia 
douglasd@screamingmedia.com  and 
michaelt@screamingmedia.com 


PHOTOGRAPHY 


PHOTO  EDITOR 

Start-up  Monthly  Magazine  in  San  Fran¬ 
cisco  is  looking  for  experiened  photo 
editor  to  join  our  team  of  12  people.  This 
magazine  is  a  sister  to  a  very  successful 
weekly.  Please  send  resume  to: 

Jenny  Butler 

315  Pacific  Ave.,  San  Francisco,  CA  941 1 1 


PICTURE  EDITOR 

If  you’re  a  dynamic  photographer  look¬ 
ing  for  the  chance  to  have  broader 
influence  or  a  picture  editor  looking  for 
a  newspaper  with  more  color,  more 
space  and  more  appreciation  for  pho¬ 
tography,  consider  us  and  we'll  con¬ 
sider  you.  We're  The  News  & 
Observer,  an  award-winning  170,000- 
circulation  daily  in  North  Carolina's 
booming  Triangle  region.  We’re  look¬ 
ing  for  someone  who  can  immediately 
have  the  respect  of  our  top-notch 
photo  staff;  someone  who  can  diplo¬ 
matically  argue  a  picture  onto  a  sec¬ 
tion  cover;  someone  who  can  work 
with  assigning  editors,  copy  editors 
and  designers.  Experience  preferred 
but,  more  than  your  experience  or  title, 
we’re  interested  in  your  photo¬ 
journalism  vision,  your  ability  to  hold 
your  own  during  newsroom  dis¬ 
cussions,  your  editing  skill  and  poten¬ 
tial.  Diversity  is  a  plus.  Tell  us  what  you 
offer.  E-mail  your  immediate  interest  to 
Deputy  Managing  Editor  Will  Sutton  at 
sutton@nando.com  and  then  mail 
your  resume,  references  and  work 
samples  to: 

Picture  Editor 

c/o  Melanie  Sill,  Managing  Editor 
The  News  &  Observer 
215  S.  McDowell  Street 
Raleigh,  NC  27601 

Your  communication  link  to  the 
new.spaper  industr>'  every  week 
.since  1884. 


PREPRESS 


PRE-PRESS  MANAGER 
Seeking  an  experienced  Pre-Press 
Manager  to  direct  the  operations  and 
activities  of  the  Composing,  Ad  Ser¬ 
vices  and  Dispatch  departments.  The 
person  we  seek  must  have  hands  on 
knowledge  of  pagination,  ad-makeup 
and  pre-press  equipment,  along  with  a 
strong  Mac  background.  Excellent  bene¬ 
fits  package.  Send  resume  and  salary 
history  to  Attention  Tina  Erb: 

The  Oakland  Press 
48  West  Huron.  Pontiac,  Ml  48342 
You  may  also  Fax:  (248)  253-9988 
Or  E-mail:  tina.erb@oakpress.com 


PRESSROOM 


EXPERIENCED  PRESS  OPERATORS 
The  Winston-Salem  Journal,  a  Northwest 
NC  100,000  daily  circulation  newspaper, 
has  openings  for  two  press  operators 
experienced  in  offset  printing.  Our  mod¬ 
ern  production  facility  features  a  double¬ 
width,  Mitsubishi  Lithopia  offset  press.  If 
interested,  send  resume  to: 

Director  of  Human  Resources 
Winston-Salem  Journal 
RO.  Box  31 59,  Winston-Salem,  NC  271 02 
Or  fax  to:  (336)  727-4096 


PRESS  MANAGER/SUPERVISOR 
The  Winston-Salem  Journal  is  seeking 
an  experienced  pressroom  supervisor 
with  a  minimum  of  five  years  supervisory 
experience  and  excellent  communica¬ 
tion  skills.  The  Winston-Salem  Journal 
is  a  daily  circulation  newspaper  (approx¬ 
imately  100,000)  serving  Northwest 
North  Carolina.  Our  modern  production 
facility  features  a  10-unit,  double-width 
Mitsubishi  Lithopia  press.  If  interested, 
please  send  resume  to: 

Director  of  Human  Resources 
Winston-Salem  Journal 
PO.  Box  31 59,  Winston-Salem,  NC  271 02 
Fax  (336)  727-4096 
E-mail:  rnoftle@w-s-journal.com 


PRESS  OPERATORS 
SIGNING  BONUS 

The  Denver  Post  newspaper  is  seeking 
experienced  press  operators  to  join 
the  #1  newspaper  in  Colorado.  Ideal 
candidates  will  possess  three  years 
experience  in  quality  web  offset  print¬ 
ing  operations  utilizing  Headliner  and 
7  unit  Newsliner.  Candidates  must  be 
familiar  with  all  phases  of  offset  tech¬ 
nology. 

The  Denver  Post  offers  a  highly  com¬ 
petitive  salary  as  well  as  an  outstand¬ 
ing  benefits  package  including  med¬ 
ical,  dental,  life  insurance,  short  term 
disability  and  401  (k)  plan. 

To  apply  please  forward  resume  to: 

The  Denver  Post,  Human  Resources 
1 560  Broadway,  Denver,  CO  80202 
Orfax  (303)  820-1214 
Employment  offers  are  conditioned 
upon  applicant  undergoing  and  pass¬ 
ing  a  pre-employment  drug  screen 


"The  invention  of  television  can  lx*  compared  to  the  intrcxluction  of  indtxtr  plumbing. 
Fundamentally  it  brought  no  change  in  the  public’s  habits.  It  simply  eliminated  the  nec- 
ce.s.sity  of  leaving  the  house.” 

-Alfred  Hitchcixk,  British  filmmaker,  1965 

www.editorandpublisher.com 


PRESSROOM 


PRESS  OPERATORS  WANTED 
Prescott  Newspapers,  Inc.,  needs  expe¬ 
rienced  commercial  open  web  press  op¬ 
erators  with  mechanical  aptitude,  ana¬ 
lytical  problem  solving  abilities,  4/4  pro¬ 
cess  color,  press  maintenance  experi¬ 
ence,  able  to  work  nights,  weekends 
and  holidays.  New  16  unit  Goss  single 
round/six  splicer  press,  2  four  high,  4 
two  high  stacks  and  Universal  Folder. 
Send  resume  to: 

PNI  Personnel  Director,  147  N.  Cortez 
St.,  Prescott,  A2  86301  PNIisE.O.E. 


NEW  MEDIA 


PRESSROOM 


PRESSROOM  MANAGER 
Premier  Chicagoland  coldset  web 
printer  seeks  experienced  pressroom 
manager.  If  you're  a  self-motivated, 
team-oriented  person  who  recognizes 
we  best  serve  ourselves  by  serving  our 
customers  and  co-workers  and  if  you 
enjoy  the  challenge  of  coordinating 
numerous  tasks  simultaneously,  you 
will  thrive  here.  Excellent  salary  and 
benefits  package.  Contact: 

Herb  Burgess  (847)  824-1 1 1 1  ext  1 34 
Or  E-mail  hburgess@dppc.com 


NEW  MEDIA 


DailyRadar.com  is  the  premiere  entertainment  site  for  MEN,  covering  video 
games,  movies,  TV  and  hi-tech  enthusiasm. 


CONTENT  LICENSING  MANAGER 


Take  your  publishing  career  to  the  next  level!  You  will  create  products  and  sell 
packages  of  Web-based  content  to  newspapers  and  Web  sites.  Spend  every 
day  evangelizing  the  video  game  and  digital  entertainment  market,  while  talking 
to  the  hottest  metro-editors  from  around  the  country.  Newspaper  or  similar  pub¬ 
lishing  experience  is  preferred. 

Salary  is  competitive  and  commensurate  with  experience. 

Send  cover  letter  with  JOB  CODE  (above),  resume,  and  salary  requirements  to: 

Roddy  de  la  Garza,  Publisher 
DailyRadar.com,  Dept.  EPCOM 
FAX  415  656  2792  E-mail  pubiisher@dailyradar.com 


PREPRESS 

PREPRESS 

Customer  Fulfillment  Specialist 


Are  you  the  computer  expert  in  your 
newsroom?  Would  you  like  to  take 
an  active  role  in  the  technology 
industry,  while  still  working  in 
newsrooms? 

SAXoTECH,  Inc.  is  one  of  the  fastest- 
growing  publishing  system  vendors 
in  the  world.  Our  office  in  the  U.S. 
needs  talented,  experienced  newsroom 
personnel  with  a  strong  interest  in 
computer  systems  to  join  our  customer  fulfillment 
teams.  You’ll  be  involved  in  all  aspects  of  customer 
relations,  including  helping  with  sales,  doing  site  and 
woilcflow  analysis,  training  new  users,  helping 
manage  installations  and  handling  support  calls. 


SKILLS  REQUIRED: 

E,xperience  with  QuarkXPress, 
electronic  pre-press,  copy  editing, 
HTML  and  public  speaking.  We  are 
looking  for  self-motivated  people 
with  a  positive  attitude.  Previous 
teaching  experience  is  a  plus.  Need 
to  be  willing  to  relocate  to  the 
Washington,  D.C.,  area,  as  well  as 
travel  extensively.  Excellent  salary 
and  benefits. 


Send  resume  to; 

FRANK  LOVERSKY 
SAXoTECH,  Inc. 

One  Church  Street 
Suite  403 

Rockville,  MD  20850 

Fax: 

(301)294-1761 

E-mail: 

FLOVERSKY@saxotech.com 
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HELP  WANTED 


PRODUCTION/TECH 


SALES 


ESTABLISHED  MONTHLY  trade  journal 
seeks  production  manager.  Successful 
candidate  must  be  experienced  in  all- 
electronic  publishing,  capable  of  taking 
entire  publication  “computer  to  plate," 
including  copy  files,  editorial  artwork 
and  ads.  Other  responsibilities  include 
laying  out  magazine,  building  ads,  qual¬ 
ity  control  and  managing  department 
workflow.  Salary  commensurate  with 
experience.  Submit  resume  to: 

Bill  Campbell,  managing  editor 
The  American  Oil  &  Gas  Reporter 
PO.  Box  343,  Derby,  KS  67037 
(316)  788-6271 
Or  E-mail  reporter@feist.com 


FIELD  OPERATIONS 
MANAGER 

Requires  overall  production  knowledge. 
Strengths  in  one  area  such  as  mailroom 
or  pressroom  are  acceptable.  Liaison 
between  Rosslyn  based  production,  cir¬ 
culation,  editorial,  advertising,  finance, 
field  circulation,  field  advertising  and  the 
print  sites.  Manages  assigned  print  sites 
through  influence,  consultation,  counsel¬ 
ing  and  coaching.  Responsible  for  sites 
productivity  and  quality.  Also  works  with 
sites  on  financial  issues  as  it  pertains  to 
USA  Today.  Manages  new  site  launch¬ 
es.  This  particular  manager  position  will 
initially  (first  two  years)  have  responsibil¬ 
ity  for  multimilllon-dollar  projects  at  the 
print  sites  such  as  web  reduction,  press 
expansion  and  mailroom  upgrades.  Re¬ 
ports  to  the  Director  Field  Operations. 
We  offer  a  competitive  compensation 
and  benefits  package  which  includes  an 
on  site  fitness  center  and  401  (k)  If 
interested,  please  submit  resume  with 
salary  history  to: 

USA  TODAY 

Human  Resources  Department  (LC) 
1000  Wilson  Boulevard 
Arlington,  VA  22229 
Resumes  can  also  be  faxed  or  E-mailed 
(703)  558-3840  jobs@usatoday.eom 
To  learn  more  about  the  USA  TODAY 
brand,  visit  our  website  at 

www.usatoday.com 

We  recognize  and  appreciate  the  bene¬ 
fits  of  diversity  in  the  workplace. 


SALES 

REPRESENTATIVE  (2) 

Sii  is  currently  recruiting  for  two  Sales 
Representatives:  one  for  the  Southwest 
U.S.  and  one  for  the  Southeast  U.S.  Ter¬ 
ritories.  Sales  Reps  are  responsible  for 
selling  Sii  products  and  solutions  to 
assigned  new  accounts  in  a  defined  re¬ 
gion.  Sells  to  all  levels  of  newspaper 
from  CEO  and  CFO  to  end-users. 
Qualified  candidates  will  possess  a  BS/ 
BA  degree  in  Computer  Science,  Jour¬ 
nalism,  Business  Administration,  related 
discipline,  or  equivalent  combination  of 
related  education  and  experience;  two 
to  four  years  proven  sales  experience 
selling  large  scale  software  products. 
Experience  in  the  publishing  industry 
such  as  newspapers  and  trade  pub¬ 
lications  is  highly  desirable. 

SALES 
SUPPORT  (2) 

Sales  Support  Representatives  are 
responsible  for  engaging  in  a  coor¬ 
dinated  effort  with  the  Marketing 
Department  and  R&D  to  provide  prod¬ 
uct  presentation  and  technical  consulta¬ 
tion  services  for  the  Sales  Department 
and  their  prospective  customers  with 
the  objective  of  achieving  Sii  Solution 
sales.  Qualified  candidates  will  possess 
BA  in  Business,  Marketing,  Journalism, 
Computer  Science,  Systems  Manage¬ 
ment,  related  discipline  or  equivalent  com¬ 
bination  of  related  education  and  expe¬ 
rience;  minimum  of  five  years  experi¬ 
ence  in  consulting,  installation,  or  pro¬ 
gramming  in  high-tech  companies  or  com¬ 
puter  publishing  systems.  The  ability  to 
travel  extensively  including  international 
travel. 

For  consideration,  please  send  or  fax 
your  resume  and  cover  letter  with  salary 
history  to: 

System  Integrators,  Inc. 

PO.  Box  13626 

Sacramento,  CA  95853 
Fax:  (916)  928-0349 
E-mail: 

thornock@sii.com 


E&P'S  C^SSIFIED 


THE  PRESS-ENTERPRISE 
is  looking  for  a  System  Administrator 
of  its  Display  Advertising  System.  This 
person  will  utilize  their  Unix,  Windows 
NT,  Macintosh,  and  imaging  expertise 
to  facilitate  and  manage  the  daily  pro¬ 
duction  of  graphically  oriented  ads  for 
the  paper.  You  must  have  a  complete 
understanding  of  Unix,  preferably  Sun 
Solaris.  Shell  scripting,  image  man¬ 
ipulation,  Macintosh  and  NT  server 
experience  is  a  plus.  Comprehensive 
benefits  include  medical,  dental,  vis¬ 
ion,  life  insurance  and  401  (k).  We  offer 
a  smoke-drug  free  workplace.  Send 
resume  to: 

rmceoin@pe.com 
Or  The  Press-Enterprise 
3512  14th  Street,  Riverside,  CA  92501 


the  newspaper 
^industry’s  meeting^ 
place. 

888.825.9149 


@visitourweb6ite@ 

www.editorandpublisher.com 


Your  coiiimiinity  link  to  the  newspaper  industry  every  week  since 

1884! 


CLASSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Monday's  issue. 
DISPLAY  ADS  -  Space  reservation  1 1  days  prior  to  pubiication  date; 
camera  ready  copy  7  days  prior  to  pLiblication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  insertion,  3  line  minimum,  approximately  34 
characters/spaces  per  line,  no  abbreviations. 

also  includes  online 


HELP  WANTED 

ALL  OTHER  CLASSIFICATIONS 

1  week . 

$12.00 

1  week . 

....  $11,00 

2  weeks . 

$11.18 

2  weeks . 

.  $9.70 

3  weeks . 

.  $9.80 

3  weeks . 

.  $8.50 

4  weeks . 

.  $8.25 

4  weeks . 

.  $7.25 

1 2  weeks . 

.  $7.90 

1 2  weeks . 

.  $6.40 

26  weeks . 

.  $7.10 

26  weeks . 

.  $5.60 

39  weeks . 

.  $6.80 

39  weeks . 

.  $5.30 

52  weeks . 

,  $6.45 

52  weeks . 

.  $4,95 

POSITIONS  WANTED 

Iweek . $6.00 

2  weeks . $5.05 

3  weeks . $4.15 

4  weeks . $3.70 

BLIND  BOXES:  $25  per  insertion;  counts  os  additional  line  in  copy. 


DISPLAY  AD  RATES 


Camera-ready  veloxes;  Furnish  same  size  camera-ready,  other¬ 
wise  a  scanning  charge  may  be  incurred.  All  halftones  must  be  a 
maximum  1 33-line  same  size  velox  print. 

Electronic  submission:  Advertising  may  be  submitted  via  email.  For 
instructions,  please  ask  your  account  manager. 


joer  inch,  per  insertion,  1  inch  minimum,  1  /2  inch  increments 


1  week . 

. $131 

1 2  weeks . 

. $102 

2  weeks . 

. $119 

26  weeks . 

. $97 

3  weeks . 

. $113 

39  weeks . 

.  $92 

4  weeks . 

. $109 

52  weeks . 

. $86 

ORDERS  AND  PAYMENT 


Ads  running  for  12  weeks  or  more  may  be 
on  a  contract  basis.  Contracts  are  non-cance¬ 
lable.  All  ads  from  new  advertisers  must  be  pre¬ 
paid  prior  to  deadline;  advertisers  with  a  pay¬ 
ment  record  in  good  standings  may  be  billed. 
Deadline  is  Tuesday  prior  to  Monday  publica¬ 
tion.  Cash,  check,  VISA,  MasterCard,  and 
American  Express  accepted.  All  ads  require  a 
signed  insertion  order,  and  all  ad  copy  must  be 
submitted  in  writing  via  mail,  email,  or  fax. 

We  reserve  the  right  to  reject  any  ad. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1 .  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone,  5. 
Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  www.editorandpublisher.com 

Please  contact  us  fa:  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified 

1515  Broadway,  12th  fl..  New  York,  NY  1CX)36 
FAX:  (212)536-8800 

ANY  QUESTIONS  E-MAIL  or  CALL 

Hazel  Preuss  (212)  536-5398  -  hpreuss@editorandpublisher.com 
Michele  Appello  (212)  536-5396-mappello@editorandpublisher.com 
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Order  Your  2000  Editions  Now! 

Qu'll  find  everything  you  need  to  know  about  newspapers  around  the  world  in  the  Editor  &  Publisher 
nternational  Year  Book,  the  encyclopedia  of  the  newpaper  industry.  Part  1  provides  the  most 
p-to-date  data  on  U.S.,  Canadian  and  foreign  dailies...news,  picture  and  syndicoted  services... 
[]uipment/interactive  companies  and  more!  Part  2  covers  community,  specialty  and  free  publications, 
nd  Part  3  is  a  phone  directory  of  all  the  major  players  in  both  daily  and  non-daily  papers. 

/ant  to  get  your  hands  on  the  most  comprehensive  data  for  U.S.  and  Canadian  markets?  Turn  to  the 
ditor  &  Publisher  Market  Guide,  the  only  reference  with  both  quantitative  and  qualitative  data, 
eluding  cost  of  living,  crime  and  quality  of  life  indices...graduation  levels...housing  and  rental  rates... 
location  information...exclusive  economic  and  demographic  projections  and  much  morel 

LL  TITLES  NOW  AVAILABLE  ON  CD-ROM.  For  faster  service 
)r  for  information  on  our  CD-ROMs,  coll  1-888-612-7095. 


Editon 


iUJIilUSti 


□YES!  Please  rush  my  order  for  the  International  Yem  Book  in  the  format  and  version  I  hove  chosen. 

Name _ _ _ Your  Business  (Check 

_  ,  1  J  Newspoper 

- 2.  J  Newspaper 

Company _ , 

3.  J  Syndicate/ 

Address _ _ _ _ _ _  News  Service 

4.  J  Ad  Agency 

City - State - Zip -  5.  j  Public  Relations 

QYY' 

(  )  3-Volume  Set:  S200  each  J  Check  Amount  [nclosed  S _  6.  JLegoIhrm 

(  )ValumesU3:S150farboth  s;  JMfr" 

(  )  Volume  1  only:  SI  25  each  ,  uica  ,  ur  i  amcy  ’  Mh  Auto 

(  ) Volume 2 only: SlOVeoch  -IMC  JAMEX 

(  I  Volume  3  only:  $50  each  Account# - Exp.  Dote -  10,  J  Mfr.  -  Food 

(  )  CO-ROM  version  of  the  Signature _  n.-lfervice  Industry 

International  Year  Book: $595  ^ 

r  J,  13.  J  Financiol 

for  licensing  informotion,  coll  -  14.  j  Retail 

1  onn  Oil  yioon  ...w*  170  Poyment  must  accompony  oil  orders.  CA,  CO,  DC,  FL,  IL,  MA,  MO,  NJ,  NY,  OH  ir  .  d..u:. 

I -0UU'oJ0-4ooU  6Xt.  I /Z.  and  TX  residents,  pleose  (kW  oppiopriofe  soles  lax.  Caiwifl  reidents,  please  15-J  PUDlK 

add  GST.  No  shipping  to  PO.  t)oxes.  All  CD  ROM  soles  are  final  Transportation 

16.  J  Individual 


(  ) Volume!  only: $125 each 

(  )  Volume  2  only:  $109  each 

I  I  Volume  3  only:  $50  each 
(  I  CD-ROM  version  of  the 
International  Year  Book:  $595 

For  licensing  information,  coll 
1-800-336-4380  ext.  172. 


Charge  my:  JVISA  -IMC  JAMEX 

Account  # _ Exp.  Oote. 

Signoture _ 

Phone  # _ 


Poyment  must  accompony  oil  orders.  CA,  CO,  DC,  FL,  It,  MA,  MO,  NJ,  NY,  ON 
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•  Find  The  Information  You  Want  Instantly  .  ; 

With  a  CD-ROM  drive  linked  to  your  PC,  you’ll  have  access 
to  Year  Book  information  instantly.  A  fully  indexed,  searchable 
database  allows  you  to  pull  out  Year  Book  data  with  the  criteria 
you  select. 

•  It’s  Easy,  It’s  Fast 

The  simple,  menu-activated  search-and-display  capatwiity  of 
our  CD-ROM  makes  finding  data  and  compilirtg  lists  easier 
than  ever. 

•Search  By  Any  Field 

Your  options  are  limitlessi  Sort  newspapers  by  equipment 
use.  Sort  and  rank  by  ^publication  days  and  circulation. 
Search  for  special  topic  editions  ... 

•Exportable  Data 

Aii  the  information  can  be  exported  to  your  PC  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 

ASCII,  etc. 

•Listing  Capabilities  for  Mailings 

Custonmze  mailing  lists  for  each  of  your  communications 
projects.  Export  data  to  your  own  label  utility! 


CD-ROM  Sections 

CD-ROM  includes  all  data  for  U.S.  Dailies, 
U.S.  Weeklies,  Canadian  Newspapers,  For¬ 
eign  Newspapers  and  Mechanical  Equipment 
sections  contained  in  the  2000  print 
version  ...  names  of  contacts  and  their  areas 
of  responsibility,  plus  other  critical  information 
about  newspapers,  newspaper  suppliers  and 
service  companies. 


SYSTEM  REQUIREMENTS:  Windows  95,  98  and  NT  -  32  MB  of 
RAM  minimum,  SVGA  Monitor  or  higher,  10  MB  available  hard 
drive  space,  Macintosh  -  MACINTOSH  PLUS  or  higher,  OS  V6.0.7 
or  later,  2.5  MB  RAM  minimum,  2  MB  available  hard  drive  space. 
DOS  -  VGA  monitor  or  higher,  DOS  3.3  or  higher,  Microsoft 
CD-ROM  extensions,  640K  RAM,  3MB  available  hard  drive  space. 


CD-ROM  with  listing  capabilities :  $895 

For  more  information  or  to  order  call 

(800)336-4380,  ext.  172 

or  order  online  at  www.editorandpublisher.Gom 


MORE  THAN  500,000  NEWSPAPER  FACTS! 
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Atex  Media  brings  its  Prestige 
to  North  American  newsrooms 

U.K.  IMPORT  TO  REPLACE  ANGLO-AMERICAN  DEVELOPER’S  SYSTEM  BY  JIM  ROSENBERG 


One  of  the  first,  and  highly  re¬ 
garded,  systems  employing 
Microsoft  Word  and  Quark¬ 
XPress  has  faded  from  inter¬ 
est  in  recent  years,  but  its 
users  have  not  been  left  in  the  lurch.  North 
America’s  approximately  60  DewarView  sites 
may  now  upgrade  to  version  3.0  or  switch  to  a 
similar  Word-and-XPress  successor  system 
from  Atex  Media  Solutions,  Bedford,  Mass. 

Also  dating  from  the  early  1990s,  Prestige 
was  developed  in  the  United  Kingdom  by 
another  vendor,  then  licensed  by  Atex  for 
sales  to  newsrooms  outside  North  America. 
For  Atex  prospects  worldwide,  it  now 
replaces  DewarView  as  an  alternative  to 
Atex’s  new  Omnex  (E&P,  July  3,  1999,  p. 
38),  which  Atex  Sales  Vice  President  Mark 
Reyna  called  “a  high-end  tool  for  multichan- 


For  Atex  prospects 
worldwide,  [Prestige] 
now  replaces 
DewaiVlew  as 
an  alternative  to 
Atex’s  new  Omnex. 


nel  publishing,”  whereas  Prestige  is  intended 
for  customers  requiring  fewer  delivery  chan¬ 
nels,  zones,  and  work  flows. 

Whether  existing  users  choose  to  stay  with 
DewarView  or  migrate  to  Prestige,  Atex 
Global  Media  Operations  President  Max 
Coebergh  said  that  “either  option  ensures  a 


IF  YOUR  GOAL 

1$  TO  BE  a  BETTER  JOURNRLIST, 

WHAT  ARE  YOU  DOING 

TO  REACH  YOUR  GOAL? 

BEEN  TO  POYNTER? 

NEWSPAPER  WRITING  &  EDITING 

August  20-25,  2000  Application  Deadline:  June  15,  2000 
October  15-20,  2000  Application  Deadline:  August  15,  2000 

You’ll  learn  how  to  be  more  effective  in  your  reporting:  get  tips  and  techniques 
for  crafting  great  stories:  improve  your  skills  in  deadline  writing  and  coaching: 
and  be  on  your  way  to  becoming  a  master  storyteller. 

Poynter. 

EVERYTHING  YOU  NEED  TO  BE  A  BETHR  JOURNALIST 
www.poynter.org/btp3 
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long-term  support  and  upgrade  path  for  all  of 
our  customers.” 

The  eventual  move  from  DewarView  to 
Prestige  was  “largely  based  on  customer  and 
research  group  feedback”  after  showing 
Prestige  to  North  American  DewarView  cus¬ 
tomers  unfamiliar  with  Prestige,  Reyna  said. 
Besides  a  feeling  “that  Prestige  was  the  more 
attractive  product,”  he  said  “technical  issues” 
also  figured  in  the  decision  to  offer  the  one 
system  worldwide. 

Two  weeks  after  April’s  America  East  news¬ 
paper  operations  conference  and  trade  show  in 
Hershey,  Pa.,  Reyna  reported  that  Atex  was  “in 
active  discussions  with  about  five”  DewarView 
users  interested  in  Prestige  and  had  identified  at 
the  show  several  prospects  that  were  not 
DewarView  users.  In  the  United  Kingdom, 
Atex  recently  closed  a  Prestige  sale  to  a  Web 
site  not  operated  by  a  print  media  outlet. 

DewarView  3.0  represents  “a  major  func¬ 
tionality  upliff’  that  features  a  Web  client  and 
new  user  interface,  according  to  Scarlett 
McCrae,  Prestige  product  manager  for  North 
America.  The  Web  client  provides  secure 
browser-based  access  by  bureaus,  stringers, 
field  reporters,  or  others  who  need  to  check 
out/in  content,  create  stories,  enter  copy 
directly  without  a  text  editor,  and  check  status. 

At  the  Atex  booth  at  the  America  East 
show,  McCrae  said  “the  big  difference  be¬ 
tween  DewarView  and  Prestige”  is  that  by 
working  directly  within  XPress,  Prestige 
doesn’t  require  Page  Manager.  Designed  and 
integrated  with  XPress  by  Dewar,  Page 
Manager  permits  multipage  monitoring  and 
speeds  layout  of  certain  pages  through  use  of 
styles,  shapes,  and  shortcuts,  with  automatic 
assembly  when  pages  are  opened  in  XPress 
(where  any  late  changes  are  saved  back  to  the 
database). 

According  to  Sales  Support  Manager  Tim 
Judd,  the  Atex  Palette  tool  gives  Prestige  lay¬ 
out  capabilities  in  XPress  that  are  faster  than 
DewarView’s.  Prestige  column  balancing  fills 
space  according  to  customer-specified  rules 
regarding  body  copy  size  and  leading.  Rather 
than  mousing  around,  Judd  added.  Prestige 
enables  rapid  page  assembly  from  the  key- 

www.editorandpublisher.com 
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board.  Pages  as  readily  reflect  shapes  drawn  in 
XPress  as  boxes  created  in  Prestige. 

As  have  vendors  of  other  systems  in  the 
past  year,  Atex  has  added  support  in  Prestige 
for  Adobe  Systems’ InDesign  as  an 
optional  alternative  to  XPress, 
according  to  Reyna.  Judd  said 
Prestige  gives  better  Word- 
XPress  line  ending  matches  than 
DewarView,  puts  all  essential 
Word  functions  on  one  small 
palette,  exploits  Word  macros 
and  Atex  hot  keys  to  speed  rou¬ 
tine  editorial  functions,  provides 
a  notes/messaging  facility,  and 
preformats  copy  for  the  Web. 

C.E.  Steuart  Dewar  came  to 
the  United  States  from  England, 
studied  biology  and  ethology, 
then  started  a  company  in  the 
1970s  that  supplied  a  publishing 
system  for  small  and  midsize 
newspapers  that  ran  on  Digital 
Equipment  Corp.  VAX  minicomputers.  In  the  and  Web  publishing  facilities.  Its  capabilities 

early  1990s,  he  created  DewarView  by  neatly  extend  to  automated  agate  formatting,  simple 

integrating  a  Word-based  editor  and  XPress-  and  advanced  savable  queries,  and  copy-flow 

based  pagination  with  his  own  effective  work-  management.  Various  pagination  options  and 

flow  software.  By  the  mid-1990s,  however,  he  XTensions  include  story  shape  selection  with- 

sold  his  company  to  a  former  Atex  owner.  in  Word,  the  Atex  Palette,  the  Atex  Ruling 

Atex  and  a  handful  of  other  authorized  Palette,  Smart  Shapes,  and  multiuser  capabil- 

integrators  thereafter  were  free  to  continue  ity  in  XPress. 

supplying  DewarView.  But  little  was  heard  In  multiuser  mode,  McCrae  said,  as  many  as 
about  the  system  after  its  developer  departed  five  users  can  work  on  five  stories  on  the  same 
for  northern  Georgia,  where  he  and  his  wife 
bought  a  large  tract  of  land  that  they  operate 
as  a  haven  for  old,  infirm,  or  otherwise 
unwanted  captive  gorillas. 

A  small  unit  within  Digital  Equipment 
(itself  now  a  part  of  Compaq  Computer 
Corp.)  was  among  the  DewarView  integra¬ 
tors.  Its  customers  who  upgrade  with  Atex 
also  can  change  from  Digital  Equipment 
Alpha-based  servers  to  Windows  NT  or  Unix 
platforms,  according  to  McCrae. 

Before  its  former  owner  acquired  Dewar’s 
company,  Atex  was  among  DewarView’s 
authorized  integrators.  Afterward,  it  compet¬ 
ed  with  others  for  sales  of  its  own  product. 

But  because  “we’ve  not  seen  substantial  sales 
activity  in  recent  years,”  said  Sales  Vice 
President  Reyna,  “we  really  haven’t  seen  it  as 
that  big  of  an  issue.”  He  said  Atex  lawyers 
have  discussed  with  Compaq  “whether  to  per¬ 
petuate”  the  Houston-based  computer 
maker’s  role  as  an  authorized  DewarView 
integrator. 


Used  at  European,  Asian,  and  Latin  Ameri-  page,  in  Word  and/or  XPress.  Systems  can  be 
can  newspapers  across  a  range  of  server  and  set  up,  said  Judd,  so  that  10  Prestige  users  can 
database  platforms.  Prestige  integrates  page  share  an  XPress  h&j  server, 
layout,  parallel  publishing,  remote  access.  The  user  interface  shows  queues  and  sub¬ 
groups  in  a  box  on  the  left  side 
and  individual  item.s  (stories, 
etc.)  in  a  larger  box  on  the  right. 
Versatile  and  savable  querying 
allows  a  variety  of 
Alongside  the  window  sits  the 
“complementary”  baskets  tool, 
which 
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constantly  monitors 
incoming  stories,  messages,  or 
other  material. 

With  the  baskets  open  during 
page  building  while  awaiting  a 
late-arriving  story  or  informa¬ 
tion,  McCrae  said,  “I  can  drag 
and  drop  stories  from  my  bas¬ 
kets  right  into  my  Quark  page.” 

Prestige  also  features  dynam¬ 
ic  Internet  publishing  by 
enabling  time-based  or  server- 
initiated  release  of  content  to  the  Web. 
Content  is  extracted  based  on  specified 
criteria,  such  as  the  most  recent/highest  prior¬ 
ity  items,  which  are  built  into  the  page  tem¬ 
plate  and  delivered  to  the  requesting  Web  vis¬ 
itor.  Preformatting  lifts  some  of  the  online 
production  burden  from  editorial.  With  a 
story  completed,  said  Judd,  “the  send-to  [key] 
throws  the  content  to  the  Web  side,  in  the 
appropriate  queue.”  ■ 
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Prepress 

Geac  Publishing  Sys¬ 
tems,  Tampa.  Fla.,  named 
Bernard  Grinberg  presi¬ 
dent  and  Phil  Lowe  chief 
operating  officer.  Past 
President  Warren  Fletcher 
now  runs  other  divisions 
of  the  Canadian  parent 
company. 

Grinberg  most  recent¬ 
ly  served  as  product  marketing  vice  president. 
Before  Geac  bought  Cybergraphic  Systems 
Ltd.,  he  was  the  Melbourne,  Australia,  compa¬ 
ny’s  chairman  and  managing  director  and 
chairman  of  its  U.S.  affiliate.  An  electrical 
engineer  with  extensive  computer  design  expe¬ 
rience  in  the  San  Francisco  Bay  Area  and 
Australia,  he  joined  Cybergraphic  as  a  working 
shareholder  shortly  after  its  founding  in  1979. 
originally  as  hardware  engineering  director, 
and  later  in  general  management. 

Lowe  has  been  general  manager  of  the  divi¬ 
sion’s  European  office.  Previously,  he  was 
managing  director  of  Matrix  Publishing  Sys¬ 


tems,  a  circulation  and  distribution  systems 
business  he  co-founded  in  the  United  Kingdom 
with  Nick  Cutts,  now  circulation  development 
director  for  Geac  Publishing  Systems. 

Geac’s  new  Command  Series  line  integrates 
ROP/display  and  classified  ad-rating  and  man¬ 
agement  with  built-in  Internet  capabilities.  The 
company  is  also  working  on  a  client/server  cir¬ 
culation  system  for  the  North  American  market 
to  create  a  comprehensive  circulation  and  dis¬ 
tribution  system  with  single-copy  and  sub¬ 
scriber  management,  customer  service,  routes, 
runs  and  rounds,  returns,  supply,  and  subscrip¬ 
tions  via  the  Web.  It  already  has  such  a  system 
for  the  European  market.  The  business-side 
sy.stems  join  Media  Command  products  for 
editorial  content  creation,  copy-flow  manage¬ 
ment.  and  output. 

Global  Digital  Technologies  Inc..  Pleasan¬ 
ton,  Calif,  made  an  investment  in  Nova 
Publishing  Products  Inc.,  Auburn,  Calif,  a 
system  integrator  and  software  supplier  for 
newspapers.  GDT  will  increase  its  R&D  capa¬ 
bilities,  and  Nova  will  expand  the  marketing. 


sales,  and  customer-support  activities  for  both 
companies  under  the  name  GDT-Nova  from  its 
offices.  Both  will  remain  separate  entities  that 
share  resources  while  focusing  on  their  respec¬ 
tive  capabilities. 

The  companies  connect  existing  newspaper 
systems  to  the  Internet  using  technologies  that 
help  publications  use  industry  XML  standards, 
providing  newspapers  with  enhanced  remote 
classified-ad  entry,  agency  ad-placement  tools, 
and  content  distribution. 

Tera  UK  Ltd,,  Bury  St.  Edmunds,  Suffolk, 
England,  the  U.K.  arm  of  Tera  S.p.A.,  Milan, 
Italy,  installed  its  T@rk  archiving  system  at 
Northcliffe  Newspapers’  Aberdeen  (Scotland) 
Journals  Ltd.,  which  uses  Tera’s  GoodNews 
Publishing  System.  The  editorial  staffs  of  the 
250-year-old  Press  Journal  and  the  Evening 
Express  had  tested  T@rk  for  three  months. 

Tera  said  T@ark’s  integration  with  Good- 
News  allows  all  contents  of  an  edition  (stories, 
pictures,  captions,  and  complete  pages)  to  be 
archived  in  one  site,  with  the  items  automati¬ 
cally  linked  together  for  efficient  retrieval. 


Bernard  Grinberg 
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WHAT 

to  the 
Office? 


Jeans!  Buy  a  Blue  Jeans  for 
Babies  button/sticker,  wear  your 
jeans  to  work  ~  and  help  the 
March  of  Dimes  beat  birth  defects 
and  infant  mortality. 

To  find  out  how  your  company 
can  participate  call  212-353-8353. 


Nationally  Sponsored  by 
Jeanswear  Communications 
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Editor  &  Publisher’s  new  e-letter  is  designed  for  the 
online  news  industry’s  busiest  decision  makers. 

Every  Tuesday  morning,  we’ll  send  you  our  weekly 
overview  of  the  top  news  stories,  trends,  and  people 
from  the  online  news  world.  FREE.  Just  go  toj 
www.editorandpublisher.com  to  register. 
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getting  it  right 


Can  journalism  survive  synergy? 

by  Nat  Hentoff 


A.J.  Liebling,  The  New  Yorker’s  nonpareil 
press  critic  from  1946  to  1963,  told  of  when, 
as  a  very  young  newspaperman  on  the  sports 
desk,  he’d  see  a  veteran  reporter,  coming  in 
from  a  football  game.  Before  sitting  down  at 
his  typewriter,  the  reporter  would  ask  for 
some  quiet,  “so  he  could  hear  himself  think.” 

Said  Liebling:  “The  warning  was  not 
lost  on  me.” 

Reading  the  March  26  NewsJay  story  on 
the  Chicago-based  Tribune  Co.’s  brave, 
breakneck,  new  world  of  multimedia  synergy, 
the  warning  came  to  me  as  clearly  as  Louis 
Armstrong  playing  “Back  o’  Town  Blues.” 

The  lead  of  Charles  Zehren’s  story  focused 
on  veteran  reporter  Bill  Barnhart:  “He  steps 
on  the  24-by-26  ‘stage’  that  dominates  the 
paper’s  massive  fourth-floor  newsroom  ... 
stares  deep  into  the  lens  of  a  television  cam¬ 
era  and  becomes  multimedia  man.” 

Barnhart  “later  files  a  story  that’s  carried  in 
the  next  day’s  newspaper  and  on  the  paper’s 
Web  site.”  He  may  also  be  heard  on  Tribune’s 
WGN  radio  station. 

According  to  Tom  Garritano,  the  Chicago 
Tribune’'-,  manager  of  intergroup  operations, 
this  polymath  journalism  is  now  “part  of  the 
Job.”  No  print  reporter  is  forced  to  multiply 
himself,  but,  Newsday  reports,  “their  partici¬ 
pation  can  be.  and  is,  noted  positively  on  job 
evaluations.”  And  maybe  for  promotions  and 
assignments. 

If  my  job  were  to  depend  on  becoming  part 
of  this  racetrack  journalism,  I  would  turn  in 
my  press  card  and  go  back  to  writing  novels 
and  books  on  how  to  preserve  the  Bill  of 
Rights,  and  why. 

I  am  not  intimidated  by  the  techniques  of 
being  a  multimedia  reporter.  1  started  in  jour¬ 
nalism  doing  news,  sports,  political  cam¬ 
paigns,  and  jazz  on  Boston  radio  station 
WMEX.  In  New  York,  I  free-lanced  for  vari¬ 
ous  newspapers  and  magazines  while  having 
my  own  program  on  WNBC-TV  and  a  radio 
series  on  WBAl-FM. 

Now,  while  writing  regularly  for  various 


print  operations,  including  The 
Village  Voice  and  The  Wall  Street 
Journal,  I’m  often  on  national 
radio  and  T  V. 

But  in  all  of  this  far-flung 
journalism,  I  am  always  a 
reporter  first,  and  my  commen¬ 
tary  is  based  on  that  foundation 
of  all  journalism.  For  the  Voice,  I 
often  do  breaking  stories,  requir¬ 
ing  a  continuing  momentum  — 
an  unpredictable  length  of  time 
to  get  the  story  right. 

If  we  have  to 
crank  up  the 
margins,  we 
don’t  know  what 
will  have  to  go. 

—  Leo  Wolinsky 
Los  Angeles  Times 


If  I  had  to  postpone  a  crucial  interview 
with  a  reluctant  source  to  bring  a  story  up-to- 
date  on  radio.  TV,  or  the  Web  —  or  all  of 
them  —  I  wouldn’t  do  it.  and  that  would  be 
noted  in  my  “job  evaluation.” 

Furthermore,  invoking  the  warning  that 
descended  on  A.J.  Liebling,  when  would  I 
have  time  to  think?  Does  this  source  have  a 
hidden  agenda?  Where  can  1  go  to  check 
these  figures?  It’s  like  the  tree  of  telephone 
calls,  with  its  ever-extending  branches,  in  the 
movie  version  of  “All  the  President’s  Men.” 

I’m  aware  that  there  will  continue  to  be 
long-range,  investigative  reports,  often  by 
teams  of  reporters,  such  as  the  superb 
Chicago  Tribune  series  last  November,  “The 
Failure  of  the  Death  Penalty  in  Illinois,”  by 
Ken  Armstrong  and  Steve  Mills.  That  basic 


journalism  convinced  Illinois 
Gov.  George  Ryan,  a  death- 
penalty  supporter,  to  declare  a 
moratorium  on  executions  in  that 
state.  Their  reporting  has  had  a 
continuing  effect  on  death- 
penalty  debates  in  other  cities 
and  states  —  and  in  Congress. 

But  how  many  of  these  time- 
consuming,  expensive  assign¬ 
ments  will  survive  in  newspa¬ 
pers  whirled  along  in  the 
multimedia  24-hour-news  typhoon? 

On  National  Public  Radio’s  March  28 
“Talk  of  the  Nation,”  Leo  Wolinsky,  executive 
editor  at  the  Los  Angeles  Times  (now  con¬ 
sumed  by  the  Tribune  Co.),  said  of  the  costs 
of  these  Cecil  B.  DeMillelike  news  opera¬ 
tions:  “If  we  have  to  crank  up  the  margins,  we 
don’t  know  what  will  have  to  go.” 

As  with  the  genie  who  escaped  from  the 
bottle,  there  is  no  stopping  the  omnivorous 
force  of  synergy  in  journalism.  My  hope  is 
that  some  newspaper  publishers  and  editors 
will  stop  and  think  and  let  at  least  some 
reporters  have  time  to  get  their  stories  right. 

It  is  no  secret  —  and  should  be  a  source  of 
shame  in  the  news  business  —  that  foreign 
reporting  has  fallen  off,  except,  mostly,  for 
what  Adlai  Stevenson  called  “crisis  journal¬ 
ism”:  floods,  earthquakes,  ethnic  cleansing 
of  whites. 

So.  for  the  first  time,  to  my  knowledge. 
Human  Rights  Quarterly,  a  journal  with  a  cir¬ 
culation  of  2,200,  published  by  Johns 
Hopkins  University,  broke  a  stunning  story  in 
its  May  1999  issue:  “The  Rape  of  Dinah: 
Human  Rights,  Civil  War  in  Liberia,  and  Evil 
Triumphant.” 

In  it,  Kenneth  Cain  tells,  in  very  specific 
details,  of  epidemic  atrocities  —  torture, 
murders,  cannibalism,  and  an  estimated 
50,000  rapes  —  uninvestigated  and  unprose¬ 
cuted  in  Liberia. 

While  reporting  it,  Kenneth  Cain  was 
unavailable  for  radio,  TV,  or  Web  updates.  ■ 
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